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THE BARNABAS GROUP

ORANGE COUNTY
WEDNESDAY, MAY 14, 2014

Time Topic Presenter
7:30 a.m. Breakfast
8:30 a.m. Opening Prayer Jim West
8:31 a.m. Announcements Jim West
8:41 a.m. National Christian Foundation California Joe Eelkema
8:45 a.m. WING Ministries Karin Graves
8:53 a.m. Teen Challenge Southern California Ron Brown
9:01 a.m. Kingdom Company, Kingdom Leader, Terence Chatmon
a Model for Business Redefined
9:23 a.m. Business as Mission and Transformational Bruce Swanson, Jim
Ventures Seiler & Grant Van Cleve
9:40 a.m. The Good Steward Project Darrell Passwater
9:50 a.m. Break
10:05 a.m. Real Battle Ministries: Gaming as an Addiction Dr. Andrew & Julie Doan
10:25 a.m. Grace Classical Academy Gina Bonecutter
10:42 a.m. Why TBG? Rick McCarthy
10:49 a.m. Royal Family KIDS Chris Carmichael
11:06 a.m. Break
11:21 a.m. Hope for the Gospel and Our Children Matt Daniels
as Law Turns Against Faith in America
11:43 a.m. Institute for Faith, Work & Economics Hugh Whelchel

12:00 p.m.

Lunch




National Christian
FOUNDATION®

For Women

NCF is hosting
Inspiring Generous Joy

1-Day Conference presented by Women Doing Well

Save the Date
Thursday, September 18th 2014
9:00am-4:00pm

Newport Beach Marriott Hotel & Spa
900 Newport Center Drive
Newport Beach, CA 92660

$150 per person

For more information contact:

Terri Ponce de Leon

949.263.0820
tponcedeleon@nationalchirstian.com

* This event is not a fundraiser. No solicitation of any kind will be involved.

19742 MacArthur Blvd, Suite 230, Irvine, CA 92612
Phone:949-263-0820 - Fax:949-263-9129

www.NCFCalifornia.com




VOXoproLIls

Give Anonymous Interactive Feedback to the TBG Ministries

For TBG OC meetings, we are asking our Barnabas Group members to sign up for a free app on
their smart phones, VOXopolis - Anonymous Interactive Messaging.

Members who do this will be able to "VOX" the presenting ministries anonymous feedback or
guestions at the end of the meeting or anytime thereafter. VOXing is like sending an anonymous
email message and because it runs like email, the presenting ministries can "VOX" you back while
you remain totally anonymous. VOXopolis will keep your identity private and secure.

To get started, simply download the app to your iPhone or Android from the App Search feature on
your smart phone. Then type in the ministry VoxID to send them a VOX.

Ministry VoxID

FCCI FCClI

RonH enry RonHenry
Matt Daniels MattDaniels
Whelchel Institute Whelchel
WING Ministries WING

Teen Challenge TeenChallenge
Darrel Passwater DRPasswater
Gaming as an Addiction GAAA

Royal Family Kids RFK

Grace Classical Academy GCA
Transformational Ventures TransVentures
Business as Ministry BasM

How to Start VOXing on your Smart Phone:

* Go to the app search button on your smart phone

* Typein "VOXopolis" into the search window

¢ Click "Install"

* Once downloaded, click on the blue VOXopolis logo now showing on your home screen

* Click on the "Sign Up" button

* Click the "Return" button after completing each line to advance to the next line of information

*  Your public VoxID will be your email address

*  Your anonymous VoxID will be assigned to you by VOXopolis

*  Your VoxID and Password are the only mandatory fields

* Once you create your account, sign in and click the blue VOX button located on your MyVOX
screen

* Type in the ministries VoxID. Examples would be “FYI” or "Treasures"

* Type in the title of the VOX in the Subject Line

* Typein your anonymous feedback or question in the VOX Message Box

¢ Click "VOXit!" button to send

* Check your InVOX later for responses to your VOX from the ministry

Dr, Bob Bernatz, an OC TBG member, has developed VOXopolis and has donated the service
to TBG. Questions: Email Dr. Bob Bernatz at drbob@voxopolis.com.
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JOIN US AT EL ADOBE
RESTAURANT IN
SAN JUAN CAPISTRANO

I — o —_— ON JUNE 16, 2014!

We’ll experience a great evening of FUN, FOOD, FELLOWSHIP
and World Class Music and ‘Magical’ entertainment from:

GREG WILSON and SARAH BERCHTOLD

GREG has been voted one of the top 5 performers in the
world. He’s much more than a magician - he calls himself a
‘deceptionist’! It would be a crime to miss this!

SARAH is the Founder of Firm Foundations, Romania and
will take us through a musical journey of “song and story”.

*Orange County and San Diego TBG members only*

Monday, June 16, 2014 from 5:30 pm to 9:20 pm

RSVP online at: www.thebarnabasgroup.org
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99.7% of Christian giving goes to the already churched & the reached. We are the first
generation in history who could actually complete fulfillment of the Great Commission
in Matthew 28:16-20! IF we get strategic in targeting the remaining unreached/unchurched
people groups in the world to let them experience the Gospel in their heart language.

Orange County hosted the first Issachar Summit in January, 2012 ... and significant progress has been
made as they moved to four other cities since.

When: Wednesday, June 4, 2014
Check-in, breakfast, and fellowship starts at 7:30 a.m.
The Summit is from 8:30 am — 4:30 pm

Where: The Crossing Church, 2115 Newport Blvd, Costa Mesa, CA

Register: The cost is $125 per person.
Please register at the Issachar Initiative at

https://issacharinitiative.webconnex.com/southerncalifornia

Website: http:/lissacharinitiative.org/
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| CHUCK SMITH
MaN OF REvIvAL

FOR | AM NOT ASHAMED OF THE GOSPEL, BECAUSE IT IS THE POWER OF GOD THAT BRINGS SALVATION
T0 EVERYONE WHO BELIEVES: FIRST TO THE JEW, THEN TO THE GENTILE. - ROMANS 1:16 (NIV)

Contestant
Christian Art:.st

er American Idol
Form Now Popular

s TheOCChristianMagazine.com

Our focus is to provide you with an effective avenue of advertising within the Christian community in Orange

County.

The OC Christian Magazine reaches a wide segment of the public including individual and business consumers
between the ages of 20 — 45. This full-color magazine highlights various topics including God, family, missions,
and local events with an emphasis on uniting Christian communities. This publication prints quarterly and is
available free to consumers at over 1,000 locations throughout Orange County.

The benefit of reaching this broad audience allows your business to increase visibility and broaden your marketing
exposure. Thank you for considering The OC Christian Magazine! We look forward to serving your business

needs and developing a solid partnership that will further the Good News of Jesus Christ.

The OC Christian is a non-denominational resource magazine that exists for the purpose of helping individuals
in Orange County draw closer to God in all aspects of life. Our magazine is designed to provide accessible
resources that will help unite the Christian community through business, service, and charity. We aim to be a
Spirit-filled company that will glorify God by sharing the Good News of our Lord and Savior, Jesus Christ.

Our vision is to encourage a personal relationship with Jesus Christ that will over flow into a desire to serve
others and cultivate relationships within the community.

Froverbs 3:6



Tapas and Paella Night |
July 21, 2014 at 6pm

The Barnabas Group Orange County
will host a delicious dinner of Tapas and Paella prepared by our own

| Chef Rick Boufford

This is a TBG summer favorite so reserve your seat soon! |
(64 max participants)
Date & Time: Monday, July 21, 2014 from 6pm - Spm

Location: Crystal Cove Community Association Canyon Club in
the Abalone Room. 22828 Reef Point Drive, Newport Coast, CA

Cost: ZERO! FREE for OC TBG Members - spouses are
members.

Drinks: Soda and water provided. If you would enjoy beer or
wine please bring your favorite with you.

Attire: Casual and comfortable!

RSVP today at: www.barnabasgroup.org
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What do best-selling author Francis Chan, movie producer Dan Lin (The
Departed, Sherlock Holmes, and Lego Movie), professional athlete Nick Roach
WHEN: (Oakland Raiders), as well business leaders like investor Bill Hwang (one of
Julian Robertson's Tiger Cubs) and Brant Cryder (president of a global fashion
Saturday’ Sept 27th, 2014 brand) have in common? All have been deeply impacted by the same XEALOTS

(10am-7pm) programs and processes that are now being made available to you.

WHERE: The Barnabas Group is partnering with XEALOTS in an Xperience that will inspire you
. L ] ) ! to live life more fully! XEALOTS walks with leaders from multiple domains, including the

Historic Destination in arts, business, and social profit to grow in inner life, relational, and organizational

Orange County competencies.

