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THE BARNABAS GROUP

ORANGE COUNTY

FRIDAY, NOVEMBER 6, 2015

Time Topic Presenter

7:30 a.m. Breakfast

8:24 a.m. The Times Are Changing

8:29 a.m. Opening Prayer Jim West

8:30 a.m. Announcements Jim West

8:36 a.m. The Master’s Program Jeremy Stalnecker

8:39 am. National Christian Foundation Joe Eelkema

8:42 a.m. Reality Changers Chris Yanov

8:53 a.m. Creating a Culture of Generosity Brad Formsma

9:18 a.m. Renewanation Jeff Keaton and Melvin Adams

9:35 a.m. Teen Leadership Foundation Lisa Castetter

9:46 a.m. Break

10:01 a.m. Royal Family Kids Chris Carmichael

10:12 a.m. Building Family Faith in the Midst of Kara Powell

Your Frantic Schedule

10:37a.m.  Why TBG? Scott & Cheryl Laidlaw
& Jim West

10:44 a.m. Mighty Oaks Warriors Jeremy Stalnecker

10:55 a.m. Break

11:10 a.m. The Harbor Tim Bohlke & Ben Harms

11:27 a.m. Pure Hope Noel Bouche

11:38 a.m. Wheatstone Ministries Peter Gross

11:49 am.  Africa New Day Camille & Esther Ntoto

12:00 noon  Lunch
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You and your spouse are invited to
The Master's Program & Barnabas Group
Christmas Open House

Sunday afternoon, December 6, 2015
400 pm. - 600 pm.

at the home of
Cheri and Bob Shank
10214 Overhill Drive
North Tustin, (Santa Ana)
92705

appetizers and dessert will be served
rsvp - 714.505.4616
cheri@@mastersprogram.org



We are encouraging all attendees
to take lots of pictures at the
meeting and post them on our
Facebook page! Here's how!

How to post to the "Page" from a
cell phone

Step one: Log into your Facebook app on your phone

Step two: Use the search bar at the top of the page to find
"Barnabas Orange County." Choose "Barnabas Orange County" with
the TBG logo.

n

Step three: Click on the icon of a camera with the word "photo
underneath.

Step four: Tap the icon of a camera to take a new picture. (You
may have a pop-up that asks permission for Facebook to access your
camera - just hit okay)

Step five: Take the picture

Step six: Tap anywhere to tag friends or yourself. Type the
name of the person you would like to tag.

Step seven: Once you have taken your picture tap "use" on the
top right.

Step eight: You can add text to the picture by typing here.

Step nine: Touch "Post" on the top right to post your picture.



The

Barnabas

Group

Let’s Play Some Golf!

Tuesday, November 17, 2015
Tee Time starts at 9:00 AM
(limited to 20 players)

Monarch Beach Golf Links
50 Monarch Beach Resort North
Dana Point, CA 92629




INSTRUCTIONS FOR FEEDBACK FORMS

Drop each Feedback Form in the box with the ministry name on it

at the check in desk as you leave

General instructions:

. Circle a number to help the ministry prioritize contacting you
. Please write notes on this and turn it in if you were encouraged,

challenged, or informed

. Let them know what you liked and what they might have done

better

. List names and contact information on people they should

connect with and why

. Print or write legibly
. Itis OK to not give a form to each ministry

What ratings mean in order of priority - PLEASE CIRCLE:
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Very inspiring; not in my passion area

Please add me to your mail or email list; no need to call me
(.Iontact me - [ want to introduce you to folks who can help
é.all me - no hurry; [ have questions

Call me ASAP
[ want to meet with you ASAP; I want to help
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FAMILY CEliNGLL

In association with Focus on the Family ®

22 PRIVACY
T4 FORALL

“Personal Privacy Protection Act”

An Initiative called the “Personal Privacy Protection Act” was filed
in April. This Initiative, if passed, will protect an individual’s right
to privacy while using locker rooms, restrooms, and showers in
government buildings.

e Under the “Personal Privacy Protection Act” a person must
use facilities in accordance with their biological sex in
government buildings, including schools.

e Currently in California, schools are implementing co-ed
locker rooms, bathrooms, and showers! This Initiative is
necessary to stop this assault on privacy.

e Boys and girls should not be forced to shower, change, or
use the restroom in front of members of the opposite sex.

e Despite what opponents claim, keeping these facilities
separated by sex does not violate the Constitution or any
Federal laws.

e We must gather 500,000 signatures to qualify this
Initiative for the 2016 ballot.

Petitions are due in our office
November 20, 2015.

www.PrivacyForAll.com
LIFE * FAMILY = LIBERTY

7120 N. Whitney Ave, Suite 105 © Fresno, CA 93720-0153 = P:(866) 866 -7993
CaliforniaFamily.org * RippleFX.me * Facebook.com/CaliforniaFamily © Twitter.com/CAFamily
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Scholarship Update: Adopt a PROGRAM

Soldier, Sailor, Marine or Airman

As we celebrate Veteran’s Day, now may be an appropriate time for you to prayerfully
consider sponsoring, or co-sponsoring, a soldier, sailor, marine, or airman to participate
in The Master's Program. Funded by our graduates and friends...this is a wonderfully
patriotic way to say thank you to those believers who have inspired us with their
response and have put their lives at risk to preserve our freedom.

Today, the typical profile of the soldier
being sponsored is: a Christian who
prefers attending the live sessions of The
Master's Program where they sense a
feeling of belonging in a community of
believers; a recently retired combat

™ veteran with multiple deployments in

% > Irag/Afghanistan; awarded Medals of
Bow ; . 1 B Valor, Bronze Stars and Purple Hearts;
™ @ one with a leg amputation; most have

: : suffered from PTSD; are located across
the country; and are being served there through live sessions of TMP.
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A full sponsorship is $3,650 a year for three years or one may opt to be a co-sponsor for
a lesser amount. Donations may be monthly, quarterly or annually.

Please contact me on my mobile phone with your questions at 714-315-3042 or email
me at phil@mastersprogram.org.

Grateful for your consideration,
Phil Brown
The Master's Program

phone: (714) 315-3042
email: phil@mastersprogram.org

) 315-3042



IRAN: THERE IS NO TURNING BACK

Powerful testimonies of Iranian women

6:00 p.m. on Thursday, November 19, 2015

(Gift bags to first 50 guests starting at 6:00 p.m.)
Marbella Country Club

30800 Golf Club Drive

San Juan Capistrano, CA 92675

Phone: 949-248-3700

Tell Gate Keeper you are attending the Elam event

You are invited to hear a powerful speaker who will change your understanding
of the Middle East. It's a week before Thanksgiving and we guarantee you will
leave challenged to a deeper walk with Christ and grateful for your freedom.

o If you wonder what the news media isn't telling us about Iran, you will learn
the truth from people living it.

« Did you know that the fastest growing church in the world is in Iran and it’s
entirely in underground “house churches?”

« Do you realize amid all the turmoil in the Middle East, more Iranians have
trusted Jesus as their savior in the last 10 years than the last 1400 years?

« You will see how Jesus is miraculously touching the lives of Muslims and
calling them to Himself. Muslims are falling in love with Jesus.

« This is a unique opportunity to meet a remarkable Iranian Christian who has
committed her life to building the church and training its leaders.

« She will tell you how courageous and committed our Iranian brothers and
sisters are, their stories and what we can learn from them.

« Elam Ministries will show how they work with Christians in Iran and Turkey
with ministry training, modern Farsi Bibles, Christian books, television and
internet content.

This uplifting message will show that God’s plans are much greater than
anything we can imagine. Please bring your friends, family, neighbors, bible
study groups, MOPs groups, women’s, mens and missions ministries. Invite
Churches and Pastors.

You are welcome to extend this invitation to any Christian friend, group or
church. Just please do not post it online.

Please RSVP to: cathieunderwood@cox.net or dianamyers@cox.net

GIFT BAGS:

The first 50 guests receive a
beautiful market bag filled
with gifts.

FUNDRAISING
RAFFLE INCLUDES:

GIFT CERTIFICATES FROM:

- Pascal’s French Restaurant

- Marbella Market

+ Blue Eyed Girl Boutique

« McKee & Co Interior
Design

+ Melrose in the OC
Boutique

« Rejoice Christian
Bookstore

PRIZES:

- Gifts of Grace Designs
Christian Jewelry and Wall
Crosses

« Special Gift from Iran from
Elam Ministries

« Daniel Michael Salon gift
basket and Salon services

« Gifts of Grace Ministry -
Spiritual Gifts Profile
Assessment and
Consultation with Diana
Myers

« Too Many to Jail books
about Christianity in Iran

« Killing Christians books -
all donated by author Tom
Doyle

+ More being added daily

Elam
=



http://www.Elam.com
http://www.Iran30.org
mailto:dianamyers@cox.net
mailto:dianamyers@cox.net
http://www.Elam.com
http://www.Iran30.org

Event Summary
New Web Page

Summary of Meeting

Read an executive summary
of the meeting including
event details.

(S

Barnabas

o to national sike

Ministry Event Videos
Watch presentations by
ministry leaders from the
web site.

Keynote Speaker Videos
Featured speaker talks

and presentations are
available to watch or review
at the tap of a finger or a
click of a mouse.

Event Handout

Lost your copy of the
handout? Go online to
retrieve a PDF version.

Event Newsletter
Retrieve the newsletter
that follows the event.

Orange County Events

Membership Ministries Contact Us

EVENT SUMMARY - MAY 2015

= f Everts / EventSummary - May 2015

Event Summary

On May 15, 2015 over 250 Christian marketplace and ministry leaders

together to connect at

00006

Orange County meeting 3t the Radisson Newport Beach Hotel. We

hesrd first hand from Michaelene Fredenburg, Jon Ortiip, Asron Tredway, Steve Cass, Ed Canncn, Dr. John Wagenveld, Tom Miller, Mark Labberton, and Dave Gibbons amazing testimenies to

what God is doing in their sphere of influence.

To find out more about or to review the Quarterty Meeting, select 2 video, handout, or newsletter below.

Ministry Event Videos

ABORTION CHANGES YOU

WATCH VIDEO ©

AMBASSADORS FOOTBALL BREAKING CHAINS

WATCH VIDEO © WATCH VIDEO ©

MOMENTUM EUROPE

WATCH VIDEO ©

MULTIPLICATION
NETWORK

WATCH VIDEO ©

Keynote Speaker Videos

VIDEO: FUN WORK

WATCH VIDEO ©

Event Handout

Orange County
Event Handout

Event Newsletter

Barnabas &)
Celp (ot

2015 Orange County
Barnabas Group Events:

VIDEO:
TRANSFORMATIONAL
LEADERSHIP

WATCH VIDEO ©

FAR EAST BROADCASTING

WATCH VIDEO ©

The handeut produced for the Orange County May 15, 2015 meeting is available by dicking here:

OC Handout for_May_2015.

