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THE BARNABAS GROUP 
ORANGE COUNTY 

FRIDAY, FEBRUARY 27, 2015 

Time    Topic     Presenter 
________________________________________________________________________ 

 7:30 a.m. Breakfast 

 8:20 a.m. Opening Prayer 

 8:21 a.m. Seeds for Destiny/Firm Foundations Romania Sarah Vienna 

 8:28 a.m. Announcements Jim West 

 8:36 a.m. National Christian Foundation California Joe Eelkema 

 8:40 a.m. The Masters Program Steve Esser 

 8:44 a.m. CA Family Council  Jim Domen 

 9:04 a.m. Kids Around the World  Brian Grant & 
Chris Marshall 

 9:24 a.m. One of Our Finest Hours & Israel 2015 Tom Doyle 

 9:44 a.m. Break 

 9:59 a.m. Pacific Christian High School David Bahnsen & 
David O’Neill 

10:19 a.m. A God Sized Challenge    Mike Brickley 

10:22 a.m. Three Keys to Building Strong Teams/Families Dr. John Trent 

10:47 a.m. A Sanctified Shark Tank Jim West 

10:55 a.m. Good Steward Project Asaiah Passwater 

11:00 a.m. Break 

11:15 a.m. Story Runners Dale Smith 

11:35 a.m. Elam Ministries Cristina Voskian 

11:40 a.m. Lifewater International Justin Narducci 

12:00 p.m. Lunch 
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We are encouraging all attendees to take 
lots of pictures at the meeting and post 
them on our Facebook page! Here's how! 

How to post to the "Page" from a cell 
phone  

Step one: Log into your Facebook app on your phone 

Step two: Use the search bar at the top of the page to find "Barnabas Orange 
County." Choose "Barnabas Orange County" with the TBG logo.  

Step three: Click on the icon of a camera with the word "photo" underneath. 

Step four: Tap the icon of a camera to take a new picture. (You may have a 
pop-up that asks permission for Facebook to access your camera - just hit 
okay)  

Step five: Take the picture 

Step six: Tap anywhere to tag friends or yourself. Type the name of the 
person you would like to tag.  

Step seven: Once you have taken your picture tap "use" on the top right. 

Step eight: You can add text to the picture by typing here.  

Step nine: Touch "Post" on the top right to post your picture.  
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March 12, 2015 7:30-9:00 AM
Join Bob Shank for breakfast 
and an Introductory Briefing at 
the Pacific Club in Newport 
Beach, CA. RSVP to attend. 

BRIEFING
March 12, 2015 Pacific Club

Join Bob Shank for breakfast and Join Bob Shank for breakfast and 
learn about The Master’s Program learn about The Master’s Program 
opportunity.  The decisions that opportunity.  The decisions that 
follow may change your life follow may change your life 
forever.

INTRODUCTORY BRIEFING IN ORANGE COUNTY
Most professionals have invested themselves in pursuing career success. Is it 
time to consider the potential found in fulfilling your Kingdom Calling?

Recessions and recoveries 
come and go. Survival and 
success are both transitional 
conditions. Marketplace 
leaders ride the trend lines of 
life. Christian marketplace 
leaders do so with Eternity 
on the horizon.

Even in times of career 
success, satisfaction is 
shallow. It takes more for the 
serious follower of Christ 
Jesus to achieve the 
significance that God 
intends. Are you ready to 
explore, expose and exploit 
your Kingdom Calling?

You’ve been taught; you’ve 
been discipled; is that all 
there is? If you’re ready for a 
mentoring opportunity that will 
help you see over the horizon 
of today - into the possibilities 
of tomorrow - this introductory 
event is for you. 

Come spend 90 minutes with 
us to learn how The Master’s 
Program could serve you in 
your journey toward 100x 
returns. 

To attend, RSVP online, or 
contact Clara Esser at 
clara@mastersprogram.org
or call her at 714-282-7707.

Are you 
maximizing your 

leadership outside of 
the marketplace?
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INSTRUCTIONS FOR FEEDBACK FORMS 

Drop each Feedback Form in the box with the ministry name on it at 
the check in desk as you leave 

General instructions: 

1. Circle a number to help the ministry prioritize contacting you
2. Please write notes on this and turn it in if you were encouraged,

challenged, or informed
3. Let them know what you liked and what they might have done better
4. List names and contact information on people they should connect

with and why
5. Print or write legibly
6. It is OK to not give a form to each ministry

What ratings mean in order of priority – PLEASE CIRCLE: 

 1 Very inspiring; not in my passion area 
 2 … 
 3 Please add me to your mail or email list; no need to call me 
 4 … 
 5 Contact me – I want to introduce you to folks who can help 
 6 … 
 7 Call me – no hurry; I have questions 
 8 … 
 9 Call me ASAP 
10 I want to meet with you ASAP; I want to help 
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For More 
Information Contact:

Each Swing Benefits 
the Work of 

The Master’s 
Program

Cheri Shank at Golf Challenge Headquarters
714.505.4616 / 714.730.7603 fax 
cheri@mastersprogram.org

GOLF 
CHALLENGE

   O F  T H E  C E N T U R Y

Palm Desert Country Club
Palm Desert, CA 

May 4, 2015
   GOLFER EVENT   GOLFER EVENTGOLF 

 CHALLENGE
   O F  T H E  C E N T U R Y

   26th ANNUAL

Golf on May 4, 2015 with The Master’s Program in our 26th Annual Golf Challenge 
which serves marketplace Christian leaders and professionals.

Join us in Palm Desert for some great golf and a chance to 
raise awareness and funds for The Master’s Program. 
Register as a Golfer with Cheri Shank then take a day from 
work on Monday, May 4, 2015 to play in the Golf Challenge 
of the Century in Palm Desert, CA. Contact Cheri 
for registration details.
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COMMENTS ON THE 2014 BARNABAS GROUP ISRAEL TRIP 

JOHN VANZANDT -- It was a wonderful trip! Far beyond my wildest expectations, 
even though I'm a frequent international traveler! 

When I signed up for the trip, I had the expectation of getting the chance to see the 
biblical sights, much like I would see the roman ruins. What I came away with was so 
much more. First it was the fellowship of the other Barnabas Group couples who each 
have an incredible heart for Christ. Second, it was the biblical teaching of Tom and Joann 
Doyle, it felt like a 10-day bible study, analyzing scriptural versus while walking in 
Christ's footsteps. Third, it was the immersion in the current religious and political 
environments of the area, which was totally unexpected and eye-opening. I came back 
with changed views on that region which would not have happened in any other way. 
And after meeting followers of Christ from that region and hearing their stories, I am 
humbled by their faith. I will forever remember the comments by Tom Doyle that "being 
a Christian in the Middle East means being willing to die for Christ." How that changed 
my perspective when I went to church on the Sunday I came back and sang praise songs 
while thinking about my brothers and sisters being persecuted around the world. 

In the few days that I've been back, I've already recommended to a dozen people that they 
should go on such a trip. 

STEVE PHILP -- Here is a summary of my thoughts on the Israel trip: 

“The TBG Israel trip completely exceeded my expectations.  I was hoping for a historical 
and personal spiritual experience and definitely received that.  However, what I was not 
anticipating was a parallel focus on the current situation in Israel and surrounding 
countries from political, religious, evangelistic and prophetic perspectives.  Our guides, 
Tom and JoAnn, led us into glimpses of the work of the gospel both in “closed” nations 
and amongst God’s chosen people, which re-grounded my understanding of the Great 
Commission.  Observing their servant’s hearts and love for people groups I previously 
associated as threats to the gospel challenged my faith in new ways.  I would recommend 
this experience to all believers and followers of Jesus.” 