Join us from 10am-7pm on Saturday, September 27 at a surprise historic destination in
COST:

: Orange County. This one day experience will change your life. It’s focused on exposing
$149 (includes meals and you to what God is doing right here in your backyard.

other Xealot goodies)

This customized guided experience includes two delicious meals with Santa Ana flavor.
You’ll meet people who can change your life. Our belief is that vision emerges from
relationships. Our hope is that you’ll connect with God as you take this adventure with us
through the streets of Orange County. Don’t miss out!

"Please join Suzy and I for the day to not only see what God is doing in
our midst, but our eyes and hearts will be opened firsthand as we
discover opportunities to serve Him."

- Jim West, TBG Co-Founder and Managing Partner

For more information, please contact us at info@xealots.org.

TO REGISTER:
XEALOTS

S.TICKETLEAP.COM/XEALOT-WAY-EXPERIENCE
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Do you believe
in business?

Of course you do...we do to. Convene is about believing in business.
Convene members are Christian CEOs and Business Owners who embrace:
e Business — a passion for growing exceptional companies, innovating
business models for profitability and scale, and honoring God.
¢ Leadership - reaching more of their potential and helping others
succeed, our members gain a competitive advantage, increased
revenue growth, and greater eternal impact.
* The“Wisdom of Many” - making better decisions from “been there,
done that” experience and the support of trusted peers who challenge
their thinking, and share their Christian values.

If this sounds like you, we invite you to contact us today at (877) 236-2236 to
learn more. Visit us at www.convenenow.com/forme and download a free
white paper, Building a God-Honoring Business.

Business Performance.

Eternal Perspective.™ www.convenenow.com

“ses° CONvene

In transition and looking to leverage your business experience and spiritual maturity for greater significance?
Call us at 714.577.8382 to explore the opportunity to be a Convene team leader.
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Empowering the €hurch to TRANSFORM Culture Through Media
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Teen Entrepreneur Academy
Empowering,TeenPr_enurs

Like us on
Facebook

We teach teens business because tomorrow's future starts today!

Concordia University's high school business start-up summer academy is a
one-week residential program that offers teenagers hands-on, real world
training in "how to start a business," preparing a new generation of aspiring
entrepreneurs. To learn more, visit www.cui.edu/tea. Or contact

Stephen Christensen at Stephen.Christensen@cui.edu or 949-214-3198.

:'-( ORANGE COUNTY
SN BUSINESS COUNCIL

TEEN
ENTREPRENEUR 4 Visit our website:
ane  SBA

; iLedu/
nﬂnni“v CHAMBER us, .‘:'mal?ﬂu:inm\Ad‘r;lm'i(rau'w www-culle “ tea
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MINISTRY TEAMWORKS

Patrick Lencioni's "Table Group Process for Healthy Teams" now available

for your Church, School, or Ministry

Can your leadership team answer these "Six Questions for Healthy Teams"?

¢ Why do we exist?

¢ How do we behave?

¢ What do we do?

¢ How will we succeed?

¢ What is most important, right now?

¢ Who must do what?

Best-selling author, Patrick Lencioni and his Table Group consultants from
around the country have brought organizational health to many of the most
successful companies in the world. Now, the same biblically based principles
and processes of organizational health are available to your team. Sponsored by
Patrick and Christian leaders, John and Nancy Ortberg, the consultants of
Ministry Teamworks are working with ministry leaders and their boards to

create healthy and effective teams within churches, Christian schools, and
nonprofit

organizations.

For more information on Ministry Teamworks, please contact Bob Bernatz, Ph.D.
at (949) 706-1274 or visit our site at www.ministryteamworks.com.

BILY - BECAUSE | LOVE YOU

BILY San Diego ("Because I Love You”) has grown 30% in weekly
attendance since January with parents coming from all over San Diego
and even Orange County. The Board of Directors has recognized the
need for more parents to receive this training and support and is
initiating a plan to open more BILY programs at churches throughout
San Diego and South Orange County.

BILY’s mission: To provide parent-to-parent support and equip parents
with tools to create a peaceful home. For more info on BILY San
Diego: www.BILYsandiego.org Please pray for couples and pastors to
come forward to bring this successful program to more churches and
more parents.

Steve Cade, President, BILY San Diego
BILYSanDiego@gmail.com
Tel: 760.634.3336
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MBA TEAMS AVAILABLE FOR FREE CONSULTING

Opportunity #1

TBG member Scott Sorrell serves as an Adjunct Professor in the MBA program
at Concordia University Irvine, and has teams of final-semester MBAs available
for consulting projects at no charge. Please contact him immediately if your
company or organization (any size) would like assistance with marketing or sales
strategy, streamlining operations, managing growth, financial analysis and
recommendations, due diligence, leadership & management ... or dealing with
other business issues, challenges, problems or goals.

Opportunity #2

Scott also needs one organization to allow two teams of MBAs to met with 4
executives for an hour, identify and analyze company issues, then at the end of
the semester present their competing proposals for judging by your executive
team. This is for his Advanced Sales course. The ideal company should have at
least 4 decision-level executives and $10 million in revenues.

Please reach out to Scott Sorrell if one or both of these opportunities are of
interest to you: ceo@SalesAdrenaline.com / (949) 650-0006

ARE YOU UP FOR A STURGIS RIDE - AUGUST 2014

Gene Wood and Rik Muma (TBG members) are planning to ride from LA area to
Sturgis August 1-9.

August 1 — Depart LA

August 2-3 Ride into South Dakota

August 4-6 — Stay at Sturgis and surrounding area

August 7-9 — Return to LA

Welcome other guys to join us. Most crucial is to book your hotel room in
Sturgis during these dates. Please call Gene Wood (626 224 8703 or 714 602
7541 or write gene@word4asia.com).

The Christian Motorcycle Association has a tent there. If you are interested we
might be able to take a rotation in the booth.
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PASTORS IN TRANSISTION

“Help, | am a pastor being forced out of ministry; how can you help me and my
family”? This is one of many similar emails that we receive on a weekly basis.
Did you know that about 2,000 pastors leave the ministry every month in this
country? Many of these pastors and their families are wounded emotionally and
spiritually by the church they served, as well as being devastated financially,
often winding up destitute. Pastors In Transition (pastorsintransition.net) is a
new ministry that is trying do all it can to help these pastors and their families.

We want to invite you to be our guest at a Pastors In Transition Informational
Free Dinner. Our Speaker will be HB London. HB helped found Focus On The
Family where he lead a ministry that reached over 100,000 pastors. The free
dinner will be June 6th at 6:30 pm at Talega Life Church, 1040 Calle Negocio,
San Clemente 92673. Please RSVP to: mark@pastorsintransition.net and let us
know how many will be in your party. Please RSVP by June 2nd. Please share
this invitation with your friends. We’re passionate about helping these pastors
and their families. This event will help us spread the word.

Mark Fitter — 949 212 5959 -- mark@pastorsintransition.net

MOUNT SOLEDAD CROSS CONTROVERSY

A movie based on the Mt. Soledad cross controversy will begin filming in San
Diego on August 1 -- if grassroots fundraising is successful. (Donations of any
size and/or investments are welcome to bring to life this historic case.)

New York State producer Robert J. LaCosta is also looking for volunteers and
professionals who want to be part of the feature film; everything from catering to
extras to actors to production assistants to grips to post-production workers
and the like. LaCosta wants it to be a movie about San Diego, made in San
Diego with San Diegans and yet be a movie for America.

Based on the book, “Gamaliel’s Advice,” the movie will include a lot of true
events, including the circuitous court showdowns and media saturation
surrounding the court order to take down the prominent Mt. Soledad cross in a
veteran’s park in La Jolla. The producer believes the outcome of this case could
be the most historic religious-freedom verdict in the history of the United States.
It is already the longest in America’s history. The movie could be released
before the Supreme Court decision if it gets into production by August.

For more information, contact No Reputation Communications,LLC. at 518-435-
1250 or norepcom@gmail.com
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My Broken Palace: Golf Tourney, App Developer, Two

New Partnerships

PARTNERS: My Broken Palace has become one of the leading ministries
preventing teen suicide, and has just announced a key partnership with Dare To
Share Ministries, teaching 30,000+ kids annual how to share their faith! In
partnership with MBP, the Dare To Share 2015 Tour will address the issues of
teen suicide and self injury, featuring My Broken Palace as a safe place to find
answers and help. In addition, the year-round traveling drama "Dead
Serious....About Life” has officially added My Broken Palace as their primary
ministry partner. The drama tells the story of a teen who commits suicide and is
very effective at drawing out what is going on with young adults.

APP: Mobile devices are the #1 communication tool for teens and young
adults. APPs are the #1 mobile resource. MBP needs to overhaul our APP. If
you can build or facilitate our new iPhone and Android APPs, please contact us.

GOLF: Barnabas members can also join us for our first annual charity golf
tournament. SAVE THE DATE: Friday, September 5th at 1pm at Tijeras Creek,
presented by Advanced Depositions. Email or call us to get involved with the
tourney: 1) to play, 2) to bring a team, or 3) to donate something for the silent
auction.

