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Thanks to all our generous Partners and Sponsors who have contributed 

in so many ways to make Ignite a huge success for God’s Kingdom! 

Silver Sponsors 

Gold Sponsors 

Dana Haynes Jason Poling Jeff Davis

Platinum Sponsors 

Several people donated as Silver Sponsors but asked to remain Anonymous.



Welcome to Ignite 2021! 

We are so happy you are here with us for the Inaugural Ignite event! The Master’s 
Program, National Christian Foundation, Convene, Word4Asia and the Optivest Foundation 
have come alongside The Barnabas Group to make this event a special blessing for the 
five presenting ministries tonight. A special thanks to these Platinum Sponsors as well as 
the Gold and Silver Sponsors. We couldn’t have accomplished this without their support. 
Thanks to all of you, 100% of all donations that donors make tonight will go to the five 
presenting ministries! 

A special thanks to Gil Gravelle and John Lind. They trained the 35 Barnabas Group 
Partners who spent several months vetting the initial 57 ministries that entered this 
contest. These same TBG Partners then spent more time with the 21 semifinalists viewing 
videos, meeting online and digging deep to come up with the final five you will meet 
tonight. The 16 semifinalists that didn’t make the finals all received a financial gift from 
TBG.  One of the goals of the Ignite event was to get TBG Partners involved and train 
them to effectively vet ministries. This was accomplished in spades! Gil and John also 
spent many hours training each ministry in presenting as well! Thanks Gil and John! 

Another special thanks to Andre Mayer and Dean White. They also spent countless hours 
working on making this event special to stand apart from the four quarterly Barnabas 
Group Summits. I think you will agree they have done a great job! They are creative and 
fun to work with. Thanks to Andre and Dean! 

We ask that you open your hearts and allow the Holy Spirit to guide you as you decide 
who and how much to donate to each ministry tonight. Our goal is to see each leave with 
the funds or commitments to make an impact on God’s Kingdom through your gifts. 
Thanks for being generous and thanks also to the many people that couldn’t be here 
tonight that donated online ahead of time! 

Enjoy the evening! 

In Christ, 

Jim West & Russ Cline 
Co-Managing Partners 
The Barnabas Group 
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THE BARNABAS GROUP 
ORANGE COUNTY 

IGNITE 
MONDAY, OCTOBER 11, 2021 

Time Topic Presenter 
________________________________________________________________________ 

4:30 p.m. Gather to network and enjoy the heavy appetizers 

Will make announcements asking people to stop at Cappital table to make sure the app is 
downloaded and funds are downloaded to donate 

5:30 p.m. Come inside 

5:40 p.m. Welcome and Introduction Adam Christing 
Explain the evening  Adam Christing 

5:50 p.m. Welcome & Thank People  Jim West 

5:56 p.m. NCF – Barnabas Giving  Lance Wood 

6:02 p.m. Downloading the app; how to give Adam Christing 

6:09 p.m. Convene – Barnabas Giving  Greg Leith 

6:14 p.m. Reach the Rest Mike Jackson 

6:26 p.m. Groundwire  Sean Dunn 

6:38 p.m. New Covenant Missions  Erik Laursen 

6:50 p.m. Young Life – Impacting Hearts Jay Panther 

7:02 p.m. Willow International  Kelsey Morgan 

7:14 p.m. The Blessing of Generosity  Carol & Gene Wood 

7:19 p.m. How Round Two Works  Gilles Gravelle & John Lind 

7:25 p.m. Young Lives – Impacting Hearts Jay Panther 

7:35 p.m. New Covenant Missions  Erik Laursen 
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7:45 p.m. Willow International  Kelsey Morgan 

7:55 p.m. Reach the Rest Mike Jackson 

8:05 p.m. Groundwire  Sean Dunn 

8:15 p.m.          TMP – Barnabas Giving Bob Shank 

8:20 p.m. Heroic Giving Adam Christing 

8:40 p.m. Awards Adam Christing 

8:50 p.m. Closing Prayer Adam Christing 
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What’s New?
Last year the US government created a new income tax charitable deduction under the CARES Act, which 
was then extended into 2021. As a result, charitable gifts made in cash, to a regular public charity, before 
the end of the year (“qualified donations”) are deductible up to the full amount of your total Adjusted Gross 
Income, reduced only by any charitable deductions you are already taking. In other words, you can literally 
choose to give money to charities instead of paying Federal income taxes this year. For those of us who, as 
Christ followers, have a passion for giving to help others, this is the opportunity of a lifetime.

Depending upon where you live, you may still owe some state 
income tax. But even in a high-tax state like California there is a 50% 
deduction for charitable giving so most donors will pay no more than 
5% in state income taxes. The chart on the right shows the kinds of 
assets you can sell or liquidate, then gift, for the 100% deduction.

What’s the Same? Everything Else!
 » Anyone can still give stock, real estate, or business interests they’ve held for more 

than one year to a public charity, get a fair market value deduction against 30% of 

their AGI, and not pay taxes on the capital gains.

 » Those over age 70 ½ can make up to $100,000 in Qualified Charitable Distributions 

from an IRA account and not have that distribution count as income.

 » Anyone can donate cash to their Giving Fund at NCF (a “donor-advised fund”) and 

deduct up to 60% of their AGI or donate a combination of cash and assets and 

deduct up to 50% of their AGI.

Cash — Always Deductible

Long Term Capital Gain Property

Publicly Traded Stock

Investment Real Estate

Vacation Home

Privately Held Business interests

Restricted Stocks

Promissory Notes

Deductions Limited to Cost

Short Term Gain Property

Agricultural Products

Inventory

Art, Cars and Boats

Life Insurance

Annuities

Intellectual Property

Interests You Can Not Usually Donate

Deferred compensation interests

(Options, Restricted Shares Units)

Pension Plan and IRA Funds

(With Exceptions for IRA’s held after age 70 1/2)

Got Questions? Contact Us. 
Lance Wood
Area Director, Orange County

lwood@ncfgiving.com   •   (949) 683-4889 

CARES ACT
An Explanation of the Unique 
Opportunities in 2021

 
5



What’s New?
Last year the US government created a new income tax charitable deduction under the CARES Act, which 
was then extended into 2021. As a result, charitable gifts made in cash, to a regular public charity, before 
the end of the year (“qualified donations”) are deductible up to the full amount of your total Adjusted Gross 
Income, reduced only by any charitable deductions you are already taking. In other words, you can literally 
choose to give money to charities instead of paying Federal income taxes this year. For those of us who, as 
Christ followers, have a passion for giving to help others, this is the opportunity of a lifetime.

Depending upon where you live, you may still owe some state 
income tax. But even in a high-tax state like California there is a 50% 
deduction for charitable giving so most donors will pay no more than 
5% in state income taxes. The chart on the right shows the kinds of 
assets you can sell or liquidate, then gift, for the 100% deduction.

