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THE BARNABAS GROUP

ORANGE COUNTY

TUESDAY, NOVEMBER 4, 2014

Time Topic Presenter

7:30 a.m. Breakfast

8:26 a.m. Follow The Frog Jim West

8:30 a.m. Opening Prayer Jim West

8:31 a.m. Announcements Jim West

8:37 a.m. The Master’s Program Steve Esser

8:40 a.m. National Christian Foundation Joe Eelkema

8:43 a.m. Redeemer City to City John Hutchinson

9:00 a.m. Partnering —- NEXT Manga & The Roald Lidal &
Pocket Testament League Mike Brickley

9:07 a.m. The Great Shift: Mission and Money in the Gilles Gravelle
Global Age

9:29 a.m. Break

9:44 a.m. Gospel Patrons: People Whose Generosity John Rinehart
Changed the World

10:07 a.m. Serving California: Mighty Oaks Warriors Chad Robichaux

10:27 a.m. The Itch Jim West

10:32 a.m. Mercy Ships: Following the Model of Jesus Don Stephens

10:54 a.m. Break

11:09 am.  Kerus Global Education Jennie Cerullo &

Marcia Ball

11:26 a.m. Hardwired Tina Ramirez

11:43a.m.  Extreme Response Russ Cline

12:00 noon  Adjourn




National Christian
FOUNDATION®

For Women

NCF is hosting
Inspiring Generous Joy

1-Day Conference presented by Women Doing Well

Save the Date
Thursday, September 18th 2014
9:00am-4:00pm

Newport Beach Marriott Hotel & Spa
900 Newport Center Drive
Newport Beach, CA 92660

$150 per person

For more information contact:

Terri Ponce de Leon

949.263.0820
tponcedeleon@nationalchirstian.com

* This event is not a fundraiser. No solicitation of any kind will be involved.

19742 MacArthur Blvd, Suite 230, Irvine, CA 92612
Phone:949-263-0820 - Fax:949-263-9129

www.NCFCalifornia.com




We are encouraging all attendees to take
lots of pictures at the meeting and post
them on our Facebook page! Here's how!

How to post to the "Page" from a cell phone

Step one: Log into your Facebook app on your phone
Step two: Use the search bar at the top of the page to find

"Barnabas Orange County." Choose "Barnabas Orange County"
with the TBG logo.

Step three: Click on the icon of a camera with the word "photo"
underneath.

Step four: Tap the icon of a camera to take a new picture. (You
may have a pop-up that asks permission for Facebook to access
your camera - just hit okay)

Step five: Take the picture

Step six: Tap anywhere to tag friends or yourself. Type the
name of the person you would like to tag.

Step seven: Once you have taken your picture tap "use" on the
top right.

Step eight: You can add text to the picture by typing here.

Step nine: Touch "Post" on the top right to post your picture.

John Rinehart is generously giving
each attendee a copy of his book!
Gospel Patrons TODAY! Find your
copy on your table! Please thank
him!



Join Bob Shank for breakfast and
learn about The Master’s Program
opportunity. The decisions that

follow may change your life
forever.
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INTRODUCTORY BRIEFING IN ORANGE COUNTY
Most professionals have invested themselves in pursuing career success. Is it
time to consider the potential found in fulfilling your Kingdom Calling?

Recessions and recoveries You’ve been taught; you've
come and go. Survival and been discipled; is that all
success are both transitional there is? If you're ready for a
conditions. Marketplace mentoring opportunity that will
leaders ride the trend lines of help you see over the horizon
life. Christian marketplace of today - into the possibilities
leaders do so with Eternity of tomorrow - this introductory
on the horizon. event is for you.
Even in times of career Come spend 90 minutes with
success, satisfaction is us to learn how The Master’s
shallow. It takes more for the Program could serve you in
N serious foIIov_ver of Christ your journey toward 100x
Join Bob Shank for breakfast Jesus to achieve the returns.
and an Introductory Briefing at ?Igmﬂcance that God To attend, RSVP online, or
the Pacific Club in Newport intends. Are you ready to contact C’|ara ESSE’
Beach, CA. RSVP to attend. explore, expose and exploit clara@mastersprogram.or

your Kingdom Calling? or call her at 714-282-7707.


http://www.mastersprogram.org/link/briefings.html
http://www.mastersprogram.org/link/briefings.html
mailto:clara@mastersprogram.org?subject=RSVP
mailto:clara@mastersprogram.org?subject=RSVP

VOXoroLis

Give Anonymous Interactive Feedback to the TBG Ministries

For TBG OC meetings, we are asking our Barnabas Group members to sign up for a free
app on their smart phones, VOXopolis - Anonymous Interactive Messaging.

Members who do this will be able to "VOX" the presenting ministries anonymous feedback
or questions at the end of the meeting or anytime thereafter. VOXing is like sending an
anonymous email message and because it runs like email, the presenting ministries can
"VOX" you back while you remain totally anonymous. VOXopolis will keep your identity
private and secure.

To get started, simply download the app to your iPhone or Android from the App Search
feature on your smart phone. Then type in the ministry VoxID to send them a VOX.

Ministry VoxID

The Seed Company TSCO
Gospel Patrons Gospat
Redeemer, City to City City2City
Mercy Ships MercyShips
Kerus Global Kenus
Hardwired Hardwired
Mighty Oaks Foundation MightyOaks
Extreme Response ExtremeRe
NEXT Manga NEXTManga
The Pocket Testament League PocketTest

How to Start VOXing on your Smart Phone:

* Go to the App Search button on your smart phone

* Type in "VOXopolis" into the search window

* Click "Install"

* Once downloaded, click on the blue VOXopolis logo now showing on your home screen

* Click on the "Sign Up" button

* Click the "Return" button after completing each line to advance to the next line of
information

* Your public VoxID will be your email address

* Your anonymous VoxID will be assigned to you by VOXopolis

* Your VoxID and Password are the only mandatory fields

* Once you create your account, sign in and click the blue VOX button located on your
MyVOX screen

* Type in the ministries VoxID. An example would be "FamilyLegacy"

* Type in the title of the VOX in the Subject Line

* Type in your anonymous feedback or question in the VOX Message Box

* Click "VOXit!" button to send

Check your InVOX later for responses to your VOX from the ministry

Dr, Bob Bernatz, an OC TBG member, has developed VOXopolis and has donated the
service to TBG. Please feel free to email Dr. Bob Bernatz at drbob@voxopolis.com or VOX
him at "VOXopolis" if you have any questions about VOXing.




2P A ship like no other.

r Mercy Taking the hospital to the world’s poor.

over 74,000

surgeries provided
-, since 1978l
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...helping children and adults in Africa
overcome pain, shame, and disfigurement by

providing FREE life-transforming surgeries.

Mercy Ships uses the largest civilian hospital ship to deliver free, world-class healthcare services, capacity
building and sustainable development to those-without access in the developing world. Mercy Ships, founded
in 1978 by Don and Deyon Stephens, has worked in more than 70 countries providing services valued at

more than $ 1 billion. Each year Mercy Ships has more than 1,600 crew from over 40 nations serving onboard.

Professionals including surgeons, dentists, nurses, healthcare trainers, teachers, cooks, seamen, engineers
and agriculturalists donate their time and skills to the effort. Mercy Ships seeks to transform individuals
and serve nations one at a time.

For more information, please contact:

L
judi.westbergwarren@mercyships.org | (949) 735-8006 M e rcy S h lp s - O rg



© LET'S ENJOY
Barnabas SOME GOLF!
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PURPOSE MEET OTHER BARNABAS GROUP
MEMBERS IN A FUN ENVIRONMENT

TEE TIMES 9:00 to 9:30 AM « 12 SPOTS ONLY!
COST SPECIAL $45 PRICE FOR TBG MEMBERS
REGISTER TO RESERVE YOUR SPOT, SEND
CHECK (MADE OUT TO “THE BARNABAS
GROUP”) TO JIM WEST, 129 AVENIDA COTA,
SAN CLEMENTE, CA 92672. FOR MORE INFO,
CALL DERECK: 714-812-1046
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Offering Discounted Rates
for The Barnabas Group Members and Ministry Partners

Ministry & Parenting Partner 27+ Years
Lived Abroad 16 Years
Mentor/Coach to Women

Specialties:
*Marital Counseling
*Cross-Cultural Transitions
*Christian Leaders’ Issues
*Family Dynamics
*Grief Healing

*Pre-Marital Counseling

Gina Cline, M. A.

Marriage and Family Therapist

Intern #IMF71698 gina@monarchcounseling.org
Supervised by: 949-294-0356
Rosemary Kane (lic MFC 46557)

Contact Gina:

23421 South Pointe Dr, Suite 275
Laguna Hills, CA 92653




Enhance Ministry with Bible Storying!