The_Bamabaz_Group_2015_May_Newsletter

Connecting Leaders, Changing Lives.

The newsletter produced after the Orange County May 2015 meeting is avalable by clicking here:




Great Commission

TIDN through sports!

A Cru Ministry

Help reach the world for Christ through sports!

Do you know Christian swimmers, divers, water polo players, synchronized swimmers,
coaches or officials who want to grow in their faith & reach others for Christ?

Do you know athletes or coaches in other sports who want to grow & share their faith?
Want to be trained to use sports to share your faith?
Want to join a “War Room” prayer team?

If your answer to any of these
questions is YES! — call or email

Craig Harriman right away!
MISSION

universal language of sport. AlA’s objective is to have Christ-
followers on every team, in every sport, in every nation.

AlIA SWIMMING e e

« WIN — We introduce athletes
and coaches to Jesus Christ.

. BUILD — We help them grow
in their relationship with Christ.

. SEND — We send them to
help reach others for Christ.

AIA Swimming reaches
swimmers, divers, water
polo players, synchronized
swimmers, coaches and - .
officials at the high school, Py Harriman
club, collegiate and inter- ! <

national level. e AIA Swimming

Tustin, CA

Help us reach the world
for Christ by reaching the
world of competitive

aquatics! 719-439-0301

Craig.Harriman@AthletesInAction.org




Barnabas Expedition to Cuba

March 19-27, 2016
$2,800

Cuba is a place like no other! Itis a
beautiful island full of old cars and
amazing people. God's spirit is moving
across the land, and the people are
hungry for the Gospel. Join us on an

amazing faith adventure to Cuba.
Jim West and Dan Hitzhusen are going to
Cuba on an e3 Partner’s Expedition and
are inviting you to join us for this very
special opportunity to make a difference
in Cuba. Dan has led 9 expeditions to
Cuba and for more information contact
Dan at (760) 715-1597 or e-mail
dan.hitzhusen@e3partners.org. Space is
limited to the first 15 who sign up at this
link: www.e3partners.org/trip/cuba-

cul6c/566
CUBA umré’msué/es | 3 - 7\\ NORTH

OF kut-n}jscn ) . ATLANTIC
/ [:‘ S ' 3
| z 3 N o\ OCEAN
Gulf of ‘%\mg u‘}uu =
Mexico y }'ﬁ \.
4 ¥ -
CIUDAD DE \ B,
Havana A HABANA by
Mariel T Omat -ﬁ'*;t;. > g |
son Crstonal Ta HABANA VILLA CLARA ~ .
»"Sﬁr'gh?erg ge MATANZAS Santa Cl ‘ CJ

Pl
Jull52£E OQMIO ‘Batabano _Cie

: "“‘3“0 Sar c'ég Y \ p
1 OGuane . Nueva cuamal DE Aa'b""Q \ &
o,>°¢f}~ . ,-ggelona ' CIENFUEC © Ciego de.
L D l}f‘ew a” apiRl Florida ;d!uevitaa

Tumbas %6 0
S 3 ’-
ISLA DE LA a0 O 5 camaguey

. CAMAGUEY _Las Tunas
JUVENTUD -.\Shi = AS O yHolgin -
d:iir\p:.‘muéﬂsayamo lIOI.GNNwo

Manzanillo® © SANTIAGO Gustiinano

Belizgy SRANMA PE " Ocuantanano

-~ Santiago 1,
— Pion Do cCapa Naval
_ CAYMAN (U.S)
“~ ISLANDS
Caribbean Sea NAVASSA sl
e ISLAND . (HAITI
(4] o JAMAICA . .

- X

WWWw. mapsopensource.com —— - N




O
The

Barnahas

Group

,".l

You’re Infbited
JOURNEY of

You're Invited to a Barnabas Journey of Generosity

Hosted by: Jim and Suzy West
Date: Fall 2015
Time: Thurs 2pm - Fri 12pm
Location: The Blue Lantern Inn, Dana Point

Honest conversations about generosity with our peers are rare but
valuable. We want to create a time for Barnabas members and their
spouses to come together in casual fellowship on the subject of
generosity.

A

HOW YOU'VE NEVER
REALLY MET AN
UNHAPPY GENEROUS

&
-,Z\
P

Please let us know if you have interest in joining us. You can learn more
by watching a 2 minute video at generousgiving.org/small-gatherings

WHAT TO EXPECT

We call these overnight events a Journey of Generosity because we are all on our own journeys
and it is invaluable to come together to encourage each other along the way. We create a safe
place to explore the abundance of generosity.

This experience is designed to focus on your heart and not your money. We never ask for
money or let anyone else ask you for money, ever. We know your journey is unique and we
never prescribe what you should give to or how much you should give.

EVENT DETAILS

We hope that you can join us. Please RSVP to Jim West by Sept 15, 2015:
jim.west@barnabasgroup.org. We will then email you more information. This event is
invitation only.

GENEROUSGIVING exists to spread the message of Biblical generosity in order to
grow generous givers among those entrusted with much. We are privately and fully funded.
Simply put, this is not a fundraiser of any kind. We do not solicit or allow donations at our
event, or award grants.




REGISTER AT:
summit.convenenow.com

xEADERSHIP
SUMM!T

i
REGISTER BY DECEMBER 1,2015 AND SAVE!

FROM YOUR PEERS

BY WORLD CLASS SPEAKERS
IN YOUR RELATIONSHIP WITH CHRIST

OUR SPEAKERS

0o @

DAVID ULRICH LAURIE BETH JONES BILL POLLARD NANCY ORTBERG
6 KEYNOTE ADDRESSES | 8 BREAKOUT SESSIONS | 300+ BUSINESS LEADERS

Member*: $1195
Non-Membe EOE APRIL 27-29, 2016

re
Spouse: 5675 - 'WESTIN MISSION HILLS
PALM SPRINGS, CA

(6 REGISTER AT:

Banabas  COMIVENE MASTERS summit.convenenow.com

Group




Catherine’s Kids

Transforming Lives

SEARCH FOR A MISSIONARY MARRIED COUPLE
To serve in Baja California - Mexico

Catherine’s Kids a California non-profit Foundation, dedicated to
transform the lives of abandoned special needs children in Baja California,
Mexico, is looking for a Christian married couple that seek to serve God
by serving His children.

The position requires the couple to be the live-in parents for 10 to 12
‘special needs children living at Catherine’s Kids orphanage in Rosarito,
Baja California. The location is only 20 minutes south of the San Diego-
Tijuana border. The Foundation is providing living quarters, food and a
small stipend.

Requirements: !
- Ready to serve our Lord Jesus Christ /
— Christian married couple, preferably with no children. /

- To serve for a period no less than 2 years 4

- With experience serving in a Ministry outside of the United States. /

- Bi-lingual: Spanlsh (spoken) and English /

- Some experience with special needs children and medically fraglle
kids.

- Any training or knowledge in teaching special needs children or
physical therapy or nursing is preferred.

- Be leaders and motivators to a permanent staff of 17 local employe's

- Become the temporal parents to the children !

- Be respectful and mindful of the local culture .

- Capable of dealing with local Government institutions ana
representatives. i

- Be present to work with and welcome Missionary groups that visjt
from the USA and Mexico. :

- Become well connected with local Churches, Pastors and other
orphanages

- Go through a thorough background check, interviews and obtai 1"
Board approval.

We provide:

- Housing: One single family home with 2 bedrooms, one full
bathroom, fully equipped kitchen and family - dining room.

- Round trip transportation from San Diego to go visit the orphanage
and housing facility.

- Training, to learn the Foundation’s Vision, Mission, Core Values and
Management.

- Contacts and connections with multiple Christian institutions that
currently support our Ministry.

MISSIONARY COUPLES PLEASE CALL Mr. JAN PLATOVSKY 858-342-9132 or email:
janp@catherineskids.org




MAKE SURE YOU BLESS OTHERS AND YOURSELF
VOLUNTEER TO BE ON A BARNABAS

SWOT TEAM

Use your experience to influence ministries for HIS Kingdom.

Here’s what members say:

Virginia Suveiu, TBG member “Participating in a SWOT is a real way of sharing your
faith, talents, and celebrating God's greatness. Ministries we help are at a critical
juncture and SWOT members help them grow.”

Robert Yi, TBG member “I've grown in my appreciation of God's work through
dedicated and humble servants. SWOT is a great example of believers coming
together at a divinely appointed time to impact the Kingdom.”

Vonna Laue, TBG member "It's a joy to use my skills to help ministries grow and
develop better business processes equipping them to further their impact. I am
energized and humbled each time I walk out of a SWOT session.”

Here’s what ministries say:

Ali Eastburn, Founder and President of With This Ring “Wisdom and expertise of
TBG members helped us move past what we thought were obstacles. It will be exciting
to see how God opens up this new territory for us.” (SWOT - March 2014)

Sarah Vienna Berchtold, President of Firm Foundations Romania “ The SWOT
revealed we needed a strategic approach to expand and develop our board, business
plan, and revised mission and vision statement.” (SWOT - June 2014)

Marcia Ball, Co-Founder and Executive Director of Kerus Global “The SWOT
experience expanded our ability to see critical issues and turn them into practical
achievable steps to execute in the right order.” (SWOT - August 2014)

Sign Up Now. Contact SWOT Coordinator

Ron Henry at ronhenry@sterlinggroup.com




Do you have connections in the Christian Music/Church
Music Industry? The team at Worship Resource Media
needs your help!

WRM is creating a web-based tool for intentionality among worship leaders and
planners. This tool — worshipbetter.com - has great potential to positively impact
churches that would like to grow the theological thoughtfulness in their sung worship
content. However in order to be most effective, WRM needs to work closely with
established players in the world of Christian worship music - organizations

like CCLI (Christian Copyright Licensing International) and and Hymnary.org. If you
know anyone who can help connect WRM with these, or related organizations in the
church music sphere, the team at WRM would love to hear from you!

contact info@worshipbetter.com to help!

HOPE International’s Third Annual Investing in Dreams
Dinner and Auction — Nov. 12

Join us on November 12 for HOPE International’s Third Annual Investing in Dreams
Dinner and Auction at 5:30pm at Balboa Bay Resort in Newport Beach. HOPE's
president and CEO, Peter Greer, will share how HOPE equips families to invest in
their dreams. Together, we’ll raise funds to help HOPE-network clients around the
world mobilize discipleship, training, savings, and small loans to create brighter
futures for their families and communities.

