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Hyatt Regency Newport Beach
4545 MacArthur Blvd.
Newport Beach, CA 92660

20 Tax-Smart Giving
20 STRATEGIES
Giving Privately
Held Stock Before
a Company Sale
Donate a non-voting interest in your business to your

PORTION OF
BUSINESS
GIFTED TO NCF

YOU RECEIVE AN
INCOME TAX
DEDUCTION

Giving Fund at NCF before the sale, receive a substantial
tax deduction, reduce or eliminate capital gains taxes
on the gifted interest, and convert those tax dollars into

GIFTED PORTION SOLD.
SALE PROCEEDS TO NCF

more giving to your favorite charities.
THE BENEFITS OF GIVING BEFORE THE SALE

» Maximize your liquidity event by preserving the full fair market
value of the gifted asset for charitable impact

GIVING FUND (NCF)

» Avoid or reduce capital gains taxes on the gifted portion, moving
more dollars to charity
» Maximize your sale by leveraging the deductions reserved for
non-cash assets (up to 30% of AGI)

RECOMMEND MORE GRANTS TO
YOUR FAVORITE CHARITIES

» Reduce current-year income taxes via a larger charitable
deduction, increasing cash flow
THE RESULTS OF GIVING BEFORE THE SALE

This table shows the impact of giving a 20% nonvoting interest in a
$5M C-corp (with a $100,000 cost basis) prior to the sale.
Family

Taxes

Charity

Sell now, give
cash later

$3,172,499

$1,109,741

$717,760

Give stock
then sell

$3,291,040

$708,960

$1,000,000

Difference

$118,541

$400,781

$282,240

As a result of giving assets vs. cash, $282,240 more would go to
charity while increasing net cash flow by $118,541 for more giving,
saving, or investing!

FOR MORE INFORMATION CONTACT

BRYAN FELLER

President, NCF California
949.529.6861
bryan@ncfcalifornia.com

BUYER

THE BARNABAS GROUP
ORANGE COUNTY
TUESDAY, MARCH 23, 2021

Time

Topic

Presenter

________________________________________________________________________
8:00 a.m.

Opening Video

8:04 a.m.

Opening Prayer

Jim West

8:06 a.m.

Welcome and Announcements

Jim West

8:13 a.m.

The Master’s Program

Bob Shank

8:16 a.m.

National Christian Foundation

Lance Wood

8:19 a.m.

GTi HOPE

Byron Hack

8:36 a.m.

Salem Christian Homes

Rod Bollins

8:53 a.m.

kNOw Where to Go

Mark Hamby

9:18 a.m.

Coaching

Russ Cline

9:23 a.m.

Break

9:38 a.m.

Bracken’s Kitchen

Bill Bracken

9:55 a.m.

PassionLife

Mark Nicholson, John Ensor

10:12 a.m.

Why TBG?

Russ Cline

10:19 a.m.

Rooting for Rivals

Peter Greer

10:44 a.m.

Closing Prayer

Jim West

1

MARCH 25, 2021

T HE

M AST ER ’ S

P RO G R AM

RSVP REQUIRED

ORANGE COUNTY SESSION ONE

JOIN US ONLINE ON ZOOM,
MARCH 25, 2021
FROM 9:00 AM - 3:00 PM.

Join Us for Session One in Orange County
We oﬀer the audit day to allow
TBG Partners a firsthand view of
The Master’s Program; from that
day, you will make an informed
decision about enrolling.

there's nothing more important
you could do that day than to
take the next steps in fulfilling
the providential purpose of
your life! RSVP today!

There are urgent matters
competing for that day... but

If you could gain the direction
and tools necessary to create

NEED MORE MARGIN,
BALANCE AND FOCUS?

BOB SHANK
FOUNDER & CEO
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better balance, margin, and
focus in your life, why put it oﬀ?
To attend Session One, you
must RSVP with Clara Esser at
714-856-7302 or at
clara@mastersprogram.org.

MOVE FROM SUCCESS TO
SIGNIFICANCE

INSTRUCTIONS FOR FEEDBACK FORMS
Please drop each Feedback Form in the box with the
ministry name on it at the check in desk as you leave
General instructions:
1. Circle a number to help the ministry prioritize contacting you
2. Please write notes on this and turn it in if you were encouraged,
challenged, or informed
3. Let them know what you liked and what they might have done
better
4. List names and contact information on people they should
connect with and why
5. Print or write legibly
6. It is OK to not give a form to each ministry
What ratings mean in order of priority – PLEASE CIRCLE:
1
2
3
4
5
6
7
8
9
10

Very inspiring; not in my passion area
…
Please add me to your mail or email list; no need to call me
…
Contact me – I want to introduce you to folks who can help
…
Call me – no hurry; I have questions
…
Call me ASAP
I want to meet with you ASAP; I want to help
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Dow
New nload
Mob Our
ile A
pp!

See all upcoming events
and register easily
Get directions and quickly
navigate to events
Receive reminders for
upcoming events
Save events you are
attending to your calendar

Mobile app built by:
www.cappital.co

Search Barnabas Group on App Store or Google Play

To Register for Events:
Tap the Register Now button on
the event card or open the card
to see more event details and
register there.
Select if you are a Barnabas
Partner or Guest and complete
the registration form.

Featured Ministries: To Learn More and
Leave Feedback
Tap to open the Summit event
you are attending.
Scroll down to view all
Featured Ministries.
Tap Learn More to view
additional information about
each featured ministry.

Make a payment (if required)
and Submit.
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Tap PDF to download and view
the 2-page Ministry Key
Information sheet.
Tap Leave Feedback to
complete the Ministry
Feedback Form, then tap
Submit. Your completed form
will be sent directly to the
ministry.
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Join us to experience a session in

THE MASTER’S
PROGRAM FOR
WOMEN
TMPW is an exceptional opportunity for high
impact Christian women to participate in
discovering their unique Kingdom Calling in
order to maximize their potential Kingdom
significance.
Are you ready to journey with other incredible
Christian women to discover how God’s
masterplan for you is distinctly different,
designed to maximize your unique gifts and
experience?

You are invited to attend an introductory session to TMPW!
This virtual session is facilitated by one of our coaches and provides an overview of The Master’s
Program for Women.
To learn more or register, please contact us at:
Ash.Witt@mastersprogram.org
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What is a Barnabas Group
SWOT1 Team Meeting?
Imagine being part of a diverse group of 8-10 Christian leaders.
Now imagine your group spending about two hours using your skills and
experiences to help a growing ministry find the answer to a
“BIG QUESTION” facing their organization.
You have just imagined a SWOT team meeting!
A SWOT gives you the opportunity to use your God-given gifts,
skills, and experiences to benefit ministry organizations.
Think you have no expertise to offer? Make yourself available
and see how God uses you!
“I find the SWOT team outreach to combine the best of two
worlds. I appreciate learning from the collaboration with other
Believers and the opportunity to share my skills, experiences,
and gifts to assist the work of various ministries.” - David
Zimmerman

We will be doing Zoom and in-person
SWOT meetings in the future.