Have you ever considered enhancing ministry with Bible storying? Learn more by attending a Bible storying group
with coffee and dessert exclusively for Barnabas Group members, Thursday, November 6, 6:30pm — 8:30pm at
MiMi’s Café, 4030 Barranca Parkway, Irvine, CA. Spouses are welcome. The story session will be led by
StoryRunners, a ministry of Campus Crusade for Christ.

After just a few minutes, you’ll be able to retell a short Bible story
and then discuss it. A Bible storying group is an incredible nucleus for
building relationships! Come experience why it should be in your
ministry toolbox!

Think of the Bible storying group as an atom God splits to produce a
spiritual chain reaction. This atom usually has 6 to 12 people that
regularly meet to learn and discuss the next story in a chronological
or topical story set. Participants learn and retell the stories to others
and invite them to participate in their group. They are male, female,
young, old, wealthy, poor, educated and illiterate. Each group leader
teaches the story and leads the discussion by asking general
qguestions. As each group grows, it splits into new groups led by
participants (even those that can’t read!) from the old groups.

GOD SPLITS THE STORY GROUP ATOM!

Bible story groups quickly provide the relational nucleus around which other ministry strategies can orbit. Story
groups can be positioned anywhere as:

TRAINING POINTS
For evangelism, discipleship, church planting and
leadership training

MERCY POINTS
For clean water, healthcare, vocational training, micro
lending, literacy centers, and other acts of mercy

LAUNCH POINTS
For radio broadcasts, Bible & JESUS film translations,
and film teams drawing in new believers

STRATEGIES ALWAYS ORBIT RELATIONSHIPS!

EMAIL your name(s) to Dale.Smith@cru.org to reserve a seat. At the end of the story group session, next steps
will be discussed about how to include Bible storying in your ministry toolbox.




“Create a Culture of Story” Seminar

How well do you understand story? How well does your organization integrate story?
It could be said, "He who has the best story wins." But in reality, “He who tells the best story wins.”

N—
N

If you are a business, church or ministry leader, or if you are
involved in content creation, this seminar is designed for you. Join
us for a one-day seminar in Los Angeles and learn from experts
how story works best in the people we seek to influence, the
organizations we lead, the strategies we develop and the
content we create.

What You’ll Get from this Seminar
» Leave with a five-step action plan to create a culture of story in your organization and

expand your impact in the next twelve months.
» Improve how you tell your brand story.
» Discover seven ways to make your organization more compelling.
* Learn how story applies to leadership, ministry, content creation, and being a vibrant

witness.
» Apply the Ten Laws of Story to your organization.

What You Need To Know
Date November 13,2014 // 8:00am — 3:55 p.m.
Venue Bel Air Presbyterian Church

16221 Mulholland Drive
Los Angeles, California 90049

Cost  $225 (includes materials, snacks, and lunch)
Group discounts are available.

* Presenters include Phil Cooke (Unique, Branding Faith), Brian Bird (Touched By An
Angel), and Jeremy Casper (The Inside/Out Story).

* Topics include “Ten Laws of Story,” “Your Story is Your Brand,” and “Cultivating
Story Throughout Your Organization”

* TED-style presentations will be interspersed with discussions

and next-step planning segments.

Visit us online for more information and to register.

www.visualstory.org/storyculture

The Visual Story Network is a ministry equipping God’s people to creatively communicate Christ and
kingdom in our visual world.
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ANNOUNCING

German Reformation Tour +
Danube River Cruise

October 21 - November 3, 2015

Led by Susan & Rick McCarthy
(National Managing Partner of
The Barnabas Group)

Fall 2015, two years before the crowds come for the 500th
anniversary of Martin Luther starting the German Protestant
Reformation by nailing his 95 Theses on the door of Castle
Church in Wittenberg on October 31, 1517.

* Tour by bus for six nights on the ‘Reformation Tour’ after flying to
Berlin.

* Followed by an optional seven-night river cruise, starting October 27
on Avalon Waterway’s Vista, built in 2011.

* East on the Danube, from Nuremberg to Budapest.

* Return flights on November 3.

* Experience defining, “a ha” moments with God.

* Receive an advance copy of Rick & Susan’s new faith-based travel
book, “Defining Moments: Transformational Travel”

You may choose to arrange your own air or arrive earlier/ stay later, whether doing
Land-only, Cruise-only or Land-Cruise combination.

To learn more about this tour, contact Rick at rmccarthy@convenenow.com or
714.914.2055 for itinerary, pricing/insurance/deposits, hotels/cruise ship, air options,
river cruises in general.
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Chinese Children’s Ministry

Word4Asia is a consulting firm that is currently the leading legal Bible distributor in
mainland China with a highly trained staff, deeply rooted relationships, and a
willingness to follow the Holy Spirit. With over 15 years of experience in helping
ministries achieve sustainable success in outreach to China, we are about to step into
the next frontier. Christian literature for children.

As we have witnessed the power of giving out God’s Word and training church
leaders, we realized there is an unmet need with children. By putting the gospel into
words and pictures that children can understand we can influence the next generation.
What's mind-boggling is the reality that Children’s ministry is a new concept in China
and just beginning to take off. We will be printing and distributing our first batch of
children’s books during our trip this November. W4A is now receiving applications for
our spring trip April 12-23, 2015. We are also always in need of qualified Bible
teachers to train pastors and Elders. Love children? Love to teach? Please contact us.
Bryan Wood at bryan@word4asia.com or 949-328-0207

Blessings,

4 ]
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CONSULTINGYINTERNATIONAL

Birth Choice Health Clinics finishing 2014 strong

Birth Choice Health Clinics (BCHC), one of the largest pro-life networks of community
health clinics in California, is finishing 2014 very strong. With the successful launch this
past August of the parenting program “Beginnings,” which gives women the critical skills
and knowledge they need to become successful parents, we look forward to launching
the “Dad’s Project,” a unique and comprehensive learning opportunity for young fathers-
to-be to become positive role models in their children’s lives. We are also closing this
year with the remodel of our Mission Viejo clinic. We are adding an additional exam
room, which will allows us to serve more vulnerable and abortion-minded patients than
ever before. Most importantly, BCHC is nearing 6,000 women and babies saved from
experiencing the darkness of abortion by the end of this year. Lastly, November marks
our annual Gala in which a large percentage of the annual organizational budget is
raised, therefore we request your prayer and support for this event. For more
information you may contact Keith Cotton, Church and Community Outreach Manager,
by phone at 949-916-0694 or e-mail at keith@birthchoiceclinic.org
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HOPE International’s Second Annual Investing in
Dreams Dinner and Auction

Join us on November 13™ for HOPE International’s Second Annual Investing in Dreams
Dinner and Auction at 5:30pm at Big Canyon Country Club in Newport Beach. HOPE's
president and CEOQO, Peter Greer, will share how HOPE equips families to invest in their
dreams. Together, we'll raise funds to help HOPE-network clients around the world
mobilize discipleship, training, savings, and small loans to create brighter futures for
their families and communities.

The evening will include a reception with cuisine stations and silent auction, live painting
by Tom Clark, message from Peter Greer, and Fund-a-Dream live auction plus five
exclusive items you don’t want to miss!

Our goal for the evening is to raise funds to provide business training, savings services,
and loan capital for 14,706 clients* in HOPE'’s network; to do so, we will need to raise
$500,000. Participation towards this end will empower entrepreneurs around the world
to invest in their businesses, free their families from the cycle of poverty, and restore
communities. (*Based on the empowerment index, which estimates HOPE’s investment
per client based on clients served in 2013 in the HOPE network.)

Cost is $150 per person through November 9™ and $175 at the door. To register
please visit: www.hopeinternational.org/CADinner.

If you would like more information, or cannot attend but would like to donate a silent
auction item, volunteer on November 13™, or donate toward the event goal of $500,000,
please contact Jess Taylor: jtaylor@hopeinternational.org | 562.964.7264.

Northrise University Update November 2014

Northrise University is currently educating 665 students, preparing them with a Christ-
centered education, a daily meal and providing health care. Graduates are in high
demand by employers and Northrise continues to encourage all of its students to remain
in Zambia to contribute to the spiritual and economic transformation of Zambia. To
date, no Northrise graduate has left Zambia to make their permanent home in another
country.

Construction of the Campus Center building is currently under way with an anticipated
completion date of July 2015. The Campus Center building features a 200-seat lecture
hall, library, computer lab, coffee house, cafeteria and faculty and staff offices. This is a

13



significant step for NU, as it will allow the university to move entirely from its downtown
campus on to the main university campus. In addition, this is the first step in expansion
of our facilities with a vision to ultimately increase student enrollment to 2,000 students.