The evening will include dinner, a silent auction, well known Christian comedian
Nazareth, message from Peter Greer, and Fund-a-Dream live auction plus five
exclusive items you don’t want to miss!

Our goal for the evening is to support 18,333* clients by raising $550,000. Your
participation will empower entrepreneurs around the world to invest in their
businesses, free their families from the cycle of poverty, and restore communities.
*Based on the empowerment index, which estimates HOPE’s investment per client
based on clients served in 2014 in the HOPE network.

Cost is $150 per person through November 8™ and $175 at the door. To register
please visit: www.hopeinternational.org/OCDinner.

If you would like more information, would like to volunteer on November 12" or
would like to donate a silent auction item, please contact Jenn Tarbell:
jtarbell@hopeinternational.org, cell: 949-933-5994.




Kingdom Coalition
7 For Kids

Kingdom Coalition 4 Kids is growing its collaborative mission and is looking for help
with its expansions, we provide assistance to Gods children by coming alongside the
ministries that are serving them within those communities. We bring in other
ministries and churches to help provide life sustaining services, introduce the children
to Christ and give them the love and mentoring to start the rebuilding process. This
will give them the much needed belief in themselves and the spark to create their big
dreams. We believe giving the children the basics then pouring Christ in them
through our actions will give them the serving heart to start to change their outcome,
we have seen firsthand how these kids start to serve and want to excel when given
the chance. We are looking to expand our team with passionate children focused
individuals that want to make a difference in the lives of Gods orphans. We are
currently working in Baja Mexico, South Africa and right here in Orange County.

If you're interested in joining our team please contact
Dan Streit 310.259.4982 www.kingdomcoalitionforkids.org
Dstreit@sspinsurance.com

Northrise University Barnabas Announcement October
2015

Student enrollment has reached an all-time high at Northrise University! Current
enrollment is over 720 students for both day and evening classes in Zambia.
Northrise recently launched a nursing degree program, partnering with a local mine
in response to an increased demand for health professionals. 20 students are
currently enrolled in the bachelor of nursing program with a plan of expanding that
number to 80 by 2018.

Construction of the Campus Center building, which will be the epicenter of activity for
the university, is beginning its final stages of construction. This 26,000 square foot
building will house a 200 seat auditorium, computer lab, nursing school lab, cafeteria
and offices is scheduled to be move in ready in February 2016. Finishing the Campus
Center will allow Northrise to provide a high-quality, Christ-centered education to
additional students which in turn expands the vision to “empower the people of
Zambia, one student at time”. An official building dedication will be held on June 4
2016 and will be a part of the 2016 graduation ceremonies. You are invited to join
us Zambia to be a part of the festivities and to meet the Northrise family!

For more information contact: Kathy Pipkin at Kathy.pipkin@northrise.org




International Princess Project

2015 has been an exciting year for International Princess Project (IPP). IPP has
successfully rebranded and transitioned into two organizations.

Sudara Inc.—A benefit corporation (a for-profit structure that has a social mission of
providing jobs for women at risk of or escaping from the sex trade baked into its
articles of incorporation.) Sudara is now successfully running and growing the
PUNJAMMIES™ business—an online retail business utilizing the fabric of the
traditional Indian Sari to create a simple, and beautiful line of pajamas and
loungewear called PUNJAMMIES™.

PUNJAMMIES™ are made in India by women who are on the path of restoration and
healing from a life of sexual slavery or at risk of such a life. Sudara products appeal
to a discerning, socially conscious, consumer market, and are winning in the e-
commerce space.

And the Sudara Freedom Fund—the charity formerly know as IPP. The Sudara
Freedom Fund invests charitable dollars to enhance and grow the impact of NGOs in
India, enabling them to make a deeper impact in the lives of the at-risk women and
children that they serve and helping them develop economically sustainable sewing
enterprises.

Interested in learning more? Contact Glenn Parrish gparrish@sudara.org or 949-929-
1103

2016 BARNABAS GROUP MEETING DATES -- PUT THEM IN YOUR CALENDAR
NOW!

Friday morning, Feb. 26, 2016 -- Orange County -- It will be held at the Radisson Hotel
Newport Beach. We will begin with a full breakfast at 7:30 am and will conclude with lunch.

Thursday evening, May 12, 2016 -- Orange County -- It will be held at the Radission
Hotel Newport Beach. It will begin at 5:30 pm and end at 9:20 pm. We will have several
ministries in the patio at the Radisson for you to meet before we go in for dinner,
presentations and a great evening!

Monday evening, June 20, 2016 -- Magic & Music night -- joint San Diego and Orange
County, El Adobe Restaurant in San Juan Capistrano, CA. Comedian Nazareth will be
performing!

Tuesday evening, August 16, 2016 -- Orange County -- It will be held at the Radission
Hotel Newport Beach. It will begin at 5:30 pm and end at 9:20 pm. We will have several
ministries in the patio at the Radisson for you to meet before we go in for dinner,
presentations and a great evening!

Friday morning, Nov. 4, 2016 -- Orange County -- It will be held at the Radisson Hotel
Newnart Reach. We will heain with a filll hreakfast at 7:30 am and will conchide with hinch.



REALITY CHANGERS

A. CONTACT INFO

Page 1 of 2

Ministry Name

REALITY CHANGERS

CEO Name & Title

Christopher Yanov, Founder & President

Primary Contact & Title

Teressa Nakamoto, Director of Strategic Partnerships

Address, City, State, Zip

3910 University Ave, Suite 300-RC, San Diego CA 92105

Phone

619-516-2222

Fax 619-516-2294

Email Chris@RealityChangers.org or Teressa@RealityChangers.org
Website www.RealityChangers.org

B. KEY INFO

Year Founded 2001

Total Employees (FT & PT) 27T FT&5PT

Total Volunteers 600 annually and 200 weekly

Total Board Members 12

Total Donors (last 24 months) 982

Organizational Memberships

San Diego Chamber of Commerce, LEAD San Diego,
Western Association for College Admission Counseling,
National Association for College Admission Counseling,
Independent Educational Consultants Association

Is your IRS 990 form available for

[X] Yes, http://realitychangers.org/about/financial-information/

public inspection? [ INo
Do you have an annual audited [X] Yes, http://realitychangers.org/about/financial-information/
financial statement that meets [ INo

ECFA'’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget Coming Year

INCOME

Donated Income 1,852,355 2,115,000 2,525,000

All Other Income 181,372 95,000 25,000

Total Income 2,033,727 2,210,000 2,550,000
EXPENSE

Program Services 1,320,348 1,476,300 1,700,000

General & Administrative 248,230 250,000 300,000

Fundraising 225,924 225,000 250,000

Total Expense 1,794,502 1,951,300 2,250,000

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

College Changes Everything

What do you do?
(50 words or less)

DREAMING OF College Changes Everything - High-potential 8"
graders (with GPAs below 2.0) become college-ready by 11" grade.
ACCEPTANCE TO College Changes Everything — High-performing
12" graders receive a year-long training on college applications.
GRADUATING FROM College Changes Everything — Program
grads receive academic support and career planning services.

Key Endorsements
(names of people or
organizations)

**US Secretary of Education Arne Duncan described Reality
Changers as a “model for the nation” during the first of three visits.
**Former President of Mexico Vicente Fox wants Reality Changers
in Mexico to thwart youth from joining drug cartels.

Our “BHAG” (Big Holy

To increase the number of sections that our Academy program
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Audacious Goal) is: offers to schools and youth-serving organizations from 21 in 2015
to 100 by 2018.

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission? REALITY CHANGERS transforms lives, schools, and communities
by providing youth from disadvantaged backgrounds with the
academic support, financial resources, and leadership training to
become first generation college students.

2. Who is our customer? | « Our PRIMARY customer is: low-income youth who will become
first generation college students.

e Our SUPPORTING customers are: high schools, school
districts, and youth-serving organizations that seek to bring our
Academy program to their locations

3. What does the Inner-city youth are desperate to escape the pitfalls of gangs and
(PRIMARY) customer drugs, if only they had other choices. Reality Changers provides
value? these students — some of whom started the program with GPAs as

low as 0.0 — with the positive support structure they need to
succeed academically and escape the streets and incarceration.

4. What have been our Reality Changers began in 2001 with just $300, but by June 20186,
results? the program’s students will have earned over $100,000,000 in
scholarships from all sources.

5. What is our plan? Our plan is to offer a deeper level of programming for 8™-11"
graders in the San Diego area and begin the first phase of Orange
County expansion with our Academy program for 12" graders.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

e National model e Headquarters in San e Empty computerlabs | ¢  Gangs lure youth to
* Ready to scale Diego is just 1,417 after school = “no the streets when
e Sound finances square feet yet serves overhead” expansion resources aren’t
*  Exclusive partnerships hundreds of students | ¢  Positive media available

with major universities and 30+ staff coverage in 2015-16 | «  Sacramento decides a
e  Measurableresultsto | ®*  Need wider support to for our “$100M year” huge % of school

the penny expand in Orange *  Student-driven district spending
e 40X ROIin 18 months County and beyond high demand for *  Year-to-year lease at

e Hard to meet demand expanded programs HQ in San Diego

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME
INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date
1 Join us for lunch at our Orange County Launch Group — three meetings only. | Nov 13, Dec 2, Jan TBD
2 Join us for lunch at our San Diego Action Team meetings. Nov___ Feb/Apr TBD
3 See Reality Changers’ programs in action by being a judge at one of our See website (at left) for
upcoming Speech Tournaments. Five options per month. Judges must multiple visit dates
RSVP here: http://realitychangers.org/get-involved/visit/
Major Prayer Request: That Reality Changers can live out the passage of Every Day
Matthew 25:14-30 by investing wisely in the futures of our students and
producing bountiful returns, both tangibly and intangibly.
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— Be Part of the Conversation: 1wil atiend an informational

lunch on Movember 13 and/or December 2 and/for January 14 in Crange County.

Connect Youth to Cﬂ"EgE: | will refer a community member
or organization who may be interested in Beality Changers.
Please enber nome(s) here;

— Be a Positive Influence: i il te ajudge at a student
Speech Tournament in San Diego.

— Stay Connected: riease add me to your e-mail fist.

_ Cdall Me: 1o discuss

Comments:







"I Like Giving.".

We believe that awareness leads people to action. We want to inspire you to think about
how generosity could look in your life and encourage families by telling stories of
generosity and inspiring conversation. These conversations will change the trajectory of
your future.

At | Like Giving we offer churches The | Like Giving Experience. We will work with your
church leadership to inspire their congregation to live the life that God designed for us, a
life of generosity. For more information visit ilikegiving.com/get-involved or reach out to
jon@ilikegiving.com.

