
THE BARNABAS GROUP
ORANGE COUNTY

FRIDAY, FEBRUARY 24, 2017

Time Topic Presenter
________________________________________________________________________

7:20 a.m. Breakfast

8:21 a.m. Video

8:25 a.m. Opening Prayer Jim West

8:27 a.m. Announcements Jim West

8:37 a.m. National Christian Foundation Brian Feller

8:41 a.m. Life’s Most Valuable Lessons Bob Shank

9:06 a.m. California Seahorses Paul Gizzi

9:22 a.m. Strong Tower Ministries DJ Schuetze

9:38 a.m. Philippines Training Trip Russ Cline

9:44 a.m. Break

9:59 a.m. I Like Giving Brad Formsma

10:24 a.m. Back2Back Beth Guckenberger

10:44 a.m. Why TBG? Connie Salios

10:52 a.m Break

11:07 a.m. Funraise Justin Wheeler

11:27 a.m. Awana Lifeline Michael Broyles

11:43 a.m. Good of All Matt Daniels

11:58 a.m. Closing Remarks
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Your career assignments have brought you to a place 
where you recognize the value of leadership. Your 
contribution to your company or organization involves 
your influence, but do you apply the same leverage to 
your Kingdom service?  You were made by God to cause 
significant impact in things that matter for eternity through 
investment of your time, talent, and treasure. Come join 
us  at this Introductory Briefing and the decisions that 
follow may change your life forever: 

• spend 90 minutes with Christians from your area 

• hear about this unique opportunity from the Founder 

• RSVP required to attend the Introductory Briefing 

• bring a friend with you to consider this unique opportunity 

• reserve your spot online or use the contact info on the left 

• arrive at 7:30am for breakfast & conclude at 9:00am 

The Master’s Program serves and prepares Christians to 
pursue their Kingdom Calling & exploit their Kingdom 
potential today. Let us help you maximize your impact in 
God’s Kingdom for eternity.

Bob Shank, Coach & Founder   

RSVP Required: 
Clara Esser at 714-282-7707 or 
clara@mastersprogram.org . 

Introductory Briefing Location: 
Pacific Club 
4110 MacArthur Blvd 
Newport Beach, CA

Introductory Briefing 
March 1, 2017
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We are encouraging 
all attendees to take 
lots of pictures at 
the meeting and 
post them on our 
Facebook page!

1. Log into your Facebook app on your phone.

2. Use the search bar at the top of the page to find “Barnabas Orange County.” 
Choose “Barnabas Orange County” with the TBG logo.

3. Click on the icon of a camera with the word “photo” underneath.

4. Tap the icon of the camera to take a new picture. (You may have a pop-up 
that asks permission for Facebook to access your camera - just hit ok)

5. Take the picture.

6. Tap anywhere to tag friends or yourself. Type the name of the person you 
would like to tag.

7. Once you have taken your picture tap “use” on the top right.

8. You can add text to the picture by typing here.

9. Touch “post” on the top right to post your picture.

How to post to the “Page” from a cell phone:
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BEFORE 1/31/17 AFTER 2/1/17
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Drop each Feedback Form in the box with the ministry name on it at the check in desk as you leave.

General instructions:
• Circle a number to help the ministry prioritize contacting you
• Please write notes on this and turn it in if you were encouraged, challenged, or informed
• Let them know what you like and what they might have done better
• List names and contact information on people they should connect with and why
• Print or write legibly
• It is OK to not give a form to each ministry

Use the SurveyMe app on your Apple or Android device for an easier way to fill out each form

How to use:
1. Look up “SurveyMe” on the App Store or Google Play Store
2. Download the app and allow it to install on your device
3. Open the app
4. Click the  icon in the top right of the app
5. Enter the code found below for each ministry page 

you wish to fill out
6. Fill out the questions and complete the survey

Instructions for Feedback Forms

Instructions for Feedback on Your Phone

What ratings mean in order of priority:

0 1 2 3 4 5 6 7 8 9 10

Very inspiring; 
not in my 

passion area

Please add me 
to your mail or 
email list; no 

need to call me

Contact me, I 
want to introduce 
you to folks who 

can help

Call me ASAP

Call me -  
no hurry; I have 

questions

I want to meet 
with you ASAP;  
I want to help 

Powered by

Back2Back California 
Seahorses Funraise Strong Tower 

Ministries
Awana 
Lifeline Good of All Extreme 

Response I Like Giving

US BARN B2B US BARN SHS US BARN FUN US BARN STM US BARN AWA US BARN GOOD US BARN EXTR US BARN GIVE
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Is Your Life All God Made It To Be?
WHAT IS MISSING?

Not enough time?
Are you “stuck” and not growing?

Are you sure of God’s Calling on your life?

God made you for a PURPOSE
God planned you with a PASSION
God filled you with POTENTIAL

The Master’s Program for Women can help you live the Life God designed for you!

For Women
HAVE YOU EVER
        WONDERED,“What’s  Next? ”

For Women
 “Leading women on a journey of discovery to capture God’s 
 vision for their future and life change for today.”

Contact Sandy Olsson at 714-283-4219 or 
sandy@mastersprogram.org
Please visit our website at www.themastersprogramforwomen.org

PREPARING CHRISTIAN LEADERS TO CHANGE THEIR WORLD AND BUILD GOD’S KINGDOM
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If you run a business, there is a good chance that you have a strategic plan in place to grow your business. But do you 
have a strategic plan for doing ministry through your business? If you believe that God really owns your business, what 
plans are you making to see Him actively work in it?

C12 Group Presents
In association with Marketplace Chaplains

SHINE STRATEGICALLY
A Practical Seminar to Develop a Ministry Plan for Your Business

March 8, 2017
8:00am - 1:00pm

Hope International University
Cost $95 each

To attend or get more information, please go to www.C12OC.com/Events
Or

Contact Tom Munson at tom.munson@c12group.com or 949.431.8876
Or

Contact Ron Henry at ronhenry@mchapusa.com or 949.370.9682
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Beau loves helping people connect to and share Jesus right where they are.  
He is the author of three books, and his most recent one, Beyond Awkward,  
is available on Amazon now. He has his Masters in Evangelism & Leadership 
from Wheaton College and currently works with InterVarsity in Los Angeles 
specifically reaching fraternity and sorority students on the 17 campuses that 
have Greek Systems. He is married to Kristina and has three children, Noah (6) 
& Sophia (4) and Wesley (2).

R E A D Y  T O  M o v e   
B e y o n d  A w k w a r d   
I n  E va n g e l i s m ?
Most of us do not talk about Jesus, even when 
appropriate, because we are too scared that we might 
ruin a relationship we deeply care about. 

So how is it possible to be both relational and bold 
when it comes to sharing Jesus with our friends? 
 
In his book, Beau helps readers acknowledge and move 
beyond the inner awkwardness that can arise when 
faced with sharing our faith.

Beau Crosetto A u t h o r / E va n g e l i s t 

Tom Taillon 
Orange County Barnabas Member

“Beau’s book, Beyond Awkward, provides 
simple tools and great personal stories that 

inspire you move beyond your comfort zone 
to share Jesus with others!” 

BEAUCROSETTO.COM/workshop |  619.892.1888  |  beaucrosetto@gmail.com

b e y o n d  
a w k w a r d  
w o r k s h o p

What is the Process of Conversion: 
 • How do the Holy Spirit, The Witness, The Seeker work together in conversion? 

How To Turn Casual Conversations into Eternal Encounters:  
 • Beau’s Five principles for relational conversation about Jesus

I n v i t e  B e a u  T o  T r a i n  y o u r  c h u r c h
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Help a future start-up  
get their start.

Teen Entrepreneur Academy: July 23-29, 2017
Help support aspiring high school entrepreneurs. Share your expertise and help inspire the next generation 
as a mentor or judge in the Teen Entrepreneur Academy (TEA) at Concordia University Irvine’s School of 
Business. This one-week residential program offers teenagers real-world, 
hands-on training in what it takes to start a business. Learn more—visit 
www.cui.edu/tea, or email stephen.christensen@cui.edu or call 949.214.3198.
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 FREE Workshop for  
TBG Members and  

TBG Ministry Leaders  

 

                                                          

  

Gil Mertz has been  
a successful grant writer for 
30 years and has helped raise 
millions of dollars in grants 
for large ministries and small 
non-profits for a wide variety 
of Christ-centered causes.  
He can help you find new 
money to fund the vision of 
your ministry. 

How your ministry can raise more money and broaden  
your revenue stream through foundation grants 

RSVP to:  lisa.franco@barnabasgroup.org 
Please include your preferred location and the name and email of each attendee. 