Come and visit Northrise this summer! Tour the campus and serve alongside Northrise
students on the Impact Ndola mission trip July 9-18, 2015. Ministry teams include:
vacation bible school, women’s conference, pastor’'s conference, medical and dental
teams, and a farm and land team all sharing the love of Christ and impacting the
community of Ndola.

For more information contact Kathy.Pipkin@northrise.org or visit www.northrise.org

FIRST-EVER NATIONAL CHRISTIAN BUSINESS
LEADERS DAY

In early 2015, the Fellowship of Companies for Christ International (FCCl.org)
will sponsor its first-ever National Christian Business Leaders Day. Business owners
and executives will gather at various locations across the United States

to participate in a live, 90-minute morning simulcast featuring FCCI President

& CEO Terence Chatmon and other nationally-acclaimed speakers. Local FCCI
facilitators will share how business leaders can benefit by participating in or starting a
local FCCI business leader group.

Founded in 1977, FCCl is a peer-to-peer discipleship platform that encourages

and equips business leaders to operate companies according to Biblical principles, as
led by the Holy Spirit, and to conduct their personal lives in a way that glorifies the Lord.
FCCI currently ministers to leaders in over 90 countries through traditional and online
resources, small groups, conferences and one-on-one relationships.

As of press time, the exact date was still being confirmed. If you are interested in
learning more, please visit www.FCCI.org or contact Southern California Area
leadership team members Ron Henry at 949.370.9682
(ronhenry@sterlinggroup.com) or Robert Yi at 714.448.5289 (srobertyi@gmail.com).
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Question: Who is going to raise the next generation of
Christians business leaders who want to make an
impact for the Kingdom?

Answer: The Good Steward Project

Our Aim: To encourage Christians, ages 20 to 35, to become exceptional stewards
of their time, talents and treasure. To attract, inspire and empower every Christian
leader in Orange County to enhance The Kingdom through using their God given
talents by:

* Being exposed to various local ministry opportunities

* Participating in a meaningful service project

* Developing a network with like minded Christians

* Discovering how to effectively integrate Biblical values into the work place
* Hearing sage wisdom from seasoned business leaders

* Engaging in a mentor relationship

Our Action: The group will meet six times a year (every other month), beginning
Saturday, January 10, 2015 from 8 to 10 am at The Voyagers church in Irvine.

¢ 8:00--8:30 am: Morning fellowship over coffee, bagels, muffins and fruit

¢ 8:30--9:00 am: Guest speaker

*  9:00--9:30 am: Small group discussion time (probing questions like: “How
can | best apply the provided Scriptures at work”, and “My biggest challenge
at work is...”)

* 9:30--10:00 am: Presentations by several local ministries will share what
they do, their needs and how you can use your talents and time to advance
this important ministry.

Our Cost: Membership fees are $1 per day, billed at $30 monthly. Fees cover: food,
facilities, program and all administrative costs.

Our requirements: Each applicant must...
* Be a Christian between 20-35 years of age
* Commit to attending at least four of the six meetings each year
* Participate in a service project
* Meet with another GSP member between meetings
* Optional: Engage in “mentoring” relationship

Interested? Email Darrell Passwater, Chief Spiritual Officer, at
www.Thegoodstewardproject@gmail.com or visit our website at
www.GoodStewardsOC.org.
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Far More...

Announcing Convene’s Annual Summit
April 23-25, 2015 - Newport Beach, Southern California

Each year, Convene invites Christian CEQ’s, Presidents and Owners to help each
other take their businesses to the next level. A greatlocation, top level speakers,
inspiring events, and leadership connections are all just a part of an experience that
brings Convene members back year after year. To learn more about Convene or to
request an invitation to the Summit (which is open to qualified nonv members as
well as Convene members), please reach out to us at info@convenenow.com or
877-236-2236.

ses” CONvVENne

Business Performance.
Eternal Perspective.™

2015 BARNABAS GROUP MEETING DATES -- PUT
THEM IN YOUR CALENDAR NOW!

Friday morning, Feb. 27, 2015 -- Orange County -- It will be
held at the Radisson Hotel Newport Beach. We will begin with a
full breakfast at 7:30 am and will conclude with lunch.

Friday morning, May 15, 2015 -- Orange County -- It will be
held at the Radisson Hotel Newport Beach. We will begin with a
full breakfast at 7:30 am and will conclude with lunch.

Tuesday evening, August 18, 2015 -- Orange County -- It will
be held at the Radisson Hotel Newport Beach. It will begin at
5:30 pm and end at 9:20 pm. We will have several ministries in
the patio at Turnip Rose for you to meet before we go in for
dinner, presentations and a great evening!

Friday morning, Nov. 6, 2015 -- Orange County -- It will be

held at the Radisson Hotel Newport Beach. We will begin with a
full breakfast at 7:30 am and will conclude with lunch.
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REDEEMER CITY TO CITY - NOVEMBER 3-4, 2014 - Page 1 of 2

A. CONTACT INFO

Ministry Name Redeemer City to City

CEO Name & Title John Hutchinson, President

Primary Contact & Title Michelle Marshall, Executive Assistant to the President

Address, City, State, Zip | 1359 Broadway, Suite 1102, New York, NY 10018

Phone 917.206.1459

Fax NA

Email john@redeemercitytocity.com or michelle@redeemercitytocity.com
Website www.redeemercitytocity.com

B. KEY INFO

Year Founded

Originally founded in 2000 as Redeemer Church Planting
Center, the organization was renamed became Redeemer
City to City in 2008.

Total Employees (FT & PT) 15

Total Volunteers NA

Total Board Members 6

Total Donors (last 24 months) about 1,000
Organizational Memberships n/a

Is your IRS 990 form available for | [X] Yes
public inspection? [ 1No

Do you have an annual audited [X] Yes
financial statement that meets [ 1No

ECFA’s Standard No. 3 and is
available to the public

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

2013 2014 Estimated Budget
Actual Budget 2010

INCOME

Donated Income $4,400,100 $4,850,000 N/A

All Other Income $151,500 $150,000 N/A

Total Income $4,551,600 $5m N/A
EXPENSE

Program Services $3.664m $3.916m N/A

General & Administrative $411k $452k N/A

Fundraising $575k $632k N/A

Total Expense $4.65m $5m N/A

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise CTC exists for a world-changing, city-renewing, gospel-centered,

(slogan or tagline) global church. As they did in the time of the Apostles, when Paul
went preaching from city to city, cities will again lead the world to
Christ.

What do you do? We develop leaders, help to start new churches and create content

(50 words or less) for the greater good of global cities and the world.

Key Endorsements Chairman of the Board and Founder: Tim Keller

(names of people or

organizations)

Our “BHAG” (Big Holy In the next 10 years, CTC aspires to start 1,000 more new

Audacious Goal) is: churches; train 25,000 more leaders, 60 networks, and 3 million

content consumers in 65 global cities in the next 10 years.

E. THE FIVE DRUCKER QUESTIONS (internal)
The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)
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From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

To help leaders build gospel movements in cities.

2. Who is our customer? | o

Our PRIMARY customer is:
Entrepreneurial church leaders in global cities.

*  Our SUPPORTING customers are:
People with a heart for cities who understand the strategic nature of
reaching people by starting new churches in global centers.

3. What does the
(PRIMARY) customer
value?

The primary customer values: training, expertise, one-on-one
coaching, mentoring, and funding for gospel-centered ministry in
cities.

4. What have been our

results?

CTC results to date: 300 new churches in 45 global cities, 8,000
leaders trained, 35 networks formed, and 1 million content
consumers reached. Of the churches we help to start, 93% are
successful.

5. What is our plan?

In the next 10 years CTC intends to start 700 more new churches;
have trained 25,000 leaders world-wide; facilitate 25 more networks
and reach 2M more content consumers.

F. SW.O.T. ANALYSIS
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

e expertise in urban expert-based model for broaden reach and recession-

center church planting training delivery, respond to demand sensitive
*  leadership development coaching and recruting of for ministry help in N economics
*  global following leaders America succession of our
reputable, highly finding qualified, build larger catalog of field staff

regarded brand indigenous church resources around

planters is difficult Tim Keller's library of
content

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date

1 Nominate your church for CTC's Partnership Program, which offers training for ongoing
your church's leadership team and can connect your church with a new church in a
global city. Let us know your interest by emailing Ruben Soto,
ruben@redeemercitytocity.com

2 Attend Together LA, February 26-28, 2015 - an event co-sponsored by Redeemer | ongoing before
City to City. Let us know by emailing your interest by emailing Michelle Marshall, Feb 26, 2015
michelle@redeemercitytocity.com

3 Give of your talents in some meaningful way to advance this work. If you have ongoing

ideas, please let us know by emailing Michelle Marshall,
michelle@redeemercitytocity.com

Major Prayer Request:
For Christ to be known in cities.