What would a culture of generosity do to your business? Research says: greater employee
satisfaction, greater retention and enormous positive culture change. Our team creates a
unique experience for each business based on your needs and business goals to help you
create a vibrant and healthy culture of generosity. For more information visit
ilikegiving.com/get-involved or reach out to kierstin@ilikegiving.com.

We have inspired nearly 30 million people in over 170 countries,

but we're just getting started.

ilikeq iving.com Resources available: shopilikegiving.com



http://ilikegiving.com/get-involved
mailto:kierstin@ilikegiving.com
http://ilikegiving.com/get-involved
mailto:jon@ilikegiving.com
http://ilikegiving.com
http://shopilikegiving.com
http://ilikegiving.com/get-involved
mailto:kierstin@ilikegiving.com
http://ilikegiving.com/get-involved
mailto:jon@ilikegiving.com




'\\:,/,‘ Share | Like Giving with your friends and family.

Name
Email
Phone
Address

City/State/Zip

Connect | Like Giving with your church.

Connect | Like Giving with your business.

| am interested in bringing | Like Giving into my BUSINESS and/or CHURCH (circle one/both)

Business
Name

Your Title

Church Name

Church Leader
Contact

ilikegiving.com

| Like Giving.’

Resources available: shopilikegiving.com



http://ilikegiving.com
http://shopilikegiving.com




RENEWANATION - Nov 5/6, 2015 - Page 1 of 2

A. CONTACT INFO

Ministry Name

RENEWANATION

CEO Name & Title

Jeff Keaton, Founder / Chairman, CEO

Primary Contact & Title

Melvin Adams, President, COO

Address, City, State, Zip

PO Box 12366, Roanoke VA 24025

Phone

540.966.0648 / 1-855-TO-RENEW

Fax NA
Email president@renewanation.org
Website www.renewanation.org
B. KEY INFO
Year Founded 2008
Total Employees (FT & PT) 6
Total Volunteers 125
Total Board Members 10
Total Donors (last 24 months) 510

Organizational Memberships

[ 1 Evangelical Council for Financial Accountability (ecfa.org)
[ ] Christian Leadership Alliance
[ x] Other: We have applied to ECFA

Is your IRS 990 form available for | [x] Yes
public inspection? [ 1No
Do you have an annual audited [x]Yes
financial statement that meets [ INo

ECFA'’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2010

INCOME

Donated Income 371,341 534,856 1,473,000

All Other Income 23,711 24,733 27,000

Total Income 397,062 559,589 1,500,000
EXPENSE

Program Services 247,687 421,215 1,140,000

General & Administrative 95,124 94,159 255,000

Fundraising 40,404 44,215 105,000

Total Expense 383,215 559,589 1,500,000

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

Offering every child a Christian worldview

What do you do?
(50 words or less)

We promote the cause of Christian worldview education by
supporting and expanding Christian schools, homeschools, and
ministries reaching students in non-Christian schools.

Key Endorsements
(names of people or
organizations)

Paul Cedar-Mission America, Brian Denlinger-Precept Marketing,
Everett Piper-OKWU, Jeff Myers-Summit Ministries, Glen Schultz-
Kingdom Education, Finn Laursen-CEAI

Our “BHAG” (Big Holy
Audacious Goal) is:

To see our culture transformed because millions more children
have received a Christian/biblical worldview education.
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RENEWANATION - Nov 5/6, 2015 - Page 2 of 2

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission? Renewanation serves to promote the cause of Christian worldview
education by supporting and expanding Christian schools,
homeschools, and ministries reaching students in non-Christian
schools.

2. Who is our customer? | ¢ Our PRIMARY customer is: The parents of students
e Our SUPPORTING customers are: Christian schools,
administrators, teachers, pastors, business leaders, donors

3. What does the
(PRIMARY) customer
value?

Parents care about the well-being of their child and their overall
readiness for life. This always encompasses education. We believe
that the very best education a child can receive is one that is
thoroughly rooted in biblical truth. This education, empowered by
the Spirit, will prepare them for this life and the next.

4. What have been our
results?

Thousands seeing the importance of Christian weekday education
and are helping kids to get it. Kids getting scholarship help. Schools
improving programs. Most important, many lives are transformed.

5. What is our plan? Present Step: Influence parents & pastors of 10,000 kids to enroll
them in Christian Ed. / Provide 1000 students with scholarship help

/ Revitalize 50 Christian schools and help to start 50

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
e Vision & mission e Young organization Cultural realities Secularization of the
e  Quality staff e  Fairly small footprint Marketplace with church
e Strategic plan defined | ®  Focus on small % of shrinking supply & Dependent on a small
present & future steps kids (+85% public ed) increasing demand number of donors
e  Growing, strategic e Need to broaden & Capacity & affinity of Spiritual attacks
partnership network strengthen our board many seniors Legislation

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME
INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date
1 We're looking for marketplace professionals to help assess our school revitalization and over the next 6
start up programs. Specifically, we need input on the pros or cons of a franchise option and | months
non-profit vs for-profit considerations for schools.
2 We want to build local relationships that focus on opportunities to help more children in the next 6
receive a biblical worldview education. Would you be a voice for us and introduce us to weeks

your pastor and/or 1 or 2 other persons of influence that may have experience or affinity?

over the next 3
months

3 We capture and share stories of the impact of Christ-centered living to inspire students and
encourage professionals. A biblical worldview has impact on leadership and business.
Would you consider sharing some of your stories with us?

Major Prayer Request: We are seeking God’s guidance on finding just the right people to
strengthen our board. We would appreciate your prayers for God's direction and timing.
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Feedback Form for RENEWANATION
NAME
PHONE ( )
EMAIL
[ offer my help in assessing your school revitalization and start up
programs.
___ Tamexperienced in developing strategic and general business plans
___ Thave experience in franchise business
___ Thave experience in for-profit education
[ would like to be a voice for RENEWANATION and introduce you to my
pastor and/or 1 or 2 other persons of influence that may have experience
or affinity.
[ would like to share some of my GOD stories of how a biblical worldview
made a difference in my business or in someone’s life.
I believe in what RENEWANATION is doing and would like to explore
other ways that I can get involved.
[ would like to attend a meeting you are hosting. Please send me an
invitation.
San Diego on Monday, Nov. 16, 2015
Orange County on Tuesday, Nov. 17th, 2015
I would like to offer suggestions to RENEWANATION to help make its
mission known. Please contact me to set up a call.
COMMENTS:

For More Info Contact: Melvin Adams 540-966-0648 | president@renewanation.org







TEEN LEADERSHIP FOUNDATION - May 13/14, 2014 - Page 1 of 2

A. CONTACT INFO

Ministry Name Teen Leadership Foundation

CEO Name & Title Lisa Castetter — CEO / Founder

Primary Contact & Title Ryan Zuelner — Strategic Relationship Manager

Address, City, State, Zip | 3001 Redhill Ave. Bldg.1 St. 204 Costa Mesa, CA 92627

Phone 949-899-8102

Fax 949-899-8101

Email lisa@teenleadershipfoundation.org
Website www.teenleadershipfoundation.org
B. KEY INFO

Year Founded 2008

Total Employees (FT & PT) 3FT

Total Volunteers 1250

Total Board Members 6

Total Donors (last 24 months) 75

Organizational Memberships [x] Evangelical Council for Financial Accountability (ecfa.org)

[x] Christian Leadership Alliance
[x] Other: Christian Alliance for Orphans

Is your IRS 990 form available for | [x] Yes

public inspection? [ 1No

Do you have an annual audited [x] Yes

financial statement that meets [1 No

ECFA’s Standard No. 3 and is [ 1 We will meet this standard by (date):

available to the public?

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2016
INCOME
Donated Income $217,121.00 $292,842.00 $290,000.00
All Other Income $56,000.00 $60,795.00 $60,000.00
Total Income $273,121.00 $353,637.00 $350,000.00
EXPENSE
Program Services $139,753.00 198,000.00 $198,000.00
General & Administrative 82,000.00 132,000.00 $132,000.00
Fundraising $15,682.00 20,000.00 $20,000.00
Total Expense 237,435.00 350,000.00 $350,000.00
D. OUR “ELEVATOR SPEECH” (external)
Brand Promise Equipping the Church to develop leaders from at risk youth
(slogan or tagline)
What do you do? Empower the Church to support at risk foster youth in their
(50 words or less) communities through mentoring, leadership camps, youth groups,
life skill classes and housing.
Key Endorsements - National Christian Orphan Alliance
(names of people or - Mariners Church; EV Free, The Rock, Newsong,
organizations) - Rick McCarthy, John Tumminello, Jim Sailor, Jiim Edwards
Our “BHAG” (Big Holy We will purchase a 30-40 unit apartment complex by 2016 to house
Audacious Goal) is: emancipated foster youth. Establishing the largest faith based
housing model in the US.
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TEEN LEADERSHIP FOUNDATION - May 13/14, 2014 - Page 2 of 2

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

Empower foster youth to become better leaders through
moving the Church into action

2. Who is our customer?

Our PRIMARY customer is: The Church

Our SUPORTING customers are: The community in the
Church (i.e volunteers)

3. What does the

(PRIMARY) customer

value?

A Biblical Mandate to act out James 1:27 To practice pure
and faultless religion which is to look after the orphans and
the widows in distress.

4. What have been our

results?

Thousand of foster teens experiencing hope through a 3
day mountaintop experience, intentional living through 1 on
1 mentorship, community living through monthly gatherings,
life skill classes and forever families through family based
housing.

5. What is our plan?

To be the only faith based family based housing community
in Southern California, housing emancipated foster youth
and single moms exiting foster care.

F. S.W.O.T. ANALYSIS

STRENGTHS

WEAKNESSES

OPPORTUNITIES

THREATS

e Biblical Mandate

e Life Transformation

e Compassionate Care
*  Nationally Accredited

*  Perception of at risk

youth

*  Rapid organizational

growth

e Limited media budget

Collaboration of
Church and State
Reversing cycle of
foster care

Ending Teenage
Homelessness

Legislative restrictions
Growing reliance on
government to raise
foster youth
Competing messages

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target
Date

1 Attend our annual Christmas Party at The Launch Pad. Take a tour of the facility and hear | Dec 6% 5-7pm
stories of life change. (2039 Pomona Ave. Costa Mesa, CA 92627 ) RSVP to
rsvp@teenleadershipfoundation.org

2 Volunteer at a monthly youth group ( various locations) Ongoing

3 Mentor an foster teen or emancipated youth Ongoing

homelessness.