Our BIG QUESTION for you is…
When will you be joining us for a
SWOT Team Meeting?
Watch your email inbox for invitations!
If you're a Barnabas Group Partner and haven't previously
completed our SWOT Participant Interest Form, we encourage
you to do so at https://www.surveymonkey.com/r/tbgswot (or
scan the QR Code). This provides us with some basic information
about your interests and abilities to help us match you to the right
SWOTs.

For more information, contact our SWOT Coordinator:

Alan Weisenberger at alan@enLumenLS.com or 714-981-5585
1
S.W.O.T. (Strength, Weakness, Opportunity, Threat) Analysis has been a business strategy tool since the 1960s. While we don’t
typically do an actual SWOT analysis at our SWOT meetings, SWOT symbolizes the diversity of strategic input we seek to provide.
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EXCLUSIVE

for TBG ministries
and members

FREE $500 Value

Social Marketing Analysis
The award-winning FrontGate Media team will evaluate your social
pages, content postings and more to provide recommendations to
optimize and improve your response, exclusively for The Barnabas
Group ministries and members.

YOUR GATEWAY
TO THE CHRISTIAN AUDIENCE

TM

Celebrating 20 Years 2001-2021
“FrontGate’s leadership position in the Christian community led us to select them to help grow
the reach and impact of Christian Leadership Alliance. The FrontGate team understands what we
are about and is focused on helping CLA fulfill its mission of equipping and uniting Christian
leaders who will transform the world for Christ.”
—Tami Heim, President and CEO, Christian Leadership Alliance
“Scott is a wealth of knowledge and very well connected in this marketing space. He is a hard
worker and has helped me in many ways! I would highly recommend FrontGate!”
—Jim West, Managing Partner, The Barnabas Group

No other Christian agency has received
more IAC & WebAwards!

Contact Scott A. Shuford at 949-528-3359
or Scott@FrontGateMedia.com
Offer expires April 30th, 2021
10

11

12

Will you take a few hours and
mentor some students?
Do you have a few hours you can donate to
Professional Engagement Network?
The Professional Engagement Network (PEN) is a Kingdom mission opportunity for
those of us not resident to Ghana, to help faculty and students as they create tangible
opportunities for impact in God’s Kingdom.
This Network is designed to provide an opportunity for you to utilize your wealth of
personal expertise and experience. Many of us struggle to find opportunities to use the
exceptional skills and deep experience we have gathered in business or in our
professional endeavors, to the benefit of God’s Kingdom. Seldom do “mission trips”
provide such deep opportunities.

If you are interested in exploring this opportunity to help, please sign up
by visiting the following link pen-network.org.
1. Join the Webinar – Learn more about the Professional Engagement Network.
2. Complete Application – Complete a PEN Application
3. Get Matched – Get matched with a US team of mentors and a student/faculty team from
HCC.
4. Share Your Experience – Meet one per month online via video conference with your
team, faculty, and students.

Let God use your career experience
to serve His people in Africa!
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Human Resources. Administrative Support. Concierge Payroll. Benefits. 401K. Workers Comp. EPLI

Not for profits start with a Firm Foundation. Your mission is our mission.
We provide you and your employees the best in human resources and administrative services support while
reducing your cost of being an employer giving you more freedom to effectively lead your organization. Let us
handle payroll, human capital management technology, benefits, and administration. We serve as your partner,
making employer and employee's lives better in the workplace.

Exclusive offer for Barnabas Members! Receive 3 months free payroll services.

Contact us today.
Local: (949) 900-6977

Toll free:

1 (833) FIRMHRO

Email: sales@ffhro.com

Visit us @:

www.firmfoundationhr.com

"So then, as we have the opportunity, let us do good to everyone
and especially to those who are of the household of faith." - Galatians 6:10
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MARCH

22,

2021

WORLD
WATER DAY

CHALLENGE: DONATE YOUR WATER BILL
This World Water Day we are challenging you to donate the equivalent to your water bill
for the month of March. In forging an awareness of how much clean water we use, and
even waste, we can also provide clean water to those in need by committing to donate the
same dollar amount equal to the clean water we use. Challenge your family, friends and
colleagues to join you by posting about your challenge on social media using the hashtag

#WATER4WATER
World Water Day, held on March 22, celebrates water and raises awareness of the 2.2 billion
people living without access to safe water. Together, we can make every day, Water Day for
people in need. For millions of women, children, and communities, lasting access to safe
water will transform generations to come.
Our goal is to raise $20,000 to aid in our efforts to provide clean water to communities in
need. By committing your support for clean water, you give time, opportunity, education, and
empowerment. When a community receives clean water, they are given the resources of
health, hygiene, and time to create a more sustainable society. The people of Uganda thank
you for transforming the lives of their children and community!
Donate by going to WellsofLife.org/WorldWaterDay
GIVE ONLINE BY
POINTING YOUR
SMARTPHONE
CAMERA AT THIS
CODE!

TEXT
"DONATE" TO
(949) 979-4328

VISIT US AT
WELLSOFLIFE.ORG
/DONATE

Wells of Life, Inc. | 200 Spectrum Center Drive #300 Irvine, CA 92618 | 855-935-5763 | Wells of Life is a California
501 (c) (3) Charity | Tax ID: 45-1496631 | WellsofLife.org
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SAN DIEGO & SAN FRANCISCO
INQUIRE TO ATTEND

"More Faith in Business"

Contact: William Tom, Founder
(562) 682-2346

IRVINE

VISIT A BRANCH

1st Tuesdays, 7:30am

ANAHEIM

Experience an interactive time of

2nd Tuesdays, 12pm

LA/GLENDALE

NETWORKING, EQUIPPING, and

info@fusionleaders.org

2nd Wednesdays, 12pm

GROWING together professionally,
spiritually, and personally.

MAY

REGISTER to attend

26,

www.FUSIONLeaders.org

NOON-1PM

VIRTUAL ROUND ROBIN
NETWORKING
Meet marketplace Christians to stimulate
business & ministry for God's Kingdom
REGISTER at

www.FUSIONLeaders.org

We are a nonprofit, faith-based private membership organization
for networking well-respected Christian business owners and

professionals known for their character and competence.
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STRIVE “Career Essentials Workshop”
For High School and College Students Ages 15 – 19
Online – Zoom™ with live Instructor, done in two – 1.5-hour Sessions

The Career Direct Assessment is organized
into four major areas: Personality,
Vocational Interests, Skills/Abilities, and
Life Values.
The Barna Report 2019 “The church has an
opportunity to reach this next generation
of teenagers through integrating career,
work, and calling. This could be called
vocational discipleship.”
Learn how to better steward the
skills/Abilities God has given you!