Thanks for limiting your report to 2 pages!

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)

18




God is doing something. God is moving people
Do you know what it is? to cities.

I’m joining Redeemer City to City (CTC) in cities.
Please contact me about the following opportunities.

|:] I’'m interested in a specific global city and am committed to praying for it. When
relevant, please email me information about CTC’s progress in [insert city name]

|:] | nominate my church for CTC’s Partnership Program, which offers training for my
church’s leadership team and connects us to a new church in a global city.

|:] I’m going to [insert city name] and want to visit a new
church there, if possible.

|:] I'd like to give of my talents to advance this work ... | have some ideas.

|:] I'd like to attend the Together LA conference, sponsored by City to City,
on Feb 26-28, 2015

Your name

Street

Presenter: John Hutchinson, President

. . 1359 Broadway, Suite 1102
City, State, Zip New York, NY 10018
john@redeemercitytocity.com
917-445-2024
redeemercitytocity.com

Email

REDEEMER
Phone E ﬂ CITYto CITY
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Name:

Phone number:

E-mail:

Please check as many as apply:

Q | am interested in joining you for a BIG QUESTION session to advise
NEXTmanga on our 2015 U.S.A. Ministry & Marketing Plan: How do
we expand the reach of the Word of God through popular Manga
format to youth and prison ministries?

Session details:
o DATE: December 5th
o TIME: 8:00-10:00 AM
e ADDRESS: Saddleback Church Ministry Office 2 - Room 117
1 Saddleback Parkway Lake Forest, CA 92630

| would like to introduce you to my local church, youth ministry, or prison
ministry.

O O

| would like to be contacted about sponsorship opportunities to provide
more MangaMESSIAH through Gospel ministries in China, North Korea,
Uganda, India, Vietnam, or the Philippines.

Comments/Suggestions/Questions:

www.NEXTmanga.com « 9757 Greenwood Ave N Seattle WA 98103 « info@NEXTmanga.com







THE
POCKET
TESTAMENT
LEAGUE

www.ptl.org

NAME:

BEST PHONE NUMBER TO CONTACT YOU: ( )

EMAIL:

0 Contact me to discuss partnering with The Pocket Testament League to print a custom
pocket-sized Gospel of John for a ministry I am involved in.

Contact me to discuss doing a custom pocket-sized Gospel of John for my business.

Let me know when you have the next business leader’s trip to China/Asia. I might
want to come with you.

Send me a sample pack of pocket-sized Gospels of John.
Please add me to your mailing list.

I would like to see the expansion of The Pocket Testament League into the following

countries:

O Iwould like to see a bilingual Arabic Gospel for the following countries:

Mike Brickley

President
READ The Pocket Testament League
CARRY mbrickley@ptl.org
SHARE® 717.468.3700
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SEED

A. CONTACT INFO

COMPANY - September 30, 2014 - Page 1 of 2

Ministry Name

Seed Company

CEO Name & Title

Todd Peterson- President and Chief Executive Officer

Primary Contact & Title

Doug Wicks- Executive Development Representative

Address, City, State, Zip

3030 Matlock Rd, Suite 104, Arlington, TX 76015

Phone

Doug Wicks cell: (714)625-7444

Email doug_wicks@tsco.org
Website www.theseedcompany.org
B. KEY INFO

Year Founded 1993

Total Employees (FT & PT) 251

Total Volunteers 16

Total Board Members 12

Total Donors (last 24 months) 2989 in 2013, 3392 in 2014 (high probability for overlap

between the two years)

Organizational Memberships [x ] Evangelical Council for Financial Accountability (ecfa.org)

[ ] Christian Leadership Alliance
[ ]1Other:

Is your IRS 990 form available for | [ ] Yes

public inspection? [x] No
Do you have an annual audited [x] Yes
financial statement that meets [ 1No

ECFA’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per

ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual - FY13 Budget - FY14 2015

INCOME

Donated Income 21,386,000 28,200,000 33,800,000

All Other Income 5,023,000 5,250,000 5,200,000

Total Income 26,409,000 33,450,000 39,000,000
EXPENSE

Program Services 19,463,000 25,275,000 29,325,000

General & Administrative 1,942,000 2,360,000 2,740,000

Fundraising 4,865,000 6,065,000 7,035,000

Total Expense 26,270,000 33,700,000 39,100,000

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise

Bible Translation. Life Transformation

What do you do?
(50 words or less)

Seed Company partners with indigenous churches/ministries, local translators,
international partner organizations as well as financial and prayer partners in a
strategic effort to make God’s Word readily available for faster church planting
and effective discipleship. This effort ensures the Scriptures are translated
accurately and provided in the most relevant and accessible forms for
maximum impact.

Key Endorsements
(names of people or
organizations)

Strategic Partnerships: SIL, Wycliffe, Faith Comes by Hearing, Jesus Film,
American Bible Society, National Christian Foundation, Every Tribe Every
Nation, United Bible Societies, and over 600 more partners.

Celebrity Endorsements: Chris Tomlin, Randy Alcorn, Peb Jackson, Ann
Voskamp, Alistair Begg, Francis Chan, David Crowder, David Bowden, and
many more.

Our “BHAG” is:

To see God’s Word transform lives in every language in this generation.

The Barnabas Gro

up - Faith Works Team — Ministry Presentation Report (Version 6.0)

25




SEED COMPANY - September 30, 2014 - Page 2 of 2

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

Our mission is to accelerate Scripture translation and impact for people
without God’s Word through Great Commission partnerships.

2. Who is our customer?

e Our PRIMARY customer is: The one billion Bibleless people that
speak nearly 1900 different languages.

e Our SUPPORTING customers are: The local church around the world,
those affected by literacy education, and those who may benefit from
the life transformation that Scripture brings

3. What does the
(PRIMARY) customer
value?

That is entirely dependent on the customer. Ultimately, they value having
the Word of God in the language they know best. However, we do
customize each project to produce specifically what the customer values,
whether that be the New Testament, Old Testament, oral Bible stories,
audio or print Scripture, the Jesus Film, sign language materials, etc.

4. What have been our
results?

In 2014, Seed Company celebrated the 1000 language group to receive
God’s Word through Seed Company involvement. Through receiving
God’s Word in their heart language, millions of people have come to
saving faith in Jesus Christ.

5. What is our plan?

Through prayerful and strategic planning, Seed Company is committed to
engaging God’s people to advance the Great Commission work of
Scripture translation, through maximizing the capacity of Bible translation
partners through innovative solutions for translation and organization best
practices, in order to complete Scripture translation projects managed for
timeliness, quality and impact through Biblical stewardship of resources.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
¢ Partnerships e Major Development gift *  Evangelism * Political opposition
*  Innovation dependent * Discipleship e Other world religions
¢ End-User e Lack of diversity in broad- e Church planting *  Geographic location
Focused base audience *  Engaging unreached of projects
e God-honoring | *  Lack of marketing penetration people groups e Spiritual oppostion
*  Under-developed church *  Developing investor
engagement base

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date

1 Becoming prayer partners with a Seed Company Project. We seek to connect at least 10 Always
individuals with each on-going project who will lift up that project in specific, committed needed!
prayer.

2 Becoming advocates for the Bibleless by sharing the need for God’s Word with family and | Always
friends who may be unaware and presenting how they too can end Bible poverty. needed!
Major Prayer Request:

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)
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WHEN IT DOESN'T EXIST
IN YOUR LANgUAGE

] 1 want to know more about how Bible translation changes everything
[ ] 1 want to help transform people’s lives through accelerated Bible translation in this
country/region:

[ ] 1 want to connect myself, my family, or my church to a people group who need Bible
translation
[ ] I want to connect with a people group to pray with them regularly

NAME

ADDRESS

CITY, STATE, ZIP

PHONE

EMAIL

| prefer to be contacted by (please circle one): PHONE TEXT EMAIL

“l lie in the dust;

revive me by your word.” Seed Company-
PSALM 11925 Bible Translation. Life Transformation.
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A. CONTACT INFO

Ministry Name

Serving California’s Mighty Oaks Warrior Programs

CEO Name & Title

Phil Dunn, President

Primary Contact & Title

Chad Robichaux BCPC, Director of Veteran Affairs

Address, City, State, Zip

22917 Pacific Coast Highway Suite #350 Malibu, CA 90265

Phone

(817) 888-7832

Fax (310) 774-5391

Email Chad@ServingCalifornia.org

Website www.ServingCalifornia.org and www.MightyOaksPrograms.org
B. KEY INFO

Year Founded

2011: Founded Mighty Oaks Programs
2014: Mighty Oaks merges with Serving CA

Total Employees (FT & PT) 11
Total Volunteers 50
Total Board Members 5
Total Donors (last 24 months) Donors

Organizational Memberships [ 1Evangelical Council for Financial Accountability (ecfa.org)

[ 1 Christian Leadership Alliance
[x] Other: American Association of Christian Counselors

Do you have an annual audited [ ]1Yes
financial statement that meets [ 1No
ECFA’s Standard No. 3 and is [X] We will meet this standard by (date): November 2014

available to the public?