What’s the Same? Everything Else!
 » Anyone can still give stock, real estate, or business interests they’ve held for more 

than one year to a public charity, get a fair market value deduction against 30% of 

their AGI, and not pay taxes on the capital gains.

 » Those over age 70 ½ can make up to $100,000 in Qualified Charitable Distributions 

from an IRA account and not have that distribution count as income.

 » Anyone can donate cash to their Giving Fund at NCF (a “donor-advised fund”) and 

deduct up to 60% of their AGI or donate a combination of cash and assets and 

deduct up to 50% of their AGI.

Cash — Always Deductible

Long Term Capital Gain Property

Publicly Traded Stock

Investment Real Estate

Vacation Home

Privately Held Business interests

Restricted Stocks

Promissory Notes

Deductions Limited to Cost

Short Term Gain Property

Agricultural Products

Inventory

Art, Cars and Boats

Life Insurance

Annuities

Intellectual Property

Interests You Can Not Usually Donate

Deferred compensation interests

(Options, Restricted Shares Units)

Pension Plan and IRA Funds

(With Exceptions for IRA’s held after age 70 1/2)

Got Questions? Contact Us. 
Lance Wood
Area Director, Orange County

lwood@ncfgiving.com   •   (949) 683-4889 

CARES ACT
An Explanation of the Unique 
Opportunities in 2021

 
5



HHeellppiinngg  CChhrriissttiiaann  NNoonn--pprrooffiittss  
SSeerrvvee  iinn  CChhiinnaa  ffoorr  2255  YYeeaarrss

If you don’t succeed, you don’t pay!! 
Our more than two decades of experience has taught us what 
can and can’t be done. To demonstrate our commitment to our 
clients, we offer this unprecedented guarantee. If your projects 

are not satisfactorily completed according to specifications, 
W4A will waive our consulting fee.

Contact us at gene@word4asia.com
Phone: 626-224-87036



Wishing all of the Ignite 2021 
presenting ministries a 

fantastic night! 
May God continue to bless 

your efforts! 

Select Portfolio Management, Inc. and Select Money Management, Inc. 
Registered Investment Advisors 

Securities offered through Securities Equity Group 
Registered Broker-Dealer | Member FINRA & SIPC 
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Waiting for the Train:  
Biblical Food for Growing Before Going 

Order Now on AMAZON! 
Kindle $2.99 

Paperback $19.95 

 

 

Waiting for the Train 
A friend, who prefers to be known only as  

“The Storyteller,” has struck on a creative daily 
discipling resource for followers of Jesus. 

 Growing before going! 

“Growing before going.” What’s that mean? Going where? 
Growing how? There’s a new devotional focused on these 
questions. 

 Waiting for the Train: Biblical Food for Growing Before Going 

The author is S.Tory Teller – an obvious pseudonym for someone telling a story! 

To answer the question of where the person is going, it is into God’s eternal presence when the time here is 
over. But there is something that is supposed to happen before then, while we are waiting for the train to 
glory. 

 What is the story being told? 
In a word, discipleship. In two words, Christian maturity. In a bunch of words, working out the salvation 
that has been worked in.  

Who is the story intended to reach?  
Believers. New believers? Yes. Old believers? Yes. In-between believers? Yes. All believers? Yes! 
What about nonbelievers? If they want to join in by becoming believers pursuing discipleship, yes! There’s 
plenty of room for them as well.  

How does the story develop?  
S. Tory Teller becomes a Christian. He takes his ticket to glory to the train station, but is told he is to leave, 
give away tickets himself and tell ticket holders what the ticket means. He complains that he can’t do that 
because he doesn’t know how. He is led to a spiritual mentor (one who disciples) and each morning they 
meet to talk over breakfast about what it means to be a Christian. 

These devotionals were created to bridge the gap between those wanting to grow as maturing 
Christians and those seeking to understand what it means to be a Christian. S. Tory Teller has done so 
using years of personal reflection and journaling as the backdrop for creating a useful discipleship tool. He 
shares with the reader in a conversational format the discipleship mentoring that would have been very 
helpful for his own personal faith walk. 

 

  

In this day of increasingly superficial Christian living, the author has 
delivered a series of the most insightful, spiritually penetrating, and 
powerful messages I’ve seen God use in my life and others to draw us to 
Himself. I fully recommend this book as you discover the wisdom that 
overflows from a man who has been walking with Jesus deeply for many 
years. 

-Dr. Ron Jensen, author, speaker, and chairman of High Ground 
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GROW ITS IMPACT?“

“HOW DO I MAKE A      
GOOD GIVING DECISION?”

If this is you:

“HOW CAN I
LEAVE A LEGACY

THROUGH GIVING?”

“HOW CAN MY ORGANIZATION

WE CAN HELP.

At DoingGoodBetter, our 
vision is to assist & serve a 
1,000 organizations and 
families to realize  
over a billion dollars 
for kingdom purposes.

750+ organizations, 
50+ families…. 

Join The Journey!

www.DoingGoodBetter.org 

Steve Kaloper | Founder 
Steve@DoingGoodBetter.org | (770) 757-3464 
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For more than 20 years, Free Wheelchair Mission 

has provided 1.3 million wheelchairs to those  

living with disabilities in 94 developing countries.  

As a faith-based humanitarian organization,  

our mission is to provide the transforming  

gift of mobility as motivated by Jesus Christ.  

To learn more or to partner with us, visit  

FreeWheelchairMission.org 

or call (949) 273-8470.

Transforming Lives through the 
Gift of Mobility Proud Partner for Ignite 2021

10
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living with disabilities in 94 developing countries.  

As a faith-based humanitarian organization,  

our mission is to provide the transforming  

gift of mobility as motivated by Jesus Christ.  

To learn more or to partner with us, visit  

FreeWheelchairMission.org 

or call (949) 273-8470.

Transforming Lives through the 
Gift of Mobility Proud Partner for Ignite 2021
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We do wealth management differently.

Let us help you discover your why through
deeper conversations, value exercises, and

strengths coaching.

For where your treasure is, 

there your heart will be also.

 

Work with us and utilize our wealth
management resources to grow your eternal

treasure.

Call us for your complimentary appointment.
(714) 962-1800

Matthew 6:21

Securities offered through Securities America, Inc., a Registered Broker/Dealer, Member FINRA/SIPC. Advisory services offered through Securities America Advisors, Inc., 
an SEC Registered Investment Advisory Firm. CA Insurance License #0822454. Crown Wealth Management, Inc and Securities America are not affiliated.
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Center for Cultural Apologetics

Our Work 
Our team offers extensive training through in-person and online workshops to help equip local 
leaders to engage the culture with the moral authority and transformational work of Jesus 
Christ.