Benefits for Students

STRIVE Zoom Workshops

This workshop will specifically help you
•
•
•
•
•
•
•
•

Identify career paths using a Career Direct ® Assessment
Build a unique personal brand
Understand how to navigate the job market
Create and execute a career search plan
Create an academic/professional resume and LinkedIn profile
Improve your networking and interviewing
Prepare to manage your financial needs
Build student leadership skills for workplace success

Benefits for Parents

Saturday, March 20th 1:00 – 4:00 pm
Info/Register Now
Saturday, March 27th 1:00 – 4:00 pm
Info/Register Now

STRIVE Zoom Lunch & Learns
Monday, March 8th 9:00 – 10:00 am
Info/Register Now
Friday, March 12th 9:00 – 10:00 am
Info/Register Now

This workshop will help you
•
•
•

Assist your student in identifying the right college for the right career
Understand your student’s unique Godly design (gifts, skills, and vocational interests)
Better mitigate the cost of college

Contact Jim Sullivan: 949-235-5955
jsullivan@visionresourcinggroup.com
www.visionresourcinggroup.com
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“Everything rises and falls on leadership”
Dr. John Maxwell

Team Building and Organizational Design

DIY LEADERSHIP RECRUITING
We help non-profits and churches fill leadership vacancies,
the right way, at a fraction of the cost.

Leverage our experience in leadership recruiting to build

your ideal executive and mid-level leadership team.
LEADERSHIP RECRUITING
Great organizations depend on great leadership, so a leadership vacancy
represents a crisis for an organization. Often this crisis is aggravated by a lack of
bandwidth or proficiency to attract the ideal person to fill a leadership vacancy.
We’ll help you connect the dots. more about how it works

SUCCESSION PLANNING
Whether a transition occurs due to an unexpected vacancy or the anticipated
transition of a long-tenured leader, having an intentional and thoughtful plan in
place is mission critical. We can assist in creating a leadership profile to meet
current challenges and address future opportunities.

ORGANIZATION DESIGN
Leverage our experience developing functional structures, organizational clarity,
and internal controls. Initial filings for 501 (c)(3) non-profit status, creation of
corporate documents and bylaws, producing initial financial statements, and
resources needed to function effectively.

Contact us for a complementary consultation

jdavisassociates.com

|

714.420.5600
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|

jeff@jdavisassociates.com

MEET

STD TESTING & TREATMENT

Obria Group is the national trademarked
licensed brand of Obria Medical Clinics, a

Available For Both Men and Women

faith-based 501(c)(3) non-profit of accredited
women’s health clinics. We operate a network

COMPLETE PREGNANCY CARE

of 50 comprehensive medical clinics in seven

•

states and 18 counties, providing compassionate

Testing, Ultrasound & Prenatal Care

care with a holistic approach (mental, physical,

WELL-WOMAN CARE

and

•

Breast Cancer Screening

ranging

•

Cervical Cancer Screening

from well-woman care, pregnancy testing,

•

Fertility & Hormonal Health Evaluation

ultrasounds, std testing and treatment, prenatal

•

Optimal Health Education

•

Natural Family Planning

spiritual).

comprehensive

We

provide

healthcare

life-affirming,

services

care, and fertility education.

GET INVOLVED. VOLUNTEER OR DONATE. TEXT “OBRIA” TO 41444 TO GIVE TODAY.
CONTACT US AT INFO@OBRIAGROUP.ORG OR 714.273.5040.
THE OBRIA GROUP

17731 IRVINE BLVD., STE. 201-B TUSTIN, CA 92780
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Missionary - looking for help in locating housing in Irvine area
About: Dave, Jamie and baby Natalia
Dave and Jamie both work for Kids International Ministries. Dave is managing the ministry and
Jamie is working with the Cuatro Christian School as a board member, which is part of the Kids
International Ministries in Manila. They were married in 2018 and have a one year old daughter
named Natalia.
About: Kids International Ministries:
Kids International Ministries is a Christian organization that is embedded into an impoverished
area outside Manila. The core ministries are a Christian school for 500 children for k-12 to get a
Christian education and an orphanage for 45 kids. Please look at www.kidsim.org for more
information or find us on Facebook and Instagram
The Need: Locating affordable housing for 12-18 months
Looking to locate housing in the Irvine area that is affordable. They are working on getting
Jamie her U.S. citizenship and use Dave U.S. medical coverage for their one-year-old daughter.
Contact info: daveyuen@kidsim.org
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BUSINESS GROWTH FORUM

"A BUSINESS COMMUNITY
FOR CONTENT, CONNECTION,
& COLLABORATION."

BI-MONTHLY
ON ZOOM
Limited spots,
APPLY NOW!!!

SMALL BUSINESS OWNERS
DISCOVER OPPORTUNITIES
BUILD RELATIONSHIPS
IMPROVE BUSINESS RESULTS

HOW IT WORKS:
Share your
business
priorities

Build an
action plan
together
22

Create your
supporting
community

EXCITED TO TRAVEL WITH YOUR FAMILY AGAIN?!
COME WITH US TO THE DOMINICAN REPUBLIC OR UGANDA!
Edify’s mission: to improve and expand
sustainable Christ-centered education globally
Are you looking for a one-of-a-kind vacation that will leave a lasting impact on your entire family?
Join us for a one-week vacation with a purpose to see Edify’s work in the Dominican Republic or
Uganda. Your family will have the unique opportunity to experience how spiritual transformation is
happening through the education of children.
You will experience:
• Serve at a youth summer camp with students and teachers of Edify
partner schools.
• The opportunity to serve together and build cross-cultural
relationships with like-minded believers.
• Thought provoking discussion around biblical worldview
and various types of poverty.
Dates:
Dominican Republic: July 18 – 25, 2021
*Geared for families with kids/grandkids as young as 4 years old
Uganda: July 22 – 31, 2021
*Geared for families with kids/grandkids 12 years and older
For More Information:
Please contact Courtney Leach: cleach@edify.org
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HOPE International is partnering with local Barnabas Partners to come alongside
Diaconia, a Christ-centered microfinance institute in Paraguay. As we grow our impact in
Paraguay, we are looking for more stateside advisors and support as we grow our
network of supporters here in the US. We are planning an information gathering in the
Spring and would love for you to join us. Judah Mooney, Diaconia’s President will be
joining via Zoom to share an update from the field. We can also plan a Missions Trip to
Paraguay for those interested.
For more info and to get on the invite list for our gathering, email, Paige Shope at
pshope@hopeinternational.org, or call Don Knox at 619.818-6589

Free Bronze Level Demography Report + $500
Credit For Barnabas Member Churches, NonProfits, or Businesses
Kingdom Analytics uses their proprietary access to 1000’s of geographic,
demographic, and psychographic data points on nearly every household in
America to help give your church, non-profit, or organizational leadership a
picture of who exactly is in your community, who you are reaching, and how to
reach more people. We deliver a detailed picture of your congregation, donors,
or customer base and provide you with all the information you need to make wise
decisions in your organization. We have found that these reports are able to
bring extreme clarity to a ministry or organization’s current community and are
vital to future direction and ministry planning.
We believe this kind of information should be in the hands of every kingdom
minded organization, because of this we are offering our Bronze Level Report for
free + a $500 credit on upgraded reports for all Barnabas member churches,
non-profits, schools, or businesses. Contact Andrew Esparza
at andrew@kingdomanalytics.com or call 202-780-8349 to get your free report.
We are able to provide our services nationwide! www.kingdomanalytics.com
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ONLINE MBA IN NON-PROFIT MANAGEMENT
Hope International University College of Business and Management (CBM)
recently began an online and social media campaign promoting its unique
offering of an online MBA with a concentration in Non-Profit Management.
The campaign, themed “What it means to me, HIU’s Non-Profit
Management MBA” showcases how the concentration can accelerate the
process of founding a non-profit, enhancing your specialized skill set or
simply climbing the executive ladder. To learn more about the campaign
and the unique program concentration you can visit www.HIUCBM.org or
follow on Twitter @HIUCBM – check it out today!
Contact CBM Dean Dr. Lydia Knopf at lknopf@hiu.edu or jdluke@hiu.edu for
more information!