GEORGE ANDREWS -- Thank you for putting together such a special trip to Israel. 
Tom and JoAnn Doyle were wonderful tour guides with a deep understanding of the 
biblical history of Israel and the many political issues the country faces today. Many of 
the sites we visited will have a lasting impact on me. I did not expect to experience the 
spiritual, emotional and intellectual growth that happened to me on this trip. The 
accommodations and food were excellent. I would highly recommend this trip to anyone 
who is considering a visit to the Holy Land in the future. 

BILL CARSON --I knew this trip would be life changing, but to experience it with 
Barnabas brothers and sisters was an exceptional opportunity.  Not knowing everyone in 
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our group was a blessing as we bonded over the duration of the tour.  This was especially 
true of our guide and mentor Tom Doyle and his wife JoAnn.  But the group as a whole 
was simply amazing.  Everyone contributed to make this a very special memory. 

All my preparation for this trip didn’t come close to the preparation taken by Morningstar 
and our group leader’s organizational skill in executing the plan.  There is more to Israel 
than the sites we visited.  The venues were exceptional, but the people we were exposed 
to made the trip.  From the special boat ride on the Sea of Galilee to the Ariel Holocaust 
Museum to the Jewish enclave in the city of Hebron, we met so many real Israeli’s that 
gave us hope for the survival of God’s Holy Land. 

Anyone who gets the chance to visit Israel in the company of Barnabas Group folks 
would be blessed beyond their imagination.  I encourage those considering such a trip to 
do it sooner rather than later.  You will never look at scripture the same way again.  It 
comes to life and reinvigorates your desire to reread every verse in the Bible with new 
eyes and ears.  Don’t wait until it is too late. 

JIM PEEVEY -- I love history and reading about distant lands and the events that 
occurred in a time long past. 
Sometimes in reading history you wonder if the author was actually telling the truth or 
using creative license. 
Even though I strictly believe the Bible to be the inspired word of God, I sometimes 
wondered about the complete factualness of the authors and the areas they were 
describing. 

After The Barnabas Group’s trip to Israel, I cannot read my bible without saying “Wow, I 
saw that!”. 
Tom and JoAnne Doyle, our trip leaders, truly made the Bible come alive to me. 
I cannot thank them enough for their hearts of service to the Lord’s Kingdom and their 
ability to make our team feel like we were on a sacred pilgrimage each and every day of 
our trip. I am forever changed!   

FOR FULL DETAILS, GO TO: 

www.morningstartours.com/BBG823 
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Use your experience to influence ministries for HIS Kingdom. 

 Here’s what members say: 

Virginia Suveiu, TBG member “Participating in a SWOT is a real way of sharing your 
faith, talents, and celebrating God's greatness. Ministries we help are at a critical 
juncture and SWOT members help them grow.” 

Robert Yi, TBG member “I've grown in my appreciation of God's work through 
dedicated and humble servants.  SWOT is a great example of believers coming 
together at a divinely appointed time to impact the Kingdom.” 

Vonna Laue, TBG member "It's a joy to use my skills to help ministries grow and 
develop better business processes equipping them to further their impact. I am 
energized and humbled each time I walk out of a SWOT session.”  

     Here’s what ministries say: 

Ali Eastburn, Founder and President of With This Ring “Wisdom and expertise of 
TBG members helped us move past what we thought were obstacles. It will be exciting 
to see how God opens up this new territory for us.” (SWOT - March 2014) 

Sarah Vienna Berchtold, President of Firm Foundations Romania “ The SWOT 
revealed we needed a strategic approach to expand and develop our board, business 
plan, and revised mission and vision statement.” (SWOT – June 2014) 

Marcia Ball, Co-Founder and Executive Director of Kerus Global “The SWOT 
experience expanded our ability to see critical issues and turn them into practical 
achievable steps to execute in the right order.” (SWOT – August 2014) 

Sign Up Now. Contact SWOT Coordinator 

Ron Henry at ronhenry@sterlinggroup.com 
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JOIN US FOR ITALIAN NIGHT!  
On Tuesday evening, March 10 the Orange County Barnabas Group will 

host a special Italian dinner for Orange County Members only 
(spouses are members).  This is a great opportunity to meet new 

friends and visit with other members in a casual, fun setting!

Date & Time: Tuesday, March 10, 2015 from 6:00 pm - 8:00 pm 

Location: Crystal Cove Community Association Canyon Club in The 
Abalone Room: 22828 Reef Point Drive, Newport Coast, CA  92657 

Meal: Delicious Italian food catered by Peppino's Italian Restaurant 
includes: Mostaccioli Primavera with White Wine Sauce, Lasagna with 
Meat Sauce, Chicken Marsala, Caesar Salad, Bread and Butter!

Cost: Zero! FREE for Barnabas Group members - spouses are 
members. Max 64 participants. 

Drinks: Water provided - if you would enjoy beer, wine, or soda, 
please bring your favorite with you. 

Attire: VERY casual!  

RSVP TODAY: If you’d like to attend, please email Nikki at 
nikki.helmer@barnabasgroup.org to see if space is available.  

We look forward to seeing you for this TBG favorite!
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KINGDOM COALITION FOR KIDS 
Golf Tournament and Helicopter Golf Ball Drop 

April 24, 2015 

11:00 - 12:45 Check in & Putting Contest 
1:00 Shotgun Start (4-man scramble) 

5:30 - 6:30 Happy Hour 
6:00 Helicopter Ball Drop 
6:30 Dinner and awards 

Tijeras Creek Golf Club 
29082 Tijeras Creek 

Rancho Santa Margarita CA 92688 

$150 per golfer, $25 for dinner only 

Kingdom Coalition for Kids is hosting its first annual Golf tournament on Friday, April 24th at 1:00 pm at Tijeras Creek Golf 
Course. 

The Coalition is working together to serve the orphans in Baja, Mexico. Participating ministries are: Corazon De Vida, 
Royal Family Kids Camps- International, Outside the Bowl and Kids around the World.  Through our collaborative and 
complementary efforts we are bringing vital resources to needy children living in significant poverty just south of us.  

There are several ways you can support these efforts.  You can participate as a golfer, be an event sponsor or purchase a 
ball for the ball drop contest. 

Your involvement will directly assist these kids, providing hot nutritious meals, basic living necessities, mentorship camp 
programs, joy and healing through the introduction of playgrounds.  And most importantly, provide everlasting hope by 
sharing the Gospel of Jesus Christ and the good news that they are extremely loved and valued by God. 

The  Kingdom  Coalition  knows  that  God’s  greatest  Kingdom  changers  are  his  children.  By  investing  and  pouring  in  to  the  
“least  of  these”…  giving  them  love,  hope,  faith  and  confidence…  the returns will be unimaginable.  

We also believe that collaboration is what God is calling us to.  Real, practical, roll-up-your-sleeves collaboration.  There is 
power when we bring our various gifts, talents and treasures together for His purpose. 

Be a part  of  this  exciting  movement  and  join  the  Coalition  as  we  partner  to  heal  hurting  communities  and  build  God’s  
Kingdom from the child up.