Our Leadership

Our Passion 
Purpose 
The Center for Cultural Apologists (CFCA) exists to apply the truth and love of the 
Gospel of Jesus Christ to the most challenging social and moral issues of our 
day. 

Mission 
As our cultural in the West drifts into chaos, the faith of many Christians has 
been shipwrecked on the rocks of moral confusion. Using the latest 
technologies, CFCA is dedicated to to elevating the voices of Christian leaders 
who can disciple the next generation in a faith that will stem the tide of moral 
compromise seen today in our churches, universities and seminaries.

Joe Miller

www.CenterForCulturalApologetics.org

• Workshops
• University Guest Lecturing • Small Group Resources

• Consulting • Conferences
• Podcasting

Leroy Hill

• 9 academic degrees
• 3 decades of pastoral ministry
• 2 decades of higher ed. teaching
• 1 heart to disciple the next

generation

SCAN TO PARTNER 
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Collaborative Recruiting

A hybrid model that leverages your organization's

existing resources while utilizing our executive

search expertise. This collaboration allows you  to

fill leadership vacancies, the right way,  at a fraction

of the cost. 

Succession Planning

Whether transitioning  due to an unexpected

vacancy or the anticipated changeover of a long-

tenured leader, having an intentional plan in place

is mission critical for your organization. Utilize

our process and fresh perspective to navigate

the transition smoothly. 

Organizational Design

Utilize JDA's experience developing functional

structures, organizational clarity, and internal

controls. Initial filings for 501 �c)�3) non-profit status,

creation of corporate documents and bylaws, initial

financial statements, and resources needed to

operate effectively. 

www.jdavisassociates.com 

j.davis & associates
JDA specializes in guiding non-profits, 

schools, churches, and mission organizations.

714.420.5600
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         Reaching the Rest                                       Page 1 of 2 
 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO  
 Ministry Name EPIC International DBA Reach the Rest 
CEO Name & Title Mike Jackson, CEO 
Primary Contact & Title Mike Jackson, CEO 
Address, City, State, Zip P.O. Box 1193 Gallatin, TN 37066 
Phone (877) 811-3742 
Fax N/A 
Email mike@reachtherest.org 
Website www.reachtherest.org 
Facebook https://www.facebook.com/reachtherest 
Instagram  
LinkedIn  
Twitter  

 
B. KEY INFO 

Year Founded 2003 
Total Employees (FT & PT) 6 
Total Volunteers 650 
Total Board Members 6 
Total Donors (last 24 months) 287 
Organizational Memberships [x] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[  ] Other: ____________________________________ 
 

Is your IRS 990 form available for 
public inspection? 

[x] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[x] Yes 
[  ] No 
[  ] We will meet this standard by (date): ________ 
 

 
C.  FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 

 Last Fiscal Year 
Actual 

Current Fiscal Year 
Budget 

Estimated Budget 
Coming Year 

INCOME    
     Donated Income 2,231,678 $2,738,619 3,374,128 
     All Other Income    
     Total Income 2,231,678 $2,738,619 3,374,128 
EXPENSE    
     Program Services 1,978,987 $2,405,742 2,868,964 
     General & Administrative 165,789 $194,877 219,872 
     Fundraising 105,682 $138,000 145,000 
     Total Expense 2,250,458 $2,738,619 3,233,836 

 
D. OUR “ELEVATOR SPEECH” (external) 

Brand Promise  
(slogan or tagline) 

 
Reaching the Unreached 

What do you do? RTR exists to take the gospel to the unreached, unengaged people of the world 
by partnering with the proximate church to replicate disciples, leaders, churches, 
and movements among some of the darkest places on the earth. 

Key Endorsements 
(names of people or 
organizations) 
 

 

Our “BHAG” (Big Holy 
Audacious Goal) is: 
 

Our vision is to fulfill the Great Commission by eliminating the Unengaged, 
Unreached People Group list and to reach the most unreached with the gospel 
of Jesus Christ. 
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Reaching the Rest      Page 2 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions 
Every Nonprofit Organization Must Ask (leadertoleader.org) 

1. What is our
mission?

Our mission is to take the Gospel to the unengaged and unreached peoples of the 
world. We train and equip the proximate church to replicate disciples, leaders, 
churches and movements among their unengaged and unreached neighbors. 

2. Who is our
customer?

• Our PRIMARY customer is: unreached, unengaged people groups
• Our SUPPORTING customers are: new believers all over the world who need

strengthening in the Lord.
3. What does the
(PRIMARY)
customer value?

Authentic relationships with other believers who share their culture and speak the 
same language. They value learning about the Word of God in their own language, 
meeting and worshipping with other believers in a safe place, as well as receiving 
humanitarian aid (when necessary). 

4. What have been
our results?

In 2020 alone, we witnessed over 131,000 new believers; engaged over 265 former 
UPGs with the transformative power of Christ; initiated 11,200+ new churches 
among former UUPGs and UPGs for about $300 per new church; participated in 
over 73,000 baptisms; and over 9,260 leaders identified and taken through a proven 
training process with a skilled trainer. 

5. What is our plan? In South Asia (India, Nepal, Bhutan, Bangladesh), two RTR field partners are 
guiding over 20,000 house churches among 400+ UPGs. We want to train and 
empower 10,000 local leaders through a team of 20 indigenous trainers, resulting in 
an estimated 4,000 new house churches with 80,000 new believers in 200+ UPGs 
within two years. In West Africa (Mali, Guinea Rep., Burkina Faso, Ivory Coast, 
Nigeria), we are partnering with New Covenant Missions to reach Frontier People 
Groups. By sharing the leadership and admin costs with NCM, we will equip 52 
indigenous church planters to reach 13+ UPGs with audio Bibles, Jesus Film kits, 
fresh water projects, and newly planted churches. 

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

• Proven field partners and
established UUPGs
relationships

• More than a decade of
fruitfulness

• RTR staff have deep
organizational and field
experience

• Model allows for proximate
church to sustain growth

• Unreliable
communication with
field partners inhibits
timely report of
outcomes

• Current donor base
may be slightly fatigued.

• Not enough staff to
adequately train
indigenous leaders

• Expansion: gaining in
reputation and momentum
to expand to new fields

• Training: New tools allow
for greater connection with
the field and more effective
training.

• Development strategy to
reach more potential
donors.

• Militant Islam puts
some field personnel
in danger

• COVID and economy
could reduce strategic
field engagement.

• RTR unable to
respond to immediate
needs or opportunities
due to funding.

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS
TO BECOME INVOLVED

No. Opportunity/Task/Volunteer Role Target Date 
1 Participate in a vision trip with RTR staff to one of the key regions where RTR partners: 

Middle East, West Africa, South Asia, Southeast Asia. This will be a time to get to know 
RTR vision, key partners, the unreached culture, and RTR staff. 