RonaldBlueTrust
Wisdom for Wealth. For Life.

Biblically Centered Financial Wellness:
One of the greatest ways to shepherd your team is to help them become
financially well, especially in a world that is uncertain. Colby Gilmore and Chris
Lim, of Ronald Blue Trust are pleased to offer your ministry, church, business, or
organization a reduced cost financial wellness series. The Wisdom for Wealth.
For Life. Series is a five-part series offering biblical principles and practical tools
with the goal of enabling individuals and families to experience clarity and
confidence around their finances and learn to live generously. Contact Colby
Gilmore (colby.gilmore@ronblue.com) or Chris Lim (chris.lim@ronblue.com) if
you are interested.
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Promise Child expanding to Haiti!
Currently, Promise Child operates in the USA, Nepal, India, South Sudan, and
Uganda. Recently, God opened the door for us to return to Haiti, a country near
and dear to our hearts. We will be assisting an existing orphanage of 20 children
with structure, accountability, child sponsorship, and, most importantly, Biblical
discipleship. This children’s home connects with a nearby school of a few
hundred children. Our prayer is to implement a Faith Comes By Hearing
Proclaimer (audio Bible) listening program in the home and school. By listening
to God’s Word in their heart language on the Proclaimers three times a week for
15 minutes with inductive questions, we believe God will capture the hearts of
these precious children, their teachers, and families! This listening program has
been successfully implemented in various schools, refugee camps, children’s
homes, and communities worldwide, and God has radically transformed lives.
Please pray for us as the spiritual opposition to this work is heavy, but we know
that God will have the victory and receive all the glory. We have attempted to visit
Haiti multiple times this fall, but due to lockdowns, we have postponed our trip
and this project into early 2021.
Contact Taila Jankowski -- taila@promisechild.org

Got God? Got Golf?
At Links Players, we help men and women change the conversation at their clubs
and courses where they play golf—from surface to substance, me to others, and
temporal to eternal!
Links Fellowships get started when three or more people in a club come together
in agreement around the five tenets of Links Players: Love God and others,
Integrate Christ’s reign and integrity into all of life, Network friends together in
Christ, Kindle compassion for the poor and needy, Share Christ through the great
game of golf. Once this happens, a Fellowship begins to meet and invites others
to join them.
Visit: www.LinksPlayers.com for more information or to get connected to a
fellowship, Contact Dereck Wong -- dwong@linksplayers.com

26

A. CONTACT INFO

Ministry Name

GTi HOPE

CEO Name & Title
Primary Contact & Title
Address, City, State, Zip
Phone
Fax
Email
Website
Facebook
Instagram
LinkedIn
Twitter

Byron Hack, President
Byron Hack, President
981 W. Arrow Highway #348, San Dimas, CA 91773
(909) 957-9352
byron@gtihope.org
www.gtihope.org
@GtiHope
@GtiHope
@GtiHope
@GtiHope

B. KEY INFO
Year Founded
Total Employees (FT & PT)
Total Volunteers
Total Board Members
Total Donors (last 24 months)
Organizational Memberships

2004
4
10
8
600
[x] Evangelical Council for Financial Accountability (ecfa.org)
[ ] Christian Leadership Alliance (CLAonline.org)
[ ] Other: ____________________________________

Is your IRS 990 form available for
public inspection?
Do you have an annual audited
financial statement that meets
ECFA’s Standard No. 3 and is
available to the public?

[x] Yes
[ ] No
[x ] Yes
[ ] No
[ ] We will meet this standard by (date): ________

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Last Fiscal Year
Actual
INCOME
Donated Income
All Other Income
Total Income
EXPENSE
Program Services
General & Administrative

Fundraising
Total Expense

Current Fiscal Year
Budget

Estimated Budget
Coming Year

$1,271,175*
2,943
1,274,118

$1,300,000*
3,000
1,303,000

$1,400,000
3,000
1,403,000

$723,300
155,204
104,205
1,014,363**

$850,000
160,000
140,000
1,250,000**

$950,000
160,000
150,000
1,300,000**

*FY20 Audit has not been completed yet, actual figures should be available on ECFA in March or April, 2021,
**Includes funds designated for future projects.

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise
(slogan or tagline)
What do you do?

Key Endorsements
(names of people or
organizations)

Moving people in India from Most to Least - India has the most people who are
illiterate, most indentured servants, most unreached people groups, and most
people who have never heard of Jesus Christ.
Transform lives, families, and communities of low caste people living in darkness
through literacy, empowerment, and the Gospel so they can become educated,
understand basic life skills and opportunities, and develop hope.
Greg Blackfelner, Barnabas Group Inland Empire;
Jeff Abbott, Barnabas Group IE & Convene, Gilles Gravelle, Seed Company;
Kathy Ross, Vice President, Reasons To Believe;
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Our “BHAG” (Big Holy
Audacious Goal) is:

Sham Rambaran, Missions Pastor, Purpose Church (Pomona, CA)
Providing social, economic, and spiritual uplift by equipping and empowering
20,000 Dalit women per year through literacy education. This provides hope so
they no longer see themselves as the dregs of society but instead understand that
as educated women they have the power to impact their world in a positive way.

E. THE FIVE DRUCKER QUESTIONS (internal)
From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions
Every Nonprofit Organization Must Ask (leadertoleader.org)
1. What is our mission? Our mission is to train and equip leaders in the indigenous church as agents of change through
literacy, education, empowerment, church planting and discipleship.
2. Who is our
Our PRIMARY customers are impoverished Dalit women who attend holistic literacy courses.
customer?
These women become the backbone of their families and communities through the power of
education and opportunity. Children benefit as the importance of nutrition and education is better
understood and their mothers develop hope and dreams for a brighter future.
Our SUPPORTING customers are individuals, churches, foundations, and businesses in the USA
who have a kingdom perspective and a heart for bringing hope to the hopeless.
3. What does the
Freedom and hope that comes through education, empowerment, awareness, and the Gospel.
(PRIMARY) customer
Improved family and social relations. Self-respect and confidence as they understand they are
loved and valued by God.
value?
4. What have been our
Approximately 90% of the women graduate literacy class and 30-50% accept Christ. Many
graduates commit to teaching others to read leading to a ripple effect of hope, faith, and
results?
education across generations and throughout the community. Women can provide for their
families, develop self-worth and self-esteem, and understand the importance of education.
5. What is our plan?
Our plan is to invite kingdom investors to partner with us in using their time, talents, and
resources as well as to build our network of partners and volunteers throughout Southern
California and the USA so that ministry impact can be dramatically increased.