TO REGISTER OR FOR MORE INFORMATION: www.Accelraise.com/e/KingdomCoalition 

��



Teen Entrepreneur Academy 
Raising CEO Kids

www.cui.edu/tea
Visit our website:

Concordia University Irvine’s high school Teen Entrepreneur 

Academy (TEA) is a one-week residential program that offers 

teenagers hands-on, real world training in "how to start a 

business," preparing a new generation of aspiring entrepre-

neurs and CEO’s. To learn more, visit www.cui.edu/tea. 

Contact: Stephen.Christensen@cui.edu or 949-214-3198.

We teach teens business because tomorrow's future starts today!

Like us on 

Facebook

www.cui.edu/tea
Visit our website: Facebook

$1,000
PRIZE
FOR 

THE BEST 
BUSINESS 

PLAN

    High School Business Start-up 
Summer Academy      

         July 12-18, 2015
Concordia University, Irvine, CA 

Raising CEO KidsRaising CEO Kids

High School Business Start-up 

Raising CEO KidsRaising CEO Kids

High School Business Start-up 

Raising CEO Kids

High School Business Start-up 

Raising CEO Kids

High School Business Start-up 

Raising CEO Kids

High School Business Start-up 

Raising CEO Kids

High School Business Start-up 

Raising CEO Kids

High School Business Start-up 

Raising CEO KidsRaising CEO Kids
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HOPE INTERNATIONAL UPDATE 

We are celebrating an amazing 2014 at HOPE International! We passed some significant 
milestones as an organization, and are thrilled that the Lord has allowed us to share the message 
of Jesus and provide financial services to additional entrepreneurs and their families. As a 
Network, we are now serving over 785,000 families around the world. In 2014, we… 

• Served 190,000 additional families.
• Saw savings rise to over $30M.
• Set a new fundraising record for the 10th straight year.

All of this means we have the privilege to see more lives touched by Christ! We are grateful to 
those who have and who are partnering with us in this journey to see people freed from physical 
and spiritual poverty. 

Jenn Tarbell • Regional Development Director •  HOPE International 
7969 East Viewrim Drive • Anaheim Hills, CA 92808 
Cell:  949.933.5994 • www.hopeinternational.org 

STANDING STONE 

Standing Stone, a ministry dedicated to caring for pastors and their spouses, will be holding 
another Associates Training in Dallas, TX in the month of March. These trainings are designed to 
prepare gifted and experienced pastoral leaders to care for pastors around the country at risk of 
leaving the ministry prematurely. The best statistics available reveal that between 1,700 and 1,800 
pastors are leaving the ministry every month – the top two reasons are ministry burnout and 
marital issues. Many communities have been negatively impacted when a ministry leader’s 
marriage fails or when their leave their church in an unhealthy way. Our associates know the 
pressure and challenges facing these men and women and offer a safe environment for them to 
vent and process their issues with individuals that have walked in their shoes. Although our 
Associates program is less than a year old, we are already caring for several hundred pastors 
around the country.  

We would ask Barnabas Group members to lift this vitally important ministry up in prayer. Also, 
please help us identify qualified men and women who have proven character, a passion to invest 
in other pastoral leaders, and help us connect with them. If you would like to partner with us in 
making sure our pastoral leaders and their spouses are healthy, please feel free to call Ken Eichler 
direct at (949) 701-7353. Remember, healthy pastors lead healthy churches and healthy churches 
build healthy communities! 

LEADER2LEADER (L2L) 

• Have you been looking for a confidential place to talk with other nonprofit executives
about the challenges you face in leading your organization?

• Do you feel like your life is always out of balance with work priorities constantly
pushing aside life priorities?

• Are you tired of feeling lonely in your role, with few peers to talk to, and even fewer
people you can be honest with?
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Join other nonprofit executives in attending Leader2Leader (L2L), a new peer advisory group 
program sponsored by the Christian Leadership Alliance. An L2L group exists to help develop 
world-class leaders of life-changing organizations. It is an intimate community of nonprofit 
leaders learning together… a strategic capacity-building tool for the executive as well as 
their organization. 

A Leader2Leader group will provide unparalleled access to new ideas and fresh thinking 
through a monthly group meeting exclusively for nonprofit executives. An L2L group will help 
you solve your organization's biggest challenges and implement solutions for long-term success. 
In this executive-level development community you will: 
• Be challenged through honest and transparent dialogue discussing leadership challenges

put on the table by participants, 
• Learn new tools, techniques and resources to help improve the performance of your

organization, and 
• Be held accountable to the goals and objectives you set for yourself and your organization.

Leader2Leader groups are now forming in a few select cities across the country, with more cities 
being added in 2015. If you’d like to learn more about joining a L2L group in Orange County, 
contact Russ Cline: rcline@extremeresponse.org 

51ST ANN. OC PRAYER BREAKFAST – 3/15/15 

51st Annual Orange Coast Mayors’ Prayer Breakfast will be held on Friday, March 13, 2015 at 
Hotel Irvine, 17900 Jamboree Road 92614, from 7 am to 9 am.  $40/Individual seat or 
$350/Table of 10. Register online at OutreachWeek.org or mail check by 3/6/15 to Orange Coast 
Christian Outreach, c/o Cindy Ludington, 326 Evening Canyon Rd.,Corona del Mar, CA  92625. 
For reservation information email cdludington@gmail.com 

TRAVEL TO CHINA WITH WORD4ASIA 

Word4Asia is a consulting firm working with many of the larger Christian nonprofits to assist 
them in providing Bibles and Bible tools for the church in China. We work legally and are able to 
offer distribution to Pastors and teachers in the most rural and neglected areas of China. Our 
service builds invisible bridges to the most difficult to reach minority and neglected areas of 
China.  

China has the fastest growing church in the world today. Evangelism is not the challenge. The 
church in China is doing that. What they lack is discipleship and the resources necessary to assure 
a quality Church. If you are qualified to train and teach we will provide legal training 
opportunities for you and your organization. We also have resources to assure your product is 
placed at the lowest possible CPU (Copy per Unit). Do you have the desire to train leaders 
in:  Bible knowledge; family and marriage; elder care; leadership?   
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Please contact Dr. Gene Wood (626 224 8703 or gene@word4asia.com).  We also invite you to 
join a Bible distribution team. Each team will place at least 7000 Bibles in rural China during 
your time with us. Take a vacation with an eternal purpose. You’ll visit places where no 
Westerner has been before. See the “other” China. 

GEMS INDIA MINISTRY 

CREST is a retreat center exclusively built for couples in full time ministry in South India. 
During the last two years we were able to serve more than two hundred couples from the state of 
Telangana (one of the south Indian states). We conduct a four day retreat usually starting on 
Monday evening and ending after Thursday lunch. We do around 15 retreats during the year. 
Because of the overwhelming demand for such retreats where couples not only rest and refresh 
their souls but also have a quality time with each other that strengthens their marriage, we are 
starting a second phase of retreats (four days) for those who attended the first retreat.  

We just completed the DVD curriculum for the second phase that covers subjects like: 
Boundaries in Ministry, Taking care of our body (God’s temple), Spiritual freedom, 
understanding and enjoying our differences, the gift of intimacy and Finishing Well. We are 
hoping to host around 15 retreats during the year 2015 (Five for new comers and ten retreats for 
couples who attended the first retreat during last two years). Our vision is to spiritually and 
emotionally strengthen the couples in ministry so that we will have more healthy churches and 
Christian ministries in India. For more information about our ministry, please check out our 
website, Thank you for your prayers and support. www.GemsIndiaMinistry.com  
NORTHRISE UNIVERSITY 

You are cordially invited to an extraordinary evening on Friday, April 17th.  Northrise University 
is providing real solutions for Africa!  While there are many heartbreaking stories coming out of 
Africa, Northrise University in Zambia stands as a beacon of light and hope, equipping and 
empowering men and women who are transforming Zambia, its neighboring countries and Africa. 
Come hear our story and share in our vision for the future on Friday, April 17th at 6:30 pm at the 
Hyatt Regency in Newport Beach.   Please contact Kathy Pipkin 949.270.0840 if you would like 
to attend. 