2022 

2 Invite friends to RTR information meetings where participants meet field partners and learn 
about the strategy and philosophy of RTR, vision trips, and key ministry projects. 

Fall 2021 

3 Serve on an RTR advisory group for RTR: Get to know RTR staff, organization structures, 
ministry philosophy, and field partners and use your expertise to improve the organization, 
personnel, strategy and structures. 

Fall 2021 

Major Prayer Request: That the UUPG list is reduced to zero. 
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Name:

Address:

Email:

Phone:

Please circle the number that represents your interest in engaging with Reach the Rest:
(0 means no interest other than getting emailed info, 10 means you want to meet as soon as possible to 
discuss next steps) 

0 1 2 3 4 5 6 7 8 9 10

I want to be added to your email list. 

I want Reach the Rest to connect with one of my pastors so my church can benefit from 
Reach the Rest’s resources. My pastor’s name and email is: _______________________

I have thoughts about how I can share Reach the Reach and its implications for unreached 
people groups at another influential forum.

I think I can help you develop a more strategic approach to: 
___Innovation
___Scale
___Fund development
___Branding and marketing
___Social media
___Strategic partnerships
___Other

I know someone who might be interested in knowing more about Reach the Rest.

I will pray for your mission and impact.

CONTACT: Mike Jackson, CEO | mike@reachtherest.org | (877) 811-3742 | P.O. Box 1193, Gallatin, TN 37066 
www.reachtherest.org 
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         GROUNDWIRE                                         Page 1 of 2 
 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO  
 Ministry Name Groundwire 
CEO Name & Title Sean Dunn, Founder and President 
Primary Contact & Title Sean Dunn, Founder and President 
Address, City, State, Zip PO Box 1323 Castle Rock, CO 80104 
Phone 303.660.3582 
Fax  
Email Sdunn@groundwire.net 
Website www.Groundwire.net, www.JesusCares.com, www.abeautifulmess.live,  

www.ajesusleimporta.com, www.godlikesyou.com 
Facebook https://www.facebook.com/JesusCaresChat 
Instagram https://www.instagram.com/_jesuscares/ 

B. KEY INFO 
Year Founded 1995 
Total Employees (FT & PT) 5FT & 5PT 
Total Volunteers 600+ 
Total Board Members 12 
Total Donors (last 24 months) 800 
Organizational Memberships [x] Evangelical Council for Financial Accountability (ecfa.org) 
Is your IRS 990 form available for 
public inspection? 

[x] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[x] Yes 
[  ] No 
[  ] We will meet this standard by (date): ________ 
 

 
C.  FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 

 Last Fiscal Year 
Actual 

Current Fiscal Year 
Budget 

Estimated Budget 
Coming Year 

INCOME    
     Donated Income $2,413,905 $4,400,000 $7,650,000 
     All Other Income $829,710 $1,161,594 $1,625,000 
     Total Income $3,243,615 $5,561,994 $9,275,000 
EXPENSE    
     Program Services $2,837,813 $4,928,894 $8,250,000 
     General & Administrative $143,691 $165,000 $200,000 
     Fundraising $231,403 $242,000 $350,000 
     Total Expense $3,212,907 $5,335,894 $8,800,000 

D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

Groundwire exists to lead every youth and young adult into a personal 
relationship with Jesus by leveraging current media channels to connect with 
them wherever they are. 

What do you do? Leverage mainstream media and technology to proclaim the powerful, 
unchanging, and life-transforming message of Christ’s love 
(www.JesusCares.com) to youth and young adults everywhere and provide an 
outlet for them to engage in conversations for answers and to find hope/faith. 

Key Endorsements 
(names of people or 
organizations) 
 

Lee Stroble, Outreach Inc., Luis Palau’s Next Generation Alliance, EMF 
Broadcasting (KLOVE and Air1) Calvary Chapels Effect Radio Network, I Am 
Second, WayFM Radio Network, Every Home for Christ, Life Without Limbs, Ron 
Blue, WOL International 

Our “BHAG” (Big Holy 
Audacious Goal) is: 

With God’s help, by the end of Calendar year 2022, we will see over 1 million 
people make commitments to Christ in North America 

E. THE FIVE DRUCKER QUESTIONS (internal) 
 

1. What is our 
mission? 

Our mission is to lead every youth and young adult into a personal relationship with 
Jesus by leveraging current media channels to connect with them wherever they are. 
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GROUNDWIRE         Page 2 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

2. Who is our
customer?

• Our PRIMARY customer is:  The unchurched young adult in North America who
needs the hope/help that can be found in Christ.

• Our SUPPORTING customers are:  Prodigals that have walked away and are
ignoring their faith that need a reminder that God is waiting for them.

3. What does the
(PRIMARY)
customer value?

• Solutions and help for their current felt needs.
• Dialogue...they are tired of the monologue that the church has been offering.  They

want to be heard.
• Hope, peace, love, and purpose.

4. What have
been our results?

• From January 2016 to December 2020, we saw 279,298 people place their trust in
Jesus.

2020 was our best year ever: 
• Our commercials were seen 216,432,661 times
• Our websites were visited 1,503,128 times
• Our online volunteers had 218,247 one on one conversations about Jesus.
• We saw 116,437 Professions of faith.
• At an all in cost of $20.37 per profession of faith

5. What is our
plan?

We are on track to see 200,000 people come to faith in 2021 as we build on the 
momentum that we have seen over the last several years.  We will continue to 
improve our marketing, messaging, and refine our platform delivery.  We will continue 
to build our team of online volunteers to meet those who are lost and hurting, and we 
will continue to share the story and invite people to invest in young lives.   

We are constantly improving:  testing and evaluating...and God is blessing.  We are 
on track to achieve our BHAG...1 Million New Believers in the US is achievable. 

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

• Proven strategy
• 24-hour a day team of

evangelist volunteers
• We understand

millennials.
• Measurable and

efficient
• 

• Limited manpower 
• Unknown in Christian

Circles
• Communicating

impact/opportunities
• Partnerships with

proven discipleship
ministries.

• Strategy allows for
massive reach

• We reach people who
aren’t seeking.

• When people are lost
and confused, they are
open to the Gospel
(Matthew 9:35-38)

• Growth that could outweigh
our coaching capacity.

• Shifting of media habits that
we must adjust to.

• Governmental or
organizational (Facebook,
Google) regulations could
limit our ability to buy media.

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS
TO BECOME INVOLVED

No. Opportunity/Task/Volunteer Role Target 
Date 

1 Join our team of local champions and leverage your expertise and influence to help 
Groundwire continue to scale quickly. 