Tuesday, April 18, 2017 – San Diego 
8:30am- 11:00am | e3 PARTNERS  
16787 Bernardo Center Dr., #7 San Diego, CA 92128 
 
Wednesday, April 19, 2017 – Orange County 
8:30am - 11:00am | Pepperdine University - Irvine 
Campus 18111 Von Karman Ave., Lakeshore Towers 
III, Rm 234 Irvine, CA 92612  

While most donations come from individual 
donors, the second highest source of 
charitable giving by far is from foundation 
grants.  Last year over $57-billion was given 
away from more than 100,000 foundations. 
Dollar for dollar, there is no faster or higher 
return on your development investment 
than seeking grants from like-minded 
foundations that share your vision. 

Isn’t it time your ministry got your 
piece of that pie?  
 
 

At this workshop you’ll learn: 

1. How to get your ministry “grant 
ready” to apply and receive grants. 

2. How to find the right foundations 
that will give you money. 

3. How to introduce your ministry to 
prospective foundations. 

4. How to put together successful 
proposals that will get funded. 

5. How to manage your ongoing 
foundation strategy and process.  
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Are You In, Out, Don’t 
Know or ALL  IN?

JASON BROWN
Chief Marketing Officer
 Marketplace Chaplains

Jason Brown has served with Marketplace Chaplains since 2002, helping the 
ministry realize year-to-year double-digit gains, as it expanded across the 
United States, as well as internationally. Jason comes with 37 years of sales 
and marketing experience including sales management for Wrangler Outer-
wear, Procter & Gamble, CRT Inc, and has owned his own commercial real 
estate company. He is a famous world champion athlete with 15yrs of ex-
perience on the front-lines of the Faith at Work movement.  Interfacing with 
countless organizations and companies and observing God’s movement, 
Jason is frequently asked to share his real-time observations.
 

Come join us for a hard-hitting conversational exercise  
designed to identify a current reality, and more importantly, 
your posture towards today’s movement. Jason Brown will 
walk us through the process he has personally experienced, 
and shared with others; you will leave with practical, tangible 
and implementable action steps to leverage your sphere of 
influence.

 
GOD is Moving in the Workplace like never before. Leaders, workers, organizations and 
some churches are becoming actors on this critical stage of history rather than simply 
spectators.  
 
Join us to Learn, Explore and Encourage One Another: 

• What is happening at work? Macro to Micro Elements
• Why the workplace?
• Your Position, Possibility of Influence
• Best Practices of other Leaders and Best Places to Work Organizations
• Your 5 Top Days
• Moving from Theory to Application with easily implentable tactics - Right now, right 

where you are
• Generational, Transformation, Eternal Impact

Exponential Momentum….

JULY 17, 2017
Pepperdine University

Irvine Campus
8:30 - 11:00 am

with networking time
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 YES! I’m ready to take my 
presentation skills to the next level! 

WEDNESDAY, MARCH 8, 2017 | 9am - 4pm
$197 in advance | $249 at the door 
Includes Lunch and Comprehensive Workbook 

At METRO Community Ministries 
6310 Alvarado Court, San Diego, CA 92120

Learn to Speak with Focus, Clarity and Confidence
to Open Hearts, Minds and Wallets!

Let’s face it. Your ministry can’t survive 
and thrive without people who believe in 
it enough to become active supporters, 
promoters and champions of it. 

If you are called upon to be a 
spokeperson for your business or 
ministry, ARE YOU READY?

REGISTER AT: KINGDOMPRESENTERS.COM/WORKSHOP 
Questions:  Email maryann@kingdompresenters.com

This full day, interactive workshop will provide 
you with the tools, models and methods to 
deliver the 3 KEY PRESENTATIONS you need 
to have prepared...with confidence:

1. Sharing Your Ministry Story

2. Funding Your Ministry Vision

3. Crafting a Compelling Elevator Speech

Mary Ann Mariani has 
been a presentation skills 
coach for industry leaders 
and executives through 
2Connect for 15 years. 
In 2008, she created 
Kingdom Presenters to 
equip God’s people to 
share their messages and 
ministries confidently and 
effectively for His glory. 

Register early. 
Seating is limited.
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 COME NETWORK, EQUIP, 
AND GROW YOUR... 

 

 Intimacy with Christ 

 Relationships within 
Body of Christ 

 Business through 
partnerships & referrals 

 

FUSION  connects 
Christian marketplace business 
leaders to encourage spiritual 
growth and business success 
towards the glorification of 
God in their lives.  
 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

  

 

"For we are God’s handiwork, created in Christ Jesus to do good works,   
 which God prepared in advance for us to do."              - Ephesians 2:10 
 

FUSION Branch Meetings 
Irvine Branch 

Meets 1st Tuesday monthly 
7:30AM - 9AM 

Host: Dave Brown, Founding Partner 
Brown & Streza LLP 

 

Anaheim Branch 
Meets 2nd Tuesday monthly 

12PM - 1:30PM 
Host: Steve Marquez, Sr. VP 

BB&T Insurance Services 
 

Pasadena/Los Angeles Branch 
<Launching in 2017> 

 

Complimentary First Visit  
 

Contact: Rebekah Lee 
Info@FUSIONLeaders.org 

(714) 494-7646 
 

FUSION Leaders  
Info@FUSIONLeaders.org |  www.FUSIONLeaders.org 
(714) 494-7646 
 

 

"Therefore, as we have opportunity, let us do good to all people, 
especially to those who belong to the family of believers." 

- Galatians 6:10 

FUSION Leaders is a faith-based 
private membership organization 
for networking well-respected 
Christian business owners and 
professionals known for their 
character and competence. 

 

Testimonies 

"FUSION is the perfect answer for 
connecting likeminded people of faith 
who believe that God has a place in 
their business, and who want to hear 
what God has to say about it." 

- David Shahoian 
Farmers & Merchants Bank 

Mariners Church 
 
 
"At FUSION, we know that members 
are coming from a position of faith, and 
that provides a deeper level of 
communication than I've found in 30 
years of networking." 

- Kenneth August 
August Law Group 

Shuvah Yisrael Messianic Synagogue 
 
 
"The tRINITY groups are a really 
important part what gives depth to 
FUSION. It allows conversations go 
down a spiritual path and business 
path. It's helpful to see how my faith 
influences my business, and how my 
business helps my faith grow.“  

- Alan Weisenberger 
 enLumen Leadership Services 

Grace Church of Orange 
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Use your experience to influence ministries for HIS Kingdom. 

     Here’s what members say: 

Virginia Suveiu, TBG member “Participating in a SWOT is a real way of sharing your 
faith, talents, and celebrating God's greatness. Ministries we help are at a critical 
juncture and SWOT members help them grow.” 

Robert Yi, TBG member “I've grown in my appreciation of God's work through 
dedicated and humble servants.  SWOT is a great example of believers coming 
together at a divinely appointed time to impact the Kingdom.” 

Vonna Laue, TBG member "It's a joy to use my skills to help ministries grow and 
develop better business processes equipping them to further their impact. I am 
energized and humbled each time I walk out of a SWOT session.”  

     Here’s what ministries say:  

Ali Eastburn, Founder and President of With This Ring “Wisdom and expertise of 
TBG members helped us move past what we thought were obstacles. It will be exciting 
to see how God opens up this new territory for us.” (SWOT - March 2014) 

Sarah Vienna Berchtold, President of Firm Foundations Romania “ The SWOT 
revealed we needed a strategic approach to expand and develop our board, business 
plan, and revised mission and vision statement.” (SWOT – June 2014) 

Marcia Ball, Co-Founder and Executive Director of Kerus Global “The SWOT 
experience expanded our ability to see critical issues and turn them into practical 
achievable steps to execute in the right order.” (SWOT – August 2014) 

Sign Up Now. Contact SWOT Coordinator 

Ron Henry at ronhenry@sterlinggroup.com 
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A DAY OF LISTENING…TO GOD AND TO EACH 
OTHER 
When someone important wants to meet, we clear our calendars and make 
the time. Yet most of us struggle to make time for our most important 
relationship – our relationship with God.

This is an invitation to set aside one day – a mere eight hours – as an 
offering to the Lord.

Times of solitude -- listening to God – will be interspersed with times of 
sharing -- listening to and encouraging each other.

Be still and know that I am God.
- Psalm 46:10

...and let us consider how to stimulate one 
another to love and good 

deeds...encouraging one another...
- Hebrews 10:24-25

If this is a new experience for you, you 
won’t be stranded without guidance. We’ll 
help you strengthen your “listening muscles”.

This isn’t a seminar, although you’ll likely learn some things. It isn’t a Bible 
study, although you will engage with scripture.

It’s a day of Sabbath rest. A day of listening. A TIME TO RESTORE YOUR 
SOUL…
Join Barnabas member Alan Weisenberger for our next event on March 31.
(Limited to five participants.) To find out more or be notified of future 
events, call Alan at 714-981-5585 or go to www.enLumenLS.com/day.
 