Northrise is currently accepting applications for Impact Ndola 2015, a mission trip to Ndola, 
Zambia and Northrise University this July 10-21, 2015.  Serve alongside Northrise students to 
impact the community of Ndola.  Your life will never be the same.  Please visit 
http://northrise.org/take-action/come-see-zambia/impact/ for more information and to reserve 
your spot on this life-changing excursion.   

Northrise University classes begin on February 2 in Zambia.  We are expecting close to 700 
students to register this semester!  Please continue to pray for the students and staff at NU. 

BIRTH CHOICE HEALTH CLINICS BECOMES OBRIA MEDICAL 
CLINICS  

Birth Choice Health Clinics has been one of the largest pro-life networks of community health 
clinics in California for the past eight years. With our boots on the ground approach, we have 
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touched the lives of thousands of women facing crisis pregnancies and saved close to 6,000 
babies.  With the implementation of the Affordable Care Act, we have seized a new opportunity 
to attract a larger network of women and men who find themselves in an unintended pregnancy.  
With this new opportunity comes a new name: Obria Medical Clinics.   

California is a focal point, especially because we sadly have an abortion rate that is 40% above 
the national average. With our new brand we are strategically positioning ourselves to grow and 
expand.  Over the next five years we will open 25 Obria Medical Clinics in California. We are 
proud to announce the opening of our newest Obria Medical Clinic in the Buena Park community 
on February 1st, 2015.   

We request your prayers and support as we grow. For more information, please contact Keith 
Cotton, Church and Community Outreach Manager by phone at 949-916-0694 or e-mail at 
keith@birthchoiceclinic.org 

BILY UPDATE 

BILY San Diego (“Because I Love You”) Grew over 30% in weekly attendance since January 
2014 with parents coming from all over San Diego and even Orange County. 
The Board of Directors has recognized the need for more parents to receive this training and 
support and is initiating a plan to open more BILY programs at churches throughout San Diego 
and South Orange County. 

BILY’s mission: To provide parent-to-parent support and equip parents with tools to create a 
peaceful home.  www.BILYSanDiego.org  

PLEASE HELP:  If you are a couple and you have experienced raising a challenging child and 
you would like to help parents in the same situation, please help us launch BILY at your church 
under your leadership.  We will train and equip you to make a huge impact! 

Steve Cade, President 
BILY San Diego 
erparadise@gmail.com 
Tel: 760.634.3336 

KNOW SOMEONE SEARCHING FOR A POSITION WITH A 
CHRISTIAN NON-PROFIT? 

INTERNATIONAL PRINCESS PROJECT 

International Princess Project/PUNJAMMIES™ is a social venture that creates pathways to 
freedom for women escaping sex slavery. We do this by partnering with indigenous organizations 
to establish micro-enterprise sewing centers that offer women a fresh start and place to heal. We 
drive market for the products they produce thus creating a virtuous cycle of sales supporting job 
creation. 

We are looking for three positions for our team: 

��



1) A Bookkeeper, part-time (10-15 hours a week). We are currently running off the NetSuite
platform but will be swapping that out soon (probably to Quickbooks.) So, the person should be 
comfortable stepping into a situation where there may be a bit of a learning curve. 
2) Wholesale Sales Representative, full-time. The ideal candidate for this position will be
energetic, passionate about the cause and have a penetrating but winsome desire to win. This 
person will be responsible for developing PUNJAMMIES sales with boutiques and other 
wholesale accounts. This role requires strong communication and collaboration skills combined 
with a sense of urgency to drive revenue generation for the PUNJAMMIES™ business. 

3) A Production Manager, full-time. The ideal candidate will be an enthusiastic team player that
is practical with a strong focus on follow-through. This person will be responsible for overseeing 
the production of PUNJAMMIES™ and other aspects of our operations. This role requires 
persistence, diplomacy and a eye for detail. Project/production management experience is a plus. 

If you know someone who might be interested have them contact Rachel Bernhardt 
at rbernhardt@intlprincess.org 

FOREST HOME 

Family and Adult Director –To provide leadership, strategic planning, program development, 
event management and operational oversight for all of Forest Home’s Family and Adult 
Ministries. Family and Adult Ministries includes, but not limited to, Family Camp, Men’s, 
Pastors’, Women’s, Marriage, Senior and Parent/Child Ministries.  Strong leadership, 
administrative and ministerial gifts are a must for this role. 

Assistant Family Director – To provide programming management, coordination and 
operational oversight to Forest Home’s Family and Adult Ministries including, but not limited to 
Family Camp, Parent/Child, Marriage, Senior, Men’s and Women’s Program events.  Strong 
leadership and administrative gifts are needed for this role. 

Guest Conferences Director    To provide leadership to Forest Home’s Guest Group Ministry 
ensuring maximum effectiveness.  To develop and maintain relationships with guest group 
representatives in efforts to both increase account retention and grow customer base, and provides 
superior guest relations through all stages of the event planning process.  Leadership, customer 
service and administrative gifts are needed for success in this role. 

Ojai Valley Camp Director – This position will provide organizational leadership, ensure 
ministry alignment, and oversight of Forest Home Ojai Valley. This incumbent will maintain 
Forest Home’s commitment to Evangelism, Prayer, Scripture and the inerrancy of the Bible at 
Ojai Valley while developing and maintaining the Ojai Valley strategic growth plan, annual 
operational budget and facility projects. We are looking for someone with a Bachelor’s degree or 
higher in a related field and who will be able to live on grounds at our Ojai Valley location. 

For more information or to apply, please go to foresthome.org/employment 
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Director of Operations 
Want to be mightily used for the kingdom of Jesus Christ? Are you a  high-capacity, self 
initiating, experienced business leader? Join the Mission:pre-born team. Looking for successful 
experience in administration, marketing, or similar in national para-church or executive pastor 
positions.   

Masters degree in business, finance  or ministry operations preferred. We are a rapidly growing 
ministry, saving babies from being aborted, by making grants to  & operating Pregnancy 
Centers  in high-abortion cities.  Function  requires hands-on leadership, for effectiveness  over 
the entire ministry operation including marketing,  administration, technology, finance, and 
ministry operations. Goal is to also build infrastructure for long-term growth.    

Mission:Pre-born is a leading Pregnancy Center organization in   evangelism across the country. 
We are a high impact ministry in the Pregnancy Center space. This is not your average 
job;  requiring a strong Christian faith and providing significant eternal impact. We seek a 
leader/operator,  skilled at executing  the initiatives of leadership, as well as a ‘roll up your 
sleeves’ work ethic that embodies the Mission:Pre-born culture.  

Feel called? Dial 317-363-2443 or email csteiner@missionpreborn.com for further information. 

2015 ORANGE COUNTY BARNABAS GROUP DATES 

Friday morning, May 15, 2015 -- Orange County -- It will be held at the Radisson Hotel 
Newport Beach. We will begin with a full breakfast at 7:30 am and will conclude with lunch. 