Major Prayer Request:
Pray for the hearts of the youth we serve, our Church partners and volunteers.
Pray for the Church to move towards reversing foster care and eradicating teen

Thanks for limiting your report to 2 pages!
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Name

Phone

Email

Please circle the number that represents your interest in engaging with this ministry.
( 0 represents no interest other then getting email information; 10 means you want to
meet as soon as possible to discuss next steps.

0 1 2 3 4 5 6 7 8 9 10

0 Attend our annual Christmas Party,. Tour The Launch Pad and hear stories of life
change. December 6" 5p.m.—7p.m. rsvp@teenleadershipfoundation.org

o Help decorate our housing community on November 21%' 9a.m. - 1p.m. to
register email info@teenleadershipfoundation.org

o | would like to learn more about the expansion of The Launch Pad, TLF’s housing
complex for emancipated foster youth

o | would like to volunteer to become a mentor to a foster teen or emancipated
youth

For more information contact:

Lisa Castetter
p: 949-899-8102
e: lisa@teenleadershipfoundation.org







ROYAL FAMILY KIDS- september 1, 2015 - Page 1 of 2

A. CONTACT INFO

Ministry Name

Royal Family KIDS

CEO Name & Title

Chris Carmichael, President

Primary Contact & Title

Chris Carmichael, President

Address, City, State, Zip

3000 W MacArthur Blvd, Suite 412, Santa Ana CA 92704

Phone

714-438-2494

Fax 714-438-0510

Email office@royalfamilykids.org
Website www.royalfamilykids.org
B. KEY INFO

Year Founded 1985

Total Employees (FT & PT) 13FTand 1 PT
Total Volunteers 12,000

Total Board Members 13

Total Donors (last 24 months) 1,955

Organizational Memberships

[X] Evangelical Council for Financial Accountability (ecfa.org)
[ 1 Christian Leadership Alliance
[X] Other: Christian Alliance for Orphans; OneOC

Is your IRS 990 form available for | [X] Yes
public inspection? [ 1No
Do you have an annual audited [X] Yes
financial statement that meets [ 1No

ECFA'’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual 2014 Budget 2015

INCOME These 2012 figures include a major one-time gift

Donated Income $3,635,773 $1,461,700 $1,461,700

All Other Income $202,199 $579,250 $579,250

Total Income $4,944,413 $2,040,950 $2,040,950
EXPENSE

Program Services $2,284,951 $1,228,600 $1,228,600

General & Administrative $295,033 $229,300 $229,300

Fundraising $71,749 $28,500 $28,500

Total Expense $2,651,733 $1,486,400 $1,486,400

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

We create life-changing moments for abused, abandoned and
neglected children.

What do you do?
(50 words or less)

We mobilize the faith community to confront child abuse and serve
as counselors and mentors to foster children. We change the
trajectory of abused and abandoned children.

Key Endorsements
(names of people or
organizations)

FAITH-BASED -- 28 different Christian denoms; CAFO; others.
FOUNDATIONS: Allstate Foundation, First Foundation Bank,
Boeing, Cox Community Foundation, Wingate Foundation, others.

Our “BHAG” (Big Holy
Audacious Goal) is:

Every foster child, ages 6-12, has the opportunity to experience joy
and the love of Jesus Christ through Royal Family KIDS. This is
120,000 children!

E. THE FIVE DRUCKER QUESTIONS (internal)
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ROYAL FAMILY KIDS- september 1, 2015 - Page 2 of 2

From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission? Every foster child, ages 6-12, experiences a life-changing summer
camp, club and mentor.

2. Who is our customer? | ¢« Our PRIMARY customer is:
12,000 adult volunteers that commit to living out the Great
Commission by giving hundreds of personal hours in service of
foster children.

e  Our SUPPORTING customers are:
7,600 foster children, ages 6-12, that experience the love of
Jesus Christ through specially-trained counselors and mentors.

3. What does the
(PRIMARY) customer

Being a key part of a proven ministry with excellent training, built-in
outreach materials, local fundraising opportunities and

value? accountability measures.
4. What have been our The power of Christian mentorship cannot be overstated: we have
results? recorded thousands of successful stories from children that have

grown into Christian leaders themselves. This year, we will have
163 former campers that are serving on staff at a local RFK camp.

5. What is our plan? We have already streamlined our operations. Now we are
broadening our donor base to engage more church partners,

Christian business leaders and Foundations to join our mission.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

e Proven ministry Singular outreach Ability to grow with new Child Protection
model method donors Training is paramount

e Relationship with Fundraising Connecting with current Bridging Christian and
church leaders primarily via Co- volunteers Secular populations

*  Relationship with Founders Perfect model for corp. Loss of donors as
U.S. Government Scalability partnerships Founder moves into

*  Unique population Staff Capacity Experiential program: day supporting role
served trips to camp! *  Directors burning out

G. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED

Target
No. Opportunity/Task/Volunteer Role Date
1 We are seeking business & Christian ministry leaders to help us plant new camps. We
need networkers like you to connect us with church leaders, business leaders, and Ongoing
individuals that will understand our vision and join us to reach the neglected children in
Foster care.
2 Come to Summer Camp for one day! We are able to bring business and church leaders
(and spouses) to camp for day visits to see a living model of our program and hear directly | During Q3:
from the people it impacts: Directors, volunteers, current and former campers. It's a July 1 -
powerful few hours (10a-3pm) and is perfect for teams of people or families (ages 17+ September 30
only). We have dates available throughout the summer.
3 We have opportunities for community fundraising events this spring. We need 20 February 25,
volunteers and interested sponsors: our program + your business. Or we would love to 2016
have you bring friends and come attend.
Or
Are you looking for a serve opportunity for your business and employees? We would love | Ongoing
to help put together an experience to help bless one of our local clubs.

Major Prayer Request: That our ministry will find new partners that embrace the vision
of Royal Family KIDS...to serve precious children in the foster care system and help turn
their future from one of despair into one of Hope.
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Feedback Form For Royal Family KIDS FamilyKIDS.

YOUR NAME

PHONE NUMBER (____) COMPANY/CHURCH:

EMAIL

I would like to invite Chris and his team to present to my company or church as a
potential partner in the Royal Family KIDS mission.

I will introduce Chris and the RFK team to churches, businesses or individuals
who may be interested in investing in the LA County Initiative.

[ want to sponsor (or attend) the Royal Family KIDS golf tournament at Arroyo
Trabuco on May 20, 2016!

[ want to learn more about volunteering as a counselor, coach, music leader,
woodworker, nurse, grandpa/grandma at Camp.

COMMENTS (we care what you think!):

For more information about Royal Family KIDS, contact Chris Carmichael
714-438-2494 o | 949-482-5953 cell | chrisc@royalfamilykids.org | RoyalFamilyKIDS.org






THE FULLER YOUTH INSTITUTE Page 1 of 2

A. CONTACT INFO

Ministry Name Fuller Youth Institute

CEO Name & Title Kara Powell, PhD, Executive Director

Primary Contact & Title Kara Powell, PhD, Executive Director

Address, City, State, Zip | 135 N. Oakland Ave., Pasadena, CA 91182

Phone 626 584 5547

Fax 626 584 5442

Email kpowell@fuller.edu

Website stickyfaith.org and fulleryouthinstitute.org

B. KEY INFO

Year Founded 2002

Total Employees (FT & PT) 8FT & 20 PT

Total Volunteers 20

Total Board Members 9

Total Donors (last 24 months) 112

Organizational Memberships [ X'] Evangelical Council for Financial Accountability
(ecfa.org)

[ 1 Christian Leadership Alliance
[X ] Other: Western Association of Schools and Colleges

Is your IRS 990 form available for | [ X ] Yes
public inspection? [ 1No
Do you have an annual audited [X]Yes
financial statement that meets [ 1No

ECFA’s Standard No. 3 and is

[ 1 We will meet this standard by (date):

available to the public?

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget Coming Year

INCOME

Donated Income $320,422 $245,000 $425,000

All Other Income $521,330 $567,345 $589,792

Total Income $841,752 $812,345 $1,014,792
EXPENSE

Program Services $336,410 $260,000 $378,923

General & Administrative $546,818 $510,490 $631,869

Fundraising $3,200 $4,000 $4,000

Total Expense $886,428 $774,490 $1,014,792

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

FYI finds solutions for the top problems of churches and families
eager to impact young people today.

What do you do?
(50 words or less)

As a leading entity that harnesses the academic power of one of
the world's largest seminaries, FY| conducts world-class research
that answers the most pressing questions of young people, leaders,
and families. We translate those answers into proven, practical, and
positive resources that enable 15 to 29 year-olds to develop a faith
that lasts.

Key Endorsements
(names of people or
organizations)

Organizations: Christianity Today, Young Life, Youth for Christ,
Focus on the Family, Youth Specialties, World Vision, Compassion
International, YouthWorks, and Orange. Leaders: John Ortberg,
Andy Crouch, and David Kinnaman.

Our “BHAG” (Big Holy

To equip parents and leaders with the resources that will change
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THE FULLER YOUTH INSTITUTE

Page 2 of 2

Audacious Goal) is:

the way the world sees young people and provide young people
with the tools they need to embrace God’s grace, love, and mission.

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

To develop tools that guide young people toward lifelong faith.

2. Who is our customer?

Our PRIMARY customers are leaders and parents who want to
better love and serve 15-29 year-olds. Our SUPPORTING
customers are grandparents, churches, parachurch ministries,
denominations, and investors/donors who share that same goal.

3. What does the
(PRIMARY) customer
value?

Resources that answer their top challenges with young people and
bring results—meaning more young people who know Christ and

make Him known.

4. What have been our
results?

FYI currently impacts over 50,000 leaders and 1 million teenagers

per year.

5. What is our plan?

To work with our customers to identify the biggest dilemmas they
face today, organize our research to answer those questions, and
use our data to develop new resources to address those problems.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS
* Unique brand of * Alean staff. Growing Partners are
research-based e Lack of clarity recognition that requesting more
resources. about 3-5 year FYlis a leading resources than we
* The esteem with goals. voice. can handle. We
which Fuller Two new projects: need help

Seminary is held.
* The incredible
success of our
Sticky Faith
resources.

one poised so
leaders in all roles
can help their
church grow
young, and a
second that uses
collaboration to
give leaders the
innovative
answers they
need for the
future.

knowing when to
say “yes” and
when to say “no.”

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED

No. | Opportunity/Task/Volunteer Role

Target
Date

1 Advice about innovation and partnerships.

Fall 2015 and winter 2016

2 Aid in developing a business model that sustains our growth.

Fall 2015 and winter 2016

3 Wisdom in improving our brand, marketing, and social media

presence.