Ongoing 

2 Join an advisory team focused on helping Groundwire examine and test new 
platforms of media delivery.  Media/technologies change quickly.  If you are tech 
savvy and especially if you are in this space, work with us in order to determine 
what upcoming platforms need to be considered to effectively reach Millennials and 
Generation Z.   

Ongoing 

3 Join our team of online volunteers who are leading young people to Christ every 
day.  Training is provided. Application is required 

Ongoing 

Major Prayer Request: 
• Please join in praying for continued wisdom and favor as we grow quickly.
• Pray for the lost and broken, that they would be captivated by God's offer of hope, peace, and

salvation.
• Pray for the right partnerships to present themselves so we are able to effectively connect New

Believers to discipleship movements and community.
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Name :

Phone Number:

E-mail: 

Comments:

Comments / Suggestions / Questions

Contact Info:
Sean Dunn, Founder/President | sdunn@groundwire.net | 303.660.3582
PO Box 1323, Castle Rock, CO 80104

Champion Ministries, Inc,
DBA Groundwire EIN# 84-1341326

Please Check as many as Apply:

I am interested in joining Groundwire's local Champion team in order to help scale the 
impact on the younger generations here in Southern California. 

I am interested in joining an Advisory Team to help Groundwire examine and test new 
platforms of media delivery.
 
I am interested in joining Groundwire's team of online volunteers that are sharing Jesus with 
the lost and broken.
 
I am interested in making myself available in early November to meet with Sean Dunn in 
order to learn more about the opportunities and challenges of reaching the younger 
generations with the Gospel.

I would like to receive Groundwire's prayer updates.

I would like to receive Groundwire's monthly Impact Reports.
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New Covenant Missions        Page 1 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO
 Ministry Name New Covenant Missions 
CEO Name & Title Erik Laursen, President/CEO 
Primary Contact & Title Erik Laursen, President/CEO 
Address, City, State, Zip PO Box 218, Coeur d’Alene, ID 83816 
Phone 208-561-9006
Fax 
Email info@newcovenantmissions.org 
Website www.newcovenantmissions.org 
Facebook https://www.facebook.com/newcovenantfoundation/ 
Instagram @newcovenantmissions 
LinkedIn 
Twitter @NCMafrica 

B. KEY INFO
Year Founded 2001 
Total Employees (FT & PT) US: 2 FT, 4 PT \  Indigenous Africa: 32 FT Directors, 341 FT Church 

Planters 
Total Volunteers 3 US & 600+ African 
Total Board Members 7 + 3 Advisory Board 
Total Donors (last 24 months) 253 
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[ x ] Other: Global Alliance for Church Multiplication, Alliance for 
Unreached, Excellence in Giving Transparency, Guidestar Platinum

Is your IRS 990 form available for 
public inspection? 

[ x ] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[  ] Yes 
[x] No, but we do have an outsourced accountant and public
financials available.

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

Coming Year 
INCOME 
     Donated Income 1,199,6662.01 1,319,893 1,600,000 
     All Other Income 52,560.00 54,531.00 55,000 
     Total Income 1,252,222.01 1,374,424 1,655,000 
EXPENSE 
     Program Services 944,351.91 1,059,086 1,324,000 
     General & Administrative 112,311.78 177,704 187,000 
     Fundraising 95,895.77 96,243 95,000 
     Total Expense 1,152,559.46 1,333,033 1,606,000 

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise  
(slogan or tagline) 

“Taking the Gospel Where it has NEVER Been!” 

What do you do? 
(50 words or less) 

We recruit, equip, train, and send indigenous African Church Planters to fulfill the Great 
Commission in the unreached places of their nation through sustainable indigenous church 
planting and community development projects. 

Key Endorsements 
(names of people or 
organizations) 

GACX (Bekele Shanko, Chaiman GACX-VP CRU), Finishing Fund (Doug Cobb), Finishing the Task 
(Dan Hitzhusen), Excellence in Giving Transparency Seal, Gil Mertz, Joshua Project, GuideStar 
Platinum, Jesus Film Project, Steve Kaloper DSG & Doing Good Better. 

Our “BHAG” (Big Holy 
Audacious Goal) is 

To establish an indigenous self-sustained evangelical church in every community 
of 1,000 people in the Tension Belt of Africa. 
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New Covenant Missions        Page 2 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions 
Every Nonprofit Organization Must Ask (leadertoleader.org) 

1. What is our mission? To strategically equip, train and send indigenous African church planters to the 
darkest, most unreached places of their nations with an ambition to create 
locally sustained, kingdom focused, communities of Jesus followers in all of the 
nations of the “Tension Belt of Africa” and then onward to North Africa.  

2. Who is our customer? Our PRIMARY customer is: Evangelical believers with a desire to make an 
eternal impact and fulfill the Great Commission.   
Our SUPPORTING customers are: Our staff and volunteers, financial 
supporters and churches that we work with. 

3. What does the
(PRIMARY) customer
value?

Making certain that everyone has the chance to know salvation available 
through Jesus Christ. Alleviation of persecution, poverty. 

4. What have been our
results?

2001- 2020 
• 1,230,298 heard an effective one-to-one Gospel presentation.

o Of that total, 46% heard just in the last 3 years!
• 1,034 new registered locally sustained churches were planted.

o 491 of these were planted in the last 3 years.
• 2,147 House Churches were planted since 2017.
• 126,170 have decided to follow Jesus! 53% of them in the last 3 years.
• Expanded into 24 new countries since 2017.

5. What is our plan? To continue to step forward in faith as we knock on doors and God opens 
opportunities to launch our work in areas where there are few if any churches. 
We plan to multiply the model across the “Tension Belt” of Africa and through 
Northern Africa with a goal of a church for every 1,000 people. 

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

• Proven Scalability
• Experienced

Indigenous Leaders
• Low Admin Costs
• Sustainable Results

• High Designated Gift
Ratio

• Amount of monthly
donors.

• U.S. Staff bandwidth
• Financial Resources

• Publicity, marketing
• Increase U.S.

Leadership team.
• North Africa
• Ministry partnerships

• Political Instability (Africa)
• Religious

opposition/persecution
• Lack of geographic

diversification of donor base

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS
TO BECOME INVOLVED

No. Opportunity/Task/Volunteer Role Target 
Date 

1 Advocacy & publicity! We need the testimonies of what God is doing through our work to 
be shared. Host/co-host an NCM gathering with your sphere.  Assistance in publicity, 
social media marketing, book publishing, documentary distribution, etc.  

ASAP 

2 Ambassadors – people who can help us build relationships with U.S. churches, businesses, 
and other mission organizations. 

ASAP 

3 Infrastructure guidance - we are growing extremely fast and we need guidance and help in 
regard to building a healthy infrastructure here in the U.S. and in Africa. Legal assistance, 
accounting, etc. 