HELP: To help My Broken Palace, contact Scott Brinson, Executive Director at
(949) 282-3568 or ScottBrinson@MyBrokenPalace.com or Scott A. Shuford at
FrontGate Media, 949-528-3359.

BIRTH CHOICE CLINICS LAUNCHES NEW DEPT.

Birth Choice Health Clinics (BCHC) is pleased to announce the launch of its new
Development Department, which is composed of Dianna Rodriguez, Keith
Cotton and Mauricio Leone. They are experienced professionals in the nonprofit
world and understand the philanthropic landscape in Orange County. BCHC is
the largest pro-life network of community health clinics in Southern California; it
provides free life-affirming, high quality reproductive health care services, health
education and supportive services to all individuals in need of care regardless of
their ability to pay. In order to better sustain the mission of the organization, this
new development team will work on the implementation of a revamped
BCHC.fundraising strategy. If you have any questions or would like to support
BCHC, please contact Keith Cotton, the new Church and Community Outreach
Manager, by phone at (949) 916-0694 or by email at keith@birthchoiceclinic.org.
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Help Finding Freedom International End Modern Day
Slavery!

More people are enslaved today than at any other time in human history!

Finding Freedom has launched two new initiatives to support its ministry of
providing healing and restoration to women and children rescued from sex
trafficking.

In many countries $24 buys a girl for 24 hours. We are repurposing this terrible
statistic with the 24x24 Campaign that enables you to donate $24 to Finding
Freedom and recruit 24 friends to do the same. Help us abolish modern day
slavery by joining A Movement of Freedom at www.FindingFreedomint.org.

Do you enjoy a good party?

Please consider hosting a Freedom Party to share ways to help victims of sex
trafficking with friends and family. Freedom Parties can be an open house, a
cocktail hour, or one of our popular Jewelry Parties. You plan the date and
invite your friends to your location and we will come to share about the work we
do to help restore the lives of girls rescued from trafficking. We also bring some
incredible jewelry to sell which helps fund our ministry. Visit our website to
request a Freedom Party Planning Kit or email rachel@FindingFreedomint.org
for more information.

HOPE INTERNATIONAL

HOPE International’s president, Peter Greer, will be the keynote speaker at an
event on Thursday, May 8" at 5pm at the Mercedes Benz Dealership in Newport
Beach. The event is being hosted by Orange County Women2Women, and all
proceeds from the evening will be donated to HOPE’s work in India. Please join
us for an evening of fun including silent and live auctions, a live band, a fashion
show, and an inspiring talk. For more information please contact Jenn Tarbell at
jtarbell@hopeinternational.org.
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National media sources have revealed that another pastor of a mega-church has
resigned from his church because of a moral failure. It has devastated his family,
friends, church, and the community he has been serving. It is heartbreaking to see this
reoccurring scenario in the media about a growing number of pastors making bad
decisions having far reaching consequences.

Right now the best research available shows that between 1,700 — 1,800 pastors are
leaving the ministry every single month in the United States alone. The top two reasons
are ministry burnout and marital struggles. Eighty-one percent of pastors say they
don’t have a mentor or close friend they feel safe enough to share with about their
personal struggles and issues. Standing Stone is committed to doing something about
it.

They have begun a process of identifying retired/semi-retired/bi-vocational pastors
who want to continue to serve the Body of Christ in a significant way by impacting the
lives of pastors and the churches they serve. They are forming a team of seasoned
pastors, associates that are committed to building mentoring relationships with at risk
pastors. They just completed an associate training in Branson, MO last month and
have seven more training times scheduled this year at different locations across the
country.

Standing Stone is asking us to help them identify pastors who would be potential
associates and help them get connected to this powerful ministry. We can help by
directing people of interest to their website (www.standingstoneministry.org) and
continuing to keep them in our prayers.

2014 BARNABAS GROUP MEETING DATES!

Tuesday evening, August 19, 2014 -- Orange County -- It will be held at the Radission
Hotel Newport Beach. It will begin at 5:30 pm and end at 9:20 pm. We will have
several ministries in the patio at Turnip Rose for you to meet before we go in for dinner,
presentations and a great evening!

Tuesday, Nov. 4, 2014 -- Orange County, morning -- It will be held at the Radisson
Hotel Newport Beach. We will begin with a full breakfast at 7:30 am and conclude with
lunch
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WING MINISTRIES - May 14, 2014 - Page 1 of 2

A. CONTACT INFO

Ministry Name

WING Ministries (Women Imparting to the Next Generation)

CEO Name & Title

Karin Graves, Founder & President

Primary Contact & Title

Karin Graves

Address, City, State, Zip

P.0O. Box 12936 Newport Beach, CA 92658

Phone 949-633-1456

Email karin@wingministries.com
Website www.wingministries.com
B. KEY INFO

Year Founded 2006

Total Employees (FT & PT) 1PT

Total Volunteers 26

Total Board Members 7

Total Donors (last 24 months) 32

Organizational Memberships

[ 1 Evangelical Council for Financial Accountability (ecfa.org)
[ 1 Christian Leadership Alliance
[ X] Other: Network of Evangelical Women in Ministry (NEWIM)

Is your IRS 990 form available for [x] Yes
public inspection? [ 1No

Do you have an annual audited [ 1Yes
financial statement that meets [ X] No

ECFA’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year

Current Fiscal Year

Estimated Budget

Actual 2013 Budget 2014 2015
INCOME
Donated Income $12,410 $15,400 $65,000
All Other Income S400 $4,375 $15,000
Total Income $12,810 $19,775 $80,000
EXPENSE
Program Services S668 $1,323 $12,000
General & Administrative 13,777 $17,898 $65,000
Fundraising S61 200 $2,000
Total Expense $14,506 $19,421 $79,000

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

“Preventative maintenance—you don’t always have to learn the hard
way.”

What do you do?
(50 words or less)

Biblically based, Christian women’s mentoring ministry providing the

WING structure and materials for churches to access and implement.
Participating matches: women aged 40 and older, mentoring younger
women in their 20s and 30s.

Key Endorsements
(names of people or
organizations)

Horizon Christian Fellowship, SD; “Elements” at Mariners Church, Irvine;
The Grove Center for Creative Arts & Media; Network of Evangelical
Women in Ministry.

Our “BHAG” (Big Holy
Audacious Goal) is:

To be operating full-time by January 2015 in order for WING Ministries to
ignite the Christian mentoring movement Nationwide.

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)
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WING MINISTRIES - May 14, 2014 - Page 2 of 2

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions Every
Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

Encourage generations of women to grow in their relationships with Jesus
Christ and live godly lives, both biblically & practically, through one-on-
one-mentoring.

2. Who is our customer?

*  Our PRIMARY customer is: Christian women leaders aged 40 and
older and young women in their 20s and 30s.

*  Our SUPPORTING customers are: women who hold leadership
positions at a church; moms and dads of young women in their 20s
and 30s, and those 32 donors who pray and support WING today.

3. What does the (PRIMARY)
customer value?

Biblical wisdom, her Christian life experience, relationships, hospitality.

4, What have been our
results?

Women maturing in their Christ-like character and deepening their
relationships with Jesus Christ; developing a greater capacity for
leadership and becoming pillars in their spheres of influence; cultivating
friendships, thus uniting the Church; and producing a godly witness that
illuminates the gospel.

5. What is our plan?

Equip churches with WING Ministries and increase our reach by
broadening our online ministry platform through social media, website,
and blogs.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
* Foundedonand * Need more expertise | ®* Expressed need for *  Perceived
intertwined with in growing a non- mentoring in the inadequacy to
Scriptures, prayer, profit church mentor
and Holy Spirit * Needtoincrease * Collaboration with * Busyness
* Sustainable model staff and volunteer other organizations Hesitancy to adapt a
* Driven by volunteers workforce on mentoring events new ministry

G. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date

1 Share my professional skills (over coffee) with Karin and a WING board member on Jun. 30
any one of the following: marketing, social media, publishing, organizational
management, finance.

2 Encourage the next generation by passing on my Christian life experience (women Aug. 30
only—Karin will interview me for a WING Wisdom blog post).

3 Introduce Karin to women who can impact WING. Jun. 30
Major Prayer Request: We would trust our God and rest in Him; He would continue to
empower us for what He has called us to do; we would fulfill all our ministry for His 2014
Glory; He would send out laborers (mentors) for the harvest (generation of twenty-
thirty something’s); He would open up doors for Karin to speak to groups of women
and put in their hands WING Ministries’ materials; He would bring us men and women
to advise us and provide us “hands on” help. In JESUS Name, Amen.

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)
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Karin Graves, Founder
karin@wingministries.com
949.300.4547
www.wingministries.com

Feedback Form

Name:

Business:

Phone:

Email:

Opportunities to partner with WING:

— SHARE my professional skills (over coffee) with Karin and a WING board member.
CHECK:
O Marketing
0 Social media
3 Publishing
O Organizational management
O Finance

— ENCOURAGE the next generation by passing on my Christian life experience (women only -
Karin will interview me for a WING Wisdom blog post).