Monday evening, June 15, 2015 -- Magic & Music night -- joint San Diego and Orange County, 
El Adobe Restaurant in San Juan Capistrano, CA. Back by popular demand -- Greg Wilson, the 
magician from 2014 and the Kristin Orphan Band! 

Tuesday evening, August 18, 2015 -- Orange County -- It will be held at the Radission Hotel 
Newport Beach.  It will begin at 5:30 pm and end at 9:20 pm. We will have several ministries in 
the patio at the Radisson for you to meet before we go in for dinner, presentations and a great 
evening! 

Friday morning, Nov. 6, 2015  -- Orange County -- It will be held at the Radisson Hotel 
Newport Beach. We will begin with a full breakfast at 7:30 am and will conclude with lunch. 

��

MISSION PRE-BORN JOB OPPORTUNITY 
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO 
Ministry Name CALIFORNIA FAMILY COUNCIL (CFC) 
CEO Name & Title Jonathan Keller, Executive Director 
Primary Contact & Title Pastor Jim Domen, M.Div. (Strategic Networking) 
Address, City, State, Zip PO Box 20012, Riverside, CA 92516 
Phone (951) 742-7100 or cell 714-749-1900 
Fax n/a 
Email JimD@CaliforniaFamily.org 
Website CaliforniaFamily.org 

B. KEY INFO 
Year Founded 2004 
Total Employees (FT & PT) 2 FT, 1 PT, 2 Contract 
Total Volunteers Hundreds (statewide), varies 
Total Board Members 9 
Total Donors (last 24 months) 964 
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[  ] Christian Stewardship Association (stewardship.org) 
[x] Other: Focus on the Family, CitizenLink & Family 
Research Council 

Is your IRS 990 form available for 
public inspection? 

[x] Yes 
[  ] No – Can be provided if needed 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[  ] Yes 
[x] No 
[x] We will meet this standard by (date): 2015 

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
2012 Budget 

(Actual) 
2013 Budget 

(Actual and/or Estimates) 
2014 Budget 

(Current) 
INCOME 
     Donated Income 557,819 587,900 348,271 
     All Other Income 12 12 12 
     Total Income 557,831 587,912 348,283 
EXPENSE 
     Program Services 367,802 382,515 252,460 
     General & Administrative 71,899 74,774 49,351 
     Fundraising 60,897 63,333 41,800 
     Total Expense 500,597 520,622 343,611 

D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

A biblical worldview in California’s public policy: Life, Family, and 
Liberty. 

What do you do? 
(50 words or less) 

Work with pastors and people of influence to bring a biblical 
worldview to public policy promoting life, family and liberty.  

Key Endorsements 
(names of people or 
organizations) 

Jim Daly - Focus on the Family, Brad Miller - CitizenLink & Tony 
Perkins - Family Research Council, Pastor Jim Garlow, and CFC’s 
Founder, Ron Prentice – led Proposition 8. 

Our “BHAG” (Big Holy 
Audacious Goal) is: 

Revival in churches and awakening in California. 
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal) 
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions Every 
Nonprofit Organization Must Ask (leadertoleader.org) 
1. What is our mission? Dedicated to solutions to real-life issues – biblically based,

objectively confirmed, and compassionately presented. 
2. Who is our customer? - Pastors, people of influence and young adult leaders.

- Those who give financially and take ownership of the CFC mission 
in task force leadership positions – time, talent and networks. 

3. What does the
(PRIMARY) customer 
value? 

Information and education on how to respond with a biblical 
worldview to legislation, public policy, and legal issues. 

4. What have been our
results? 

Changing California’s Constitution (Proposition 8), successfully 
completed 7 Strategic Forums, and creating RippleFX – to target 
young adults and launched a mobile app for continued worldview 
training. 

5. What is our plan? Pray. Continue to add new Strategic Forums with a greater reach 
and audience. Expand RippleFX across California targeting young 
generations. 

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

� Relationships with 
pastors and people of 
statewide influence  

� Lack of networks 
in northern and 
southern regions in 
California  

� RippleFX  
� Strategic Forum in 
Riverside 2015 

� Apathy within the 
church and it’s 
leaders 
�  Hostility toward 
biblical worldview 

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME 
INVOLVED 

No. Opportunity/Task/Volunteer Role Target 
Date 

1 Five Person Taskforce:  to get the life initiative on the November 2016 ballot. 
First meeting November 17. Serve on a strategic team dedicated to involve 
200 hundred people who will acquire 1.2 million signatures in 180 days to 
qualify the initiative in 2015. 

Nov. 17, 
2014 

2 Name the most influential pastor in your county or counties you know that 
California Family Council can send to Washington, D.C. Our goal is 30 
Pastors 2015 and 58 pastors in 2016 representing each of California’s 58 
counties. 

May 2015 

3 Three Person Executive Team: to launch RippleFX Riverside event for young 
adults in the fall of 2015. 

Oct. 2015 

Major Prayer Request: 
• The three items listed above.

H. BIG QUESTION (Topic/issue you need input from marketplace leaders, Nov. 2014) 
How would you strategically grow California Family Council to increase our 
effectiveness to reach pastors? Would you introduce me to your pastor and help get 
them to D.C? Please indicate how you would make this come to fruition. 
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

Please circle the number that represents your interest in engaging with this 
ministry. 
 (0 represents no interest other than getting emailed information and 10 means you 
want to meet as soon as possible to discuss next steps):  

0   1   2   3   4   5   6   7   8   9   10 
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KIDS AROUND THE WORLD – May 13/14, 2014 - Page 1 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO  
Ministry Name Kids Around the World 
CEO Name & Title Jim Rosene - President 
Primary Contact & Title Brian Grant – Vice President, Development 
Address, City, State, Zip 1046 Calle Recodo, Suite F, San Clemente, CA 92673 
Phone 949-245-9259 
Fax 815-229-8931 
Email BrianG@kidsaroundtheworld.com 
Website www.kidsaroundtheworld.com 

B. KEY INFO 
Year Founded 1994 
Total Employees (FT & PT) 18 FT & 4 PT 
Total Volunteers 10,000 + 
Total Board Members 28 
Total Donors (last 24 months) 4,000 (approx.) 
Organizational Memberships [X] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[  ] Christian Stewardship Association (stewardship.org) 
[  ] Other: ____________________________________ 

Is your IRS 990 form available for 
public inspection? 

[X] Yes 
[  ] No – Can be provided if needed 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[X] Yes 
[  ] No 
[  ] We will meet this standard by (date): ________ 

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated 2010 

Budget 
INCOME 
     Donated Income $2,846,552 $3,522,500 $2,037,000 
     All Other Income $636,497 $557,500 N/A 
     Total Income $3,483,050 $4,080,000 $2,037,000 
EXPENSE 
     Program Services $3,233,865 $3,773,225 $1,491,700 
     General & Administrative $196,048 $200,000 $120,000 
     Fundraising $55,549 $75,000 $39,500 
     Total Expense $3,485,462 $4,048,225 $1,651,200 

D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

Building a Generation of Hope 

What do you do? 
(50 words or less) 

Kids Around the World builds healthy children.  We partner with 
ministries to impact kids holistically through our playground-building 
mission trips, volunteer meal packing events for emergency food 
relief, and training programs that equip indigenous youth workers to 
effectively teach the gospel to an oral audience through stories. 