Winter and spring 2016

Major Prayer Request: That through our two new projects, God would empower more
leaders as well as develop innovative ideas that reshape youth and family ministry—and
the lives of the young people they serve.
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FULLER
YOUTH
INSTITUTE

Name: Email:

Phone: Address:

Please circle the number that represents your interest in engaging with the Fuller Youth Institute:

(0 means no interest other than getting emailed info, 10 means you want to meet as soon as possible to discuss next steps)

0 1 2 3 4 5 6 7 8 9 10

Please check all that apply:

I want to be added to your free Family Update email list so | can receive monthly ideas and resources
that help me as a parent, grandparent, or adult who cares about kids.

| want FYI to connect with one of my pastors so my church can benefit from Sticky Faith and other
resources. My pastor's name and email is:

I have thoughts about how FYI can share Sticky Faith and its implications for
families and churches at another influential forum.

I think | can help you develop a more strategic approach to:

OO OO0

Innovation

Scale

Fund development
Branding and marketing
Social media

Strategic partnerships
Other

| can provide internship opportunities for Fuller students at my church or workplace.

I know of someone who might be interested in attending Fuller Seminary.

OO0

I will pray for your mission and impact.

X kpowell@fuller.edu #£ stickyfaith.org ¥ @fullerfyi ¥ @stickyfaith







A. CONTACTINFO

Organization Name

Ministry Name

Mighty Oaks Foundation

CEO Name and Phone

Chad M Robichaux, President

Primary Contact and Title

Jeremy Stalnecker, Executive Director

Address, City, State, Zip

562 Spring St. Paso Robles, CA 93446

Phone 510-209-7359
Email jeremy@MightyOaksPrograms.org
Website www.MightyOaksPrograms.org

B. We’d like TBG members to discuss this “URGENT QUESTION”.

Networking with churches and other likeminded efforts who share a heart for America's Warriors and

Families.

C. Do you have a problem in your ministry that money can’t solve?

Unification and partnerships to unite in spreading a message of hope.

D. THREE STRATEGIC WAYS FOR TBG MEMBERS TO BECOME INVOLVED

No. | Opportunity/Task/Volunteer Role Target Date
1 Book a Mighty Oaks Warrior speaker for a church or event. 2016
2 Perform detailed review of Mighty Oaks strategic growth plan. 2016
3 Review Mighty Oaks marketing and outreach plan. 2016
Major Prayer Request:
All Mighty Oaks Warrior Programs Staff and Participants. ongoing
E. KEY INFO

Year Founded

2011: Founded Mighty Oaks Programs
2014: Mighty Oaks merges with Serving CA

Total Employees (FT & PT) 11
Total Volunteers 50
Total Board Members 6

Total Donors (last 24 months)

111 donors in the past 24 months

Organizational Memberships

[ 1 Evangelical Council for Financial Accountability (ecfa.org)
[X] Other: American Association of Christian Counselors

Do you have a current strategic

[X] Yes (please attach when returning this form)

plan? [ 1No
Is your IRS 990 form available for [X] Yes
public inspection? [ 1No
Do you have an annual audited [ 1Yes
financial statement that meets [X] No

ECFA’s Standard No. 3 and is
available to the public?

F. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year Current Fiscal Next Year’s
Actual Year Estimated Budget
Budget
INCOME
Donated Income 1,060,753 1,817,416 2,100,000
All Other Income 17,670 9,608
Total Income 1,078,423 1,827,024 2,100,000
EXPENSE % of Total Expenses
Program Services 606,528 1,085,530 1,247,720
General & Admin 241,358 894,987 1,026,643
Fundraising 0 28,655 35,000

Thanks for limiting your report to 2 pages!




|

Total Expense |

847,886 | 2,009,172 | 2,309,363 |

G. OUR “ELEVATOR SPEECH?” (external)

Brand Promise

“Hope For America’s Warriors & Families”

What do you do?

Operate on a commitment to aid those suffering from Post Traumatic Stress with
a specific calling to assist America’s Warriors & Families. We coordinate with
local communities, churches, and the US Military to ensure service members
receive the opportunity for hope and healing through a relationship with Christ
and revelation of purpose.

Key Endorsements

United States Marine Corps, US Army, US Navy Hospital — Balboa, Navy Marine
Corps Relief Society, American Association of Christian Counselors, B. Wayne
Hughes Jr, Sarah Palin.

Our “BHAG” (Big Holy
Audacious Goal) is:

To end the 23 per day suicide rate among veterans.
To end the 80+ percent divorce rate in the veteran community.

H. THE FIVE DRUCKER QUESTIONS (internal)

1. What is our mission?

To operate on a standing commitment to assist active duty military personnel,
veterans, and their families suffering from Post Traumatic Stress & Combat
Trauma.

2. Who is our customer?

e Our PRIMARY customers are: veterans and family members
e Our SUPPORTING customers are: Christian-oriented, philanthropic-
minded, patriotic individuals.

3. What does the
(PRIMARY) customer
value?

A brotherhood or sisterhood through Christ and peer-to-peer insight on life’s
tragedies as well as victories. Insight into developing authentic character by
discovering the truth within God’s word regarding: discipline, relationships,
family, legacy, and faith.

4. What have been our
results?

Mighty Oaks has served nearly 500 warriors since 2011 and has not lost one
Fight Club Alumni to the horrific national veteran suicide statistic of 23 per day.

5. What is our plan?

Increasingly serve warriors across our Nation and assist them through their
journey from tragedy to triumph.

I. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES
*  We are Faith Based (operate in obedience) e High Demands from US Military
e  Established (Proven & vetted by US Military) *  High Demand from Veteran Community
e Credible (former military staff / instructors) e Understaffed

e Strong support network

*  Faith Based working with Government Organizations

OPPORTUNITIES

THREATS

e Untapped Military Contingents
e Strong support w/ proper campaigns J
*  Leverage of multi-focused organization .
e Partner w/Churches & Communities via Speaker Team

e Many Gimmick & Scam Military Orgs
Quality Control through Growth
Competing for Financial Support




Mighty Oak Warrior Program
Feedback Form

“To restore the brokenhearted through Christ,to build leaders of leaders to rise up from the ashes;
they will be called Mighty Oaks of Righteousness.” Isaiah 61

Name:

Email: Phone Number:

Please check all that apply. | would like to:

1. Invite Military personnel to Mighty Oaks Warrior Program.

2. Book a Mighty Oaks Warrior to speak at my corporate event.

3. Be a mentor for a participant in the Mighty Oaks Warrior Programs.
4. Facilitate booking a Mighty Oaks Warrior to speak at a church.

5. Perform detailed review of Mighty Oaks strategic growth plan.

6. Review Mighty Oaks outreach and marketing plan.

General Feedback & Comments:

562 Spring St. Paso Robles, CA 93446

www.MightyOaksPrograms.org






HARBOR MINISTRIES, NOVEMBER 5 AND 6, 2015
A. CONTACT INFO

Ministry Name Harbor Ministries

CEO Name & Title Tim Bohlke, Founding Director

Primary Contact & Title Tim Bohlke, Founding Director

Address, City, State, Zip | 9600 S 67th Street. Lincoln NE 68516

Phone 402-730-3037

Fax

Email tim@theharbor.cc

Websites theharbor.cc, rhythmintwenty.com, roguejourney.org
B. KEY INFO

Year Founded 2006

Total Employees (FT & PT) 6

Total Volunteers 25

Total Board Members 6

Total Donors (last 24 months) 99

Organizational Memberships [ 1Evangelical Council for Financial Accountability (ecfa.org)
[ 1 Christian Leadership Alliance

[ ] Other:
Is your IRS 990 form available for | [v' ] Yes
public inspection? [ 1No
Do you have an annual audited [ 1Yes
financial statement that meets [v 1No

ECFA'’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget 2016
INCOME
Donated Income 273,469.61 226,300.00 248,800.00
All Other Income 64,084.87 45,000.00 52,500.00
Total Income 337,554.48 271,300.00 301,300.00
EXPENSE
Program Services 177,007.70 200,800.00 244,100.00
General & Administrative 44,894.38 58,500.00 45,200.00
Fundraising 13,995.77 12,000.00 12,000.00
Total Expense 235,897.85 271,300.00 301,300.00

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise Changing the stories of ministries, businesses and organizations by
(slogan or tagline) giving strategic leaders the tools and resources they need to last
over the long haul.

What do you do?
(50 words or less)

Harbor Ministries is dedicated to helping strategic leaders live a life
of rhythm and balance, leave a legacy in both their ministry and
family and finish their journey well. We provide tools, resources and
support to emerging leaders, leaders in transition, and leaders in
crisis.

Key Endorsements
(names of people or
organizations)

Roger Cross of Colorado, former president of YFC/USA; Adam
Donyes of Missouri, Link Year/Kanakuk Ministries; Bill Biggs of
Nebraska, LiCor Biological Sciences; Dave Zillig of Florida,
business owner; Jon Christensen of Colorado, National Campus
Life Director; Bryan Clark of Nebraska, senior pastor Lincoln
Berean Church

Our “BHAG” (Big Holy
Audacious Goal) is:

To change the world 20 men at a time
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HARBOR MINISTRIES, NOVEMBER 5 AND 6, 2015

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission? To change the world 20 men at a time.

2. Who is our customer? | « Our PRIMARY customer is the influential leader of a ministry,
non-profit or business.

e Our SUPPORTING customers are those who believe in
changing the impact of ministries, organizations and business
by investing in those who lead.

3. What does the The leaders who come to Harbor Ministries value authentic

(PRIMARY) customer relationship, practical tools, accessible resources and connections

value? with peers. They want to be challenged and resourced to lead well
for a lifetime.

4. What have been our We have currently invested in 300 young and more seasoned

results? leaders through RHYTHMInTWENTY, and ROGUE Journey. Our

conservative estimate is that we have impacted more than 200,000
people through the ministries, organizations and businesses that
these men lead and have direct influence over.

5. What is our plan? To build a nationwide funding base that will allow us to add
additional groups and continue changing the world 20 men at a
time.

F. S.W.O.T. ANALYSIS

STRENGTHS WEAKNESSES OPPORTUNITIES THREATS

e Model is working, e Funding to meet e Build or purchase e Burnout, fatigue of

marriages, demand. Harbor Ministry hub own leaders.

organizations, and Organizational location.

church’s deeply infrastructure needs to | *  Launch new groups.

impacted be shored up to allow | «  Create opportunities
*  Key leaders in place growth. tor ongoing
e  Quality participants e Unable to meet connections among

who are serving in key requests for programs program alums.

ministry and business for women. e Hiring of

leadership roles in *  Geographically limited RHYTHMInTWENTY

over 40 states funding base. and Outpost follow-up

coordinators

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME
INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date
1 Partner with us to develop a national fund-raising strategy and help us network on a Nov 2015 -
national level March 2016

Help our leaders develop strategic plans that will allow them to focus 100 percent of their

time on Harbor Ministries. April 2016

Attend ROGUE Journey, catch our vision and help us identify and reach strategic leaders. | March 2016

Major Prayer Request: Continued wisdom and strength for our leaders and their families,
and for God to continue to provide funding for the leaders who attend RHYTHMinTWENTY
and ROGUE Journey.