— INTRODUCE Karin to women who can impact WING.
— SEND me WING quarterly e-updates.

OTHER SUGGESTIONS:

“So they said, ‘Let us rise up and build.” Then they set their hands to this good work.” Nehemiah 2.18
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TEEN CHALLENGE SOUTHERN CALIFORNIA — May 13/14, 2014

A. CONTACT INFO

Ministry Name

Teen Challenge of Southern California

CEO Name & Title

Ron Brown, Executive Director

Primary Contact & Title

Paulette Nagle, Communications Coordinator

Address, City, State, Zip

5445 Chicago Ave., Riverside, CA 92507

Phone

951-682-8990

Fax 951-682-3754

Email paulette.nagle@teenchallenge.org
Website www.teenchallenge.org

B. KEY INFO

Year Founded 1963

Total Employees (FT & PT) 104 Total FT-98 PT-6

Total Volunteers 300

Total Board Members 17

Total Donors (last 24 months) 2012 - 20,270 2013 - 16,887

Organizational Memberships

[X] Evangelical Council for Financial Accountability (ecfa.org)
[ 1 Christian Leadership Alliance (ChristianLeadershipAlliance.com)

[ ] Other:

[ ] Other:
Is your IRS 990 form available for | [X] Yes
public inspection? [ 1No
Do you have an annual audited [X] Yes
financial statement that meets [ INo

ECFA’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget Next Year

INCOME

Donated Income 5,068,780.

All Other Income 4,054,958.

Total Income 9,123,738.
EXPENSE

Program Services 7,859,496.

General & Administrative 702,696.

Fundraising 692,749.

Total Expense 9,254,941.

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

Ours is a missional movement that unashamedly follows Christ,
embraces servant leadership, and shares transforming grace.

What do you do?
(50 words or less)

Ex. Dir. oversees ministry of TCSC (9 centers). Serves as spiritual
counselor to pastors and churches locally and around the world. A
worship leader and accomplished musician. Ron has written,
produced & recorded two CDs of anointed contemporary Christian
music. Ron is an ordained minister and the Missions Pastor of
Eben-Ezer Family Church in Carson, CA.

Key Endorsements
(names of people or
organizations)

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 7.0)
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TEEN CHALLENGE SOUTHERN CALIFORNIA — May 13/14, 2014

Our “BHAG” is...

with alcohol and other drugs.

By May 2015, we hope to have a women and children’s ministry
center; have our new adolescent center fully functional and our
newly opened Fresno Teen Challenge Center making a huge
difference in the lives of those who have life controlling problems

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

We provide youth, adults and families with an effective and
comprehensive Christian faith-based solution to life-controlling drug
and alcohol problems in order to become productive members of
society. By applying Biblical principles, Teen Challenge endeavors
to help people become mentally-sound, emotionally-balanced,
socially-adjusted, physically-well, and spiritually-alive.

2. Who is our customer? |« Our PRIMARY customers are those with life-controlling drug &

alcohol problems.

e Our SUPPORTING customers are: churches, organizations,
Teen Challenge Alumni and family members of Alumni.

3. What does the
(PRIMARY) customer

The importance of the Lord in their life and living the life that the
Lord intended for them before they made a wrong turn.

value?
4. What have been our We have excellent results after our students have completed the
results? induction phase of three months and then nine months in our

transformation one person at a time.

Christian Life Schools. We are all about facilitating life

5. What is our plan?

society.

To provide youth, adults and families with an effective and
comprehensive Christian faith-based solution to life-controlling drug
and alcohol problems in order to become productive members of

F. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date
1 Volunteers who could help our directors by providing their expertise in the | ASAP
fields of management and how to run an organization.
2 Business owners to consider hiring Teen Challenge graduates to assist ASAP
with their transition after one year with the Teen Challenge ministry. Our
graduates need to become employed and viable; we need business
owners who understand redemption and giving our students a second
chance to prove themselves.
3 We need members who are willing to go through our screening process to | ASAP

be involved with our adolescent prevention programs. We also need
members who would be interested in tutoring at our Life Skill Schools to
work with students from challenged neighborhoods who need assistance
with homework to help increase protective factors.

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 7.0)
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TEEN CHALLENGE
INTERNATIONAL

Southern California Headquarters

Name:

Phone number:

Email:

|l aminterested in receiving more information about this ministry.

I would like to be invited to a Teen Challenge fundraising event.

I would like to host a Teen Challenge fundraising event.

| would like to volunteer at a Teen Challenge Center.

_____lwould like to introduce you to other like-minded organizations or foundations.
| would like to receive your newsletter.

| would like the Teen Challenge Southern California choir come to my church to sing.
______lwould like to have a Teen Challenge representative present to my service club.

I would like for a Teen Challenge representative speak to the leadership of my
organization.

For more information, please contact Paulette Nagle, Executive Assistant to Ron
Brown, Executive Director Teen Challenge Southern California at 562.420.7219 or
paulette.nagle@teenchallenge.org www.teenchallenge.org
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FELLOWSHIP OF COMPANIES FOR CHRIST INTERNATIONAL - May 13/14, 2014 - Page 1 of 2

A. Terence Chatmon

Ministry Name

FCCI, Fellowship of Companies for Christ
International

CEO Name & Title

Terence Chatmon, President & CEO

Primary Contact & Title

Address, City, State, Zip

4201 North Peachtree Road, Suite 200, Atlanta, GA 30341

Phone

770 685-6000

Fax 770 685-6001

Email terence@fcci.org

Website www.fcci.org

B. KEY INFO

Year Founded 1977

Total Employees (FT & PT) 10

Total Volunteers 120K Hours of Volunteer Hours
Total Board Members 10

Total Donors (last 24 months)

Organizational Memberships

[ X'] Evangelical Council for Financial Accountability

(ecfa.org)
[ 1 Christian Leadership Alliance
[ ] Other:

Is your IRS 990 form available for | [ X ] Yes

public inspection? [ 1No

Do you have an annual audited [X]Yes

financial statement that meets [ INo

ECFA’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2010

INCOME

Donated Income 1,500,000 2,400,000 1,300,000

All Other Income 100,000 100,000 140,000

Total Income 1,600,000 2,500,000 1,440,000
EXPENSE

Program Services 1,127,000 2,000,000 800,000

General & Administrative 387,000 464,000 540,000

Fundraising

Total Expense 1,514,000 2,464,000 1,340,000

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

Making mature and equipped disciples

What do you do?
(50 words or less)

In pursuit of Christ’s eternal objectives, we equip and encourage Christian
business leaders (owners) to operate their businesses and conduct their
personal lives in accordance with biblical principles.

Key Endorsements
(names of people or
organizations)

Chick-fil-A, Hobby Lobby, Interstate Battery, Ritz-Carlton, Ken
Blanchard, Stanley Tam, Ravi Zacharias, Zig Ziglar, Francis Chan,
Dr. Henry Blackaby, Dr. Henry Cloud

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)
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FELLOWSHIP OF COMPANIES FOR CHRIST INTERNATIONAL - May 13/14, 2014 - Page 2 of 2

Our “BHAG” (Big Holy
Audacious Goal) is:

Identify, train, mobilize and release 9M Christian Business Owners

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

In pursuit of Christ’s eternal objectives, we equip and encourage Christian
business leaders to operate their businesses and conduct their personal
lives in accordance with biblical principles.

2. Who is our customer?

¢ Christian Business Owners

e  Christian Business Leaders

3. What does the
(PRIMARY) customer
value?

Relationships
Salvation, Spiritual Maturity, Service
Resources

4. What have been our
results?

Largest Marketplace Ministry Worldwide
Catalyst for 42 Marketplace Ministries
83 Countries

14M souls reached

5. What is our plan?

Equip 9M Christian business leaders. Build a Christian leadership
community of influence and impact

F. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED

G.
No. | Opportunity/Task/Volunteer Role Target
Date
1 immediately
FCCI Membership
2 Sept 21-24th
Register and attend FCCI International Conference
3 FCCI Group Leadership — Lead an FCCI Group immediately
Major Prayer Request:
We pray for the message Terence will share will touch the hearts of those attending the
Barnabas meeting. We pray that business leaders connect with FCCI in membership and
leadership.

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)
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Who Is FCCI? Fellowship of Companies for Christ International: FCCl is a community of business leaders

united by a vision that Christ can change our world through how we do business. FCCI's members find answers to
business challenges through participation in weekly business leaders groups and a wide variety of powerful
resources including business forums, e-learning tools, global conferences and regional events. www.fcci.org

FCCI Mission Statement: In pursuit of Christ’s eternal objectives, we equip and encourage Christian business
leaders (owners) to operate their businesses and conduct their personal lives in accordance with biblical principles.