Marketplace Ministries Worldwide
Marketplace Ministries Worldwide still has room in their Cambodia: 
Mission through Business Vision Trip this coming May 2017.  Creating a 
job produces a sustainable means for a person to provide for their needs. 
The old proverb, “give someone a fish and they eat for a day… teach 
someone to fish and they eat for a lifetime,” affirms the value of work.  But 
in regions of great scarcity, there are insufficient opportunities, education, 
and resources for people to provide for their basic needs. We’re going 
beyond the proverb by “providing the pole.” Marketplace Ministries 
Worldwide creates jobs as a platform for transformation and ministry to the 
whole person.  MMW jobs pay a fair and attractive wage – enabling 
employee to support their family. When a person has a job, it breaks the 
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cycle of dependency. MMW jobs offer a safe work environment in the fight 
against human trafficking. On-the-job Bible study and sharing the Gospel 
transforms heart, mind and body.  A job builds personal dignity and 
contributes to family stability. On-the-job training in personal and vocation 
skills lift employees to greater self-sufficiency.  For more information 
contact Jeff Davis at jeffd@marketministries.com.

The Institute for Christian Conciliation

The Institute for Christian Conciliation ("ICC") would like to equip your 
church, family, school, and/or business to resolve conflicts Biblically. On 
November 1, 2016, Peacemaker Ministries transferred the ICC to ICC Peace, 
LLC. This ministry is led by two Barnabus members: Tim Voorhees, Esq. 
and Matthew Argue, Esq. The ICC is focused on three core areas: 1) Case 
Management of disputes referred to the ICC for biblical mediation and 
arbitration through the ICC's Conciliation Clause written in thousands of 
contracts, 2) Education of biblical peacemakers through monthly webinars 
and live training events, and 3) Training and development of the Certified 
Christian Conciliator™ network. A copy of the Christian Conciliation clause 
for use in contracts can be found at www.ICCPeace.com/clauses. Tim and
Matt look forward to building on ICC's 20+ year track record of promoting 
biblical peacemaking according to 1 Corinthians 6 and related passages.
For more information, email info@ICCPeace.com or call 1-844-707-3223 
(844-70-PEACE).

OPPORTUNTIES TO TRAVEL WITH CARLOS SALES

ISRAEL BIBLE TOUR - Nov 28 - Dec 7 ($2,895 includes flights for LAX) -
Join us on a life-changing and never-to-be forgotten experience of the Holy 
Land. We will visit places where Jesus walked, lived, taught, performed 
miracles, and where He was crucified and raised from the dead. Come 
worship and watch the BIble come alive with us! For more info email 
PastorCarlos@cox.net

AFRICA JESUS FILM & WATER WELL MISSION TRIP - May 7-19; July 2-14; 
or Oct 15-27 ($3,200 - $3,600) - Join one of our teams as we go to Malawi 
to share God's love in Word & Deed by installing water wells, distributing 
Talking Bibles, and showing the Jesus Film in remote villages. Team 
members will be trained. Contact Carlos@ReachingtheHungry.org (760) 
523-0777.
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Executive Christian Coaching:

An active Barnabas member since 2000, former Barnabas National 
Managing Partner & Convene Chair for 11 years, Rick McCarthy has 
expanded his service to Christian (for profit & nonprofit) leaders, by adding 
to Convene’s wise counsel service model (CEO, President and business 
owner peers), to also coaching those unable to invest a full Forum Day each 
month.

Rick has been trained by Dr. Chris McCluskey, the “Father of Christian 
Coaching”, and his Professional Christian Coaching Institute to serve 
(exclusively Christian) leaders & emerging leaders through semi-monthly 
Face2Face, Skype &/or Phone sessions to help them achieve their 
organizational, personal, ministry & spiritual dreams and objectives.

Rick also is trained in the Paterson Process to facilitate two-day, one-on-one 
LifePlans- from Perspective (Where am I now?) through Planning (What’s 
important now?) through Management (How am I doing?) through Renewal 
(What needs to change?).

LifePlans, Paterson Process… https://patersoncenter.com/lifeplan/
LifePlans, 8 min video intro… https://vimeo.com/4591209
Convene Benefits…                   http://www.convenenow.com/benefits/

Rick McCarthy – rick.mccarthy@convenenow.com -- 714.914.2055

INTERESTED IN EARNING A BACHELOR OF 
SCIENCE IN BUSINESS MANAGEMENT?
Biola University’s Crowell School of Business is pleased to announce a new 
online Bachelor of Science in Business Management, launching in fall 2017. 

As a student in the program, you’ll be able to complete your bachelor’s 
degree from a leading Christian business school while growing in your 
capacities as a strong business leader — someone with the innovation, 
creativity, critical thinking and people-management skills needed to help 
build a healthy organization. Throughout the program, you’ll learn about 
key management functions and develop an understanding of leadership 
principles, ethics, organizational behavior, human resources and other 
skills, equipping you for a wide range of business management careers in 
both the public and private sector. 
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Learn more about how Crowell’s online Bachelor of Science in Business 
Management can benefit you or one of your employees by visiting 
biola.edu/online.

SUDARA FREEDOM FUND

2016 saw Sudara continue it’s rapid expansion (9x growth over 2014!) as a 
lifestyle brand that through sales of PUNJAMMIES® provides employment to 
women in India seeking freedom from sexual slavery. 

It’s sister non-profit, Sudara Freedom Fund (SFF)

• Created safe housing for 20 women seeking escape from the brothels 
and pathways to hopeful self-sufficiency

• Established homes for 30 children who’s mothers requested a safe 
place for them to live and be educated outside of the brothels

• Doubled the capacity of our charitable partner’s businesses--creating 
sustainable revenue for our partners and jobs for more women

• Supported job training and placements services for nearly 200 women

Because of SFF girls like Swapna are finding pathways to freedom. When 
Swapna was in the 10th grade, her mother, who worked as a commercial 
sex worker, became sick with HIV. Swapna had to quit school to take care 
of her. Worried that the men who trapped her into the sex industry would 
soon be eying her daughter, her mother brought Swapna to one of the 
restoration homes we support. Swapna is now training as a beautician and 
hopes to set up her own beauty parlor after she graduates. She has hope 
and a future.

1901 E. 4th St. // Suite 100 ?? Santa Ana, CA 92705 // 949.416.3733

OBRIA MEDICAL CLINICS
We are fighting for our youth and we need your help.

Obria is on the front lines of serving youth who are dealing with unplanned
pregnancies, sexual health, HIV, and the horrors of human trafficking.

Obria Medical Clinics is a non-profit, faith-based ministry that provides 
life-affirming medical care and we are looking for OB/GYN physicians who 
are willing to volunteer weekly or monthly hours in our Long Beach and 
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Orange County clinics providing well woman and prenatal care to our 
underserved and at-risk population.

Obria continues to be innovative and in mid-2016 Obria introduce to our 
clinics the Abortion Pill Reversal (APR). There are women who have 
taken first dose of the abortion pill, Mifepristone (Mifeprex or RU-
486) and regret their decision. They wish and pray to change this 
decision and Obria is now able to help. With the introduction of the 
APR we now have the ability to reverse the effects of the abortion 
pill. National APR success rate is 52%. Obria’s success rate is 65%.

With APR as well as other medical support like prenatal care, parenting 
classes Obria in the past 10 years has saved over 7250 babies.  Please 
contact Alycia De Lucio adelucio@obriamedical.org or 949-273-5043

Opal Singleton is hosting a brand new show on 
local radio station AM590 The Answer!

EXPLOITED - Crimes and Technology

Hosted by Opal Singleton, this show is all about CRIME AND 
TECHNOLOGY - BASED ON REAL CASES. This show will blow your mind! 
It’s about human trafficking, sextortion, and social media exploitation. We 
will look at the psychology of grooming and how predators use apps, 
chatrooms and online gaming to access, groom, and exploit our kids.
Tune in live Saturdays at 3:30 p.m. Pacific Time on AM590 The 
Answer. If you live outside of the Inland Empire you can still listen 
live by going to am590theanswer.com.

Episode Description:
Technology and Crime are changing at the speed of light. Technology can
be exciting and will truly change our lives. However, predators and bad 
guys learn very quickly how to use technology to access, groom, and exploit 
our young people. This is the first generation of kids that has access to the 
entire world AND the entire world has access to them. Apps, Chatrooms, 
online gaming, live streaming, disappearing video, sexting, and cyber 
currency are tools predators and pedophiles learn very quickly and use to 
pretend to be our child’s new best friend. We MUST equip our young people 
to become leaders in combating cyber sex exploitation and avoid becoming 
victims.

JOIN US EVERY SATURDAY AT 3:30 p.m. on KTIE, 590 The Answer, as we 
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explore how predators use social media and technology to access, groom 
and recruit innocent kids. Most important, we can educate YOU so we can 
all say NEVER AGAIN should another child be exploited. If you live outside 
of the Inland Empire you can still listen live by going to 
am590theanswer.com.

Follow Million Kids on Facebook or go to MillionKids.org to learn more about 
this program. You can contact Opal Singleton at Opal@MillionKids.org.