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2015

INCOME

Donated Income 1,060,753 1,817,416 2,100,000

All Other Income 17,670 9,608

Total Income 1,078,423 1,827,024 2,100,000
EXPENSE

Program Services 606,528 1,085,530 1,247,720

General & Administrative 241,358 894,987 1,026,643

Fundraising 0 28,655 35,000

Total Expense 847,886 2,009,172 2,309,363

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

“Hope For America’s Warriors & Families”

What do you do?
(50 words or less)

Operate on a commitment to aid those suffering from Post Traumatic
Stress with a specific calling to assist America’s Warriors & Families.
We coordinate with local communities, churches, and the US Military
to ensure service members receive the opportunity for hope and
healing through a relationship with Christ and revelation of purpose.

Key Endorsements
(names of people or
organizations)

United States Marine Corps, US Army, US Navy Hospital — Balboa,
Navy Marine Corps Relief Society, American Association of Christian
Counselors, B. Wayne Hughes Jr, Sarah Palin.

Our “BHAG” (Big Holy
Audacious Goal) is:

To end the 23 per day suicide rate among veterans.
To end the 80+ percent divorce rate in the veteran community.
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E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission? To operate on a standing commitment to assist active duty military
personnel, veterans, and their families suffering from Post
Traumatic Stress & Combat Trauma.

2. Who is our customer? | e« Our PRIMARY customers are: veterans and family members
e  Our SUPPORTING customers are: Christian-oriented,
philanthropic-minded, patriotic individuals.

3. What does the
(PRIMARY) customer
value?

A brotherhood or sisterhood through Christ and peer-to-peer insight
on life’s tragedies as well as victories. Insight into developing
authentic character by discovering the truth within God’s word
regarding: discipline, relationships, family, legacy, and faith.

4. What have been our
results?

Mighty Oaks has served nearly 500 warriors since 2011 and has
not lost one Fight Club Alumni to the horrific national veteran
suicide statistic of 23 per day.

5. What is our plan? Increasingly serve warriors across our Nation and assist them

through their journey from tragedy to triumph.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
o  We are Faith Based e  High Demands from Untapped Military Many Gimmick &
(operate in US Military Contingents Scam Military Orgs
obedience) e  High Demand from Strong support w/ Quality Control
o  Established (Proven & Veteran Community proper campaigns through Growth
vetted by US Military) | e  Understaffed Leverage of multi- Competing for

Credible (former

o Faith Based working

focused organization

military staff / with Government Partner w/Churches &
instructors) Organizations Communities via

e  Strong support Speaker Team
network

Financial Support

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date
1 Book a Mighty Oaks Warrior speaker for a church or event. 2015
2 Attend a warrior graduation ceremony at SkyRose Ranch in San Miguel. 2015
3 Observe and assist a week long Fight Club session in San Miguel. 2015
Major Prayer Request:
All Mighty Oaks Warrior Programs Staff and Participants. on going

Thanks for limiting your report to 2 pages!
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“To restore the brokenhearted through Christ, to build leaders of leaders to rise up from
the ashes; they will be called Mighty Oaks of Righteousness.”
Isaiah 61

Serving California Feedback Form

Name:

Email: Phone Number:

Please check all that apply. I would like to:

facilitate booking a Mighty Oaks Warrior to speak for a church.

book a Mighty Oaks Warrior to speak at my corporate event.

host a fundraiser on behalf of Serving California.

participate in a Barnabas SWOT Analysis on Serving California.

attend the “Friendraiser” at Malibu Presbyterian Church on Friday, November 7th.

attend the Golf Tournament and Banquet on Friday, April 17, 2015 in Oceanside.

O oo o0Oododaon

attend a warrior graduation ceremony at SkyRose Ranch in San Miguel.

General Feedback & Comments:

For more information about Serving California, please contact:

Phil Dunn, President/Executive Director Chad Robichaux
Serving California Founder, Mighty Oaks Warrior Programs
(310) 774-5390 Director of Veteran Affairs, Serving California
Phil@ServingCalifornia.org (817) 888-7832

Chad@ServingCalifornia.org

PO Box 369 Malibu, California 90265

www.ServingCalifornia.org www.MightyOaksPrograms.org
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MERCY SHIPS - Nov /14- Page 1 of 2

A. CONTACT INFO

Ministry Name Mercy Ships

CEO Name & Title Don Stephens , President and Founder

Primary Contact & Title Judi Westberg Warren

Address, City, State, Zip | 16 Artisan, Ladera Ranch CA. 92694

Phone 949-735-8006

Fax

Email Judi.WestbergWarren@mercyShips.org
Website MercyShips.org

B. KEY INFO

Year Founded 1978

Total Employees (FT & PT) 200+ world wide

Total Volunteers 400+ world wide

Total Board Members 36

Total Donors (last 24 months) 165,000+ world wide

Organizational Memberships [x ] Evangelical Council for Financial Accountability (ecfa.org)
[ ] Christian Leadership Alliance

[ ]1Other:
Is your IRS 990 form available for | [ x] Yes
public inspection? [ 1No
Do you have an annual audited [x]Yes
financial statement that meets [ 1No

ECFA’s Standard No. 3 and is

ilable to th blic? [ 1 We will meet this standard by (date):
available to the public?

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2015
INCOME
Donated Income $57,587,515 $71,802,519 Not Available at this
All Other Income $12,798,019 $10,516,062 time
Total Income $70,385,534 $82,318,581 (In Process)
EXPENSE Because of our anticipated
Program Services $42,429,835 $45,219,961 | growth toward a new ship,
General & Administrative $4,755,439 $4,830,031 | itis difficult to estimate the
Fundraising $5,980,588 $8,736,100 | 2015 Budget until all the
Total Expense $53,165,862 $58,786,092 | pieces are put together

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise Mercy Ships follows the 2000-year-old model of Jesus, bringing
(slogan or tagline) hope and healing to the world’s forgotten poor.

What do you do? Mercy Ships brings hope and healing to the forgotten poor by

(50 words or less) mobilizing people and resources worldwide, and serving all people
without regard for race, gender, or religion by providing free life
transforming surgeries.

President George W. Bush; President Jimmy Carter; Nelson
Mandela, Former President of South Africa; President. Ernest Bai
Koroma, Sierra Leone; President Ellen Johnson Sirleaf, Liberia

Key Endorsements
(names of people or
organizations)

Our “BHAG” (Big Holy
Audacious Goal) is:

To build, fund and staff a new Mercy Ship that will allow the
organization to more than double direct medical beneficiaries,,
footprint and impact on those that are most in need of medical care
in the poorest regions of the world.

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)
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MERCY SHIPS - Nov /14- Page 2 of 2

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

Mercy Ships follows the 2000-year-old model of Jesus, bringing
hope and healing to the world’s forgotten poor.

2. Who is our customer?

e Our PRIMARY customer is: The patients for whom medical
care is provided.

e Our SUPPORTING customers are: The family, friends of the
patients and the communities in which the patients live.

3. What does the
(PRIMARY) customer
value?

The health care they receive and the transformed life they
experience as a direct result of the medical care we provide (i.e.
acceptance for who they are in society, renewed relationships, the
ability to find work to support themselves and their families, etc.).

4. What have been our
results?

* Over 2,487,000 direct beneficiaries

Over 608,200 village patients with medical and dental
procedures.

Over 74,400 life-changing surgical procedures.

* 5,850 medical professionals trained

» Services and materials valued at over $1 Billion.

5. What is our plan?

Current contract to build second hospital ship

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

* Unique, effective * Relatively small Extensive Global economic
and compelling but committed experience in volatility and
operating model USA donor base Africa uncertainty

* Committed and * Human resources Increased Political stability

motivated crew ¢ Financial
raise their own resources
support

¢ Cumulative

learnings and
wisdom of 35+
years’ experience
in running hospital
ships.

Jesus as center
and core of all

partnerships with
host governments
Growing USA
donor base
through combined
Direct Response
TV, Direct Mail,
Social Media,
Local media focus
on crew,

and security
challenges
globally and in our
service window
Port availability
New ship project
execution
risk/delays

Ebola epidemic in
West Africa

activities
G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME
INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date
1 Serve with Mercy Ships within next 3-5 years 2014-17
2 Host a Mercy Ships informational event in their home 2014-15
3 Share about Mercy Ships in workplace or church 2014-15
Major Prayer Request: Current field service in Madagascar

Thanks for limiting your report to 2 pages!