Key Endorsements 
(names of people or 
organizations) 

AWANA International, Compassion International, Samaritan’s 
Purse, Samuel Chiang/International Orality Network (ION), Jesus 
Film, Paul Eshelman/Campus Crusade for Christ 

Our “BHAG” (Big Holy 
Audacious Goal) is: 

Impact 20,000,000 kids by the year 2020 (reaching an additional 13 
million in 5 years) 

E. THE FIVE DRUCKER QUESTIONS (internal) 
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KIDS AROUND THE WORLD – May 13/14, 2014 - Page 2 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org) 
1. What is our mission? To impact the lives of kids with God’s transforming hope.

2. Who is our customer? • Our PRIMARY customer is: children
• Our SUPPORTING customers are:  volunteers, families,

communities, churches and ministry partners
3. What does the
(PRIMARY) customer 
value? 

Security, Hope, Relationship, Play 

4. What have been our
results? 

 Over 7,000,000 children have been impacted through our 
playgrounds, food and discipleship programs in over 85 countries 

5. What is our plan? To continually establish and cultivate strategic partnerships that 
resource in-county churches and ministries to impact children and 
their communities holistically.   

This is done via volunteer-driven projects that support the following 
outcomes: a) providing children with the gift of play – healing and 
invigorating the mind and soul, b) food for the body c) faith through 
an oral based evangelism and discipleship program.   

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

Strong partnerships 

Large network 

Attractive programs 

Well executed 
projects 

Large pool of 
Volunteers 

High impact volunteer 
experiences 

Limited exposure 

Lack of consistent 
unrestricted funds 

Poor ratio of 
sustainable  
partners to one-time 
projects partners 

New data on the 
impact of play in child 
and community 
development 

Commission 
volunteer base as 
champions for cause 

Work strategically 
with Christian 
schools and 
churches 

Shipping costs in 
certain regions 
are increasing 

General attitude 
that playgrounds 
are superfluous 
when compared 
to other 
causes/needs 

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME 
INVOLVED 

No. Opportunity/Task/Volunteer Role Target 
Date 

1 Sign up for a playground-building trip to one of our many project sites. June 2015 
2 Share playground project opportunities with your Pastor or Missions 

Director, then set up a meeting to discuss what partnering with KATW 
looks like. 

March 2015 

3 Help KATW expand our network by facilitating introductions with 
individuals and businesses that recognize the need and value of investing 
in children in developing communities. 

March 2015 

Major Prayer Request:  
Continued favor, opportunities and protection for going in to “closed” 
nations to reach children with God’s love and His message of hope. 
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FEEDBACK FORM 

Name �������������������������������������������������������������������

Phone Number �������������������������������������������������������������������

Email �������������������������������������������������������������������

Please circle the number that represents your interest in engaging with this ministry.  
(0 represents no interest other than getting emailed information. 10 means you want to meet as soon as possible to discuss next steps): 

       0  1  2  3  4  5  6  7  8  9  10 

________ I am interested in participating in an upcoming Playground Building Trip. 

________ I would like to see a playground built in the following country: _____________. 
Talk me through how we can make this happen. 

________ I would like to put you in touch with the following folks, who might be interested in 
learning about your programs: 

  __________________________________________ 
  __________________________________________ 

________ I would like to set up a time for you to meet my pastor or mission’s director 
to help them plan an outreach.  

________ I would like to be involved in a Kids Around the World - So. Cal. 
Professional Advisory Group. 

Suggestions/Comments: 

For more information contact Brian Grant: Briang@kidsaroundtheworld.com / 949.245.9259 
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PACIFICA CHRISTIAN HIGH SCHOOL – February 27, 2015 - Page 1 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO  
Ministry Name Pacifica Christian High School-Orange County 
CEO Name & Title David O’Neil, Head of School 
Primary Contact & Title David O’Neil, Head of School 
Address, City, State, Zip 883 W. 15th Street, Newport Beach, CA 92663 
Phone (949)887-2070 
Fax (949)887-2620 
Email doneil@pacificaoc.org 
Website www.pacificaoc.org 

B. KEY INFO 
Year Founded 2014 Pacifica-Orange County  (school opens to students fall 2015) 
Total Employees (FT & PT) 2014/15 - 3 FT, 1 PT       2015/16 – 12 FT, 7PT 
Total Volunteers 40 
Total Board Members 5 
Total Donors (last 24 months) 30 
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[X] Other: When the school opens in the fall of 2015 it will be a 
member in good-standing with WASC, CIF, ERB, NACAC, the 
College Board, and PAIDIEA Inc. 

Is your IRS 990 form available for 
public inspection? 

[  ] Yes 
[X] No, but they will be after the close of our first fiscal year 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[  ] Yes 
[X] No 
[  ] We will meet this standard by (date): ________ 

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

2015-2016 
INCOME 
     Donated Income Not $1,450,000 $1,590,000 
     All Other Income in $1,000 $655,625 
     Total Income Operation $1,451,000 $2,245,625 
EXPENSE 
     Program Services Not $378,961 $1,567,624 
     General & Administrative in $509,055 $636,681 
     Fundraising Operation $15,013 $10,021 
     Total Expense $903,029 $2,214,326 

D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise We teach young men and women to think and live well. 
What do you do? 
(50 words or less) 

We provide a college-preparatory, liberal arts and sciences education to 
students from all backgrounds and neighborhoods. 

Key Endorsements 
(names of people or 
organizations) 

Pacifica Christian High School-Santa Monica (est. 2005) 
Individuals who have hosted events for Pacifica-OC:  Rich Kannwischer, 
Kenton Beshore, Rod and Pam Emery, Jerry and Lynn Pharris, Christopher 
and Chelsea Hilbert, Dr. David Winter, David and Joleen Bahnsen, and 
Matt and Catherine Anderson 

Our “BHAG” (Big Holy 
Audacious Goal) is: 

To provide 400 students annually with a comprehensive, vibrant, joy-filled, 
and rigorous college-preparatory education, taught in a state-of-the-art 
facility. Maximizing students’ God-given talents so they can profoundly 
impact their communities, the church, the marketplace, and our wider 
world. To make this life-changing education accessible to any student–
regardless of their financial means. 
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PACIFICA CHRISTIAN HIGH SCHOOL – February 27, 2015 - Page 2 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal) 
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org) 
1. What is our mission? Pacifica Christian is a liberal arts and sciences high school devoted to 

teaching young men and women to think critically and wisely, instilling 
heartfelt joy and interest in learning, while encouraging lives of faith, 
character, and service to the glory of God. 

2. Who is our customer? • Our PRIMARY customer is: Families from all neighborhoods who
desire a Pacifica-education for their child. 

• Our SUPPORTING customers are: Every resident in Orange County
will benefit from a community of young people who think and live well,
and Pacifica’s commitment to engage local communities in ideas of
consequence–truth, beauty, goodness, liberty, justice, and equality.

3. What does the
(PRIMARY) customer 
value? 

They value:  education of both the mind and the heart, preparation for work 
at the top colleges and universities, non-denominational and independent, 
commitment to the Christian faith, the ability to articulate your own thoughts 
in the written and spoken word, leadership development, the development 
of character through mentorship, a relational campus culture where 
students are know, and meaningful opportunities in athletics and the arts. 

4. What have been our
results? 

97% of our sister school’s (Pacifica-Santa Monica, est. in 2005) students 
are accepted into the finest 4-year colleges and universities (50% out of 
state). The school is at full capacity with 100% of its students involved in 
co-curricular activities. A thriving Christian school in the heart of West LA. 

5. What is our plan? As the school grows and matures the Board of Trustees will invigorate the 
structure of the school, and its committees, to best align human capital and 
resources with the key initiatives of the school’s ongoing strategic planning. 