UPCOMING BARNABAS GROUP DATES FOR 2017 
(more will be added):

Networking breakfast — Friday, March 10, 2017 at 7:00 am, Coco’s 
Bakery, 27750 Crown Valley Parkway, Mission Viejo, CA 92692

MIKA Community Development C3 Basketball Tournament & Fair, 
April 8, 2017 — TBG Volunteers needed to help

Networking breakfast — Friday, April 14, 2017 at 7:00 am, Mimi's 
Cafe, 1835 Newport Blvd., Costa Mesa, CA 92627

Wednesday evening, May 17, 2017 -- Orange County -- It will be held at 
the Radisson Hotel Newport Beach. It will begin at 5:15 pm and end at 
9:10 pm. We will have several ministries in the patio at the Radisson for 
you to meet before we go in for dinner, presentations and a great evening!

Monday evening, June 19, 2017 -- Comedy & Music night -- joint San 
Diego and Orange County, El Adobe Restaurant in San Juan Capistrano, CA

Tuesday evening, August 15, 2017 -- Orange County -- It will be held at 
the Radisson Hotel Newport Beach. It will begin at 5:15 pm and end at 
9:10 pm. We will have several ministries in the patio at the Radisson for 
you to meet before we go in for dinner, presentations and a great evening!

Thursday morning, Sept. 21, 2017 - Orange County - It will be held at 
the Radisson Hotel Newport Beach. We will begin with a full breakfast at 
7:15 am and will conclude at 10:45 am.

Friday morning, Nov. 3, 2017 - Orange County - It will be held at the 
Radisson Hotel Newport Beach. We will begin with a full breakfast at 7:15 
am and will conclude at 10:45 am
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SOUTHERN CALIFORNIA SEAHORSES - Page 1 of 2

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

A. CONTACT INFO
Ministry Name Missionary Athletes International dba Southern 

California Seahorses
CEO Name & Title Patrick Stewart, President/C.E.O.
Primary Contact & Title Paul Gizzi, Office Director
Address, City, State, Zip 14752 Beach Blvd.  Ste. 104 La Mirada, Ca. 90638
Phone 714-739-8375
Fax 714-739-8377
Email Paul.gizzi@seahorsesoccer.com
Website www.maisoccer.com; www.seahorsesoccer.com

B. KEY INFO
Year Founded 1983
Total Employees (FT & PT) 6FT, 5PT, 2-3 interns
Total Volunteers 2-8 (seasonal)
Total Board Members 11
Total Donors (last 24 months) Staff-Personal 400, International Trips 1,400, Fundraising 250 
Organizational Memberships [x ] Evangelical Council for Financial Accountability (ecfa.org)

[  ] Christian Leadership Alliance (CLAonline.org)
[  ] Other: ____________________________________

Is your IRS 990 form available for 
public inspection?

[x ] Yes
[  ] No

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year

Actual 2014
Current Fiscal Year

Budget 2015
Estimated Budget

2016
INCOME

Donated Income                
$2,430,895 $2,471,422 $2,428,779

All Other Income              
$1,078,828 $510,107 $500,000

Total Income $3,509,723 $2,981,529 $2,928,779
EXPENSE

Program Services $2,634,660 $2,046,844 $2,241,356
General & Administrative $453,201 $457,755 $470,000
Fundraising $238,853 $223,915 $224,000
Total Expense $3,326,714 $2,728,514 $2,935,356

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise 
(slogan or tagline) “A Season of Training for a Lifetime of Service”

What do you do?
(50 words or less)

MAI uses the world’s most popular sport to equip the most 
influential person in a young person’s life, a coach, to inspire them 
to live in and for Christ at the most decisive point in their lives.

Key Endorsements
(names of people or 
organizations)

Thomas Purtell, owner La Habra Marketplace Chick fil A,  
Matthew Reekstin, owner operator, COREPT (Physical Therapy), 
Paul Paniagua owner (All-Pro Builders)

Our “BHAG” (Big Holy That the MAI Seahorse Soccer ministry would be recognized as the 
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

Audacious Goal) is: foremost training ground for equipping elite soccer coaches & 
players to become life influencers in HS’s, colleges, Urban and 
international environments. 

E. S.W.O.T. ANALYSIS
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

a. Experienced &
qualified leadership

b. Dedicated staff
c. Sports ministry 

training program
d. Established 

reputation/name 
brand

e. Excellent camp 
program

f. Interest and a 
growing staff 

• Lack of control over 
field/facilities

• Difficulty in staff raising 
support

• Lack of operational 
funds and personnel 
with that gift set

• Shortage of year-round 
younger staff to role-
model to local youth.

• Inner city ministry model
• Expansion of 

recreational and high 
school team camps

• Networking with 
Christian colleges to 
provide interns to create 
a pool of potential future 
staff members

• Private Training 
programs to retain 
players in local 
community year-round.

• Women’s program

• Competition from youth 
soccer clubs for camp 
enrollment

• Lack of younger staff    
to take key leadership 
positions in the future

• Lack of donations to 
maintain a residential
presence in the 
Placentia at-risk 
neighborhoods

F. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME 
INVOLVED

No. Opportunity/Task/Volunteer Role Target
Date

1
Help us to develop a strategic business plan to develop a physical location ( “a place to call 
home”) that would function as a hub for ministry and allow us to create visibility for our 
ministry.

Present – next 
few years

2
Fulfill the role of a volunteer PR/Development Director to increase awareness of the 
Seahorse ministry by communicating with media, churches, and Christian businesses.

Present – next 
few years

3
Introduce us to foundations and individuals that would align with our urban ministry 
program.

Present – next 
few years

Major Prayer Request:
That the Lord would work through us to develop a training center in LA that would impact 

the world for Christ through the platform of soccer.

Thanks for limiting your report to 2 pages!
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Southern California Seahorse Soccer Ministries
A Div. of Missionary Athletes International

0 1 2 3 4 5 6 7 8 9 10

Please check as many as apply:

I am interested in attending your annual Celebration Banquet (November 4, 2017)

I would like to assist your organization in locating a facility for outreach as well as office space.

I am interested in knowing more about or becoming involved in your Urban Ministry

I would be interested in hosting a Men’s PDL player or female staff/intern for the summer

I would be interested in advertising in the game-day program or media guide

I would like to receive your Monthly Seahorse Splash Newsletter

Name  _____________________________________

Phone ______________________________________

Email ______________________________________

Please circle the number that represents your interest in engaging with this ministry    (0 represents no interest 
other than getting emailed information and 10 indicates you want to meet soon to discuss next steps):

For further information contact:  Paul Gizzi – Ph. 714-296-0052, Email. Paul.gizzi@seahorsesoccer.com
14752 Beach Blvd. Ste. 104  La Mirada, Ca. 90638    www.seahorsesoccer.com

“A season of training for 
a lifetime of service”
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Strong Tower Ministries                                         Page 1 of 2

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

A. CONTACT INFO 
Ministry Name Strong Tower Ministries
CEO Name & Title DJ Schuetze, Ministry President
Primary Contact & Title James Kirk-Johnson, Director of Operations
Address, City, State, Zip PO BOX 80969 Rancho Santa Margarita, CA 92688
Phone (949) 212-8071
Fax (949) 323-1183
Email jim@strongtowerministries.info
Website www.strongtowerministries.org
Facebook https://www.facebook.com/STMinistries/
Instagram https://www.instagram.com/strongtower_m/
LinkedIn N/A
Twitter N/A

B. KEY INFO
Year Founded 2005
Total Employees (FT & PT) 1
Total Volunteers 500-1,000 annually
Total Board Members 5
Total Donors (last 24 months) 300
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org)

[  ] Christian Leadership Alliance
[  ] Other: ____________________________________

Is your IRS 990 form available for 
public inspection?

[ x ] Yes
[  ] No

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public?

[  ] Yes
[x ] No
[  ] We will meet this standard by (date): ________

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year

Actual
Current Fiscal Year

Budget
Estimated Budget

Coming Year
INCOME

Donated Income 224,958 222,500 233,625
All Other Income 46,614 67,500 70,875
Total Income 271,572 290,000 304,500

EXPENSE
Program Services 98,125 120,675 126,700
General & Administrative 115,190 119,000 124,950
Fundraising 25,303 36,850 38,675
Total Expense 238,618 276,525 290,325

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise 
(slogan or tagline)                    Bringing together those with a heart for serving

What do you do? Strong Tower Ministries exists to be a conduit of change for 
children living in destitute situations throughout Baja Mexico by 
engaging them with individuals and groups wishing to love God and 
serve others. We partner with individuals and organizations 
throughout Baja who are and/or represent the local church and are 
already established in the Great Commission by being the hands 
and feet of Jesus. 