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)




Bringing
hope and healing...

E( Yes, I want to make a difference along with Mercy Ships.

(Please check all that apply.)

—

I hope to serve with Mercy Ships sometime within the next 3 - 5 years.

—

I'd like to receive regular updates about Mercy Ships and staffing opportunities.

I'm interested in sharing about Mercy Ships with my church or workplace.

| am interested in hosting an event to introduce Mercy Ships to others.

Name Phone
Address Email
City State Zip

For more information, please email:
judi.westbergwarren@mercyships.org

or by phone: (949) 735-8006 MerCYShipS 0XYQg







THE BARNABAS GROUP 4 MINISTRY PRESENTATION REPORT (page 1 of 2)

A. CONTACT INFO

Ministry Name

Kerus Global Education/InternationalFoundation

CEO Name & Title

Marcia Ball & Jennie Cerullo, Co-Founders/Executive Directors

Primary Contact & Title

same

Address, City, State, Zip

245 Newman Ave, Suite B, Harrisonburg, VA 22801

Phone

540-438-8782

Fax 540-438-8782

Email kerus@kerusglobal.org
Website kerusglobal.org

B. KEY INFO

Year Founded 2000

Total Employees (FT & PT) 2FT,2PT

Total Volunteers 30 USA, 15 South Africa
Total Board Members 12

Total Donors (last 24 months) 422

Organizational Memberships

[ 1Evangelical Council for Financial Accountability (ecfa.org)
[ 1Christian Leadership Alliance (ChristianLeadershipAlliance.com)
[ X ] Other: _Chrisitan Connections for International Health

[ ]1Other:
Is your IRS 990 form available for | [] Yes
public inspection? [ X]No
Do you have an annual audited [ 1Yes
financial statement that meets [x]No *Need to discuss our Role with International Foundation

ECFA’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget Next Year

INCOME

Donated Income 339,976 388,000 388,000

All Other Income 1,726 17,200

Total Income 341,702 405,200
EXPENSE

Program Services 130,166 113,700

General & Administrative 242,744 283,500

Fundraising 7,367 8,000

Total Expense 380,277 405,200

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise

Excellence in cross-cultural training and educational programs reaching
leaders with power to create change in their communities

What do you do?
(50 words or less)

Promote sustainable community change through the strategic
development of courageous leaders. We provide professional training
and educational initiatives for leaders in the faith community and
various public and private organizations. We are experts in HIV/AIDS
prevention and care, moral and life skills development, and developing
strong teams in the workplace.

Key Endorsements

Lauren Libby, President TWR (formerly Trans World Radio)
Mark Haugen, Director Global Connections Willow Creek Church

Our “BHAG” (Big Holy
Audacious Goal) is:

By this date, end Dec. 2016, we hope to be generating (non-donor
monies) at least $200,000 per annum to fund and expand current
ministry projects in South Africa.

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 7.0)
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THE BARNABAS GROUP 4 MINISTRY PRESENTATION REPORT (page 2 of 2)

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

The mission of Kerus is to inspire, equip and mobilize professionals,
organizations, and faith-based communities around the world to actively
address important public health and education issues adversely
affecting youth and their families.

2. Who is our customer?

e Our PRIMARY customer is: Leaders in faith-based or secular
positions who directly affect variables related to the health and well-
being of youth living in impoverished areas. This would also
include the organizations where they would be working — churches,
school systems, orphan care, and social service organizations, etc.

*  Our SUPPORTING customers are: mostly individuals of like mind,
professionals who donate their time, and churches

3. What does the
(PRIMARY) customer
value?

Professional skill development opportunities; Information on effective
youth development strategies and the prevention of HIV/AIDS;
Character/life skills development strategies for youth; and Opportunities
for engagement of church members in their communities in relevant
ways that will result in sharing about Jesus.

4. What have been our
results?

Via its Christian networks, 3 million youth and over 40,000 leaders in 50
nations have benefitted from Kerus designed educ. materials and
training programs. Kerus has initiated a network of 3 orphan care
centers (S. Africa) serving over 250 children & their families.

5. What is our plan?

To leverage 15 years of work, with recently acquired leadership
development credentials to go deeper with our existing leaders and
mobilizing some of them to penetrate business and industry with
programs that will generate income to support the work.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
*  Gospel-centered & Short staffed in two Influential churches & Financial burden leading to
prayer focused key positions school districts are staff burnout

*  Recognized for Best
Practices in Training

*  Huge professional
network

Founders duel role as
administrators/
practitioners

requesting assistance
SA businesses have
great financial
incentives to train
workers

Inability to scale quickly
Political turmoil in South
Africa

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED

No. | Opportunity/Task/Volunteer Role

Target
Date

1 Mentor/Coach Kerus founders for one-two years into development of a sound business plan to ASAP

generate income for the ministry.

2 Assist with finding funds for a two-year capacity building plan that will allow the right people on ASAP

the bus to take us to the next level

3 Expand ministry connections to business and industry in South Africa

ASAP

Major Prayer Request:

Wisdom to make sound judgments as we re-organize Kerus for its next big growth phase.
Discipline to be prayer driven instead of relying on our own self-sufficiency.

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 7.0)




C
|\
Your Name Email

Phone Recommended time of day to call

a
d

oD O O O

d

COMMENTS

Jennie Cerullo (540.435.6251) e Marcia Ball (540.435.6252) e kerus@kerusglobal.org (ERUS GLOBAL EDUCATION

KERUS global Feedback Form

EDUCATI ON

| would like to get involved with Kerus’ ministry in Africa

| would like to connect Kerus with South African business executives who may be interested in
subsidizing It Takes Courage! educational materials and training programs in Africa as part of their
Corporate Social Responsibility initiatives.

| would like to hear about Kerus’ corporate team building and leadership training programs for
employees (USA and/or Africa)

| can provide guidance or assistance (knowledge of or video production services) for the development
of web-based training systems and instructional strategies.

| would like to join a small advisory team of Barnabas members to help Kerus evaluate and leverage
current educational assets in the marketplace.

Please provide more information about your “Evening with Kerus” at Lido Island Yacht Club Nov. 16

| would like to refer the following people or ministries who may be of significant assistance to Kerus.
(Please enter name below)

Name:

Name:

Please add me to the Kerus mailing list.

Address:

p—
COURAGE.







ORGANIZATION NAME - February 6, 2008 - Page 1 of 2

A. CONTACT INFO

Ministry Name

Hardwired, Inc

CEO Name & Title

Tina Ramirez, President and Executive Director

Primary Contact & Title

Tina Ramirez, President and Executive Director

Address, City, State, Zip

4251 Saratoga Road, Richmond, VA 23235

Phone

804-366-9808

Fax n/a

Email tina@hardwiredglobal.org
Website www.hardwiredglobal.org
B. KEY INFO

Year Founded 2013

Total Employees (FT & PT) 5FT, 2PT

Total Volunteers 6 volunteers (interns)
Total Board Members 6

Total Donors (last 24 months) 45

Organizational Memberships

[ 1Evangelical Council for Financial Accountability (ecfa.org)
[ 1Christian Leadership Alliance (CLAonline.org)

[ 1 Other:
Is your IRS 990 form available for | [/] Yes
public inspection? [ 1No

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual (2013) Budget (2014) (2015)

INCOME

Donated Income 97,699 110,000 238,697

All Other Income 93,000 213,000 750,000
(grants/foundations)

Total Income 190,699 323,000 988,697
EXPENSE

Program Services 90,049 248,700 712,960

General & Administrative 20,366 39,145 108,065

Fundraising 6,922 6,000 11,000

Total Expense 122,340 312,845 834,025

D. OUR “ELEVATOR SPEECH?” (external)

Brand Promise
(slogan or tagline)

Hardwired is mobilizing the next generation to defend religious
freedom worldwide.

What do you do?
(50 words or less)

We’re all hardwired to know God but religious persecution is
preventing billions of people from discovering this. Hardwired
addresses the root causes of religious persecution — government
restrictions and social hostility — by empowering local communities
to know their rights and defend them. Youth are interested in many
justice issues, some are losing their faith as they encounter
injustice in the world. Hardwired is inspiring them to take up the
mantle of religious freedom as a justice issue for future generations.