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

• 10 years of experience
from affiliate Pacifica-
Santa Monica

• A competent, professional,
and visionary board and
leadership team

• Experienced, well-
educated, and well-trained
Christian teachers who are
highly relational

• A curriculum that does not
change every 10-15 years,
but rather has stood the
test of time for the past
2,500 years, delivered by
modern means.

• Relatively low local-
market-awareness

• Limited facilities which
requires strategic local
partnerships

• Financial resources - need
to broaden the school’s
financial support base

• Limited co-curricular
offerings—in athletics and
the arts—in the first few
years of operation
(offerings grow with
student enrollment).

• To shape and impact
culture and communities
by teaching young people
to think and live well

• There is a great demand
for a Christian, college-
preparatory school in the
geographic area we serve

• To be a Christian private
school financially
accessible to all families
through funded need-
based financial aid

• Engage our community in
conversations about ideas
of consequence

• Recession-sensitive
economics

• Political uncertainty for
non-profit religious
educational institutions

G. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED 
No. Opportunity/Task/Volunteer Role Target 

Date 
1 Introduce the school’s leadership to others in your networks that might be interested in learning more

about the school. Introductions can be accomplished through one-on-one coffees or lunches, or by 
hosting a Pacifica informational meeting in your home.  

Now and ongoing 

2 Connect the school with organizations or individuals who can assist with outfitting the school’s
campus with: technology and network infrastructure, science lab, art studio, AV equipment for chapel 
and the arts, athletic equipment/uniforms, and landscaping. Also connect the school to organizations 
or individuals who can assist with acquiring/leasing off-campus athletic and arts facilities. 

Now – August 
2015 

3 Join our list of potential guest lecturers, teachers, chapel speakers, or public seminar speakers. Now and ongoing 
Major Prayer Request: For our founding 9th and 10th grade families and the founding Pacifica staff. 
This remarkable group of people are partnering together, and with our community, to build a high 
school that will significantly impact Orange County—and beyond—for generations to come. 
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Name ________________________________________________________________________________________

Phone  _______________________________________________________________________________________

Email ________________________________________________________________________________________

Comments ___________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

F  I would like more information about Moody.

F  I would like to receive Today in the Word daily devotional.

F  I would like to visit with a Stewardship representative from Moody.

F  I would like to know more about estate planning.

F  I would be interested in hosting a Moody informational event at my home.

Richly equipping people in God’s Word to impact the world for Christ

Ron L. Storm, Regional Representative, Stewardship 

moodyglobal.org
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO 
Ministry Name StoryRunners, a Cru ministry Christ.
CEO Name & Title Mark Steinbach, Director 
Primary Contact & Title Dale Smith, Development Director 
Address, City, State, Zip 100 Lake Hart Drive, Orlando, FL 32832-0100 
Phone 407-826-2396 (0)       407-797-7240 (C) 
Fax None 
Email Dale.Smith@cru.org 
Website www.StoryRunners.org 

B. KEY INFO 
Year Founded 2003 
Total Employees (FT & PT) 26 
Total Volunteers 5 
Total Board Members 0 
Total Donors (last 24 months) 155 
Organizational Memberships [X] Evangelical Council for Financial Accountability (ecfa.org) 

[X OneStory Partnership 
[X} International Orality Network

Is your IRS 990 form available for 
public inspection? 

[  ] Yes 
[X] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[X] Yes – Cru has an audited annual report. 
[X] No – StoryRunners has a non-audited report. 
[  ] We will meet this standard by (date): ________ 

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

2010 
INCOME 
     Donated Income $1,545,000 
     All Other Income $31,000 
    Total Income $1,576,000 

EXPENSE 
     Program Services $1,209,000 
     General & Administrative $121,000 
     Fundraising $99,000 
     Total Expense $1,429,000 

D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

Growing the gospel in unreached people groups as quickly as 
possible! 

What do you do? 
(50 words or less) 

We develop and use 42 oral Bible stories to share the gospel from 
Creation to the Return of Christ. In just 35 days, we help native 
speakers of an unreached language develop and begin using these 
set of 42 stories in story groups that can multiply into every village.   

Key Endorsements 
(names of people or 
organizations) 

Steve Douglas, President of Cru 
Paul Eshleman, Vice President of Cru 
Rick Brekelbaum, International Orality Network, U.S. Coordinator 

Big Audacious Goal Develop & use our story set in 500 unreached languages by 2025. 
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal) 
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org) 

1. What is our mission? Growing the gospel quickly to native speakers of unreached
languages through oral Bible storying so they can become followers 
of Christ in a local community of faith. 

2. Who is our customer? Our PRIMARY customers are people that speak unreached
languages.      
Our SUPPORTING customers are ministries in other countries and 
their local partners working in unreached language groups.   

3. What does the
(PRIMARY) customer 
value? 

They value using this fast, easy to use, low-cost and transferable 
ministry tool for evangelism, discipleship, and church planting. 

4. What have been our
results? 

Completion of 11 School of Storying projects since fall 2012 
whereby we coached native speakers to develop and use these 42 
stories in story groups that can multiply into every village.  

5. What is our plan? Expand the number and reach of our School of Storying projects as 
part of a master plan to develop story sets in 500 unreached 
language groups by 2025.  

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

• Access to global
network of Cru
ministries

• School of Storying is a
field-proven model.

• Transferability of Bible
storying without any
need for literacy.

• Focused strategy
around which other
ministry outreach can
orbit.

• Small donor base
• School of Storying

opportunities exceed
number of available
trainers

• Messaging and
Marketing

• Lack of specialists on
our team (i.e.
marketing or
technology)

• More School of
Storying opportunities
than our capacity

• Partnership agencies
that will embrace
storying and the
School of Storying

• 1 hour & 1 day online
exposure & training
opportunities.

• Seminary
partnerships

• The length of 5-week
training model is a
challenge for national
staff.

• Secure countries may
require a variant
School of Storying
model.

G. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED 
No. Opportunity/Task/Volunteer Role Target 

Date 
1 SPECIALISTS to develop and implement mass messaging and marketing plans that will

attract more SR staff, volunteers, franchisees, and partners from throughout the world. 
2015 

2 PARTNER in a StoryRunners School of Storying Project.   ANYTIME 
3 CREATE your own School of Storying Project with family, friends, and/or church ANYTIME 

Prayer Request: God will use the School of Storying model in ministries around the world. ANYTIME 
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

Please circle the number that represents your interest in engaging with this ministry.     
(1 means just getting information emailed; 10 means you want to meet as soon as 
possible to discuss next steps.) 

1          2  3  4  5  6  7  8  9  10 

I want to know more about (check all that apply): 

o Receiving a 3 page summary about School of Storying Projects

o Participating in a 60 minute online story group to experience the process used by
overseas story groups to learn and discuss a Bible story

o The help needed to develop and implement a mass messaging and marketing
plan for recruitment of School of Storying Trainers

o The help needed to develop a management information system application

o Using a School of Storying Project with a ministry I already support

o Partnering in a School of Storying Project

o Creating a School of Storying Project with my family, friends, and/or church

Name___________________________________________________________ 

Address _________________________________________________________ 

City, State, Zip____________________________________________________ 

Phone ___________________________________________________________ 

Email  ___________________________________________________________ 

I prefer to be contacted by (please circle one):     PHONE  TEXT  EMAIL 
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LIFEWATER – FEB 26/27, 2015 - Page 1 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO 
Ministry Name Lifewater International 
CEO Name & Title Justin Narducci, President/CEO 
Primary Contact & Title Shaun Russell, General Manager 
Address, City, State, Zip 75 Zaca Lane, San Luis Obispo, CA 93401 
Phone 805-541-6634 
Fax 
Email SRussell@lifewater.org 
Website www.Lifewater.org 

B. KEY INFO 
Year Founded 1977 
Total Employees (FT & PT) 18 
Total Volunteers 150 
Total Board Members 10 
Total Donors (last 24 months) 5,233 
Organizational Memberships [X] Evangelical Council for Financial Accountability (ecfa.org) 

[X] Christian Leadership Alliance 
[X] Other: ACCORD Network

Is your IRS 990 form available for 
public inspection? 