29



Strong Tower Ministries                                         Page 2 of 2

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

Key Endorsements
(names of people or 
organizations)

Francis Chan, Saddleback Church, Serve the People, Genesis Diez, Door of Faith 
Orphanage, Rancho Sordo Mudo, Club Dust, Gratis 7 Media, Mountain View Church, 
Rock Springs Church, El Cajon Baptist Church, GAIN, Convoy of Hope, Feed My Starving 
Children, Young Life Christian Camps, Corizon De Vida, Transformacion Mundial, Calvary 
Chapel, Ensenada, Dove Foundation, New Hampshire Charitable Trust, Siloe Ministries

Our “BHAG” (Big Holy 
Audacious Goal) is:

Our vision for the future is to extend the Kingdom battlefield. We want to support more Baja 
ministries, rescue more children, care for more sick, educate more of the uneducated, reach more 
for Jesus. And we want to do it in a sustainable way that will allow people to serve through Strong 
Tower Ministries for many generations to come.

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions Every Nonprofit Organization Must Ask
(leadertoleader.org)

1. What is our mission? To identify and reach out to Christ centered organizations and ministries throughout all of Baja, enabling 
them to have the resources needed to effectively bring change to the lives of children, exposing them to 
God's love and grace, and enabling them to make a difference in the lives of others.

2. Who is our customer? • Our PRIMARY is - Christ centered organizations/ministries targeting destitute children in 
Northern Baja.

• Our SUPPORTING customers are: Those seeking to serve and the children being served.
3. What does the (PRIMARY) 
customer value?

Support  resources in the form of volunteer, financial, building materials, educational, medical, and 
food/clothing aid that allow them to operate more effectively and have a greater impact on the 
children they seek to serve. 

4. What have been our 
results?

Establishing relationships with dozens of these organizations throughout  Baja that are effectively 
reaching thousands of children and their families annually with much needed resources, and more 
importantly activating thousands of volunteers to come along side and catch the vision of serving 
others.

5. What is our plan? To build other relationships with those reaching out to “the least of these”, and to continue to build 
roads for those seeking to serve and lead like Jesus.

F. S.W.O.T. ANALYSIS
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

• Established Ministry 
Partners

• Provide “turnkey” service 
trips

• Close proximity to a 
global serving destination

• Affordable; time and 
money wise

• Volunteer turnover
• Corporate donor hesitations
• Grant exclusions
• Difficult to define exactly 

what we do due to wide 
range of service 
opportunities which 
sometimes deters people 
from engaging

• Being introduced to a life of 
living mission-minded cross 
culturally

• Being the church rather 
than going to a church

• Establishing relationships 
that you can re-visit as 
much as you want

• Serve as a family or small 
group

• Safety concerns
• Governmental restraints 
• Insurance liabilities
• NGO vs Church Stigma

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS 
            TO BECOME INVOLVED
No. Opportunity/Task/Volunteer Role Target

Date
1 Marketing/Distribution Assistance on a completed Docu-Drama and small group study 

series on serving in Baja…www.hearingeverett.com
10-01-2017

2 Assist in establishing contacts with medical and construction professionals who might be 
interested in being an agent of change in Baja as it would apply to our current Siloe Project

12-01-2017

3 Help identity and reach out to others within your organization that might want to take an 
active role either in an advisory or “hands on” role to move the ministry forward. Possibly 
assemble a team of these people who would be willing to participate in a trip to Baja to be 
introduced to the people we serve and get a better understanding of the task at hand.

On-Going

Major Prayer Request: That God would continue to stir the hearts of more people to invest 
their time, talents, and treasures to promote STM serving opportunities that address His 
directive of taking the Gospel to all parts of the world.

Thanks for limiting your report to 2 pages!
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                   STRONG TOWER MINISTRIES
                                                 “The name of the Lord is a strong tower; the righteous run to it 

                                              and are safe” Proverbs 18:10

                        

PO Box 80969 Rancho Santa Margarita, CA 92688  949 212-8071
www.strongtowerministries.org

First Name___________________      Last Name________________________
Phone       _____   _____________     Email        _________________________
Address    ____________________
                 ____________________
                 ____________________
                                                                                                                                                                                                                                                                
Please circle the number that represents your interest in engaging with this ministry
(0 represents no interest other than getting emailed information and 10 means you want to 

meet as soon as possible to discuss next steps):

0 1 2 3 4 5 6 7 8 9 10

Please share with us any gifts, talents, specific skill sets, or areas of expertise that you
would be willing to share with STM in the form of volunteer service?
____________________________________________________________________________
____________________________________________________________________________
____________________________________________________________________________

I would like more information on upcoming Baja trips either for myself, family, small group, or 
church group for:

____Spring 2017  ____Summer 2017 ____Fall 2017 ____Winter 2017

I would be willing to participate in a weekend Baja trip to get an overview of the various serving 
opportunities on the scheduled dates listed below (check any available date(s):

____Yes March 25-26th ____Yes April 8-9th

____________________________________
NOTES:
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EXTREME RESPONSE INTERNATIONAL – February 23rd , 2017 - Page 1 of 2

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

A. CONTACT INFO 
Ministry Name Extreme Response International
CEO Name & Title Jerry Carnill, Co-Founder, President & CEO
Primary Contact & Title Russ Cline, Co-Founder, Chairman of the Board
Address, City, State, Zip P.O. Box 345, Snellville, GA  30078
Phone 678-344-1950
Email rcline@extremeresponse.org
Website www.extremeresponse.org

B. KEY INFO
Year Founded 2001
Total Employees (FT & PT) 65
Total Volunteers 10 interns this year, 30 work teams annually
Total Board Members 8
Total Donors (last 24 months) 3,556
Organizational Memberships [ X ] Evangelical Council for Financial Accountability (ecfa.org)

[  ] Christian Leadership Alliance
[  ] Other: ____________________________________

Is your IRS 990 form available for 
public inspection?

[ X ] Yes
[ ] No

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public?

[ X ] Yes
[ ] No
[  ] We will meet this standard by (date): ________

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year

Actual 2015
Current Fiscal Year

2016
Estimated Budget

2017
INCOME

Donated Income 3,204,587.69 2,867,632.58 3,402,721
All Other Income 44,786.52 39,433.23 42,256
Total Income 3,249,374.21 2,907,065.81 3,444,977

EXPENSE
Program Services 2,641,311               2,355,046.81 2,642,162.13
General & Administrative 338,860 341,622.56 404,834.96
Fundraising 172,491 162,242.25 247,930
Total Expense 3,152,662 2,858,911.62 3,294,927.09

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise 
(slogan or tagline) “Changing the Lives of Those Living in Extreme Situations”

What do you do?
(50 words or less)

ER helps people living at risk, typically those experiencing deep poverty, 
hunger, disease, human trafficking, or ostracism. We reach out to street 
kids, the homeless, the unemployed, dump dwellers, orphans and widows 
with food, medical care, child care, education, spiritual care, life skills, job 
training, leadership training, and more.

Key Endorsements
(names of people or 
organizations)

Jim Burns, HomeWord; Mark & Trish Van Mourick, Optivest; Curt Cole,
Reach Beyond; Scott Olson, International Teams; Bruce Camp,
DualReach

Our “BHAG” (Big Holy 
Audacious Goal) is:

We want to reach those in need, and we need local partnerships to be 
most effective.  These partner organizations are starving for leadership 
training, coaching, resources and community.  We want to become the 
BEST Partnership Organization in the world, leveraging our impact to 
reach those in extreme need.
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E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important 
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)
1. What is our mission? To change the lives of those living in extreme situations.

2. Who is our customer? • Our PRIMARY customer is:
The poor, the oppressed, the abandoned, the hopeless
• Our SUPPORTING customers are:
Local leaders and organizations we partner with that are directly 
changing lives of those in extreme situations

3. What does the 
(PRIMARY) customer 
value?

Our Primary Customer values the relationship that comes from our staff 
and our partners. They value the help that comes in the form of education, 
nutrition, shelter, protection and training.  They value the hope that comes 
when they realize they have a God, a creator that loves them.

4. What have been our 
results?

We have seen an AIDS clinic in South Africa change from a place of death 
to a place of recovery. We have witnessed street kids in Quito change from 
hopeless victims to active volunteers in their community. We have helped 
dump workers living in cardboard shacks move their families into their first 
homes. We have seen girls rescued from being sold and given a new life.  
We have seen leaders and organizations strengthened and equipped 
resulting in greater impact.  We have seen lives changed.

5. What is our plan? ER is creating a global network of local leaders, organizations, volunteers, 
donors, staff and interns who respond to the suffering of others. We seek 
to build up our three regions (Asia, Africa & the Americas) by adding 
volunteer and staff “bench strength”, meeting crushing needs, and 
increasing accountability.

F. S.W.O.T. ANALYSIS
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

• Proven global leadership
experience

• Great network of 
strategically placed 
global partners

• Quality staff committed 
to the vision

• Passionate volunteers 
and donors

• We need more people to 
come and help us coach 
leaders

• Brand identity
• Clarity in describing our 

vision
• Funding base is solid but 

limited

• New Partnership 
opportunities in Nepal, 
Central Asia, India, Haiti 
& Cuba.