Key Endorsements
(names of people or
organizations)

Organizations that have supported our work include the Maclellan
Foundation, Voice of the Martyrs, First Fruit, Cornerstone
Foundation, and React Associates/Religious Liberty Partnership.
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ORGANIZATION NAME - February 6, 2008 - Page 2 of 2

Our “BHAG” (Big Holy
Audacious Goal) is:

For every person in the world to be free to know God and express
their faith without fear.

E. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
® Youth connect with ® The work will take ® Many countries are ® Many governments
Hardwired’s youthful time and long-term undergoing legal fear that religious
leadership. partnerships, working changes and are freedom will allow
® Unparalleled in a few countries at a looking for support to missionaries to lead
experience in religious time to build up local develop stronger laws people to leave the
freedom law, policy leaders that can train for religious freedom. national religion. As a
and education. others and influence Youth are very result, they may try to
® The only organization public opinion. interested in social attack those we train
engaging youth with We are unable to justice issues in the or end the trainings so
opportunities to work publicize our US and want to our work must be very
on religious freedom strategies for each engage when they discreet.
inside Congress and country to protect the hear about our work. Local leaders put
with organizations in safety of those we There are no other themselves at risk
the field. train and their ability organizations when standing up for
® Proven track record of to strategically affect operating in the their rights. To
success training change. religious freedom mitigate these risks
leaders to defend their Training local leaders space providing this we mobilize public
own rights and in closed countries kind of strategic support for them
change laws and can put our partners training to impact through social media
public opinion in in danger if we don’t changes in countries. and tgach thgm to
Sudan, and training take extra precautions Foreign governments work in coalitions.
world leaders in which can be more are increasingly While there is much
foreign governments. costly. looking to us for support for providing
® Ability to work in Youth are engaged in training, including in aid to the persecuted,
countries most many justice issues Nepal, the European there is less support
organizations can’t but are generally Parliament and for alleviating the root
access because of disinterested in Canada, and helping causes of religious
experience, broad religious freedom, so to reinforce the efforts persecution to have a
global network and we will find creative of those we train long-term sustainable
legal approach. ways to engage them. locally. impact.
F. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME
INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date
1 You can help us inspire the next generation to take up the mantle of religious freedom by
sharing our social media sites and connecting us to any colleges or churches where we
can meet students and share with them. You can also ask local schools to share our
curriculum with their students.
2 You can help us bring hope of religious freedom to people like Meriam Ibrahim around the
world by helping us train more local and global leaders. You can sponsor a country
training, an individual, or translation and other costs. Or, you can host an event to give us
an opportunity to share what we're doing with others who will support our work.
3 You can help us encourage members of Congress to support our Fellows work on religious
freedom by speaking to them about religious freedom or asking them to meet us.
Major Prayer Request: That Christians will recognize the need to stand with those suffering
“as though you yourself are suffering” (Hebrews 13:3) and help us train young leaders to
build stronger laws so that people are free to come to hear about Christ and follow Him.
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hardwired.

Name:
Email:
Phone:
Address:

Please check as many as apply:

* |am interested in sponsoring a training to build stronger protection of and support for religious
freedom in Sudan, Iraq, India, Turkey, or Nepal.

* |am interested in helping mobilize youth to care about religious freedom and will sponsor
Hardwired’s outreach to college students.

* |am interested in making religious freedom a priority for our government officials and will
sponsor Hardwired’s Congressional Fellowship Program.

* |am interested in hosting an event to let others know what Hardwired is doing.

* |am interested in Hardwired’s educational program and will share it with schools in my
community.

* |am interested in helping Hardwired translate its educational and legal training courses into
other languages.

* | would like to help Hardwired connect to my alma mater to have students there hear about
religious freedom.

* |am interested in meeting with Tina to learn more about Hardwired and other ways | can get
involved.

Comments/Suggestions/Questions:

We are thrilled you are here! Hardwired needs your support to build stronger support for religious
freedom here and abroad. Thank you for taking the time to fill out this form and help us learn how we
can partner with you in the future. | look forward to connecting with you soon.

Tina Ramirez, Executive Director
Hardwired, Inc.

Hardwired, Inc.
4251 Saratoga Road, Richmond, VA
info@hardwiredglobal.org
www.hardwiredglobal.org
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EXTREME RESPONSE INTERNATIONAL - November 4™ | 2014 - Page 1 of 2

A. CONTACT INFO

Ministry Name

Extreme Response International

CEO Name & Title

Jerry Carnill, Co-Founder, President & CEO

Primary Contact & Title

Russ Cline, Co-Founder, Chairman of the Board

Address, City, State, Zip

P.O. Box 345, Snellville, GA 30078

Phone

678-344-1950

Email rcline@extremeresponse.org

Website www.extremeresponse.org

B. KEY INFO

Year Founded 2001

Total Employees (FT & PT) 55

Total Volunteers 17 interns this year, 30 work teams annually
Total Board Members 8

Total Donors (last 24 months) 2,238

Organizational Memberships

[ X ] Evangelical Council for Financial Accountability (ecfa.org)
[ ] Christian Leadership Alliance

[ ] Other:
Is your IRS 990 form available for [X]Yes
public inspection? [ 1No
Do you have an annual audited [X]Yes
financial statement that meets [ 1No

ECFA’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2015

INCOME

Donated Income 2,590,360 2,770,450 3,047,495

All Other Income 30,992 69,000 75,900

Total Income 2,621,252 2,839,450 3,123,395
EXPENSE

Program Services 2,123,911 2,452,737 2,698,010

General & Administrative 193,566 237,383 261,121

Fundraising 64,886 89,122 98,034

Total Expense 2,382,363 2,779,242 3,057,165

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

“Changing the Lives of Those Living in Extreme Situations”

What do you do?
(50 words or less)

ER helps people living at risk, typically those experiencing deep poverty,
hunger, disease, human trafficking, or ostracism. We reach out to street
kids, the homeless, the unemployed, dump dwellers, orphans and widows
with food, medical care, child care, education, spiritual care, life skills, job
training, leadership training, and more.

Key Endorsements
(names of people or
organizations)

Jim Burns, HomeWord; Mark & Trish Van Mourick, Optivest; Curt Cole,
Reach Beyond; Scott Olson, International Teams; Bruce Camp,
DualReach; Paul Gates, Coast Hills Community Church

Our “BHAG” (Big Holy
Audacious Goal) is:

We want to reach those in need, and we need local partnerships to be
most effective. These partner organizations are starving for leadership
training, coaching, resources and community. We want to become the
BEST Partnership Organization in the world, leveraging our impact to
reach those in extreme need.

The Barnabas Group - Faith Works Team — Ministry Presentation Report (Version 6.0)
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EXTREME RESPONSE INTERNATIONAL - November 4™ | 2014 - Page 2 of 2

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

To change the lives of those living in extreme situations.

2. Who is our customer?

e  Our PRIMARY customer is:

The poor, the oppressed, the abandoned, the hopeless

e Our SUPPORTING customers are:

Local leaders and organizations we partner with that are directly
changing lives of those in extreme situations

3. What does the
(PRIMARY) customer
value?

Our Primary Customer values the relationship that comes from our staff
and our partners. They value the help that comes in the form of education,
nutrition, shelter, protection and training. They value the hope that comes
when they realize they have a God, a creator that loves them.

4. What have been our
results?

We have seen an AIDS clinic in South Africa change from a place of death
to a place of recovery. We have witnessed street kids in Quito change from
hopeless victims to active volunteers in their community. We have helped
dump workers living in cardboard shacks move their families into their first

homes. We have seen girls rescued from being sold and given a new life.
We have seen leaders and organizations strengthened and equipped
resulting in greater impact. We have seen lives changed.

5. What is our plan?

ER is creating a global network of local leaders, organizations, volunteers,
donors, staff and interns who respond to the suffering of others. We seek
to build up our three regions (Asia, Africa & the Americas) by adding
volunteer and staff “bench strength”, meeting crushing needs, and

increasing accountability.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

e  Proven global leadership | *  We need more people to Expansion into Support-based model for
experience come and help us coach Indonesia, Cambodia, our staff growth

e Great network of leaders Colombia, Cuba, Nepal, Losing our focus and
strategically placed e Brand identify Kenya & South Africa becoming too broad
global partners e Clarity in describing our Great demand for Lack of ER Leadership

e Quality staff committed vision Leadership Coaching in Africa
to the vision *  Funding base is solid but Volunteers seeking new Unplanned loss of key

*  Passionate volunteers limited ways to serve staff
and donors

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date

1 We need 25 experienced leaders to engage in a coaching relationship with a global leader | January 2015

2
I'm interested participating in a Manila Vision Tour & Leadership Event June 2015

3
I'd like to talk with you about my church/company getting involved in changing lives Today
Major Prayer Request:
*We are praying for a Africa Regional Director and trusting of God’s provision! Today

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)




EXTREME
RESPONSE

INTERNATIONAL

Feedback Form

Name:

Phone:

E-Mail:

U lam interested in coming alongside a specific global leader to provide coaching and
encouragement to them. Please contact me with more details about the process to get
involved in this.