F. S.W.O.T. ANALYSIS
STRENGTHS
WEAKNESSES
• Passion for ministry
and message.
• Accountability &
reporting.
• 40+ years experience
with ministry in India.

• Developing organization
leadership.
• Small infrastructure.
• Small network of
partners and connectors.

OPPORTUNITIES

THREATS

• Staff and volunteer
development.
• Training.
• Revenue growth through
untapped markets,
foundations, etc.

• Economic downturn.
• Loss of long-time donors
through transition and
aging donor pool.
• Radical Hindu influence
in India and USA.

G. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME
INVOLVED
No. Opportunity/Task/Volunteer Role
Target
Date
Immediate
Coaching
and
mentoring
related
to
organizational
growth,
fundraising,
1
2
3

communications, and development.
Connectors – connect us with people and churches who would enjoy being
a part of this ministry, making a difference for good, and bringing hope to
the hopeless on a much larger scale.
Volunteer Team Development – Coordinate and develop volunteer
program to help with communications, administration, events, story telling,
grant research & writing, other opportunities. Volunteers needed also!
Major Prayer Request: Wisdom for scaling this ministry to have the
maximum and immediate impact for his glory.

Immediate

Immediate

***For more details and depth of ministry, please contact Byron directly at (909)957-9352 or byron@gtihope.org.
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Moving Most to Least through the Light of Literacy and the Gospel
Name:

Email:

Phone:

Mailing Address:
I want GTi HOPE to connect with one of my pastors so my church can learn about practical ways
bringall
the
Gospel
Pleasetocheck
that
apply:to the other side of the world.
I know people and/or churches who would enjoy being a part of this ministry, making a
difference for good, and bringing hope to the hopeless on a much larger scale.
I have thoughts about how GTi HOPE can share its message at another influential forum.
I am interested in providing coaching and mentoring related to organizational growth,
development, and scaling.
I am interested in a one-on-one meeting, zoom session, hosting a small gathering, or attending a
presentation to learn more about the ministries of GTi HOPE.
I am interested in joining the GTi HOPE Development Committee to help with strategies for
communications and development.
I would like to volunteer my time and talents (we have a wide range of needs, please specify
areas of interest in the comment section).
I can help with researching grant opportunities and/or writing grants.
I would like to receive “Story of the Month”, quarterly newsletters, and trip updates.
I would like to join your prayer team and receive weekly praise and prayer updates.
Comments/Suggestions:

You have the Power to Bring Hope to the Hopeless and Make a Difference for Good!
For more details and depth of ministry, please contact Byron directly at (909)957-9352 or byron@gtihope.org.
www.gtihope.org
www
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A. CONTACT INFO

Ministry Name

CEO Name & Title
Primary Contact & Title
Address, City, State, Zip
Phone
Fax
Email
Website
Facebook
Instagram
LinkedIn
Twitter

B.

Salem Christian Homes

Rod Bollins, CEO
Rod Bollins, CEO
6921 Edison Avenue, Chino, CA 91710
909-614-0576
rbollins@salemchristianhomes.org
www.salemchristianhomes.org
SalemChristianHomes

KEY INFO

Year Founded
Total Employees (FT & PT)
Total Volunteers
Total Board Members
Total Donors (last 24 months)
Organizational Memberships

1961
200
25
10
700+
[ ] Evangelical Council for Financial Accountability (ecfa.org)
[ ] Christian Leadership Alliance
[ ] Other: ____________________________________

Is your IRS 990 form available for
public inspection?

[ X ] Yes
[ ] No
[X ] Yes
[ ] No
[ ] We will meet this standard by (date): ________

Do you have an annual audited
financial statement that meets
ECFA’s Standard No. 3 and is
available to the public?

C.

FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)

INCOME
Donated Income
All Other Income
Total Income
EXPENSE
Program Services

General & Administrative

Fundraising
Total Expense

D.

Last Fiscal Year
Actual (6/30/20)

Current Fiscal Year
Budget (6/30/21)

Estimated Budget
Coming Year (6/30/22)

1,279,764
7,652,444
8,932,208

2,635,127
7,833,309
10,468,436

TBD
TBD
TBD

8,278,812
1,266,352
127,242
9,672,406

7,637,526
1,540,806
202,661
9,380,993

TBD
TBD
TBD
TBD

OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

What do you do?

Bring peace to families planning for residential care for their adult with
intellectual and developmental disabilities
Salem provides 24/7 residential care to adults with developmental disabilities y
operating 20 residential homes in Southern California

Key Endorsements
(names of people or
organizations)
Our “BHAG” (Big Holy
Audacious Goal) is:

Become the first residential care provider to offer a full continuum of care
services to adults with developmental disabilities.
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THE FIVE DRUCKER QUESTIONS (internal)

E.

From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions
Every Nonprofit Organization Must Ask (leadertoleader.org)
1. What is our mission?
Salem provides a Christ-centered residential living environment for people with
intellectual and developmental disabilities to thrive and enjoy life.
2. Who is our
customer?

•

Our PRIMARY customer is: The adult residing in a Salem Christian Home

•

Our SUPPORTING customers are: Our resident’s families

3. What does the
(PRIMARY) customer
value?

Our residents value a living environment that affords them opportunities to live
their lives as they choose; to be treated with honor and respect and to engage
in their chosen social activities.

4. What have been our
results?

Salem has provided care to adults with intellectual and developmental
disabilities for 60 years; most of our 110 residents have lived the majority of
their lives with Salem, including many for more than 50 years

5. What is our plan?

Our plan is to expand services such that we can provide families with every
option for residential care, including respite services to adults living with their
biological families.

S.W.O.T. ANALYSIS
STRENGTHS
WEAKNESSES

F.

People-centered
care
God-fearing board
Sacrificial staff
Reputation

•
•
•
•

•
•
•

Policies/procedures
Recruiting direct care
staff
Brand unknown
outside current
families/support

•
•
•

OPPORTUNITIES

Serve more people
Expand donor base
Provide resources to
families

•
•

THREATS

Reduced funding from govt
Irrelevant service portfolio for aging
customer base

THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS
TO BECOME INVOLVED
No. Opportunity/Task/Volunteer Role

G.