• Great demand for 
Leadership Coaching 

• Volunteers seeking new 
ways to serve

• Support-based model for 
our staff growth

• Losing our focus and 
becoming too broad

• Lack of ER Leadership 
in Africa 

• Unplanned loss of key 
staff

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME 
INVOLVED

No. Opportunity/Task/Volunteer Role Target
Date

1 We are taking a training trip to Manila, Philippines in October of 2017. Join us for 6 days on 
the ground, providing coaching, training in leadership, small business management, 
personal time management and in multiplication. We will also visit 9 different organizations 
throughout Manila serving the poorest of the poor. You’ll have a chance to see their 
ministry, engage with their leaders and volunteers, and provide some coaching to their 
team.

October 2017

2 I can’t attend the training trip to Manila, but would like to get involved at another time Today

3 I’d like to talk with you about my church/company getting involved in changing lives Today
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Feedback Form 
 

On a scale from 1 to 10, what is your interest in engaging with training in Manila this year? (0 
represents no interest other than getting emailed information and 10 means you want to meet as 
soon as possible to discuss next steps): 

0           1           2            3           4           5           6           7           8           9           10 

Name:   _________________________________________________________________________ 

Phone:  _________________________________________________________________________ 

E-Mail:  _________________________________________________________________________ 

☐ I am interested in traveling to Manila in 2017 for the Leadership Training and Vision Trip 
October 20th – 28th, 2017.   Please send me information about how to participate in this trip, 
what the expectations are, and what the schedule is. 

☐  I can’t attend the Manila trip, but would like information about other opportunities to train and 
coach global leaders. 

☐  I am a non-profit leader and I’d like to connect with other non-profit leaders for coaching, 
training, and community. 

☐  I would like to have coffee with Russ Cline to talk about global coaching opportunities. 

☐  I’d like to have Russ contact me about how my church or company can engage in life-changing 
humanitarian partnerships through Extreme Response in Asia, Africa, and the Americas. 

☐  Please add me to your Extreme Response Mailing List.  

Here’s my physical mailing address:  ____________________________________________ 
_____________________________________________________________________________ 

 

Comments/Suggestions/Questions: 
___________________________________________________________________________________
___________________________________________________________________________________
_____________________________________________________________________________ 

 

 

For More Information about Extreme Response: 

 Russ Cline 
 949-294-7825    
 rcline@extremeresponse.org 
 www.extremeresponse.org 
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Please circle the number that represents your interest in engaging with I Like Giving  
(0 represents no interest other than getting emailed information and 10 means you want to meet as soon 
as possible to discuss next steps): 

0           1            2            3            4            5            6            7            8            9           10 

Name: _______________________________   Email: ___________________________________ 

Phone: ______________________________    Address: _________________________________ 
      
          _________________________________ 
Please check all that apply: 

I want to be added to your free I Like Giving email list so I can receive occasional 
giving stories and inspiration.  
 
I want to connect I Like Giving with one of my pastors so my church can benefit from I 
Like Giving resources (sermon series, guest speaking, videos, email stories, etc.).  
My pastor’s name and email is: ________________________________________ 
 
I want to connect I Like Giving with my business to inspire a culture of generosity in my 
workplace.  
The name, email and title of the appropriate contact person is: 
______________________________________________________________________ 

I want to buy copies of I Like Giving at a discounted rate to give to my family, friends, 
employees, volunteers, donors, etc.  

I am interested in becoming a partner with I Like Giving in the following ways: 

______ I would like to give to continue the work of inspiring people to live generously 
_______ I will pray for your organization and impact. 
______ I will join the movement by creating my own giving stories and sharing them at 
ilikegiving.com  

ilikegiving.com
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Ministry Vetting Form

Thanks for limiting your report to 2 pages!
Becky.Turner@TheBarnabasGroup.org

A. CONTACT INFO 
Ministry Name Back2Back Ministries
CEO Name and Phone Todd Guckenberger – (513) 754-0300
Primary Contact and Title Rob Hall, Director of Ministry Advancement
Address, City, State, Zip 8118 Corporate Way, Suite 103 Mason, OH 45040
Phone (513) 218-7921
Email rhall@back2back.org
Website back2back.org

B. Do you have a problem in your ministry that money can’t solve?
Yes. Human resources – people – are what fuels Back2Back’s mission for deep, holistic care for orphans 
and vulnerable children. Finding, attracting, and retaining talented people committed to the mission is an 
ongoing challenge.

C. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED
No. Opportunity/Task/Volunteer Role Target Date
1 Go on a “scout trip” to see an overview of the ministry in action 2016
2 Go on a mission trip to immerse yourself in the work of the ministry 2017
3 Connect Back2Back with others in your network who may also share a 

passion for orphans and vulnerable children
2016

D. KEY INFO
Year Founded 1997
Total Employees (FT & PT) 206
Total Volunteers Over 200
Total Board Members 13
Total Donors (last 24 months) 9,309
Organizational Memberships [X] Evangelical Council for Financial Accountability (ecfa.org)

[X] Other: Christian Alliance for Orphans (CAFO.org)
[X] Other: Christian Leadership Alliance 
(christianleadershipalliance.org)

Do you have a current strategic 
plan?

[X] Yes (please attach when returning this form)
[  ] No

Is your IRS 990 form available for 
public inspection?

[X] Yes
[ ] No

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public?

[X] Yes
[  ] No
[  ] We will meet this standard by (date): ___________

E. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year

Actual
Current Fiscal 

Year
Budget

Next Year’s
Estimated Budget

INCOME
Donated Income 8,333,922 7,950,000 7,950,000
All Other Income 55,143 56,000 56,000
Total Income 8,389,065 8,006,000 8,006,000

EXPENSE % of Total Expenses

Program Services 7,337,075 6,577,220 6,577,220 84%
General & Admin 712,803 1,203,150 1,203,150 13%
Fundraising 365,338 240,630 240,630 3%
Total Expense 8,415,216 8,021,000 8,021,000 100%
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F. OUR “ELEVATOR SPEECH” (external)
Brand Promise Back2Back provides care for today and hope for tomorrow for orphaned and 

vulnerable children.
What do you do? Back2Back’s desire is that each child we serve becomes dependent on Jesus, 

sustainably independent adults and ultimately interdependent in his or her 
community. We care today to encourage healthy growth toward independent 
adulthood for tomorrow.

Key Endorsements • Steve Biondo, Senior Vice President HR and Org. Development at Family 
Christian

• Kirk Perry, President of Brand Solutions – Google
• Martha Lindner, Philanthropist

Our “BHAG” (Big Holy 
Audacious Goal) is:
Please include 2 or 3 
measurable, time 
delineated sub-goals

• Build, staff, and equip a state-of-the art rehabilitation and resource center in 
Mazatlán, Mexico to meet the needs of thousands of children with special 
needs throughout all of Northwest Mexico – December, 2017

• Create online Trauma Competent Care Training to equip the caregivers of over 
1,000,000 children with the tools to meet the needs of traumatized children –
June, 2017.

• Build permanent campuses in Haiti and Mazatlán, Mexico to provide a 
launching pad for our work – 18 months after funding is secured

G. THE FIVE DRUCKER QUESTIONS (internal)
1. What is our mission? Back2Back Ministries is an international Christian non-profit organization 

dedicated to being a voice for orphans. We exist to love and care for orphans 
and vulnerable children by meeting their spiritual, physical, educational, 
emotional and social needs that they might overcome their life circumstances 
and break free from the cycle of generational poverty.

2. Who is our customer? • Our PRIMARY customer is: Orphans and Vulnerable Children
• Our SUPPORTING customers are: staff, volunteers, short-term missionaries, 

individuals passionate about OVC, churches, businesses, foundations
3. What does the 
(PRIMARY) customer 
value?

The focused love and attention of caring adults – first and foremost from their 
biological family – and the chance at a better life by breaking free from the 
cycle of generational poverty and orphan recidivism.

4. What have been our 
results?

• 532 children in four countries experiencing holistic care in family-style living
environments

• 85 global partnerships with organizations serving over 25,000 children
• 116 Hope Program students currently living in family-style homes and pursing

higher education
• 95% of Hope Program students graduated from the program and began

families of their own where they are the primary care provider. They have
broken the cycle.

5. What is our plan? 1. Consistently execute Back2Back’s 5-Point Child Development Plan
2. Partner with like-minded people and organizations
3. Train front-line caregivers in research-based care for children who have 

experienced trauma.

H. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES

• Clarity in our mission to provide depth of care
• Talented and passionate staff who are committed to the 

work of OVC
• We’re invitational, share open-handedly, love others like

Jesus does, learn constantly, develop towards 
sustainability and steward resources with excellence.