Thanks for limiting your report to 2 pages!

The Barnabas Group — Faith Works Team — Ministry Presentation Report (Version 6.0)




HELPING LEADERS LIVE WITH RHYTHM,
LEAVE A LEGACY AND FINISH WELL.

| would like to attend a ROGUE Journey event

| would like to serve on your advisory board to help establish a
national funding base

| would like to meet or talk with a Harbor Ministries staff

| would like to attend a Big Question event for Harbor Ministries

NAME

| would like to fully sponsor a young ministry leader’s 3-year journey

ADDRESS
CITY ST ZIP CODE
PHONE

EMAIL

P.O. Box 21984 Lincoln, NE 68542 --- info@theharbor.cc www.theharbor.cc
www.roguejourney.org --- www.rhythmintwenty.com






A. CONTACT INFO

pureHOPE Page 1 of 2

Ministry Name

pureHOPE

CEO Name & Title

Noel Bouché

Primary Contact & Title

Noel Bouché

Address, City, State, Zip

2001 W. Plano Parkway, Suite 3448, Plano, TX 75075

Phone

972-941-4415

Fax 513-521-6337

Email noel.bouche@purehope.net
Website www.purehope.net

B. KEY INFO

Year Founded 1983

Total Employees (FT & PT) 7FT1PT

Total Volunteers 350

Total Board Members 11

Total Donors (last 24 months) 794

Organizational Memberships

[ X] Evangelical Council for Financial Accountability (ecfa.org)
[ X] Christian Leadership Alliance

[ ] Other:
Is your IRS 990 form available for | [ X] Yes
public inspection? [ 1No
Do you have an annual audited [ X] Yes
financial statement that meets [ 1No

ECFA'’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget Coming Year

INCOME

Donated Income $762,491 $923,785 $1,062,352

All Other Income $67,256 $28,083 $32,295

Total Income $829,747 $951,868 $1,094,647
EXPENSE

Program Services $474,391 $653,757 $751,820

General & Administrative $134,292 $108,960 $125,304

Fundraising $110,773 $108,959 $125,302

Total Expense $719,456 $871,676 $1,002,426

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

Slogan: A World Free
Tagline: Pray/Understand/Resolve/Engage

What do you do?
(50 words or less)

We shape a world free of sexual exploitation and brokenness by
providing Christian solutions in this sexualized culture. Our focus is
equipping a new generation of parents and next-generation college
leaders to lead pure lives of prayer, understanding, resolve, and
engagement that proclaim the gospel and cultivate holiness and
justice in this sexually exploitative digital age.

Key Endorsements
(names of people or
organizations)

Josh McDowell (evangelist and author); Paul Rader (Ret., Salvation
Army), Israel Gaither (Ret., Salvation Army); Tim Kimmel (Family
Matters); June Hunt (Hope for the Heart); Jim Dobson (Family
Talk); Shannon Ethridge (author and speaker); Dan Allender
(author, professor, and therapy professional)

Our “BHAG” (Big Holy

To reach every Christian parent and college student in this
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pureHOPE Page 2 of 2

Audacious Goal) is: generation with our message of hope in the love, purity, and justice

of Jesus

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission? We provide Christian solutions in a sexualized culture to shape a
world free of sexual exploitation and brokenness.

2. Who is our customer? | Our PRIMARY customers are Christian parents and believing
college-aged leaders
Our SUPPORTING customers are Christian leaders in churches,

schools, and businesses

3. What does the
(PRIMARY) customer
value?

Clear, compelling, creative, practical, biblically based tools,
strategies, and inspiration that help them parent their children better
or help them navigate and lead in a hook-up culture on campus and
online

4. What have been our
results?

Lives transformed, marriages healed, families strengthened, church
cultures revitalized

5. What is our plan? We’ve restructured a 32-year-old ministry in the past 5 yrs and our
near-term focus is increasing the depth and excellence of our

content and moving it onto new, scalable platforms.

F. S.W.O.T. ANALYSIS

STRENGTHS

WEAKNESSES

OPPORTUNITIES

THREATS

*Unique, biblical
message and approach
*Unified, diverse team

* Small, stretched staff
* Growing but still limited
public visibility

Needed
ministry/message
New tech platforms

Intense ministry
space/spiritual
opposition

*New, energized + Limited budget for vis- | *  Burgeoning *  Good ministry

leadership a-vis the demand partnerships preventing great
*Vital, relevant ministry »  Enhanced online ministry

space presence

*Excellent *  Multiple strategic

content/resources hubs

*National constituency

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME
INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date

1 Help us form curriculum/content distribution partnerships as we Mar 1, 2016
increasingly serve Christian schools and academies and a wider network
of churches with content for parent education

2 Connect college students, college ministry leaders, and Christian Mar 1, 2016
university leadership with our unique, world-class, spiritually and
professional formative internship experience and content

3 Join our Southern California advisory board to help us grow into the future | Mar 1, 2016
Major Prayer Request: Prayer for unity, clarity, and protection within our
board and staff; prayer for wisdom and insight; prayer for breakthrough
and revival in the church
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Suite 302
s Pray resolve Cincinnat, OH 45246
513.521.6227

é’“‘ PUREHOPE "

DALLAS OFFIGE
The Hope Center
2001 W, Plano Pkwy
Suite 3448
Plano, TX 75075
972.941.4415

FEEDBACK FORM

NAME:

PHONE:

EMAIL:

ADDRESS:

Please circle the number that represents your interest in engaging with pureHOPE
(O represents no interest other than getting emailed information and 10 means you
want to meet as soon as possible to discuss next steps):

| would like to be added to your quarterly print newsletter
| would like to receive your monthly email updates

| would like to join your Southern California advisory board
| would like to host a “Big Question” meeting

For more information about pureHOPE, please contact Terry Fischer at
513.521.6227 or terry.fischer@purehope.net.

¥ @findpurehope purehope.net f findpurehope






A. CONTACT INFO

Wheatstone Ministries

Inviting youth into Christian adulthood

Page 1 of 2

Ministry Name

Wheatstone Academy, Inc

. (DBA Wheatstone Ministries)

CEO Name & Title

Michael J Kiley, President of the Board

Primary Contact & Title

Peter David Gross, Executive Director

Address, City, State, Zip

221 N Harbor Blvd. Suite N, Fullerton, CA 92832

Phone

866-960-9027

Fax N/A

Email peter@wheatstoneministries.com
Website www.wheatstoneministries.com
B. KEY INFO

Year Founded

2000

Total Employees (FT & PT)

4 FT; 40 Contract Staff (Speakers, Mentors, Event Managers, etc.)

Total Volunteers

12

Total Board Members

5

Total Donors (last 24 mo)

172

Organizational

[ 1 Evangelical Council for Financial Accountability (ecfa.org)

Memberships [ 1 Christian Leadership Alliance
[ ]1Other:

Is your IRS 990 form available | [ X]Yes

for public inspection? [ 1No

Do you have an annual [X]1Yes

audited financial statement [ 1No

that meets ECFA’s Standard
No. 3 available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (

per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year Current Fiscal Year Estimated Budget
Actual Budget Coming Year

INCOME

Donated Income 221,441 290,000 300,000

All Other Income 76,237 85,000 125,000

Total Income 297,678 375,000 425,000
EXPENSE

Program Services 240,990 273,644 317,000

General & Administrative 55,941 57,406 59,500

Fundraising 24,395 43,950 48,500

Total Expense 321,326 375,000 425,000

D. OUR “ELEVATOR SPEECH?" (external)

Brand Promise

Inviting youth into Christian adulthood.

What do you do?
(50 words or less)

for churches and schools; and online resources on Christian adu

We help families and communities show their youth the beauty and
power of maturity in Christ. We make rite of passage summer camps for
Christian youth; Christian adulthood retreats, staff trainings, and talks

Ithood.

Key Endorsements
(people or organizations)

Holly Ordway, John Mark Reynolds, Paul Spears, Greg Leith

Torrey Honors Institute, HBU Honors College, Craig Hazen, JP Moreland,

Our “BHAG” (Big Holy
Audacious Goal) is:

To enable every Christian family and community in the nation to

adulthood. To radically transform youth ministry and parenting

effectively invite their youth into Christian adulthood. To catalyze a
church-wide conversation about Christianity and the transition into

strategies from fearful defensiveness to hopeful, excellent invitation.
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E. THE FIVE DRUCKE

Wheatstone Ministries
Inviting youth into Christian adulthood

Page 2 of 2

R QUESTIONS (internal)

From: The Peter F. Drucker Foundation Self-Assessment Tool:

The Five Most Important Questions Ever

Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

Inviting youth into Christian adulthood.

2. Who is our customer?

e Our PRIMARY customer is: Youth pastors and high school leaders
*  Our SUPPORTING customers are: Parents of youth, alumni, high
school teachers, grandparents, Christian youth, head pastors

3. What does the primary
customer value?

Youth pastors value integration with church values, connected parents,
accessibility and trend-consciousness, volunteers, being inspired, being
valued by head pastoral staff, relationship/discipleship, and unlocking
youths’ potential. High school leaders value clear, common vision,
integration of faith and subjects, rest and empowerment, accreditation
and standards, providing advantages to students, and personal growth.

4. What have been our
results?

Thousands of youth have received a compelling call to place their
adulthood under Christ. Hundreds of families have been given hope
during the challenges of the adulthood transition. Dozens of churches
and schools have been trained in our methods for Christian adulthood.

5. What is our plan?

Regional offices in major cities 1) providing summer camps at partner
universities, 2) running local events for churches and schools, 3)
ministering to local alumni families, and 4) distributing Christian
adulthood resources. These camps, events, and resources are developed
each year by a team of Directors in Southern California based on an
annual theme and will be distributed to Regional Directors for local use.