ASAP 

Major Prayer Request: While most of our staff is Indigenous Africans, we have recently 
expanded our U.S. leadership by hiring a Director of Operations so that our President/CEO 
can focus on the vision. Pray for the success of this position and administrative funding for 
it.  
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NAME   

BEST NUMBER TO CALL   

EMAIL   

MAILING ADDRESS   

Please circle the number that represents your interest in engaging with New Covenant 
Missions: (1 means no interest other than getting information via email and 10 means 
you want to connect as soon as possible to discuss next steps)

Please use this section to give any advice and engouragement about how our presentation could improve..

____ I am interested in attending a one-time individual/group presentation in Orange County/San Diego to learn more.

____ I want to be added to your Day of Prayer and From the Field email list so I can receive current testimonies of what 
God is doing through NCM and updates about the Indigenous Church Planters prayer requests & needs.

____ I would like to invite you to present NCM’s ministry to the staff/board of a Foundation to discover ways we might 
partner together on projects in a particular country or help you grow as an organization.

____ I would like to host/co-host a gathering with NCM to share with friends about the NCM mission and opportunities 
for collaboration/involvement.

____ I would like to help NCM through my expertise in communications, marketing, research, accounting, legal issues, 
foreign languages and translation, videography, or another area of expertise or idea that I have to help NCM to achieve 
its goals.

____ I am interested in becoming a member of NCM’s Ambassador Program to help NCM connect with and impact:
• ____my pastor and church community
• ____local business leaders who want to make a “Great Commission Impact”
• ____community development mission organizations I work partner with (water, medical mission, etc)

____ I will pray for your mission and impact.

1   2     3      4      5      6      7      8      9      10

I N T E R E S T  L E V E L

T I M E ,  TA L E N T ,  T O U C H  –  H E R E ’ S  W H E R E  I  D E S I R E  T O  H E L P

A D V I C E  A N D  E N C O U R A G E M E N T
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         Young Life: Impacting Hearts                                         Page 1 of 2 
 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO  
 Ministry Name Young Life: Impacting Hearts 
CEO Name & Title Jay Panther – Director 
Primary Contact & Title Jay Panther – Director 
Address, City, State, Zip 13938 Taft Street #4, Garden Grove, CA 92483 
Phone 502-876-9032 
Fax  
Email panthers@impactinghearts.younglife.org 
Website https://ocimpactinghearts.younglife.org 
Facebook  
Instagram @impactingheartsoc 
LinkedIn  
Twitter  

 
B. KEY INFO 
Year Founded  2010 
Total Employees (FT & PT) 2 FT, 5 PT 
Total Volunteers 30 
Total Board Members 7 
Total Donors (last 24 months) 217 
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[  ] Other: ____________________________________ 
 

Is your IRS 990 form available for 
public inspection? 

[X] Yes 
[  ] No 

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[X] Yes 
[  ] No 
[  ] We will meet this standard by (date): ________ 
 

 
C.  FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org) 
 Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

Coming Year 
INCOME    
     Donated Income 225,588                           236,960 287,200 
     All Other Income    
     Total Income 225,588 236,960 287,200 
EXPENSE    
     Program Services 220,867 172,345 220,000 
     General & Administrative 733 11,478 12,000 
     Fundraising 515 1,791 200 
     Total Expense 222,115 231,774 270,000 

 
D. OUR “ELEVATOR SPEECH” (external) 
Brand Promise  
(slogan or tagline) 

Introduce every foster to Jesus Christ, help them grow in their faith, provide a 
sense of family, and lead them toward self-sustaining adulthood. 

What do you do? We train adult leaders to mentor and love kids in foster care.  

Key Endorsements 
(names of people or 
organizations) 
 

Orange County Social Services, Jaime Zavala, Olive Crest Executive Director,                
Linda Levshin, Orangewood Foundation Director. 
 

Our “BHAG” (Big Holy 
Audacious Goal) is: 
 

8 staff & 7 ministries in Orange County & Young Life Impacting Hearts running in 
30 cities in 3 years. Reach all 500,000 American foster youth for Jesus! 
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Young Life: Impacting Hearts Page 2 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions 
Every Nonprofit Organization Must Ask (leadertoleader.org) 
1. What is our mission? Relational based mentoring ministry for foster, homeless, trafficked and 

incarcerated youth.  We create environments where trained volunteer leaders 
and youth can develop authentic relationship. 

2. Who is our
customer?

• Our PRIMARY customer is: We serve foster youth.  Foster youth are also
the majority of youth who are homeless, trafficked and incarcerated.

• Our SUPPORTING customers are: Staff, volunteers, donors, partners.
3. What does the
(PRIMARY) customer
value?

Foster youth value loving, consistent relationships! 

4. What have been our
results?

There are over 1,000 foster youth in Orange County between the ages of 11-24.  
Last year, we interacted with 500 of those kids, developed relationship with 343, 
58 have professed faith in Jesus and are being discipled, 18 are in training as 
student leaders, and 6 are currently employed on our staff. 

5. What is our plan? To raise up and hire more kids out of our program to turn around and minister to 
the next generation.  That is why I developed the student leadership program 
that currently has 12 youth. 

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

• God’s Plan
• Great People

• Educating people
• More mentors needed

• Emancipated youth
• South County
• Orangewood Shelter
• Santa Ana

• Leader burnout

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS
TO BECOME INVOLVED

No. Opportunity/Task/Volunteer Role Target 
Date 

1 Board Chair 1/1/2022 
2 Male volunteer leaders/mentors 1/1/2022 

3 Event Coordinator-Board and Creative Specialist-Board (someone to help 
come up with creative ideas to connect with foster youth) 

1/1/2022 

Major Prayer Request:  
Quality staff candidates, male volunteer leaders, mental health in foster 
youth. 
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Name:________________________________

Phone number:_________________________

E-mail:________________________________

Comments:

Please check as many as apply:

❏ I am interested in Leading/Chairing the Young Life: Impacting Hearts board

❏ I am interested in volunteering directly with the foster youth of I am interested in sitting

on the Young Life: Impacting Hearts board

❏ I know potential job candidates

❏ I would like to connect my church/men’s ministry to Young Life Impacting Hearts

❏ I want to pray for Young Life: Impacting Hearts

Please circle the number that represents your interest in engaging with this ministry (0

represents no interest other than getting emailed information and 10 means you want to

meet as soon as possible to discuss next steps):

0          1           2            3           4 5           6           7           8           9 10

Comments/Suggestions/Questions:

Jay Panther (502) 876-9032 panthers@impactinghearts.younglife.org
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Willow International Page 1 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

A. CONTACT INFO
 Ministry Name Willow International 
CEO Name & Title Kelsey Morgan 
Primary Contact & Title Founder & Executive Director 
Address, City, State,Zip 337 N Clark Street, Orange, CA 92868 
Phone 714.514.0922 
Fax N/A 
Email kelsey@willowintl.org 
Website willowinternational.org 
Facebook www.facebook.com/willowintl 
Instagram @willowintl 
LinkedIn www.linkedin.com/company/willow-international-nonprofit/ 

B. KEY INFO
Year Founded 2015 
Total Employees (FT & PT) 54 FT 2 PT 
Total Volunteers 10 
Total Board Members 5 
Total Donors (last 24 months) 345 
Organizational Memberships [  ] Evangelical Council for Financial Accountability (ecfa.org) 

[  ] Christian Leadership Alliance 
[  ] Other: ____________________________________ 

Is your IRS 990 form available for 
public inspection? 