• Not a “deep bench” – need additional top-notch talent 
committed to the work

• Attracting and retaining top-notch talent in current 
deputized fundraising model

OPPORTUNITIES THREATS

• Expansion to other sites and additional countries 
around the world

• Provide world-class online professional 
development

• Working to raise the standard of care in children’s 
homes around the world

• Increasing regulation and/or destabilization in the 
countries where we serve

• Ongoing economic uncertainty could lead to current 
donor base shrinking to point where maintaining our 
current work is unsustainable – not to mention the ability 
to grow in depth of and breadth of care for OVC
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Name __________________________________________________________________________ 

Phone___________________________________   Email _________________________________

Address _________________________________________________________________________
________________________________________________________________________________

Please circle the number that represents your interest in engaging with Back2Back Ministries:

  1 2 3 4 5 6 7 8 9 10

I am interested in traveling to a Back2Back ministry site Mexico, Haiti, India, Dominican Republic, 
or Nigeria for a scouting trip or a short term mission trip.

I am interested in speaking with a Back2Back Ministries representative to learn more.

I have expertise in one of the following areas: 

I want to help develop online training and bring these resources to the ministries 
I already support.

   Communications/ Marketing
  Legal Issues
   Real Estate
 Videography
  Leadership Development
 Project Development
  Grant Writing

Back2Back Ministries  |  P.O. Box 70, Mason, OH 45040  |  513.754.0300
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Why The Barnabas Group? 

 

OUR MISSION 

The Barnabas Group exists to empower inspired leaders in business and ministry 
through strategic support that advances Kingdom work. 

UNIQUE VALUE CONTRIBUTION 

The Barnabas Group is the only collaboration of leaders dedicated to maximizing 
ministry potential by meeting nonprofit challenges with business perspective to 
advance Kingdom work. 

MEMBER ATTRIBUTES AND IDENTITY  

 Christians 

 Leaders/Influencers 

 Successful/Proven 

 Equipped with marketable skills 

 Level of capacity (time and financial) 

 Desire to serve 

 Faithful Stewards 

 Faithful and imperfect followers of Christ 

 Self-aware and confident 

 Busy, yet focused 

 Energized by maximizing opportunity 

 Willing to respond to God’s prompting 

 To give back 

 To lead lives of consequence 

INSPIRED LEADERS – Results focused Christ followers working together 

STRATEGIC SUPPORT – Pairing specific needs with specialized skills 

Kingdom Advancement – Maximizing ministry potential for eternal impact 
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SAN DIEGO

Orange County

2017 MEMBERSHIP APPLICATION

Your Name _______________________________Spouse___________________________
(Membership covers both spouses)

Home Address _____________________________________________________________

City _______________________________ State _____________ Zip Code ____________

Work Phone (_____)_____-__________, Ext _____   Home Phone (_____)_____-_______

Cell Phone (_____)_____-__________   Email ___________________________________

Current church affiliation __________________________ City ____________________

Active membership as a partner in The Barnabas Group involves the following commitments:

 Regular attendance at the quarterly meetings of The Barnabas Group if possible!
 Annual Pledge of $1,500 to The Barnabas Group ($1,250 is tax deductible)

FIVE EASY STEPS –

1.  My 2017 TBG Commitment:

[   ] $1,500 by [   ] credit card, or [   ] check payable to “The Barnabas Group”
[   ] I will request a check be sent from my NCF giving fund ASAP
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2.  Frequency of Payments:  [   ] Annually ($1500) [   ] Monthly ($125)   [  ] Quarterly ($375)

3.  Credit card: [   ] Visa    [   ] MasterCard    [   ] American Express

Account No. _____________________________________ Exp _____ Sec. Code _____

Name as it appears on card _________________________________________________

Authorizing Signature _____________________________________________________

4.  Return completed application by mail (with check) or fax to: The Barnabas Group, c/o 
Suzy West, 129 Avenida Cota, San Clemente, CA 92672  Fax: (949) 481-8959.

Questions? Call Jim West at (949) 481-6759  Email: judo.jim@me.com

As a Barnabas Group member, we will continue to bill you annually in the 
same manner you initially agreed to fund your annual pledge.

CREDIT CARD

If you signed up for monthly, quarterly or one annual credit card 
deduction(s), we will continue year-to-year unless you tell us you want to 
change methods of payment.

ANNUAL CHECK

Please send your pledge in no later than March 15.

Thanks very much!
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Awana Lifeline                                         Page 1 of 2

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

A. CONTACT INFO 
Ministry Name Awana Lifeline
CEO Name & Title Dr. J. Michael Broyles, Executive Director
Primary Contact & Title Dr. J. Michael Broyles, Executive Director
Address, City, State, Zip 23890 Copper Hill Drive #106, Valencia, CA  91354
Phone 661-816-8081
Fax
Email mikeb@awana.org
Website Awanalifeine.org
Facebook Awanalifeline1
Instagram Awanalifeline1
LinkedIn
Twitter Awanalifeline1

B. KEY INFO
Year Founded 2004
Total Employees (FT & PT) 23
Total Volunteers 1,900
Total Board Members 8
Total Donors (last 24 months) 2,320
Organizational Memberships [X ] Evangelical Council for Financial Accountability (ecfa.org)

[  ] Christian Leadership Alliance
[  ] Other: ____________________________________

Is your IRS 990 form available for public 
inspection?

[x ] Yes
[  ] No

Do you have an annual audited financial 
statement that meets ECFA’s Standard No. 3 
and is available to the public?

[  ] Yes
[ x ] No
[  ] We will meet this standard by (date): ________

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year

Actual
Current Fiscal Year

Budget
Estimated Budget

Coming Year
INCOME
     Donated Income 1,016,000 1,070,000 150,000
     All Other Income
     Total Income 1,016,000 1,070,000
EXPENSE
     Program Services 330,000 350,000
     General & Administrative 600,000 610,000
     Fundraising 70,000 80,000
     Total Expense 1,000,000 1,040,000

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise 
(slogan or tagline)

Changing one inmate family at a time

What do you do? We engage, equip, empower inmate fathers and mothers to be godly men and women and thus 
influence their children to be Christ-followers and thus break the cycle of crime.

Key Endorsements
(names of people or 
organizations)

Huey & Angelina Wilson Foundation; Premier Jeweler; Serving California; Knutson Family; Burl Cain, 
Retired Warden of Angola State Prison; Chief Alex Yim, Retired LA County Sheriff; Prison 
Fellowship, Dr. Gene Getz

Our “BHAG” (Big Holy 
Audacious Goal) is:

Be in every State of USA
Be in 10% of Prisons of each State
Change recidivism rate from 70% to 20%
See former inmate to be church and family leaders in their communities
To be in 50 Countries and Globally

E. THE FIVE DRUCKER QUESTIONS (internal)
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Awana Lifeline                                         Page 2 of 2

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions Every Nonprofit Organization 
Must Ask (leadertoleader.org)

1. What is our mission?
To introduce Christ and disciple inmates to be godly fathers/mothers that they may influence their 
children towards Christ.

2. Who is our customer? • Our PRIMARY customer is: Inmates and their children.

• Our SUPPORTING customers are: local churches, community, Pastor’s and lay volunteers.

3. What does the (PRIMARY) 
customer value?

Freedom from prison time and freedom from personal sin, bad behavior that impacts their children 
to choose bad choices.

4. What have been our 
results?

Seeing inmates begin to recognize with their children and family to the place of breaking the cycle 
of crime to the next generation.

5. What is our plan? Teach God’s word through the curriculum of Malachi Dads and Hannah’s Gift with caring/loving 
volunteers (mentors).

F. S.W.O.T. ANALYSIS
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

• Programs
• Mobilizing volunteers
• Equipping inmates to be 

godly parents
• Diversity in Staff
• Good name of Awana
• Curriculum for both men 

and women in English 
and Spanish

• Website
• Marketing
• Database
• Train online
• Track donors

• Brokenness of family and 
the system

• Outside ministries are 
seeking us to partner with 
them in ministry

• To influence fatherlessness 
in America and Globally

• Influence families in Church 
& family ministries

• Policy changes and government restrictions
• Governmental bias against faith based 

religious organizations
• Funding organization because of pre 

conceived prejudice
• Lack of interest of Church Leaders and local 

Churches towards Prison Ministries

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS 
            TO BECOME INVOLVED

No. Opportunity/Task/Volunteer Role Target
Date

1 Communication, Marketing and database for us to tell our story to the world
Strengthening our infra-structure and organization creating opportunities for growth

Dec. 2017

2 Help sharing our mission to state, local officials as well as local church leaders and their congregations of God’s 
calling us to minister to prisoners (Hebrews 13:3)

Dec. 2017

3 To provide safer communities and families by using your time, talents, resources for Awana Lifeline Dec. 2017

Major Prayer Request:
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Awana Lifeline, 1 E. Bode Road, Streamwood, IL  60107 
Mailing Address:  23890 Copper Hill Drive, #106, Valencia, CA  91354 

 

Name:  ____________________________________________________________

Phone:  ________________________________________________

Email:  __________________________________________________

Comments:

Please check as many as apply: 
 

o I am interested in attending a one day event (Returning Hearts Celebration) where inmates and their 
children play at a local jail in a carnival like setting where inmates begin to seek forgiveness from their 
children.  Date April 28, 2017 at Pitchess Detention Center, Castaic, California. 

 
o I am interested in a 2-hour visit overseeing a Malachi Dads/Hannah’s Gift Bible study in Los Angeles 

County Jail with one of our teams. 
 

o I would like to help Awana Lifeline plan a Global Marketing Plan. 
 

o I would like to volunteer my time in leading a Malachi Dads or Hannah’s Gift Bible study in my area. 
 

o I would like to receive further information about Awana Lifeline Prison ministries via email updates. 
 

o I am willing to introduce you to a leader in the Prison/jails or a local church or community leaders in 
your area. 

 
o I am willing to consider having an Awana Lifeline team leader to speak to a group/organization that 

you a part of? 
 