1
2

Introduce Salem to special needs ministry at your church

6/30/21

Introduce Salem to people who may be interested in learning about our expansion plans

3
Major Prayer Request: Success in recruiting more direct care staff; discernment in
expanding into memory care; connections to families we can support

Thanks for limiting your report to 2 pages!
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12/31/21

Target
Date

Name: _________________________________________

Best Number to call:_________________________________

Email: _______________________________________________________________________________________________
Mailing Address:_______________________________________________________________________________________

Interest Level
Please circle the number that represents your interest in engaging with Salem: (1 means no interest other than getting
information via email and 10 means you want to connect as soon as possible to discuss next steps)

1

2

3

4

5

6

7

8

9

10

Time, Talent, Touch – Here’s where I desire to help:
____ I am interested in introducing Salem to the special needs ministry at my church.
____ I would like to meet with Salem and hear more about their expansion plans.
____ I have a friend with a special needs child that I would like to introduce to Salem.
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NAME:____________________________ PHONE: __________________
EMAIL:______________________________________________________
MAILING ADDRESS: _________________________________________
_________________________________________
Please circle the number that represents your interest in engaging with Lamplighter Ministries.
(0 means no interest other than receiving emailed info, 10 means you want to meet as soon as possible to discuss next steps!)

0

1

2

3

4

5

6

7

8

9

10

PLEASE CHECK ALL THAT APPLY
❏ Please add me to your prayer partner email list.
❏ Please add me to your news and promotions email list.
❏ Please send me your annual catalog.
❏ Please send me additional information on the Lamplighter Guild.
❏ Please send me additional information on The Masters Guild.
❏ I would like to come visit the ministry.
Learn more about Lamplighter Ministries:
Lamplighter.net
TheMastersGuild.net
Lamplighterguild.com
-mark@lamplighter.net
sarah@lamplighter.net
1-888-246-7735
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Virtual Coach Training
The Barnabas Group exists to connect Marketplace Leaders with Ministry Opportunities.
We want to help you engage with Ministry Leaders in a more effective way!
In April, we are offering two 90-minute training sessions for Barnabas Partners that will help you
develop the coaching skills you need to come alongside Ministry Leaders, whether that is
through one-to-one coaching conversations, serving on a board, or participating in a SWOT.
These skills will help you be a better coach!
The first session on April 22nd will include these topics:
• What is Coaching?
• Establishing a Coaching Agreement
• Building Rapport
• Listening
The second session on April 29th will include:
• Non-Verbal Communication
• Powerful Questions
• Adapting Your Coaching
• Execution and Follow-Up

We have a great team of Barnabas Partners that has prepared these topics and will be
presenting. Thanks to Mark Goeser, Marc Ottestad, Tara Anderson, Patty Vogan Geyer, John
Lind, and Alan Weisenberger.
Upon completion of the two-part training, if you would like to be matched with a Ministry Leader
through the Barnabas Group, we will help facilitate that connection.

Please complete the following response form to communicate your interest.
You can also write to Russ Cline: russ.cline@barnabasgroup.org
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Coaching Response Form
Name:
Phone:

Email:

Are you currently a Barnabas Partner?
o Yes
o No
o Not yet
o Please send me information about the virtual Coach Trainings on April 22nd and April 29th.
o I’m not able to participate in April but would be interested in a training later in the year.
o I am currently involved in a “coaching relationship” with a ministry leader.
o Board Member

o Advisory Board Member

o Coaching

Name of Leader & Ministry:
o I would like to get involved with a Ministry Leader. Please contact me.
o I know a local Ministry Leader that would benefit from Coaching:
Name of Leader & Ministry:
Contact Information:

Please leave this response form in the basket as you leave today.
You can also contact Russ directly for more information: russ.cline@barnabasgroup.org
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A. CONTACT INFO

Ministry Name

CEO Name & Title
Primary Contact & Title
Address, City, State, Zip
Phone
Fax
Email
Website
Facebook
Instagram
LinkedIn
Twitter

B.

Bracken’s Kitchen

Bill Bracken, Founder & Culinary Director
Same
13941 Nautilus Drive, Garden Grove, Ca 92843
71.554.1923
N/A
bill@brackenskitchen.com
www.brackenskitchen.org
www.Facebook.com/brackenskitchen
www.Instagram.com/brackenskitchen
https://www.linkedin.com/company/3533813/admin/
www.twitter.com/brackenskitchen

KEY INFO

Year Founded
Total Employees (FT & PT)
Total Volunteers
Total Board Members
Total Donors (last 24 months)
Organizational Memberships

2013
27
350 +
6
300+
[ ] Evangelical Council for Financial Accountability (ecfa.org)
[ ] Christian Leadership Alliance
[ ] Other: ____________________________________

Is your IRS 990 form available for
public inspection?

[X] Yes
[ ] No
[X ] Yes
[ ] No
[ ] We will meet this standard by (date): ________

Do you have an annual audited
financial statement that meets
ECFA’s Standard No. 3 and is
available to the public?

C.

FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
INCOME
Donated Income
All Other Income
Total Income
EXPENSE
Program Services

General & Administrative

Fundraising
Total Expense

D.

Last Fiscal Year
Actual
2020
2,153,61700
595,767.00
2,749437.29

Current Fiscal Year
Budget
2021
1,408,021.00
1,361,028.00
2,769,049.00

1,568,657.00
133,026.00
133,952.00
1,835,636.00

2,363,590.00
138,891.00
227,817.00
2,730,298.00

Estimated Budget
Coming Year

OUR “ELEVATOR SPEECH” (external)

Brand Promise
(slogan or tagline)

What do you do?
Key Endorsements
(names of people or
organizations)

“Because Feeding People Isn’t The Same As Nourishing Them” & we strive to
nourish more than just their bodies.
We harness the power of food to connect with people in meaningful ways by
rescuing food and use it to feed people in need while offering culinary training.
We’ve been blessed to have the support from everyone from Allergan to Wells
Fargo, from Albertson’s to Whole Foods and a lot of wonderful individuals and
organizations in between.
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Our “BHAG” (Big Holy
Audacious Goal) is:

E.

To see every food bank in America associated with a recovered food kitchen to
eliminate food waste and feed God’s people

THE FIVE DRUCKER QUESTIONS (internal)

From: The Peter F. Drucker Foundation Self-Assessment Tool: The Five Most Important Questions
Every Nonprofit Organization Must Ask (leadertoleader.org)
1. What is our mission? Through food recovery, culinary training and our community feeding program
we are committed to recovering, re-purposing and restoring both food and lives.
2. Who is our
• Our PRIMARY customer is: Those who struggle financially to put a meal on
customer?
their table.
• Our SUPPORTING customers are: If I am understanding your question our
supporting customers are those organizations that are working to end food
waste and benefit from our help to move their product.
3. What does the
I think first and foremost our customers have a deep desire to just know that
(PRIMARY) customer
someone cares. Equally important however is the support to help them feed
value?
their families which is especially important now due to the impact of Covid. And
we show that we care by providing a tasty and nutritious meal made with love
and compassion.
4. What have been our
The impact of Covid made 2020 a breakout year for us for lack of a better way
results?
to describe it. We recovered over 450,000 pounds of food and provided over
1.7 million meals, a 300% increase over our original plan for the year.
5. What is our plan?
2021 Strategic Goals
#1) Provide 1.8 Million Meals
#2) Fully Launch Culinary Training Program
#3) Re-Launch Food Truck Feeding Program
#4) Achieve & Sustain 50% earned income by EOY 2021

F.