[X] Yes
[  ] No

Do you have an annual audited 
financial statement that meets 
ECFA’s Standard No. 3 and is 
available to the public? 

[X] Yes
[  ] No
[  ] We will meet this standard by (date): ________

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year 

Actual 
Current Fiscal Year 

Budget 
Estimated Budget 

Coming Year 
INCOME 
     Donated Income 1,049,697 $1,436,167 2,700,000 
     All Other Income 102.942 $48,971 
     Total Income 1,152,639 $1,485,138 2,700,000 
EXPENSE 
     Program Services 1,026,505 $1,251,892 1,895,000 
     General & Administrative 123,324 $149,086 345,000 
     Fundraising 21,820 $69,566 111,000 
     Total Expense 1,171,649 $1,470,544 2,351,000 

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise Everyone deserves freedom. Forever. 
What do you do? We support victims of human trafficking in healing from trauma and exploitation 

and we equip them with the skills and resources they need to restore their lives 
and thrive in their communities. 

Key Endorsements 
(names of people or 
organizations) 

The Human Trafficking Institute, International Organization for Migration (IOM), 
Samaritan’s Purse, The United Nations, Ambassador John Cotton Richmond, 
Pepperdine University, The University of Southern California, Irvine.  

Our “BHAG” (Big Holy 
Audacious Goal) is: 

We seek to unleash lasting freedom for 10,000+ trafficking survivors by 2031, 
making us the world’s largest trafficking survivor services organization  
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Willow International Page 2 of 2 

The Barnabas Group – Faith Works Team – Ministry Presentation Report (Version 6.0) 

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions 
Every Nonprofit Organization Must Ask (leadertoleader.org) 

1. What is our mission? Our mission is to end human trafficking, unleashing freedom and hope so that 
vulnerable women and girls may flourish. 

2. Who is our
customer?

• Our PRIMARY customers are victims of human trafficking, primarily women
and girls.

• Our SUPPORTING customers are stakeholders in other sectors (law
enforcement and businesses) as well as donors from four main groups:
faith communities, foundations, individuals, and corporations.

3. What does the
(PRIMARY) customer
value?

Trafficking survivors thrive when they receive emotional and spiritual support 
from their community and when they have the financial stability needed to 
provide for themselves and their families.  

4. What have been our
results?

Over 1700 women and girls have the support they need to living thriving, 
abundant lives. 95% of those who complete our programs are not re-trafficked. 
Many hidden victims have been found because of our police trainings. 
Traffickers are behind bars because of our legal aid trainings with judges and 
prosecutors. Thousands of would-be cases of trafficking have been prevented 
through our community trainings. Our key accomplishments include: 65,000 
lives impacted through services, community prevention education, and law 
enforcement trainings; 40% of Ugandan courts trained on anti-trafficking laws; 
165% increase in trafficking cases filed in Uganda. 

5. What is our plan? Less than .04% of trafficking victims around the globe receive services they 
need to recover and thrive. Our plan is to respond to this unmet need. This fall, 
Willow is joining forces with 10ThousandWindows, an organization with a 
proven track record of serving trafficking survivors in SE Asia. Together, as a 
merged entity, we will build on our successes, and begin replicating our model 
in hotspot locations around the world. Our goal is to unleash lasting freedom for 
at least 10,000 survivors by 2031. In 2022, we will build out a capacity building 
and training program, piloting it in Belize and Karamoja, where there are 
currently no services for trafficking survivors. In 2023, we will begin expanding 
our training programs into multiple other high need countries. 

F. S.W.O.T. ANALYSIS 
STRENGTHS WEAKNESSES OPPORTUNITIES THREATS 

• Proven Model
• Committed Leadership
• Passionate donors
• Strong global network
• Survivor-vetted and

informed strategy
• Proven track record of

annual revenue growth

• Stateside staff
too currently
too lean

• Localized donor
base - need
access to new
networks

• Replicate model in hotspot
locations

• Ability to easily surpass impact
goals with additional resources
for replication

• Transform the counter-trafficking
sector and systems that allow
trafficking to flourish

• Insufficient funding
• Ongoing travel restrictions

due to COVID
• Limited economic

opportunities for survivors in
hotspot locations

• Political instability in hotspot
locations

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS
TO BECOME INVOLVED

No. Opportunity/Task/Volunteer Role Target 
Date 

1 Financially invest in the launch of our replication and scale strategy. December 31, 2021 
2 Lending personal skills to help Willow in the following areas: marketing, event planning, 

scaling our organization, fund development. 
Ongoing 

3 Hosting an event at their home or church to raise awareness of human trafficking, as well 
as funds. 

November 2021, March 2022, 
May 2022, Sept 2022 

Major Prayer Requests: Open doors to new networks, safety and health of our staff and 
program beneficiaries, and financial provision.  

Ongoing 
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Name: Email:

Phone: Address:

Please circle the number that represents your interest in engaging with WIllow
International:

0          1          2          3          4          5          6          7          8          9          10

(0 = no interest, 10 = you would like to meet as soon as possible to discuss your involvement) 

Please check all that apply:

I want to be added to the Willow International email list to receive updates and
resources about how I can help human trafficking survivors. 

I can help Willow International develop a more strategic approach to: 
Innovation
Scale
Fund development
Branding & marketing

Social Media
Strategic partners
Other

I would like to host an event at my home or church to raise awareness of human
trafficking, as well as funds.

I will pray for Willow's mission and continued impact.

I would like to connect Willow International with a pastor from my church so the
congregation can get involved and help further Willow’s mission. My pastor's name
and email is:   

kelsey@willowintl.org @willowintl @willowintlwillowinternational.org 
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IGNITE DONATION 

All donations will go to The Barnabas Group and be 100% distributed to the ministries as you 
direct.  Your total receipt will come from The Barnabas Group, but each ministry will get a list of 
who gave to them and how much. 