 
For more information: 
Mike Broyles 
Executive Director, Awana Lifeline 
mikeb@awana.org 
661-816-8081 
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Good of All                                         Page 1 of 2
 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

A. CONTACT INFO 
Ministry Name
CEO Name & Title Matthew Daniels, J.D., Ph.D.
Primary Contact & Title Same
Address, City, State, Zip 1718 M Street NW  Suite 187, Washington, DC 20036
Phone 202-302-2045
Fax (703) 249-9581 
Email md@goodofall.org
Website www.goodofallorg, www.kingrights.org
Facebook https://www.facebook.com/goodofallorg
Instagram
LinkedIn https://www.linkedin.com/in/matthewdanielsjdphd
Twitter https://twitter.com/goodofall

B. KEY INFO
Year Founded 2009
Total Employees (FT & PT) 5
Total Volunteers 12
Total Board Members 4
Total Donors (last 24 months) 75
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org)

[  ] Christian Leadership Alliance
[  ] Other: ____________________________________

Is your IRS 990 form available for 
public inspection?

[ x ] Yes
[  ] No

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public?

[x ] Yes
[  ] No
[  ] We will meet this standard by (date): ________

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year

Actual
Current Fiscal Year

Budget
Estimated Budget

Coming Year
INCOME

Donated Income 333,552 880,000 2200000
All Other Income
Total Income 333,552 880,000 2200000

EXPENSE
Program Services 177,500 685,000 1,670,000
General & Administrative 40,000 120,000 230,000
Fundraising 10,000 45,000 200,000
Total Expense 227,500 850,000 2,100,000

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise 
(slogan or tagline)

The King Rights Initiative is a campaign of our organization to renew the soul of civil rights 
in America – the key to religious freedom and freedom of conscience

What do you do? We are engaged in a national public education campaign to promote an authentic model 
of civil rights – rooted in the common grace truth of the imago dei – that is essential to the 
preservation of freedom and the Gospel in America.  We also work internationally to 
promote freedom and the human dignity of God’s children, including women in the Muslim 
world. 

Key Endorsements
(names of people or 
organizations)

Good of All has been publicly endorsed by the Attorney General of UK & Wales, the former 
Lord Chancellor of the UK, the Chief Crown Prosecutor of the UK, the Martin Luther King 
Advisory Council, the Georgia Department of Education, Georgia Public Broadcasting, former 
members of the Constitutional Court of the Republic of Korea, South Korean human rights 
officials, the Chairman of the Homeland Security Advisory Council, two former Chairman of 
the Joint Chiefs of Staff, the former Director of the FBI, two former Directors of Central 
Intelligence and dozens of legal and academic experts around the world.  

Our “BHAG” (Big Holy 
Audacious Goal) is:

Protect freedom for all people made in God’s image – including religious freedom and 
rights of conscience for believers – at home and abroad by restoring the common grace 
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The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0)

operating system of civil and human rights without which American law and culture will be 
destroyed from within and conquered by our enemies without. 

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions Every Nonprofit 
Organization Must Ask (leadertoleader.org)

1. What is our mission? To restore an authentic model of civil rights that is essential for freedom and the Gospel

2. Who is our customer? • Our PRIMARY customer is the next generation (digital natives) as well as key 
academic, media, legal, and policy elites

• Our SUPPORTING customers are digital natives (millions of young people online), 
legal scholars, academics, law enforcement leaders, national security leaders, major 
clergy, political leaders, and others. 

3. What does the 
(PRIMARY) customer 
value?

Promote and authentic model of human and civil rights rooted in the common grace truth 
of the imago dei – including the promotion of religious freedom and rights of conscience.

4. What have been our 
results?

Good of All has launched 5 academic centers in three countries (US, UK and Republic of 
Korea) and reached over 20 million people online.  In addition to our website and social 
media platforms, our YouTube audience is now over 6 million.  We have forged a 
partnership with a historic black college (the alma mater of Booker T. Washington) and 
recruited Andrew Young and the MLK Advisory Council. We have also developed and aired 
the pilot for a series on PBS that has been shown to every high school student in Georgia 
and is poised to go national on PBS and into public school systems. 

5. What is our plan? We have a 10 year strategic plan that cannot be summarized in this form.

F. S.W.O.T. ANALYSIS
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

• Innovative Strategy
• Common Grace 

Foundation
• Leverage Digital 

Technology
• Broad coalitions

• Funding
• Development staff
• Infrastructure
• Cannot market our 

cause in simplistic and 
tribalistic subculture 
terms that some donors 
require

• Andrew Young 
Leadership

• MLK Council Support
• Public Broadcasting 

Support
• Hampton University 

Support

• LGBT Activist Movement
• Islamist Movement
• Censorship online
• Christian apathy and comfort

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS 
            TO BECOME INVOLVED

No. Opportunity/Task/Volunteer Role Target
Date

1 Organize a King Rights Initiative Committee in your school district ASAP

2 Organize a King Rights Initiative Committee in your church ASAP

3 Advice and guidance in expanding our development capability across various sectors 
(foundations, major donor, small donor)

ASAP

Major Prayer Request: The Lord has blessed us with the support of Andrew Young, 
the MLK Advisory Council and Hampton University (Booker T. Washington’s alma 
mater) – with the latter creating all of our KRI educational material and content. We 
would like to engage other historically black colleges to this same end.  Please pray 
for this goal.

Thanks for limiting your report to 2 pages!
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1718 M Street NW Ste 187  |  Washington, DC  20036  

Feedback Form  

Name:   _______________________________________________________________________ 

Address:  ______________________________________________________________________ 

Phone:  ________________________   Email: _________________________________________ 

 

____ I want to become an organizer for the King Rights Initiative in my community  

 

____ I want to represent the King Rights Initiative to my state or local public school officials 

 

____ I want to represent the King Rights Initiative to my denomination and/or church 

 

____ Please add me to your email/mailing list 

 

Comments: 

 

 

 

Your passion, talent, experience and business & personal networks can help Good of All to 
preserve freedom for the Gospel and future generations. 
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WANT TO GROW YOUR BUSINESS?  WANT TO IMPACT STUDENTS
FOR CHRIST? NOW YOU CAN DO BOTH!

Barnabas member Scott Sorrell teaches “Marketing for Entrepreneurs” as an 
Adjunct Professor at Cal State Fullerton.  Each semester, he unleashes 5-7
senior student consulting teams on a few lucky Orange County businesses,
which then benefit from several months of positive marketing attention.
Digital marketing, branding, packaging, broadcast media, social media, 
market research, trade show strategy, product development, channel 
identification, websites … if it’s a marketing task, they can help you.

Scott says, “These students are all over the map spiritually, but because
they respect experience and listen to wisdom, I’ve found you can have a 
personal impact on them that goes deeper than a typical professional
relationship.  If you will demonstrate biblical character combined with 
professional expertise, AND give them a high-demand marketing challenge 
that will stretch them, you’ll gain not only their appreciation and respect, but 
their ear for deeper things.”

So whether you’ve got a marketing mess to fix, or you’ve got a solid 
marketing machine and want it turbocharged, give Scott a call.  You can 
enjoy both the financial benefit of having an enthusiastic marketing 
consulting team working for you, plus the spiritual opportunity of being 
exposed to young minds and hearts that are still forming their opinions
about life and eternity.

SCOTT SORRELL 949-650-0006 / CEO@SALESADRENALINE.COM

Experience HOPE International’s Work July 5th-8th, 2017
Dominican Republic: HOPE Trips provide you with an opportunity to see 
firsthand the impact that Christ-centered microenterprise development is 
having around the world! You will have an opportunity to meet clients of 
Esperanza, HOPE’s partner in the Dominican Republic, see their businesses, 
and meet the staff that serve them. Our hope is that you return home 
significantly changed and committed to becoming involved in expanding 
HOPE’s vision.

The cost of the trip is $700 per person plus airfare. Includes: all meals and 
beverages, local transportation, lodging, translator services, partner and 
staff costs. Does not include: round trip airfare, shots, incidentals, 
passports, or souvenirs. Maximum 20 people, registration deadline is May 
24th. Informational meeting on Friday March 3, at Pricewaterhouse Coopers, 
2010 Main St, Irvine. For more information please contact:
hwylie@hopeinternational.org, 714-580-2477.
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