S.W.O.T. ANALYSIS
STRENGTHS
WEAKNESSES

Our Approach
Our Reputation
Our Team
Market Share

•
•
•
•

•
•

•
•

Supply Chain
Disruption
Old approach to
hunger relief
Growing Challenges
Our Building

•
•
•
•

OPPORTUNITIES

Further promote Food
Rescue
Culinary Training
Catering Income
Partnership with Major
Food Suppliers

•
•
•

THREATS

Better Food Safety Systems-HACCP
Long Term Funding
Health & Regulatory Changes

THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS
TO BECOME INVOLVED
No. Opportunity/Task/Volunteer Role

G.

Target
Date

1

Advisory Role on our Culinary Task Force

2

Help with our upcoming event, The Hungry Games

Open

3

A variety of volunteer opportunities based in your specific experience or
skill set.

Open

Open

Major Prayer Request:
For Godly wisdom, protection and discernment as we continue to navigate
the challenges of Covid. That the Lord would guide and protect our team
while using us for maximum impact.

Thanks for limiting your report to 2 pages!
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Name:

Email:

Phone:

Address:

Please circle the number that represents your interest in engaging with this
ministry (0 represents no interest other than getting emailed information and 10
means you want to meet as soon as possible to discuss next steps):
0
1
2
3
4
5
6
7
8
9
10
I am interested in learning more about your work and attending a lunch
and learn at Bracken's Kitchen as Covid Safety allows it to happen.
I am interested in learning how I can host a food drive to support the work
of Bracken's Kitchen.
I am interested in learning more about the Culinary Task Force and filling
an advisory role at Bracken's Kitchen.
I am interested in volunteering to support your upcoming virtual event,
The Hungry Games on May 6th, 2021.

I am willing to regulary pray for the team at Bracken's Kitchen, that God
would protect you and use your work to reach people for Christ.
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A. CONTACT INFO

Ministry Name

CEO Name & Title
Primary Contact & Title
Address, City, State, Zip
Phone
Fax
Email
Website

B. KEY INFO

PassionLife

Rev. John Ensor
Brian Boone, Director of Mission Advancement (317-370-8122)
PO Box 862223 Marietta, GA 30062
770-261-1101
bboone@passionlife.org
PassionLife.org

Year Founded
Total Employees (FT & PT)
Total Volunteers
Total Board Members
Total Donors (last 24 months)
Organizational Memberships

2012
11
Approx 10 in the US/ 30 overseas
7
218
[ ] Evangelical Council for Financial Accountability
(ecfa.org)
[ ] Christian Leadership Alliance (CLAonline.org)
[ ] Other: ____________________________________

Is your IRS 990 form available
for public inspection?

[ x ] Yes
[ ] No

C. FINANCIAL INFO (per ECFA reporting categories – www.ecfa.org)
Oct 1-Sept 30 Fiscal
Year
INCOME
Donated Income
All Other Income
Total Income
EXPENSE
Program Services

General & Administrative

Fundraising
Total Expense

Fiscal Year
Actual 2018-19

Fiscal Year
Actual 2019-2020

441,986
111
442,098

731,094
57,789
788,883

745,000
2,050
747,050

395,706
116,580
17,731
530,517

399,711
226,148
29,652
655,511

377,223
307,944
131,603
816,770

D. OUR “ELEVATOR SPEECH” (external)
Brand Promise
(slogan or tagline)
What do you do?
(50 words or less)

Key Endorsements
(names of people or
organizations)

Estimated Budget
2020-2021

Rescuing the most vulnerable where abortion is most
concentrated.
PassionLife people partner together to “rescue those being led to
death” (Prov 24:11) in the hardest places. In countries plagued by
abortion, we prepare leaders to train churches to treasure life,
reject abortion, bring the gospel to the guilt of abortion and
rescue the innocent one mother at a time.
Eric Metaxas /John Stonestreet (Breakpoint), Scott Klusendorf,
(Stand for Life), Marvin Olasky (World Magazine), John Piper
(Desiring God)
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Our “BHAG” (Big Holy
Audacious Goal) is:

Since our start (2012), our focus has been on China. So far, we
have trained approximately 3.5 million people in the gospel of life
through the unregistered (underground) Church and opened 3
pregnancy help clinics in Communist hospitals. Our BHAG is to
open in 600 hospitals in China, while we begin to do in 10-12
countries what we have done in China. This requires a massive
capacity building effort—building teams, identifying rapid
reproduction approaches, and growing a sustainable support
base from $700k (current) to $3 million over the next 5 years.

E. S.W.O.T. ANALYSIS
STRENGTHS
WEAKNESSES
Clear mission
Strong board
United team
Mature and sober
awareness of the
challenges.
Proven rapidly
reproducing
resources and
methods
Tenacity and
mission-toughness
Successful transfers
of ownership to
indigenous
leadership

●
●
●
●
●

●
●

●
●
●

●

Decentralized team
Opportunities beyond
capacity
Lack of
comprehensive
strategy for building
community of
interest/support
Small base of
monthly partners
.

●
●

●
●

●

●

OPPORTUNITIES

30-40 mass trainings
in N. India a year
Vietnam leaders plan
to teach the gospel of
life in every
congregation in the
country
Cuba foothold and
possible national
team formation
Zambian pastors
team to train pastors
in Zambia, Ghana,
Ethiopia, Nigeria
Standing Invitation to
come to Namibia,
Pakistan, Russia,
Romania, Ukraine
Inquiry to work with a
network of 600
hospitals in China

●

●
●
●

THREATS

Crackdown on the
Chinese
Church/arrest of
friends
Travel restrictions to
Cuba
Covid19 shutdown
on all international
travel
Rapid team
development and
international
commitments without
a sustainable budget

F. THREE STRATEGIC (and specific) WAYS FOR TBG MEMBERS TO BECOME
INVOLVED
No. Opportunity/Task/Volunteer Role
Target
Date
Host
a
Gospel
of
Life
(“4
Questions”)
training
in
your
area
(home,
office,
church,
virtual,
2021
1
2
3

etc.)
Introduce PassionLife to your overseas Christian contacts
Host a “Storm the Stronghold” presentation (in person or virtual)
Major Prayer Request: Pray for our work in China in the midst of the current government
crackdown.

Thanks for limiting your report to 2 pages!
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2021
2021

Rescuing the most
vulnerable where abortion
is most concentrated.

Name:

Email:
Phone:

Mailing Address:

My engagement interest
(1 indicates just a desire to be added to mailing list, 10 indicates you want to speak with us one-on-one before we leave town)
1

2

3

4

5

6

7

8

9

10

Check all that apply:

□ I’d like to engage with you!

Please add my name to your “PassionLife Fellowship” newsletters so I can pray for your trips and hear stories from
the field.

□ I’d like to network with you!

I want to hear about hosting a “Storm the Strongholds” evening with you, inviting a few friends (in person or
virtually), to hear about PassionLife’s mission in China and other hard places.

□ I’d like to learn the 4 Questions!

l’d like to think through what the Bible teaches about answering the crisis of abortion with the gospel of life. Let’s
talk about putting together a “4 Questions” seminar in my church (or virtually) just as you do it in China, Cuba and
other places.