Full Name

Email Address

Phone

Comments

Would like more information:

_____ FCCl & FCCI Business Leader Groups — www.fcci.org

FCCI 35 International Business Leaders Conference — www.fcci.org/conference
FCCI Fellows Program — www.fcci.org/fellows-ministry

FCCI Membership — www.fcci.org/membership

Would like to introduce others to FCCI

Connect with FCCI via our social media, blog, newsletter and prayer ministry. www.fcci.org

Local contact: Ron Henry, FCCI Area Leader & Barnabas Group member 949S 370S
9682 ronhenry@sterlinggroup.com

National Contact: Terence Chatmon, President & CEO, Terence@fcci.org 770S 685S
6000
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Transformational Ventures/BAM — May 14, 2014 - Page 1 of 2

A. CONTACT INFO

Ministry Name

Transformational Ventures (a dept. of WorldVenture )

CEO Name & Title

Bruce Swanson, Dir of Transformational Ventures (T-Ventures)

Primary Contact & Title

Same

Address, City, State, Zip

1501 W. Mineral Ave. Littleton, CO 80127

Phone

office: 720-283-2000, ext 2710

Email bruce@TransformationalVentures.com
Website www.TransformationalVentures.com or www.WorldVenture.com
B. KEY INFO

Year Founded

WorldVenture: 1947; T-Ventures: 2007

Total Employees (FT & PT)

WorldVenture: 600 FT; T-Ventures: 4 FT

Total Volunteers

T-Ventures: 70+ any given year

Total Board Members

WorldVenture: 10; T-Ventures: 6 advisors

Total Donors (last 24 months)

T-Ventures: 105

Organizational Memberships

(for WorldVenture)

[ X] Evangelical Council for Financial Accountability (ecfa.org)
[X ] Other: Guidestar, Ministry Watch, Missio Nexus

Is your IRS 990 form available for

public inspection?

[X] No. The IRS classifies WorldVenture as a church so we
do not file Form 990.

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget

FOR T-Ventures ONLY Actual 2012 Budget 2013 2014
INCOME

Donated Income $120,740 125,350 90,000

All Other Income 28,000 15,450 50,000

Total Income 148,740 140,800 140,000
EXPENSE

Program Services 99.5% 99.5% 99.5%

General & Administrative 0% 0% 0%

Fundraising 0.5% 0.5% 0.5%

Total Expense T-Ventures’ general & admin is 0% because it is handled by

WorldVenture. WorldVenture’s audits show 92.5% of its expenses
are program services and 7.5% are general/admin and fundraising.

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

“Business as Mission” — Business people are creating significant
Kingdom impact all over the world.

What do you do?
(50 words or less)

We equip local entrepreneurs to create jobs through profitable
businesses in struggling communities around the world. To do this,
we equip Christian business people in the USA to engage with
those entrepreneurs and with other opportunities. We integrate our
efforts with spiritual outreach, health care, education, and justice
initiatives.

Key Endorsements
(names of people or
organizations)

Steve Rundle at BIOLA, call2Business, Mats Tunehag, the BAM
Think Tank initiative, MissioNexus, Near East Initiative,
Conservative Baptist Association of the Philippines, The 1010
Project Kenya, The Business as Mission Network, YWAM BAM
leaders, OPEN Network, Finishers, many others.

Our “BHAG” (Big Holy
Audacious Goal) is:

Profitable businesses transforming thousands of lives and whole
communities spiritually and economically, especially among the
poor and disadvantaged.
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Transformational Ventures/BAM — May 14, 2014 - Page 2 of 2

E. S.W.O.T. ANALYSIS

STRENGTHS

WEAKNESSES

OPPORTUNITIES

THREATS

WorldVenture’s strong
brand combined with
T-Ventures’ growing
sub-brand.

Our networks of
missionaries and their own
in-country networks of
church, business, and
community leaders.

A working model that
allows missionaries,
business people, and
churches to do what they
do best, integrating efforts
at an operational level.
Involvement of many
business people as
volunteers.

Growing capacity to
generate revenue, beyond
donations.

The central place our
model gives the church
and its business people,
both in sending countries
and receiving countries.

Cash constrained in
day-to-day operations.
Small full-time staff.
Slow pace of working
with volunteers who
have day jobs and the
demands of life that ebb
and flow.

In light of our model, the
slowness of churches to
adopt a new strategy
(BAM) and engage with
it via T-Ventures.

A historic reticence
among Evangelicals to
embrace profit and
generating wealth as
God-honoring.

The integration of the following:
- our Business Development
Centers overseas

- our import company’s
sourcing of products

- our business volunteers.
Growing our import company
beyond its 2013 sales of $100K
to the point where it is
maintaining hundreds of jobs
and generating operations
money for T-Ventures.
Re-building destroyed
businesses in disaster-hit areas
of the Philippines and scaling
the equipping of entrepreneurs
in the slums east of Nairobi
(among other projects).
Increasing our market share of
the growing awareness of BAM
among business people and
churches.

Growing integration of our work
with WorldVenture’s networks
of local leaders in 67 areas of
the world.

The fragile nature of
startups and small
businesses in
dysfunctional economies
always puts T-Ventures’
efforts at risk of failure.
Losing key business
volunteers to life events
(job loss, family needs,
sickness, other
responsibilities, etc)
Danger of failing to
remember the spiritual
nature of our very practical
work and over-
dependence on our
strategies rather than
balancing our efforts with
reliance on the Holy Spirit.
Possible economic
downturn in the USA and
worldwide that would
reduce our business
volunteers’ ability to travel,
contribute, and be
involved.

F. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date

1 Coach entrepreneurs and small business owners in Nairobi, the Philippines, Costa Rica, Onaoin
Brazil, Bolivia, Myanmar, etc. Do so by skype and site visits. going.

In conjunction with this, help grow our Business Development Centers — teach, develop
resources, visit, capitalize revolving loan funds.

2 | Assistour for-profit company in such areas as sales tax compliance; web portal Ongoing
development for managing sales, commissions, etc; marketing; int'l shipping, and so on.

3 | Assist T-Ventures as we cast vision for BAM and mobilize business people and their Starting late
churches to engage well. Become a part-time coach for T-Ventures among churches and | Summer of
businesses in your area. Share the revenue produced with T-Ventures. 201.4- (Beta

testing in
June.)

Major Prayer Request: (s)
Wisdom to say ‘no’ to dozens of good projects so we can focus on the most strategic ones.
Money to build operations and revenue-producers. Successful job creation around the
world that produces holistic Kingdom impact (spiritual, social, economic).




@,

h J Barnabas Group BAM Interest Initiative TRANEFURMA“UNM,J'%
Barnabas Presents: Transformational Ventures ~ VENTURES %75

Response Form

Name

Phone Email

Comments:

Barnabas BAM Interest Group
____ l'would like to meet periodically to discuss Business as Missions (BAM) concepts.

| want to introduce you to others who may have interest in BAM in Southern California. If you
contact me | will make an introduction to the following people.

T-Ventures

| want to explore ways that | can get involved in what T-Ventures is doing.

Please email to me the following items mentioned by Bruce:

O Three biblical themes O The “Why Business?” graphic
O Info about business rebuilding O Outreach Magazine article about the trip
in the Philippines to the egg business in Mozambique
O List of volunteer opportunities O Summary of T-Ventures’ mission, strategy, etc.

Barnabas BAM Interest Group/ Transformational Ventures

Grant Van Cleve Jim Seiler Bruce Swanson
grantvc@gmail.com jrseiler@cox.net bruce@transformationalventures.com
(949) 354M 3396 (949) 212M 8974 (720) 283M 2000 x2710
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THE GOOD STEWARD PROJECT- May 13/14, 2014 - Page 1 of 2

A. CONTACT INFO

Ministry Name The Good Steward Project

CEO Name & Title Darrell Passwater, Chief Spiritual Officer

Primary Contact & Title Darrell Passwater

Address, City, State, Zip | 2 Foxtail Lane, Dove Canyon, CA 92679

Phone 949-973-7903

Fax

Email thegoodstewardproject@gmail.com

Website www.goodstewardsOC.org

B. KEY INFO

Year Founded 2014

Total Employees (FT & PT) 0

Total Volunteers 15

Total Board Members TBG board

Total Donors (last 24 months) 3

Organizational Memberships [ 1 Evangelical Council for Financial Accountability (ecfa.org)
[ 1 Christian Leadership Alliance
[ 1Other:

Is your IRS 990 form available for | [ ] Yes

public inspection? [ X]1No

Do you have an annual audited [ 1Yes

financial statement that meets [ X]1No

ECFA’s Standard No. 3 and is [ X ] We will meet this standard by (date): 2016

available to the public?

C. FINANCIAL INFORMATION

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2014

INCOME

Donated Income X X 12,000

All Other Income X X 13,500

Total Income X X 25,500
EXPENSE

Program Services X X 10,000

General & Administrative X X 15,000

Fundraising X X 0

Total Expense X X 25,500

D. OUR “ELEVATOR SPEECH”

Brand Promise Raising God'’s leaders

What do you do? Assist members become exceptional stewards of their
(50 words or less) time, talents and treasure. To attract and inspire every
Christian young business leader in Orange County to
enhance The Kingdom through using their God given
talents.