F. S.W.O.T. ANALYSIS

Strengths

Weaknesses

Opportunities

Threats

*  Market-unique,
mission-based

content and events

* Talented staff:
scholars, artists,
businessmen,
writers, teachers

*  Frugality/internal
product design

* Devoted alumni

Inexperience
Unbalanced annual
cash flow

New, growing
Alumni Network
New Staff Trainings

Overextending
ministry goals and
underachieving

(Aug/Sep) development/sales development goals
Small margins Growing Monthly Non-scalability
Underexposure/ Givers Community because of over-
limited Interested regional reliance on
distribution/ partners in Executive Director
marketing Houston, Portland and need for local

high-skilled staff

G. THREE STRATEGIC WAYS FOR TBG MEMBERS TO GET INVOLVED

No. | Opportunity/Task/Volunteer Role Target
Date

1 Would you like the Christian adulthood message in your community? Ongoing.
Introduce our Partnerships Director, Chad, to leaders at your church(es) or
Christian school(s), or email them an Advocates Packet to start a conversation.

2 Do you have experience and expertise in nonprofit development? Start:

Join the Advising/Mentoring team to help our new, young Advancement Jan 2016
Officer get off to a great start. Commitment: 1 meeting every 2 mo.

3 Do you have a heart for ministry to parents and grandparents of youth? Ongoing.
Join the Academy Family Advisory Team to help our new Director of The Next Meeting
Academy plan new ministry offerings. Commitment: 1 meeting every 2 mo. Nov 2016
Major Prayer Request:

Our mission, our team, and our plan are still young. Pray that word gets out
quickly for rapid, God-honoring growth, and pray for wisdom, endurance, and
courage for our leaders as they navigate that growth.
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W) Wheatstone Ministries

Inviting youth into Christian adulthood

Name Phone

Email

Please circle the number that represents your interest in engaging with
this ministry:

0 represents no interest other than getting emailed information and 10 means you want to meet as
soon as possible to discuss next steps

O |would like to join the Advisory/Mentoring team for Wheatstone's
new Advancement Officer. (1 meeting every 2 months)

O | would like to join the Academy Family Advisory Team to help
guide new ministry offerings for parents and grandparents of
youth. (1 meeting every 2 months)

O Please email me your Advocates Packet so | can share Wheatstone
with churches, families, and schools | know.

O | would like to sit down with Peter to talk about the Christian
adulthood cause. Please get in touch to schedule a meeting.

O Please add me to your email list.

Additional Comments:

info@wheatstoneministries.com | 866-960-1027
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Ministry Name

Africa New Day (USA)/Un Jour Nouveau (DRC)

CEO Name & Title

Camille Ntoto, President and Founder

Primary Contact & Title

Chris Wing, Lead Director

Address, City, State, Zip

3181-A Airway Avenue, Costa Mesa, CA 92626

Phone

1.949.350.0313

Fax

Email christopherpoolewing@gmail.com
Website www.africanewday.org

B. KEY INFO

Year Founded 2011

Total Employees (FT & PT) 23

Total Volunteers 35

Total Board Members 6

Total Donors (last 24 months) 250

Organizational Memberships

[ 1 Evangelical Council for Financial Accountability (ecfa.org)
[ ] Christian Leadership Alliance

[ ] Other:
Is your IRS 990 form available for | [X] Yes
public inspection? [ 1No
Do you have an annual audited [ 1Yes
financial statement that meets [ INo

ECFA'’s Standard No. 3 and is
available to the public?

[ 1 We will meet this standard by (date):

C. FINANCIAL INFO (per ECFA reporting categories — www.ecfa.org)

Last Fiscal Year | Current Fiscal Year Estimated Budget
Actual Budget Coming Year

INCOME

Donated Income 407955

All Other Income

Total Income 407955
EXPENSE

Program Services 263522

General & Administrative 10855

Fundraising 3314

Total Expense 277691

D. OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

A New Day for Congo...

What do you do?
(50 words or less)

A Christ-centered not-for-profit, Africa New Day’s holistic approach consists
of empowering, equipping and training new leaders through our 5 major
emphasis programs. Sons of Congo- turn predator MEN into protectors and
providers through their true identity in Christ; Virtuous Women- give
WOMEN a new sense of God’s purpose and value despite their suffering;
Generation Hope- provide CHILDREN with quality education and spiritual
instruction to be the hope of tomorrow; Light of Africa- spread God’s Word
through the MEDIA; and Leadership Academy- prepare current and
potential LEADERS & influencers to change their communities.

Key Endorsements
(names of people or
organizations)

Resplendent Hope, Jewish World Watch, Mariners Church, First Fruit
Foundation, Rick/Susan McCarthy, Jim/ Debbie Hogan/ Standing Stone
Ministries, Jim West/ Barnabas Group, Barry Meguiar

Our “BHAG” (Big Holy

By 2020 to have 1 fully developed and functional leadership empowerment
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Audacious Goal) is:

center in 11 provinces of D.R. Congo, & in Rwanda, Burundi and Uganda.

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important
Questions Every Nonprofit Organization Must Ask (leadertoleader.org)

1. What is our mission?

To develop a network of opportunities that empowers communities, and
teaches leaders how to approach the problems of the local population
Biblically.

2. Who is our customer?

*  Our PRIMARY customer is: vulnerable women, underprivileged
children, community leaders, men who haven’t found their true identity
in Christ, radio and television audience.

e Our SUPPORTING customers are: churches, police, military, hospitals,
media groups.

3. What does the
(PRIMARY) customer
value?

Our primary customers value our access to resources, the quality of our
training and teaching programs, as well as our spiritual care.

4. What have been our
results?

In the last 4 years, over 18,500 men have gone through or are currently in
our training program; close to 1,300 women have gone through our literacy
and language program, many have initiated income-generating activities; 8
leadership classes totaling over 400 students have been trained. We added
a new wing with a chapel/multipurpose room and 2 additional classrooms to
our center in 2015. We plan toacquire two new plots to build a church and
school complex. We have developed a network of over 60 partnering radio
stations across the country. 250 children per year receive scholarships
(tuition, uniforms, and school supplies) to attend neighborhood schools. Our
children’s aftershcool program has grown to 625 participants. Our primary
school opened in Fall 2015 with 60 children, K-2.

5. What is our plan?

Our 5-year plan is to expand our teaching and church facilities with
additional buildings, start leadership academies in other locations, increase
our network of media partners, produce additional quality media material,
expand our men’s program in other parts of the country & provide quality
education to more children by expanding our school by one grade per year.

F. S.W.O.T. ANALYSIS

STRENGTHS

WEAKNESSES

OPPORTUNITIES THREATS

Run by nationals
High quality, respected

Manpower limitation
Undereducated labor

training programs
Widely known brand
God-inspired vision &

pool

Facility and resource
limitation

results

Limited discipleship
of graduates

Leverage our leaders
Capitalize on the shared,
exponential passion for the vision

Conflict zone with

many displaced
people

No one else is serving these
needs

Expand in other parts of the
country and region

Potential for natural
disasters

Political and
economic instability

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME

INVOLVED
No. | Opportunity/Task/Volunteer Role Target Date

1 Connections: your employer’s grant programs, churches, radio/TV/ print, influencers/ policy Ongoing
makers/ advocacy groups to end violence and wars in D.R. Congo, funding agencies.

2 Volunteers: resource planning, marketing plan, social fundraising, friend raisers, grant researcher | Ongoing
and writer, videographer / video production, story writer, donor relations, manage vital ongoing
prayer initiative/newsletter, teachers, counselors willing to travel.

3 Access to: leadership training curriculums (CD/ DVD/ print/ online) for children, men and women, Ongoing
educational materials and curriculum for school
Major Prayer Requests: peace in the land, end of violence, that our beneficiaries continue to be Ongoing
transformed and multiply, improved living conditions, expansion of an empowerment center, land
purchase.
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Camille and Esther Ntoto, Founders

Name:

Phone number:

E-mail:

Comments:

Please circle the number that represents your interest in engaging with this ministry (0
represents no interest other than getting emailed information and 10 means you want to
meet as soon as possible to discuss next steps):

0 1 2 3 4 5 6 7 8 9 10
Please check as many as apply:

I am interested in joining an Africa New Day Resource Development Committee to
design, network and resource volunteers for funding initiatives (traditional or peer-to-
peer) to support the ministry’s vision.

| want to introduce you to others who may have interest in Africa New Day. If you
contact me | will make an introduction to the following people:

| would like to attend a follow-up meeting to learn more about the Africa New Day
ministry and to find out more about how | can be involved. Please contact me.

I am willing to teach English, computers or other subjects for three months or longer in
Congo and can cover my own expenses.

I would like to volunteer my time as a social media ambassador.

I would like to receive further information about Africa New Day via e-mail updates.

Other Comments/Suggestions/Questions:

AfricaNewDay






)

The
Barnabas
Group Orange County
2016 MEMBERSHIP APPLICATION
Your Name Spouse
(Membership covers both spouses)
Home Address
City State Zip Code
Work Phone ( ) - , Ext Home Phone ( ) -
Cell Phone ( ) - Email
Current church affiliation City

Active membership as a partner in The Barnabas Group involves the following commitments:
. Regular attendance at the quarterly meetings of The Barnabas Group if possible!
] Annual Pledge of $1,500 to The Barnabas Group ($1,250 is tax deductible)

FIVE EASY STEPS -

1. My 2016 TBG Commitment:

[ ]19%$1,500 by [ ]creditcard, or [ ] check payable to “The Barnabas Group”
[ ]I will request a check be sent from my NCF giving fund ASAP



2. Frequency of Payments: [ | Annually ($1500) [ ] Monthly ($125) [ ] Quarterly ($375)

3. Creditcard: [ ]Visa [ ]MasterCard [ ] American Express

Account No. Exp Sec. Code

Name as it appears on card

Authorizing Signature

4. Return completed application by mail (with check) or fax to: The Barnabas Group, c/o
Suzy West, 129 Avenida Cota, San Clemente, CA 92672 ¢ Fax: (949) 481-8959.

Questions? Call Jim West at (949) 481-6759 ¢ Email: judo.jim@me.com

As a Barnabas Group member we will continue to bill you annually in the
same manner you initially agree to fund your annual pledge.

CREDIT CARD

If you signed up for monthly, quarterly or one annual credit card
deduction(s), we will continue on year to year unless you tell us you want to
change methods of payment.

ANNUAL CHECK

Please send your pledge in no later than March 15.

Thanks very much!




National Christian
FOUNDATION®

What is an
NCF Giving Fund?

A Giving Fund with National Christian Foundation (NCF) is an easy-to-estabilish,
low-cost, flexible account for charitable giving that is a popular alternative to
creating a private foundation. Also known as a donor-advised fund, it's the fastest
growing charitable vehicle in America today.

To learn more, watch
our 2 minute video!

19742 MacArthur Blvd, Suite 230, Irvine, CA 92612
Phone:949-263-0820  Fax:949-263-9129

www.NCFCalifornia.com
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