[X] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[X] Yes 
[  ] No 
[  ] We will meet this standard by (date): ________ 

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

Next Year 
INCOME 
     Donated Income $2,010,000 $2,600,000 $3,000,000 
     All Other Income 221,000 250,000 300,000 
     Total Income $2,231,000 $2,850,000 $3,300,000 
EXPENSE 
     Program Services $1,657,500 $2,100,000 $2,500,000 
     General & Administrative 331,500 350,000 $400,000 
     Fundraising 221,000 350,000 $400,000 
     Total Expense $2,210,000 $2,800,000 $3,300,000 

D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

Providing water, health, and hope since 1977 

What do you do? 
(50 words or less) 

We design and implement sustainable rural Water Access, 
Sanitation, and Hygiene programs (WASH) using appropriate local 
technologies and a biblical curriculum. 

Key Endorsements 
(names of people or 
organizations) 

Mr. Paul Park, Executive Director, First Fruit, Inc.  
Mr. Rafael Callejas, President, Millennium Water Alliance 
Dr. Meg Kraft, Retired Professor, BIOLA and Author 

Our “BHAG” (Big Holy 
Audacious Goal) is: 

Thousands of nationals equipped, millions of vulnerable children 
and families served, and a movement of transformed people 
serving together to end the global water and sanitation crisis.  

��



LIFEWATER – FEB 26/27, 2015 - Page 2 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal) 
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org) 
1. What is our mission? We are Christians committed to ending the global water and

sanitation crisis. 

2. Who is our customer? • Our PRIMARY customer is:
Vulnerable children and families living in the majority world – 
particularly those residing in rural settings – who suffer from 
preventable water poverty. 
• Our SUPPORTING customers are:

1. National local churches/partners, and other regional actors
who play a catalytic role in making our work possible.

2. Investors in our ministry who care deeply for the health and
well-being of neglected and forgotten people.

3. What does the
(PRIMARY) customer 
value? 

The opportunity to thrive and live healthy productive lives; 
unencumbered by water poverty and in shalom with God, nature, 
and man. 

4. What have been our
results? 

Since 1977, we have served more than 2.5 million people with safe 
access to water sources. Each of our programs also has 
quantitative and qualitative benchmarks to measure lasting change 
and effectiveness.  

5. What is our plan? To serve more people, more effectively by ‘franchising’ our 
implementation model to scale in underserved and unreached 
regions of the world.  

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

• Proven/replicable
ministry model

• Positive brand
association

• Smart / capable
staff

• Established donor
base

• Limited in-country
growth capacity
with current model

• Inability to
differentiate among
other water
organizations

• Many more people
to serve!

• Sharing gospel in
underserved areas

• Mergers/acquisition
s of peer
organizations

• Many other water
org.’s (low barrier to
entry)

• Aging donor base
• Limited pool of prof.

talent for future staff
growth

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME 
INVOLVED 

No. Opportunity/Task/Volunteer Role Target 
Date 

1 Become a member of Lifewater’s volunteer Water Corps 1Q2015 
2 Assist in the creation of Lifewater Operations Manual (someone with a franchise

background preferred) 
2Q2015 

3 Provide accounting/financial management training to new Lifewater Field Office 3Q2015 
Major Prayer Request:  Hire and placement of Country Director in Uganda 

Thanks for limiting your report to 2 pages! 
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NAME: __________________________________________ EMAIL: _______________________________________

ADDRESS: _________________________________________________ PHONE: ___________________________

CITY: _____________________________________________ STATE: _____________ ZIP: ____________________

Please circle the number that represents your interest in engaging with Lifewater: 
0 = I have interest other than getting emailed information 
10 = I want to meet as soon as possible to discuss next steps

0              1              2               3              4              5              6              7              8              9             10

(Please check all that apply)

I’d like to serve with Lifewater sometime in the next 3-5 years.

I’m interested in sharing about Lifewater at my church or work place.

I’m interested in hosting an event to share about Lifewater with others.

I am willing to travel to Africa for 1-2 weeks to train program accountants to do their 

accounting on QuickBooks.

Please add me to your mailing list.

Bring hope to hard places...

Justin Narducci, President and CEO
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“I was thirsty, 
and you gave me 
something to 
drink.”  -Jesus
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SAN DIEGO 

Orange County

2015 MEMBERSHIP APPLICATION 

Your Name _______________________________Spouse___________________________ 
(Membership covers both spouses) 

Home Address _____________________________________________________________ 

City _______________________________ State _____________ Zip Code ____________ 

Work Phone (_____)_____-__________, Ext _____   Home Phone (_____)_____-_______ 

Cell Phone (_____)_____-__________   Email ___________________________________ 

Current church affiliation __________________________ City ____________________ 

Active membership as a partner in The Barnabas Group involves the following commitments: 

 Regular attendance at the quarterly meetings of The Barnabas Group if possible!
 Annual Pledge of $1,500 to The Barnabas Group ($1,250 is tax deductible)

FIVE EASY STEPS – 

1. My 2015 TBG Commitment:

[   ] $1,500 by [   ] credit card, or [   ] check payable to “The Barnabas Group” 
[   ] I will request a check be sent from my NCF giving fund ASAP 

��



2. Frequency of Payments:  [   ] Annually ($1500)   [   ] Monthly ($125)   [  ] Quarterly ($375)

3. Credit card:  [   ] Visa    [   ] MasterCard    [   ] American Express

Account No. _____________________________________ Exp _____ Sec. Code _____ 

Name as it appears on card _________________________________________________ 

Authorizing Signature _____________________________________________________ 

4. Return completed application by mail (with check) or fax to:  The Barnabas Group, c/o
Suzy West, 129 Avenida Cota, San Clemente, CA 92672  Fax: (949) 481-8959. 

       Questions?  Call Jim West at (949) 481-6759  Email: judo.jim@me.com 

As a Barnabas Group member we will continue to bill you annually in the 
same manner you initially agree to fund your annual pledge. 

CREDIT CARD 

If you signed up for monthly, quarterly or one annual credit card 
deduction(s), we will continue on year to year unless you tell us you want to 
change methods of payment. 

ANNUAL CHECK 

Please send your pledge in no later than March 15. 

Thanks very much!
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www.NCFCalifornia.com

19742 MacArthur Blvd, Suite 230, Irvine, CA 92612
Phone: 949-263-0820  Fax: 949-263-9129

What is an 
NCF Giving Fund?
A Giving Fund with National Christian Foundation (NCF) is an easy-to-establish, 
low-cost, !exible account for charitable giving that is a popular alternative to 
creating a private foundation. Also known as a donor-advised fund, it's the fastest 
growing charitable vehicle in America today.

$

GIVING
FUND

To learn more, watch
our 2 minute video!
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