Endorsements TBG Board

39




THE GOOD STEWARD PROJECT- May 13/14, 2014 - Page 2 of 2

1. What is our mission?

To assist Christian business leaders, ages 20 to 39, to . . .
* Discover how to effectively integrate Biblical values
into the work place
* Hear sage wisdom from seasoned business leaders
* Be exposed to various local ministry opportunities

* Beencouraged to participate in a meaningful
service project
* Develop a network with like-minded Christian
business leaders

* Engage in a mentor relationship
* Receive sound management tools

* Develop leadership abilities and skills

2. Who is our customer?

This group is for those Christians who want to develop
significant professional relationships with like-minded
colleagues; be inspired by Godly leaders; and to engage
with local ministries

3. What does the
(PRIMARY) customer
value?

Significant relationships with like-minded peers and mentorship
from those who have a proven track record for being fully engaged
in the marketplace and faithful to Christ.

4. What have been our
results?

Yet to begin ministry. Anticipated start date: July 11", 2014

5. What is our plan?

To equip Christians to live a life that enhances God’s Kingdom

through personal and spiritual development.

E. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
e Asolid and unique * Too early to assess e Unlimited e Not having an
program assistant to do the

essential detail work

F. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date
1 | Sign up as Mentor (one hour per month)
2 | Recommend local area ministries to us ASAP
3 | Share concept and brochures with potential members ASAP
4 | Consider assisting with financial support to hire Administrative Assistant ASAP
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The Good Steward Project

Yes! I would love to learn more about how I can be a part of this.

My Name is:

Email Address:

Phone Number: ( )

Notes/Comments:

Things we could use your help with:

[1 I know a 20-40 yr old who I'd like to see be a part of this
group

[] [ have a ministry in mind that would be a good fit
[J I'd like to be considered for a mentor position
[J I would like to contribute financially

[J I would like to introduce you to someone:

The Good Steward Project
GoodStewardsOC.org | TheGoodStewardProject@gmail.com
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A. CONTACT INFO

REAL BATTLE MINISTRIES - May 13/14, 2014 - Page 1 of 2

Ministry Name

Real Battle Ministries

CEO Name & Title

Melanie Hempe RN

Primary Contact & Title

Andrew Doan MD PhD, COO, Author and Speaker

Address, City, State, Zip

P.O. Box 163, Matthews NC, 28106

Phone

319-321-5786 (Andrew Doan’s Cell)

Fax 951-302-4448

Email andy@andrew-doan.com
Website www.realbattle.org

B. KEY INFO

Year Founded 2013

Total Employees (FT & PT) All volunteers
Total Volunteers 6

Total Board Members 4

Total Donors (last 24 months) <10

Organizational Memberships

[ 1 Evangelical Council for Financial Accountability (ecfa.org)
[ ] Christian Leadership Alliance
[ x ] Other: We will join after we grow larger.

Is your IRS 990 form available for
public inspection?

[ 1Yes

[ x] No — Yes, after IRS approves 501(c)3 application.

Do you have an annual audited
financial statement that meets
ECFA’s Standard No. 3 and is
available to the public?

[ 1Yes
[ x] No

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2014

INCOME

Donated Income < $1000 < $500 $10,000

All Other Income $0 $0 $0

Total Income < $1000 < $500 $3000
EXPENSE

Program Services $500 $0 $9,000

General & Administrative $500 $0 $1,000

Fundraising $0 $0 $0

Total Expense $1000 $0 $10,000

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

Helping families win the battle over gaming & technology overuse.

What do you do?
(50 words or less)

Real Battle Ministries is an educational organization that offers
information, research, support and practical help for parents and
children on the issues of technology overuse and video game
addiction in order to maintain a balance between technology use
and productive activities needed to grow and succeed. The Real
Battle mission is to raise awareness on the issues surrounding
video game addiction and technology overuse conflict in the home.

Key Endorsements
(names of people or
organizations)

Mike Naggar, Temecula City Councilman; Maryanne Edwards,
Temecula City Mayor; Victor Marx Ministries; Pastors Scott
Treadway & Rich Zirpel @ Rancho Community Church, Temecula

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)

43




REAL BATTLE MINISTRIES - May 13/14, 2014 - Page 2 of 2

Our “BHAG” (Big Holy
Audacious Goal) is:

Changers for the Kingdom!

Every child is gifted with a special talent waiting to be unleashed.
Real Battle Ministries motivate kids and families to unplug and
discover the gift God has planned for them and to become Game

E. THE FIVE DRUCKER QUESTIONS (internal)

From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important

Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

Helping families win the battle over gaming & technology overuse.

2. Who is our customer? | »

Our PRIMARY customer is: Families, Churches, and Schools.

e Our SUPPORTING customers are: families, churches, and
ourselves as Dr. Doan is a full-time practicing eye surgeon.

3. What does the
(PRIMARY) customer

value? gifts.

The education, research, and personal stories to motivate kids
“unplugging” from digital media and discovering God’s plans and

4. What have been our
results?

We have had great success! Kids are selling their video game
systems and empowered to make healthy choices in the digital age.

5. What is our plan?

To seek entry into churches, schools and communities and share
our educational seminars. Our seminars are free to view on:
www.youtube.com/user/RealBattleMinistries/videos

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
e Powerful Story Lack of FT Staff Utilization of the Video Game Industry
*  Research Supported Few Connections to Internet and Social Does Not Want this
*  Respected Medical Churches & Schools Media to Spread Message to Be
Backgrounds Limited Time to Travel Message Delivered
e Great Demand for for Speaking Partner with Book Damage to Kids’
Message Engagements Distributers for Dr. Brains May be
e Strong Social Media Doan’s Book “Hooked Permanent
Presence on Games” Losing Our Prodigals

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date
1 Connect us with leaders in your churches, schools and community to host Real Battle All the time
Seminar.
2 Develop & distribute educational materials to churches and schools. Fall 2015
3 Help write grants to fund distribution of educational materials to schools. Spring 2015
Major Prayer Request: Please pray for protection of our families, organization, and All the time
volunteers as the enemy fights to silence our message.

Thanks for limiting your report to 2 pages!

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)
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Helping families win the battle over gaming & technology overuse.

REAL BATTLE MINISTRIES
FEEDBACK FORM

D Add me to the Real Battle e-mail list so I can learn how to help kids make healthy
choices in the digital age.

[ will connect you with decision makers in my church, school, or community to host
a Real Battle Seminar with Dr. Andrew Doan and Julie Doan.

[ will help Real Battle develop & distribute educational materials to churches and
schools.

[ will help write grants to fund distribution of educational materials to schools.

[ will pray for Real Battle Ministries.

[ know distributors for Dr. Doan’s book, “Hooked on Games.”

[ have an idea to share with your ministry.

Name

Phone

Email

Heroes Don’t Play Games
They Fight Real Battles







GRACE CLASSICAL ACADEMY - May 14, 2014 - Page 1 of 2

A. CONTACT INFO

Ministry Name

Grace Classical Academy

CEO Name & Title

Gina Bonecutter, Head of School

Primary Contact & Title

Gina Bonecutter, Head of School

Address, City, State, Zip

24600 La Plata, Laguna Niguel, CA 92677

Phone 949-842-6815

Fax

Email gina@graceclassicalacademy.com
Website www.graceclassicalacademy.com
B. KEY INFO

Year Founded 2002

Total Employees (FT & PT) 24

Total Volunteers

Many of our parents fill volunteer positions as well as our
Board Members

Total Board Members

4

Total Donors (last 24 months)

100 (about 50% are repeat donors)

Organizational Memberships

[ 1 Evangelical Council for Financial Accountability (ecfa.org)
[ 1 Christian Leadership Alliance (CLAonline.org)
[ x] Other: Association of Classical and Christian Schools

Is your IRS 990 form available for

public inspection?

[ X] Yes
[ 1No

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year

Current Fiscal Year

Estimated Budget

Actual Budget 2010
INCOME
Donated Income $235,292*(includes $110,000
building fund)
All Other Income $407,328 $434,208
Total Income $642,620 $544,208
EXPENSE
Program Services $424,964 $454,700
General & Administrative $65,000 $68,250
Fundraising $4499 $9,500
Total Expense $494,463 $532,450

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

Academic Rigor with a Greater Purpose

What do you do?
(50 words or less)

We provide a world-class K-8 education that prepares our students
to be cultural transformers, equipping them with the tools of critical
thinking, witty and persuasive rhetoric skills, and a solid Christian

worldview.

Key Endorsements
(names of people or
organizations)

The Stamps Foundation, BTA Advisors, T.E.A.M.S, and the many
satisfied students and parents in our community.

Our “BHAG” (Big Holy

Audacious Goal) is:

To become the benchmark of Christian education in South Orange
County by equipping our students with the skills to transform their
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| homes, churches, businesses, country, and world.