Please distribute $__________ as follows: 

$__________ to Groundwire  Tax ID #84-1341326 

$__________ to New Covenant Mission Tax ID #82-0535692 

$__________ to Reach the Rest Tax ID #58-2666820 

$__________ to Willow International Tax ID #35-2534806 

$__________ to Young Life – Impacting Hearts Tax ID #84-0385934 

[   ] Option 1:  I donated on the App 

[   ] Option 2:  My check for $__________, payable to The Barnabas Group Orange County, 
is attached.  Please distribute as indicated above. 

[   ] Option 3:  I pledge to donate from my Donor Advised Fund, by October 18, to each 
ministry as indicated above. 

[   ] Option 4:  Charge my credit card the total amount of $__________, and distribute the 
funds as indicated above. 

[   ]  Visa [   ]  Mastercard [   ]  American Express 

Name on card: ____________________________________________________________ 

Credit card number: ________________________________________________________ 

Expiration Date:  _____/_____ Security Code: _____ 

Billing address: ____________________________________________________________ 

_________________________________________________________________________ 

Your name (if different from card): ____________________________________________ 

Your phone number (if we have questions): _____________________________________ 
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IGNITE DONATION 

All donations will go to The Barnabas Group and be 100% distributed to the ministries as you 
direct.  Your total receipt will come from The Barnabas Group, but each ministry will get a list of 
who gave to them and how much. 

Please distribute $__________ as follows: 

$__________ to Groundwire  Tax ID #84-1341326 

$__________ to New Covenant Mission Tax ID #82-0535692 

$__________ to Reach the Rest Tax ID #58-2666820 

$__________ to Willow International Tax ID #35-2534806 

$__________ to Young Life – Impacting Hearts Tax ID #84-0385934 

[   ] Option 1:  I donated on the App 

[   ] Option 2:  My check for $__________, payable to The Barnabas Group Orange County, 
is attached.  Please distribute as indicated above. 

[   ] Option 3:  I pledge to donate from my Donor Advised Fund, by October 18, to each 
ministry as indicated above. 

[   ] Option 4:  Charge my credit card the total amount of $__________, and distribute the 
funds as indicated above. 

[   ]  Visa [   ]  Mastercard [   ]  American Express 

Name on card: ____________________________________________________________ 

Credit card number: ________________________________________________________ 

Expiration Date:  _____/_____ Security Code: _____ 

Billing address: ____________________________________________________________ 

_________________________________________________________________________ 

Your name (if different from card): ____________________________________________ 

Your phone number (if we have questions): _____________________________________ 
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Transform Your Business and
Make an Impact for the Kingdom

As a Christian leader in your organization, your role comes with significant 
challenges.

 p How do you lead your team toward success and personal development?
 p How do you fuel innovation while maintaining a stable business model?
 p How do you solve difficult business problems alone?

While Google and YouTube can provide helpful resources along the way, the fastest 
way to accelerate growth and development is in a community of peers facing similar 
challenges and opportunities.

Peer advisory groups for CEOs & Presidents, C-Suite & Executives, Divisional Leaders, and Developing Leaders

The Forum TeamTM

Join monthly meetings with an 
advisory board of up to 15 Christian 
leaders like you, led by a seasoned 

business coach

Leadership Learning
The Convene process includes 

a suite of 360º personal and 
organizational assessments and 

each meeting contains master’s level 
business content

One2OneTM Coaching
Monthly coaching sessions with your 

Forum Team leader give you the 
ability to focus on urgent issues and 

develop plans for the future

The Convene Member Experience
Convene utilizes a time-tested peer advisory board model that has helped thousands of leaders like you advance personal 
and business growth. As a Convene member, you gain access to a team of non-competing peers that meet each month to 

check in with one another and process opportunities and challenges.

Convene leaders are generous leaders. We’re honored to 
be a part of Ignite!

97% of Convene members attribute transformation in their 
business, life and faith to their Convene experience.

85% of Convene Members outperform other leaders in 
their industry.

“Convene is a huge game changer. The impacts 
on spiritual, family and business development from 
having regularly scheduled intentional development 
with other like-minded Christian business leaders 
are beyond simple quantification methods.”

– Scott Schnurr, DRF Trusted Property Solutions

Let’s Take the Next Step
Let’s get started! The first step in the process is contacting our team to get in touch with the 
right coach. Head here to connect with our team: convenenow.com/membership



The Barnabas Group Orange County Meeting 
Friday, November 12, 2021 

7:15 am to 10:50 am 
Breakfast will be served.

Hyatt Regency John Wayne Airport  
4545 MacArthur Blvd.

Newport Beach, CA 92660 

Presenting Ministries include: 
Robert Glover of Care for Children; Tim Bohlke & Bryan Olesen of Harbor Ministries; 

Michele Rickett of She is Safe; and David Simms of Talanton.

TBG Partners Registration: https://tinyurl.com/TBGPartners
Guest Registration: https://tinyurl.com/NovemberTBG

For questions, contact Lisa.Franco@BarnabasGroup.org
Search Barnabas Group on App Store or Google Play

Use the app to see upcoming events and register easily, get directions and quickly 
navigate to events, receive reminders and save events you are attending to your calendar.  

Registration closes November 8 at 12:00 noon. Attire: Business casual, jeans permitted 
Cancellation policy: Please inform us by November 8  if you cannot attend as we must guarantee meals. 

Keynote Speaker
Alistair Begg
Alistair Begg has been in pastoral ministry since 1975. Following graduation from 
The London School of Theology, he served eight years in Scotland at both 
Charlotte Chapel in Edinburgh and Hamilton Baptist Church. In 1983, he became 
the senior pastor at Parkside Church near Cleveland, Ohio. He has written several 
books and is heard daily and weekly on the radio program, Truth For Life. The 
teaching on Truth For Life stems from the week by week Bible teaching at Parkside 
Church. He and his wife, Susan, were married in 1975 and they have three grown 
children.

Robert Glover Tim Bohlke, John Whooten, 
 & Bryan Olesen

Michele Rickett David Simms

Keynote Speaker
Dr. Kara Powell
Dr. Kara E. Powell is the Executive Director of the Fuller Youth Institute (FYI) and 
Chief of Leadership Formation at Fuller Theological Seminary 
(fulleryouthinstitute.org). Named by Christianity Today as one of “50 Women to 
Watch”. Kara currently serves as a Youth and Family Strategist for Orange, and 
volunteers in student ministries at Lake Avenue Church in Pasadena. She is the 
author or co-author of several books which include 3 Big Questions that Change 
Every Teenager, Faith in an Anxious World, Growing With, 18 Plus, Growing 
Young, The Sticky Faith Guide for Your Family, Sticky Faith Curriculum, Can I Ask 
That?, Deep Justice Journeys, Essential Leadership, Deep Justice in a Broken 
World, Deep Ministry in a Shallow World, and the Good Sex Youth Ministry 
Curriculum.