[l | am interested in traveling to Manila in 2015 for a Vision Trip and a Leadership Training
Event. Please contact me with more details.

[l I am a non-profit leader and I’d like to connect with other non-profit leaders for
coaching, training, and community.

[0 1 would like to have coffee with Russ Cline to talk about global coaching opportunities.
[l I'd like to have Russ contact me about how my church or company can engage in life-
changing humanitarian partnerships through Extreme Response in Asia, Africa, and the

Americas.

[l Please add me to your Extreme Response Mailing List:

Here’s my physical mailing address:

Comments/Suggestions/Questions:

For More Information about Extreme Response:

Russ Cline
949-294-7825
rcline@extremeresponse.org
www.extremeresponse.org
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Ministry Name: All Things Possible Ministries Year Formed: 2003

Primary Contact: Lindsey Westwood Executive Director: Victor Marx - Founder
Address: P.O. Box 697, Murrieta, CA 92564
Phone: 951.461.0044 Fax: 951.461.0088 Website: atpministries.org or victormarx.com

Email: lindsey@atpministries.org
Board of Directors: 5 directors Victor Marx - Chairman
Overview of Ministry

All Things Possible Ministries brings hope and healing to hurting and abused youth in the USA and now
globally. Each year as Victor Marx shares the Hope of Christ through his personal testimony, thousands of youth
are coming to the truth of who they are, realizing that the shame was never theirs, and believing that they are
valuable & have a Creator who loves them & has a plan for their lives. The impacting story of what God has
done in Victor Marx has been put in an easy to read biography and now documentary film subtitled in 15
languages titled The Victor Marx Story. The ministry always gives these life-changing resources away free to
youth at juvenile facilities, foster care homes, and high schools. The film can be viewed free on ATP’s YouTube
channel that has over 17 million views. The major projects currently in production include our new film coming
out in 2015 on PTS(D), Triggered, which aims to bring hope & healing to all who suffer from PTS(D). We

have recently extended our reach into the Muslim world in the Middle East, where a version of Triggered will be
made specifically to relate with the Muslim culture & the abuses hidden yet sadly accepted as part of the culture
against women and children. The film will include an interview with a known leader of a terrorist organization
who will share about his abuse as a child, which drove him to becoming an instrument of evil. Victor Marx has
been called a "High Risk Missionary" by the Special Forces and intelligence community because of his passion
to go and do where most would rather not. Victor & his wife encourage others to live fully surrendered to God
and although not the easiest, it is the most satisfying!

Potential TBG Opportunities to Get Involved

1. Become a volunteer at your local juvenile or foster care facility as a chaplain or weekly volunteer. ATP could
help provide you with resources and connect you with a local facility.

2. Ideas for completing funding for our new film on PTS(D), Triggered.

3. Sharing insight or strategy on how to gain monthly supporters.

Ministry Name: The Leadership Institute Year Formed: 1989

Primary Contact: Alan Fadling Executive Director: Alan Fadling

Address: P.O. Box 2471, Orange, CA 92859

Phone (949) 212-7904 (mobile) Fax (888) 880-4854 Website http://www.SpiritualLeadership.com/
Email alan@tli.cc

Board of Directors: 4 directors- Gary Jones - Chairman

Overview of Ministry

Vision: To inspire generations of leaders who listen to God, follow Jesus’s rhythms of life and lead
from the overflow. We teach, mentor, train & consult church, mission, education & business leaders &
their organizations. We conduct: (1) 10 courses in 5 graduate schools; (2) a 2-year non-formal
Journey for 4 cohorts of 25 leaders each (350 alumni); (3) long-term culture transformation projects
with organizations; (4) spiritual direction/coaching individuals; (5) spiritual retreat leading; (6) writing
for publication. Scope: inter-denomination, global.

Potential TBG Opportunities to Get Involved

1. Participate in a weekend exploratory Journey retreat for business leaders desiring to integrate
spiritual formation and leadership development. February 27-March 1, 2015.

2. Travel with TLI Staff to help launch/fund International Journey expansions in Russia and India.
3. Participate on Development Committee advisory board
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Jim West Managing Partner and Co-Founder

of The Barnabas Group

Why Join the Barnabas Group?

Many of us have an itch. Perhaps you do. You want to be used by God to bear fruit in
His Kingdom while you are still on earth. You just have that sense that He gave you
gifts and passions for a reason. He wants you using them. Working in your giftedness,
not in an assignment on someone else’s dream. But participating in what you were
born for! We help you scratch that itch!

How does The Barnabas Group do that?

We provide numerous opportunities during the year for you to hang with like-minded and like “wired
Christians with similar “itches’ We introduce you to numerous ministries who need your gifts, talents and
network — not just your resources. You choose to work with those you are passionate about!

What does The Barnabas Group do? Combining Orange County and San Diego, in 2013, we did the following:

- Over 1,840 people attended the five meetings in each county in 2013

- Eight keynote speakers at the four meetings in each county

- Special lunch with Steve Arterburn as speaker at Anaheim White House (OC)

- 323 Commission — young TBG members’ organization (OC)

- Three seminars for TBG ministries — Building Your Business Plan; Fundraising; and Donor Discipleship

- Several SWOT Team meetings throughout the year

- Six networking breakfasts to meet and connect with other members (OC)

- Over 30 ministries had tables at TBG events

- Over 25 ministries presented to TBG during 2013 in each county

- Paella Night at Newport Coast attended by 64 people (OC)

- Burrito Night at Del Mar Train Station attended by 35 people (SD)

- Over 100 ministries interviewed and helped by Faithworks team

- Began a partnership with Pepperdine University

- Christmas Party at Bob & Cheri Shank’s home

- Food packaging event to feed 11,000 in Sierra Leone partnering with Urban Life and Children of the
Nations (SD)

- Platinum sponsor at MIKA Community Development Fair and Three Man Basketball Tournament,
36 volunteers (OC)

- Provided lunch and volunteers for Finally Home Foundation Seminar — 23 volunteers (OC)

- Partnered with Containers of hope to provide 250 backpacks and school supplies for needy children
in Santa Ana (OC)

- Keynote speaker at Teen Challenge graduation and provided refreshments (OC)

- Two groups of TBG members went to Vietnam with 7 Day Hero (OC)

- Barnabas Group hike in Laguna Canyon
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D

The
Barnabas
Group Orange County
2014 MEMBERSHIP APPLICATION
Your Name Spouse
(Membership covers both spouses)
Home Address
City State Zip Code
Work Phone ( ) - , Ext Home Phone ( ) -
Cell Phone ( ) - Email
Current church affiliation City

Active membership as a partner in The Barnabas Group involves the following commitments:
. Regular attendance at the quarterly meetings of The Barnabas Group if possible!
. Annual Pledge of $1,500 to The Barnabas Group ($1,250 is tax deductible)

FIVE EASY STEPS -

1. My 2013 TBG Commitment:

[ ]$1,500 by [ ]creditcard, or [ ] check payable to “The Barnabas Group”
[ ]Iwill request a check be sent from my NCF giving fund ASAP
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2. Frequency of Payments: [ ] Annually ($1500) [ ] Monthly ($125) [ ] Quarterly ($375)

3. Creditcard: [ ] Visa [ ]MasterCard [ ] American Express

Account No. Exp Sec. Code

Name as it appears on card

Authorizing Signature

4. Return completed application by mail (with check) or fax to: The Barnabas Group, c/o
Suzy West, 129 Avenida Cota, San Clemente, CA 92672 ¢ Fax: (949) 481-8959.

Questions? Call Jim West at (949) 481-6759 ¢ Email: judo.jim@cox.net

As a Barnabas Group member we will continue to bill you annually in the
same manner you initially agree to fund your annual pledge.

CREDIT CARD

If you signed up for monthly, quarterly or one annual credit card
deduction(s), we will continue on year to year unless you tell us you want to
change methods of payment.

ANNUAL CHECK

Please send your pledge in no later than March 15.

Thanks very much!

52



National Christian
FOUNDATION®

What is an
NCF Giving Fund?

A Giving Fund with National Christian Foundation (NCF) is an easy-to-estabilish,
low-cost, flexible account for charitable giving that is a popular alternative to
creating a private foundation. Also known as a donor-advised fund, it's the fastest
growing charitable vehicle in America today.

To learn more, watch
our 2 minute video!

19742 MacArthur Blvd, Suite 230, Irvine, CA 92612
Phone:949-263-0820  Fax:949-263-9129

www.NCFCalifornia.com
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