E. S.W.O.T. ANALYSIS
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
* Rigorous Academic Lack of awareness Expand community OC is saturated with
Program outside our awareness of our private schools
*  Elite instructional staff community mission Economy
e Caring, engaging, & Facility Expand facility Over-reliance on key
nurturing environment Lack of sports Develop sports donors
¢ Time-tested, program program
integrated, & effective Strategic community Develop Vision Fund
approach to education of donors Strategically plan for
to prepare children as Lack of high school high school
future leaders program

F. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED

No.

Opportunity/Task/Volunteer Role

Target
Date

year.

Advise Head of School & Board regarding the means and methodology to spread the word
about GCA. The expected commitment is three meetings during the 2014-2015 school

9112014

Advise our Head of School and Board through the development of a network of donors to
build our Vision Fund/Become a donor who supports our Vision Fund. The expected
commitment is three meetings during the 2014-2015 school year.

9112014

of 2014.

Join an Advisory Board to counsel the Head of School and Board in the development of a
strategic plan to expand our offerings through high school and to complete a facility
expansion. The expected commitment would be 3-5 meetings during the summer and fall

9112014

Major Prayer Request: To grow our school in a healthy, responsible manner to that we can
serve many students and families in the OC area.
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a

Grace Classical
Academy

Name:

Phone
Number:

Email Address:

Comments:

I will like Grace Classical Academy on Facebook to increase GCA’s reach.
I will friend Gina Bonecutter on Facebook to increase GCA’s reach.

I know a fourth grade student ( fall of 2014) that would be a great fit for GCA. I
will contact:

Name: Phone:

I want to introduce Gina to others who may have interest in Grace Classical
Academy. If you contact me I will make an introduction to the following
people.

I would like to be on an Advisory Board to advise Gina and the Board 1 to 3
times per year specifically relating to the school’s strategic plan.

I would like to attend Grace Classical Academy’s Fall Benefit dinner on October
18,2014. Please contact me at the following phone number.

Academic Rigor with a Greater Purpose
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A. CONTACT INFO

Ministry Name

Royal Family KIDS

CEO Name & Title

Chris Carmichael, President

Primary Contact & Title

Chris Carmichael, President

Address, City, State, Zip

3000 W MacArthur Blvd, Suite 412, Santa Ana CA 92704

Phone

714-438-2494

Fax 714-438-0510

Email office@royalfamilykids.org
Website www.royalfamilykids.org
B. KEY INFO

Year Founded 1990

Total Employees (FT & PT) 12

Total Volunteers 10,500

Total Board Members 12

Total Donors (last 24 months) 1,906

Organizational Memberships

[X] Evangelical Council for Financial Accountability (ecfa.org)
[ 1 Christian Leadership Alliance
[X] Other: Christian Alliance for Orphans; OneOC

Is your IRS 990 form available for | [X] Yes
public inspection? [ 1No
Do you have an annual audited [X] Yes
financial statement that meets [ INo

ECFA’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual - 2012 Budget 2014

INCOME

Donated Income $3,635,773 $1,461,700 $1,461,700

All Other Income $202,199 $579,250 $579,250

Total Income $4,944,413 $2,040,950 $2,040,950
EXPENSE

Program Services $2,284,951 $1,228,600 $1,228,600

General & Administrative $295,033 $229,300 $229,300

Fundraising $71,749 $28,500 $28,500

Total Expense $2,651,733 $1,486,400 $1,486,400

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

We create life-changing moments for abused, abandoned and

neglected children.

What do you do?
(50 words or less)

We mobilize the faith community to confront child abuse and serve
as counselors and mentors to foster children. We change the

trajectory of abused and abandoned children.

Key Endorsements
(names of people or
organizations)

FAITH-BASED -- 27 different Christian denoms; CAFO; others.
FOUNDATIONS: Allstate Foundation, First Foundation Bank,
Boeing, Cox Community Foundation, Wingate Foundation, others.

Our “BHAG” (Big Holy
Audacious Goal) is:

Every foster child, ages 6-12, has the opportunity to experience joy
and the love of Jesus Christ through Royal Family KIDS. This is

120,000 children!
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E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

Every foster child, ages 6-12, experiences a life-changing summer
camp, club and mentor.

2. Who is our customer? | »

Our PRIMARY customer is:
10,500 adult volunteers that commit to living out the Great
Commission by giving hundreds of personal hours in service of
foster children.

e Our SUPPORTING customers are:
7,400 foster children, ages 6-12, that experience the love of
Jesus Christ through specially-trained counselors and mentors.

3. What does the

(PRIMARY) customer

value?

Being a key part of a proven ministry with excellent training, built-in
outreach materials, local fundraising opportunities and
accountability measures.

4. What have been our

results?

The power of Christian mentorship cannot be overstated: we have
recorded thousands of successful stories from children that have
grown into Christian leaders themselves. This year, we will have
156 former campers that are serving on staff at a local RFK camp.

5. What is our plan?

We have already streamlined our operations. Now we are
broadening our donor base to engage more church partners,
Christian business leaders and Foundations to join our mission.

F. S.W.O.T. ANALYSIS

STRENGTHS

WEAKNESSES

OPPORTUNITIES

THREATS

e  Proven ministry model

*  Relationship with
church leaders

e Relationship with U.S.

Government
*  Unique population
served

e Singular outreach

method

e Fundraising primarily

via Co-Founders

e Scalability
e Staff Capacity

Ability to grow with
new donors
Connecting with
current volunteers
Perfect model for
corp. partnerships
Experiential program!

Child Protection
Training is paramount
Bridging Christian and
Secular populations
Loss of donors as
Founder moves into
supporting role
Directors burning out

G. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date

1 Come to Summer Camp for one day! We are able to bring business and church leaders Wednesdays
(and spouses) to camp for day visits to see a living model of our program and hear directly | and Thursdays
from the people it impacts: Directors, volunteers, current and former campers. It's a in June, July
powerful few hours (10a-3pm) and is perfect for teams of people or families (ages 17+ and August
only)

2 We are seeking business & Christian ministry mentors that have background in Board During Q3:
Development; Fundraising ideas and relationships; Accounting Systems; experience in July 1 -
transition management. We need BUSINESS MENTORS! September 30

3 We have opportunities for community fundraising events & need volunteers and interested | Dates TBD in
sponsors: our program + your business = powerful LOCAL event! We have 13 active July, October,
locations in Southern California, and you can “adopt” one for your company or church! December
Major Prayer Request: Ongoing
That our ministry will find new partners that embrace the vision of Royal Family KIDS...to
serve precious children in the foster care system and help turn their future from one of
despair into one of Hope.

Thanks for limiting your report to 2 pages!
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Feedback Form For Royal Family KIDS

YOUR NAME

PHONE NUMBER ( ) COMPANY/CHURCH:

EMAIL

[ will attend a Royal Family KIDS summer camp in June, July or August.
If checked, the number of adults 17+ you want to bring with you (lunch and
transportation is provided) .

[ would like to offer a mentoring session to the new President on one of his
needs: Transition Mgmnt ___; Fundraising/Events ___; Accounting/Donor Software .

I would like to invite Chris and his team to present to my company or church as a
potential partner in the Royal Family KIDS mission.

[ want to learn more about volunteering as a counselor, coach, music leader,
woodworker, nurse, grandpa/grandma at Camp.

[ want to invest in planting a new RFK Camp or Club!

COMMENTS (we care what you think!):

For more information about Royal Family KIDS, contact Chris Carmichael
714-438-2494 o | 949-482-5953 cell | chrisc@royalfamilykids.org | RoyalFamilyKIDS.org
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COOD F ALL

PROMOTING HUMAN DICNITY

S

1718 M Street NW Ste 187 | Washington, DC 20036
Feedback Form

Name:

Address:

Phone: Email:

| want to become an organizer for the King Rights Initiative in my community

| want to represent the King Rights Initiative to my state or local public school officials

I want to represent the King Rights Initiative to my denomination and/or church

Please add me to your email/mailing list

Comments:

Your passion, talent, experience and business & personal networks can help Good of All to
preserve freedom for the Gospel and future generations.
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THE INSTITUTE FOR FAITH, WORK & ECONOMICS - May 13/14, 2014 - Page 1 of 3

A. CONTACT INFO

Ministry Name

The Institute for Faith Work & Economics

CEO Name & Title

Hugh Whelchel, Executive Director

Primary Contact & Title

Gabrielle Jackson, Director of External Partnerships

Address, City, State, Zip

8400 Westpark Dr #100, Mclean, VA 22102

Phone

703-962-7877

Fax

Email Hwhelchel@tifwe.org
Website www.tifwe.org

B. KEY INFO

Year Founded 2011

Total Employees (FT & PT) 18

Total Volunteers 0

Total Board Members

1

Total Donors (last 24 months)

*We protect the names and donations of our individual
supporter but have received sizable two foundation grants

Organizational Memberships

[ 1 Evangelical Council for Financial Accountability
[ X'] Christian Leadership Alliance

[ ] Other:
Is your IRS 990 form available for | [ X ] Yes
public inspection? [ 1No

Do you have an annual audited
financial statement that meets
ECFA’s Standard No. 3 and is
available to the public?