□ I’d like to connect you!

I know a (pastor, missionary, indigenous Christian leader, businessman) in
(city, country).
I think they might be interested in learning your “4 Questions” approach to training pastors and equipping churches
to rescue mothers and babies.

□ I’d like to serve you!
I can help with:

□ Social Media/exposure

□ Resource development

□ Branding and marketing

□ Booking you as a podcast/conference speaker

□ I’d like to go with you!

I’m interested in going overseas on a PassionLife short-term trip to experience what you do firsthand.

□ I’d like to network you!

I can introduce your curriculum on prolife bioethics and crisis intervention to a seminary, missions school, mission
agency, or other leadership trainers.

PO Box 862223 | Marrieta, GA 30062 | (770) 261-1101 | passionlife.org
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We don’t have to forge our own path when others are walking so faithfully.

HOW WILL YOU
ROOT FOR YOUR RIVALS?
In 16 countries around the world, HOPE International—a Christ-centered network committed to investing
in the dreams of families in poverty—has initiated programs or established partnerships to share the hope
of the Gospel while improving access to vital financial services. After meeting through The Barnabas
Group, HOPE and Diaconía—a missionally aligned Paraguayan nonprofit—partnered in 2018.

Together, we promote holistic development through:

DISCIPLESHIP

TRAINING

SAVINGS

LOANS

Our partnership maximizes donor resources and glorifies God, as together we seek first His Kingdom.

WHEN MERCEDES GARAY learned of Diaconía in 2015, her husband,
a carpenter, was unable to work because of severe arthritis in his arms.
Beginning with a $100 loan from Diaconía, Mercedes launched a clothing
business. Five years later, she not only sells retail and wholesale clothing but
also began her own traditional fast-food business. She dreams of launching
a freestanding wholesale clothing shop or food stand. “And if it’s both, even
better!” she smiles. “I believe that with Diaconía I’m going to achieve it,
because I have already accomplished so many things.”
“We owe everything to [God],” she says. She’s filled with gratitude for each
new sunrise, her family, and the opportunity to put her skills to work. “To me,
those are great riches.”

“I’m not poor. I have two arms. I have two legs. I can
work. Poor is the person who doesn’t have anything
and can’t move himself. That’s poor. I’m rich.”

LEARN MORE:

hopeinternational.org • diaconia.com.py
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Name 						
Email 					

				
		

 Cell phone 			

o I give HOPE International permission to contact me using the information above.

Please circle the number that represents your interest in engaging with this ministry (0 represents no interest other
than getting emailed information and 10 means you want to meet as soon as possible to discuss next steps):

1

2

3

4

5

6

7

8

9

10

In-person attendees, please complete this form and return it to the HOPE International box.
Virtual attendees are welcome to complete and return this form by mail or
visit the included links to take the corresponding actions.

I would like to:
¨ MEET with Holly Wylie, HOPE’s regional representative, to learn more about HOPE’s Christ-centered approach to
poverty alleviation and ways to get involved. Contact Holly at hwylie@hopeinternational.org.

¨ CONNECT my church pastor or outreach director to HOPE. Email Holly at hwylie@hopeinternational.org or
learn more at hopeinternational.org/church.

¨ GATHER with other HOPE supporters at local events. To learn more about upcoming local HOPE events,
visit hopeinternational.org/events.

¨ HOST an Evening of HOPE at my home or church. Connect with Holly at hwylie@hopeinternational.org to learn more.
¨ PRAY for families across the HOPE network by receiving the monthly prayer update email.
Sign up at hopeinternational.org/pray.

¨ RECEIVE periodic e-newsletters from HOPE filled with inspiring stories and recent happenings.
Subscribe at hopeinternational.org/get-updates.

¨ READ Rooting for Rivals to further explore the concepts in Peter’s presentation. If you purchase 10 or more copies
(from your preferred retailer), please inform Holly (hwylie@hopeinternational.org) so she can arrange a complimentary
30-minute coaching call with Peter Greer.
Please return to HOPE International: 227 Granite Run Drive, Suite 250, Lancaster, PA 17601

THANK YOU!
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Orange County

2021 Partnership Application
PLEASE COMPLETE AND RETURN TO JIM WEST
YOUR DONATION COVERS BOTH YOU AND YOUR SPOUSE
Your Name ____________________________ Spouse_____________________________
Home Address _____________________________________________________________
City _______________________________ State _____________ Zip Code ____________
Work Phone (_____) _____-__________, Ext _____ Home Phone (_____) _____-_______
Cell Phone (_____) _____-__________ Email ___________________________________
**If your spouse would like to receive all invites and notices from TBG please include their
email address:
________________________________________________________
Donation Method:
I will fund my annual $1860 (check which applies):
[ ] Monthly ($155)

[ ] Quarterly ($465)

[ ] Annually – Date: ____/____ (by March 31)

I will fund this via (check which applies):
[ ]

Check payable to The Barnabas Group

Credit card: [ ] Visa [ ] MasterCard

[ ] Personal, or [ ] From my giving fund

[ ] American Express

Account No. __________________________________ Exp _______ Sec. Code ______
Name as it appears on card _________________________________________________
Authorizing Signature _____________________________________________________
Billing address if different from above ______________________________________
_______________________________________________________________________
Please complete and return this Application by mail (with check) or fax to:
The Barnabas Group
c/o Suzy West, 129 Avenida Cota, San Clemente, CA 92672
Fax: (949) 481-8959
Questions? Call Jim West at (949) 481-6759  Email: jim.west@barnabasgroup.org
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20 Tax-Smart Giving
20 STRATEGIES

Giving Publicly
Traded Stock

BUY MORE
STOCK

If you are currently writing checks to charities, but also
have appreciated stocks or mutual funds in a taxable
investment portfolio, you likely have a significant
opportunity to pay less tax, give more, improve your
personal cash flow, and simplify your giving. The key is to
donate these before the sale to reduce or eliminate taxes.
TRADITIONAL GIVING USING CHECKS

1. Start with $10,000 in cash

YOU GIVE
APPRECIATED
STOCKS OR
MUTUAL FUNDS

YOU RECEIVE
AN INCOME
TAX DEDUCTION

2. Write checks to charities for $10,000
3. Receive a $10,000 charitable deduction
4. Keep track of every tax receipt manually
5. Continue to pay capital gains tax in your portfolio (now or later)
MORE GIVING USING STOCK

1. Donate $10,000 of stock into your Giving Fund
2. Receive a $10,000 charitable deduction
3. Shares are sold by NCF tax-free, with proceeds placed
in your Giving Fund
4. Re-fund your portfolio using $10,000 cash (reset basis!)
5. Use tax savings to give more!

FOR MORE INFORMATION CONTACT

BRYAN FELLER
President, NCF California
949.529.6861
bryan@ncfcalifornia.com

GIVING FUND (NCF)
RECOMMEND GRANTS TO
YOUR FAVORITE CHARITIES

www.octbg.org