[ X]Yes — currently for only 2011 and 2012

[ ]No

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Year Year Estimated Budget
Actual 2012 Actual 2013 2014

INCOME

Donated Income $2,017,050

All Other Income $754

Total Income $2,017,804 $2,315,000 $2,869,000
EXPENSE

Grants $538,000 $773,000 $561,000

General & Administrative $1,236,176 $1,057,000 $2,068,000

Facilities $125,000 $125,000 $240,000

Total Expense $1,899,176 $2,440,000 $2,869,000

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

Advancing the biblical and economic principles that bring about
flourishing and help individuals thrive in the workplace for the glory
of God, the common good and the advancement of God’s kingdom.

What do you do?
(50 words or less)

We are content providers that translate biblical principles for
flourishing into practical resources like books, blogs, webinars and
curriculum that will help Christians integrate their faith in the
workplace and become better stewards of what God has given
them.

Key Endorsements
(names of people or
organizations)

Bob Varney, V.P. of Leader-led Movements for Global
Cities at Campus Crusade for Christ International

Steve Reinemund, Ret. Chairman/CEO, PepsiCo

Hon. John Scott Redd, Vice Admiral, U.S. Navy (ret), First
Director of U.S. National Counterterrorism Center
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e Jimmy Kemp, President of Jack Kemp Foundation

Our “BHAG” (Big Holy

Audacious Goal) is:

Reaching 1 million evangelicals in the next 12 months through our
blog, articles, books and videos. We want to see societal
transformation on every level, particularly on campuses, in
churches and in businesses because of this revelation of faith, work

and economics.

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

Educate and inspire Christians to live out a Biblical theology that
integrates faith, work, and economics.

2. Who is our customer?

*  Our PRIMARY customer are: Christian Students, Business
leaders, Thought leaders/influencers and Pastors

*  Our SUPPORTING customers are: Foundations and individual
donors excited about our mission

3. What does the

(PRIMARY) customer

value?

Discovering how our work, no matter how mundane, matters to
God. When we understand our unique part in God’s plan to restore
the world, we will become better stewards of our time, talents and
treasures and contribute to the flourishing of society.

4. What have been our

results?

We have reached tens of thousands of Christians through our
online platform (including videos, daily blogs, and digital distribution
of articles/whitepapers) as well as our partnerships with Christian

media outlets.

5. What is our plan?

Expand our scope of impact by strategically growing our product
offerings such as curriculum, online exchange platforms, books,

videos and more.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
e  Top Christian Name identification Expressed need for Increasing level of
theologians and Mature product homeschool noise vying for
economists development across curriculum evangelicals’ attention
e Staff with 50+ years in audiences development Competing messages,
Christian education Established New staff hire from particularly among

and non-profit
leadership

Based in nation’s
capital with access to
thought leaders
Takes transformative
faith and work
message to society
through economics

distribution network
outside of academic
circles

CRU with leveraged
relationships with
Christian business
networks

Creating digital
platform with unique
engagement portals
for students, business
leaders, pastors,
thought leaders

young evangelicals,
on role of economic
freedom in flourishing
Misunderstanding
amongst evangelicals
on role of work in
fulfilling the Great
Commission

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target

1 Sign up for our blog to receive spiritually rich and impressively practical information in your | 2014
inbox on integrating whole-life stewardship practices into your life.

2 Identify leaders and networks for us to share content and expand the scope and impact of | August 2014
our message. (Christian business groups, universities, schools, associations, efc.)

3 Attend an upcoming regional Business Leader Forum where we think through how we as Summer/Fall
Christians can bring about flourishing and transformation in the marketplace and society. 2014
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INSTITUTE FOR
FAITH, WORK
& ECONOMICS

FEEDBACK FORM

Name

Phone Number

Email Address

Mailing Address

City, State, Zip

Sign me up for the IFWE blog.
Send me a digital copy of Hugh Whelchel's book How Then Should We Work?

| am interested in further discussing the integration of faith, work and economics and
would like to learn more about attending a regional business forum.

| would like to introduce you to others who may have interest in IFWE. If you contact me |
will make an introduction to the following people:

We want to hear from you! Please share with us comments, distinct opportunities you see
or partnership possibilities.

Comments:
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Jim West Managing Partner and Co-Founder

of The Barnabas Group

Why Join the Barnabas Group?

Many of us have an itch. Perhaps you do. You want to be used by God to bear fruit in
His Kingdom while you are still on earth. You just have that sense that He gave you
gifts and passions for a reason. He wants you using them. Working in your giftedness,
not in an assignment on someone else’s dream. But participating in what you were
born for! We help you scratch that itch!

How does The Barnabas Group do that?

We provide numerous opportunities during the year for you to hang with like-minded and like “wired
Christians with similar “itches’ We introduce you to numerous ministries who need your gifts, talents and
network — not just your resources. You choose to work with those you are passionate about!

What does The Barnabas Group do? Combining Orange County and San Diego, in 2013, we did the following:

- Over 1,840 people attended the five meetings in each county in 2013

- Eight keynote speakers at the four meetings in each county

- Special lunch with Steve Arterburn as speaker at Anaheim White House (OC)

- 323 Commission — young TBG members’ organization (OC)

- Three seminars for TBG ministries — Building Your Business Plan; Fundraising; and Donor Discipleship

- Several SWOT Team meetings throughout the year

- Six networking breakfasts to meet and connect with other members (OC)

- Over 30 ministries had tables at TBG events

- Over 25 ministries presented to TBG during 2013 in each county

- Paella Night at Newport Coast attended by 64 people (OC)

- Burrito Night at Del Mar Train Station attended by 35 people (SD)

- Over 100 ministries interviewed and helped by Faithworks team

- Began a partnership with Pepperdine University

- Christmas Party at Bob & Cheri Shank’s home

- Food packaging event to feed 11,000 in Sierra Leone partnering with Urban Life and Children of the
Nations (SD)

- Platinum sponsor at MIKA Community Development Fair and Three Man Basketball Tournament,
36 volunteers (OC)

- Provided lunch and volunteers for Finally Home Foundation Seminar — 23 volunteers (OC)

- Partnered with Containers of hope to provide 250 backpacks and school supplies for needy children
in Santa Ana (OC)

- Keynote speaker at Teen Challenge graduation and provided refreshments (OC)

- Two groups of TBG members went to Vietnam with 7 Day Hero (OC)

- Barnabas Group hike in Laguna Canyon
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SAN DIEGO

Orange County

2014 MEMBERSHIP APPLICATION

Your Name Spouse
(Membership covers both spouses)

Home Address

City State Zip Code

Work Phone ( ) - , Ext Home Phone ( ) -
Cell Phone ( ) - Email

Current church affiliation City

Active membership as a partner in The Barnabas Group involves the following commitments:
. Regular attendance at the quarterly meetings of The Barnabas Group if possible!
=  Annual Pledge of $1,500 to The Barnabas Group (51,250 is tax deductible)

FIVE EASY STEPS -

1. My 2013 TBG Commitment:

[ ]9$1,500 by [ ]creditcard, or [ ] check payable to “The Barnabas Group”
[ ]I will request a check be sent from my NCF giving fund ASAP
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2. Frequency of Payments: [ | Annually ($§1500) [ ] Monthly ($125) [ ] Quarterly ($375)

3. Creditcard: [ ]Visa [ ]MasterCard [ ] American Express

Account No. Exp Sec. Code

Name as it appears on card

Authorizing Signature

4. Return completed application by mail (with check) or fax to: The Barnabas Group, c¢/o
Suzy West, 129 Avenida Cota, San Clemente, CA 92672 ¢ Fax: (949) 481-8959.

Questions? Call Jim West at (949) 481-6759 ¢ Email: judo.jim@cox.net

As a Barnabas Group member we will continue to bill you annually in the
same manner you initially agree to fund your annual pledge.

CREDIT CARD

If you signed up for monthly, quarterly or one annual credit card
deduction(s), we will continue on year to year unless you tell us you want to
change methods of payment.

ANNUAL CHECK

Please send your pledge in no later than March 15.

Thanks very much!
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National Christian
FOUNDATION®

What is an
NCF Giving Fund?

A Giving Fund with National Christian Foundation (NCF) is an easy-to-estabilish,
low-cost, flexible account for charitable giving that is a popular alternative to
creating a private foundation. Also known as a donor-advised fund, it's the fastest
growing charitable vehicle in America today.

To learn more, watch
our 2 minute video!

19742 MacArthur Blvd, Suite 230, Irvine, CA 92612
Phone:949-263-0820  Fax:949-263-9129

www.NCFCalifornia.com
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